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For Reference 
Do Not Take 
From the Library 


WwW 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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ABSOLUE PREMIUM px 


ABSOLUTE REPLENISHING CREAM SPF 15 
REPAIR-INTENSE MOISTURE-CLARITY 


Face 50 with our new standard in skincare to fight visible effects of 

age and hormonal changes and see younger-looking skin emerge. 

> Patented scientific breakthrough: Pro-Xylane™ an exceptional 
and precise anti-aging complex, acts deep in skin’s surface —at the 
fundamental matrix—restoring essential moisture from within. So 
skin regains youthful substance, firmness and radiance. 

> The intensely replenishing Bio-Network™ of wild yam, soy, sea algae 
and barley helps enhance performance for visible rejuvenation. 


See the transformation, verified by women*: 

Visible Repair: Wrinkles appear reduced. 85% feel improved 
elasticity and firmness. 

Intense Moisture: 91% feel skin is deeply hydrated. Re-plumped with life. 
Clarity: Radiant, even skin tone is revealed. 

*Percentage of women who noted visible improvement after 4 weeks during an 8-week consumer test. 


SHOP AT LANCOME-USA.COM 
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Absolute Replenishing Cream 
SPF 15 Sunscreen 


LANCOME 


PARIS 








OYSTER PERPETUAL DATEJUST 


LA PAZ, COSTA RICA 
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HENREDON 
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www.henredon.coam 






The Westin Diplomat Resort & Spa, Hollywood, Florida 





©2006 American Express Company. Terms, conditions & restrictions apply. See SPG.com for full terms ane Conditions Preferred Guest, Starpoints, Four Points, Sheraton, Aloft 


W. Le Meridien, The Luxury Collection, Westin, St. Regis and their respective logos are the registered trademarks of Starwood Hotels an Resorts Worldwide, In ts afflhates 
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WHO IMPRESSED HIS WIFE WITH A 
VACATION HE DIDN'T PAY FOR? 


USE POINTS TOWARDS BOTH HOTEL ROOMS AND FLIGHTS. 


He’s the one with the Starwood Preferred Guest® Credit 
Card from American Express. With every eligible dollar he spends, 
he earns Starpoints® towards a free night at one of 825 amazing 
properties. Plus there are no blackout dates and he can 
even transfer his points to one of 30 frequent flier programs. 
Which also makes him the smartest person at the pool. 


TO APPLY, VISIT SPGAMEX.COM_ | 
OR CALL 877-4STARWOOD 
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100 New 


Design Ideas 


Ly INBYre 


Asove Ricut: The 
master bedroom of an 
apartment, which was 
redesigned by Steven 
Volpe, in San Francis- 
co’s Pacific Heights. 
See page 180. 
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Ke at ures | 142 European INFLUENCES ON JAVA 
With a Nod to China, a Palladian-Style Villa 
| Rises in the Tropics 
90 Desicn ImrraTes LIFE | Architecture and Interior Design by 

A Couple Celebrate a Grand Manhattan —* 
Homecoming in a Lofty Space in Trump Tower | 
Interior Design by KA Design Group | 
Text by Steven M. L. Aronson | 

Photography by Durston Saylor 


Morposa Griya Cipta 

Landscape Design by Bagoes S. Brotodiwirjo 
Text by Susan Sheehan 

Photography by Erhard Pfeiffer 


180 Asta Meets MODERNE 
114 EVOLUTION AT THE PaLazzo Puccl — In San Francisco, a Tailored Blend of East 
The Couturier’s Widow Refreshes the Family and West 
Home in Florence | Interior Design by Steven Volpe 
‘Text by Joseph Giovannini | Text by Therese Bissell 
Photography by Marina Faust | Photography by Matthew Millman 


continued on page 
| Visit ArchitecturalDigest.com for more 
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1-800-cartier - www.cartier.com 


Himalia Pearls collection 
Cartier classic jewelry 
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Neoclassical motifs fill TT EET 
the Wedgwood room of ULF eae 
Florence’s Palazzo 
Pucci. See page 114. 
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204 Mopern Drama IN Moscow 234 ‘THE RoapD To SINGAPORE 
Masculine Touches Give a Residence near the A Sensitive Restoration Reinvigorates a Historic 
Kremlin a Cool Elegance Colonial in the Heart of the Capital | 
Interior Architecture by Dmitry Velikovsky Text by Paul Theroux 
Interior Design by Dmitry Velikovsky Photography by Russell MacMasters 
and Gulia Galeeva | 
Text by Christopher Hall 


Photography by Tim Beddow 
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With your purchase of a Montblanc TimeWalker, 
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‘This Month on ArchitecturalDigest.com 

















100 New Design Ideas | 
fromthe New 





Architectural Digest’s editors invite you to a Web exclusive! A new photo gallery each week 
examines additional projects and perspectives of our AD 100. Take a closer look at the top int ri 
designers and architects that you see in this issue and learn more about their i inspirations 
and design ideas. Also check out our ever-expanding collection of video interviews, archived 
articles and Mary’s Finds, as well as other fresh surprises. 


INTERVIEWS: Become more involved in the world of design, architecture, art, 
photography and antiques. Visit our site today! 
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2007 COLLECTION - OSCAR 


Milan Paris New York Madrid Stockholm Dubai Rome Dallas Sydney Monterrey Cologne Copenhage 


Find the location nearest you. 800.262.9063 www.natuzzi.com 
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DECORATIVE 


FINE HOME FURNISHINGS SINCE 1928 


ATLANTA 

CHICAGO 

DALLAS 
DANIA BEACH 
GREENWICH 
HIGH POINT 
LOS ANGELES 


www.decorativecrafts.com 
800 431 4455 
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BY APPOINTMENT 
TO H.R.H. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
MANSOUR 
LONDON - LOS ANGELES 


MANSOUR 


An Antique Ghiordes Carpet, Circa 1880 - 12'11" x 17'7" 





LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET WIK 2Q] UNITED KINGDOM TELEPHONE 020-7499-5602 


Visit our website www.mansourrug.com 
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DOWNSVIEW 
KITCHENS 


Downsview cabinetry collection 
is available through authorized 
kitchen design showrooms 








SCOTTSDALE AZ 
Downsview of Scottsdale 480) 563-2577 
BEVERLY HILLS CA 
Downsview Kitchens (310) 858-1008 
COSTA MESA CA 
Kitchen Spaces 74) 545-0417 
DEL MAR CA 
Kitchen Studio Del Mar 858) 350-5995 
MONTEREY (Seaside) CA 
Kitchen Studio of Monterey (831) 899-3303 
SAN FRANCISCO CA 
Kitchen Studio 150 415) 864-5093 
SAN RAFAEL CA 
Lamperti Kitchens (415) 454-1623 
DENVER/VAIL co 
Wm Ohs Showrooms, Inc 303) 321-3232 
NEW CANAAN CT 
Kitchens By Deane 203) 972-8836 
STAMFORD cT 
Kitchens By Deane (203) 327-7008 
DANIA (DcoTA) FL 
Downsview Kitchens 954) 927-1100 
JUNO BEACH FL 
Downsview Kitchens (561) 799-7700 
NAPLES FL 
Downsview Kitchens (239) 262-1144 
ATLANTA GA 
Design Galleria (404) 261-0111 
HONOLULU HI 
Details International (808) 521-7424 
CHICAGO (Barrington) IL 
Insignia Kitchen & Bath (847) 381-7950 
CHICAGO (Highland Park) IL 
nuHaus (847) 831-1330 
INDIANAPOLIS IN 
Kitchens by Design (317) 815-8880 
LOUISVILLE (Prospect) KY 
Signature Kitchens (502) 292-0645 
NEW ORLEANS (Harahan) LA 


Classic Cupboards Inc 

BOSTON (Wellesley) MA 
Wellesley Kitchens, Inc (781) 237-5973 
WEST BOYLSTON MA 
Kitchens by Design, Inc. (508) 835-6300 


WASHINGTON D.C. (Bethesda) MD 
Nancy Thornett Associates (301) 718-0155 


(504) 734-9088 


BIRMINGHAM MI 
Kitchen Studio (248) 645-0410 
MINNEAPOLIS MN 
North Star Kitchens, LLC (612) 375-9533 
ST. LOUIS (Des Peres) MO 
Cutter’s Custom Kitchens (314) 965-5700 
CHARLOTTE NC 
Downsview Kitchens (888) 541-1189 
MORRISTOWN NJ 
Leonardis Kitchen Interiors (973) 829-7112 
LAS VEGAS NV 
Ebéniste, Inc (702) 368-2280 
HUNTINGTON NY 
Euro Concepts, Ltd (631) 493-0983 
NEW YORK NY 
Euro Concepts, Ltd (212) 688-9300 
CLEVELAND (Willoughby Hills) OH 
Faralli’s Kitchen & Bath (440) 944.4499 
TOLEDO OH 
Jan Merrell Kitchens (419) 246-0991 
PHILADELPHIA PA 
Joanne Hudson Associates (215) 568-5501 


SAN JUAN PR 


Cocinas + Disefio (787) 721-5555 


DALLAS ™ 
Redstone Kitchens & Baths (214) 368-5151 
SAN ANTONIO ™ 
Palmer Todd, Inc (210) 341.3396 
WASHINGTON D.C. (Herndon) VA 
Design Solutions, Inc (703) 834-6121 
SEATTLE (Redmond) WA 
Rice's Cabinetry by Design (206) 443.2271 

CANADA 
CALGARY AB 
Empire Kitchen & Bath (403) 252-2458 
VANCOUVER BC 


Empire Kitchen & Bath 
TORONTO ON 


(604) 681.5994 


Downsview Kitchens (416) 481.5101 
TORONTO ON 
Yorkville Design Centre (416) 922.6620 


MONTREAL 


Downsview of Montreal (514) 483.1800 
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AD Letters 





OUT OF SOUTH AFRICA 

Thank you for your lovely article anc 
photos of Camp Jabulani (Hotels, No 
vember). My family (which includes chi 
dren aged 11 and 15 at the time) visite 
the camp in March of 2005. We had bee: 
to Africa before, but we were so happy t 
find Jabulani. It is a very special place, rur 
by a very special group of people. 

you for sharing it with your readers. 
will never forget our visit there. 

JULIE STEWART 

BIRMINGHAM, ALABAMA 


‘Today I received the Novem- 
ber 2006 issue of my favorite 
magazine, Architectural Digest. 
I loved reading about interior 
designer Diane Burn’s home 


(“A Romantic Composition”). 


MODERN SUCCESS 
The Dallas house redesigned by architee 
Lawrence W. Speck (“Past Made Per 





Her residence reflects the 


woman that she is. She has turned this small, 1,850- 





square-foot home into a cozy place I would never 


wish to escape from. My husband and I always enjoy 


AD, and I look forward to the next one. 


A DESIGN DOYENNE 

Thank you for publishing Diane Burn’s 
latest composition. I have seen several 
of her creations in your magazine, and I 
recognize her work immediately. When 
rooms are especially appealing to me, 
they are hers. She’s an artist as well as a 
decorator. She’s shown diversity in the 
homes she’s done for others, yet, as with 
an artist, you can see her unique stamp 
of style. Betty Lou Phillips and Charles 
Faudree have an excellent eye for French 
and European design, but Diane Burn is 
magnifique! Thank you again for publish- 
ing her works. Keep them coming. 

JanickE McGuire 

PemMaguip, MAINE 


INTERIOR WORKS OF ART 

It was a pleasure to see Diane Burn’s Flor- 
ida house. Throughout the years I have 
saved all the coverage of her homes and 
other projects, which never disappoint in 
their fantasy and romance. 

SYLVIA FISHER 

DELAND, FLORIDA 


28 


— Joy ZELt RoBERSON 
Fort SmitrH, ARKANSAS 


ENRICHING ESTATES 

Every month I become more enthralled 
with the Estates for Sale section. Novem- 
ber gave us a Carrere & Hastings carriage 
house, an Arts and Crafts bungalow and 
peeks into the private worlds of Andy 
Warhol and Sting. It’s architectural his- 
tory, pop culture, a lesson in economics 
and an all-around good read. 

Kate GuarINi 

SAN FRANCISCO, CALIFORNIA 


HOME IS WHERE THE HEART IS 

I am a new subscriber and have loved 
every issue since my subscription began, 
particularly the November issue. Giorgio 
Armani’s Antigua retreat is a dream on 
earth. I also liked the article “Shopping: 
Panama’s Pleasures.” I was born there, 
and it makes me proud to see the great 
things my country has to offer featured 
in an international magazine, associated 
with Samuel Botero and mentioning our 
Kuna Indians. Such a treat! 

Janetu Recror 

BRANDON, FLORIDA 


rm ae ; eae a 
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fect,’ November) embodies the best a 
the Modern movement—clean, elegan 
lines; rigorous geometries; living space 
that open to the landscape—without 
fering from the iciness that afflicts som 
Modernist houses. Who knew limeston 
could be so warm? 

JOAN LAWRENCE 

Cuicaco, ILLINOIS 


RAISING THE BAR 

Your October 2006 issue was without 
doubt the most outstanding ever! 
Howarp GOLDEN 

MEADVIEW, ARIZONA 


The dining area of a 
house redesigned by 
Lawrence W. Speck. 


continued on page 
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I’m a longtime subscriber to your maga- 
zine, and I’m compelled to write you about 
the best issue you have ever put out—Oc- 
tober. What a thrill when I opened to the 
first featured residence (“Savoring the 
Life Aquatic”). A few years back, when I 
lived in Austin, I stumbled on the Lake/ 
Flato home, still under construction. It 
was about two-thirds of the way finished, 
and I was able to see the entire property 
and home. A second thrill was to see an- 
other Hugh Newell Jacobsen residence 
(“Temples of Light”). The wonderful 
gray house in this issue reminds me of a 
livable folly. I could move right in! One 
of my personal passions is collecting art 
and scouring endless galleries, and when 
I saw the home by Eddie Jones (“Art in 
Residence”), I was utterly amazed. The 
lower-level gallery is the envy of all col- 
lectors everywhere. I also want to thank 
you for bringing back floor plans. It’s the 
icing on the cake. Congratulations. 

Wave Moore 

Houston, TEXAS 


I picked up your magazine for the first 
time and was absolutely stunned by all 
the photos. I was especially taken with the 
indoor-outdoor rooms with curvy glass 
walls (“Art in Residence”), which make 
the interior feel like part of the outside 
environment. Marvelous! 

SYLVIA DAILEY 

FARMINGTON, New Mexico 





































Your October issue was the best ever. Nea 
everything was to my taste, but the cré 
ativity was incredible, and we all need out 
minds expanded frequently. The floa: 
plans were very helpful in understanding 
the concepts. Thanks for the great job. © 
Nancy W. GREEN 

COLORADO SPRINGS, COLORADO 


I heard rumors there was a Bart Prine 
residence in your October issue an 
picked up a copy. For four years durin 
my undergraduate years at the Universi 
of New Mexico, I lived across the streé 
from a Bart Prince home. I was happ 
to see that our “homeboy” continues & 
build exciting and unusual houses ar 
never bows to the pressure of buildin 
the typical Southwest-style house. Bt 
what really impressed me was the entif 
issue. Every residence is a masterpiece ¢ 
bringing together natural and man-maé 
materials and designing a structure 
works with the environment—an hom 
age to the senses. I can’t imagine a readé 
not wanting to take an aprés-swim nap @ 
the bed overlooking the Mediterranea 
(“Finding a Niche on Cavallo”) or drin 
margaritas beside the wavy pool watchir 
the sunset (“Flight of Fancy”). Nothin 
froufrou, no millions of knickknacks ¢@ 
granny-style wallpaper in this issue, jus 
pure beauty and sophistication. 
Desra KLECAN 

EpGewoop, New Mexico 
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Letters 





“The wonderful gray 
house in this issue reminds | 
me of a livable folly 
I could move right in!” 


ONE OF A KIND 

The always elegant and stylish work of 
Marc Appleton shown in the October 
issue is proof that historically accurate 
architecture can be built anywhere, even 
in the city of Beverly Hills, where the 
“big box battle” reigns supreme. In a city 
where overmassed and overscaled houses 





Exceptional English design and classic hardwood craftsmanship — unnecessarily overshadow delightful ar 
customized to the lifestyles and surroundings of America’s finest homes. chitectural gems, Marc Appleton’s work}. 
is a breath of fresh air. 
Bie ® ELEANOR SCHRADER SCHAPA 
Pidcia BEVERLY HILLs, CALIFORNIA 
PARISH INDIVIDUAL FLAIR 
Nt a a I have seen your magazine cover, article 
Please call 1.800.761.9183 parishconservatories.com and pictures of Penny Drue Baird’s work 


in the September 2006 issue. I live on 
Manhattan’s Upper East Side and am 4 
pediatrician to many of the privileged ané 
celebrity parents of this area. I have seem 
beautiful and grand apartments, but Ms 

Baird’s work is ‘truly genial. She is creative 
| and sophisticated, and her practice of buy= 
ing in the flea markets of Paris gives het 
clients homes that are unique. As a “pow> 
erhouse” professional and an tibermother 
she is most impressive to me as a pediatt- 
| cian. Here is a person who has it all! 








JuprrH GOLDSTEIN 
New York, New York 


MIAMI MASTERPIECE 

I loved the Juan Montoya home you fea 
tured in September. What a superb issug 
Eric THOMPSON 

Los ANGELES, CALIFORNIA 


Che editors invite your comments, 
suggestions and criticisms. 

Letters to the editor should include the 
writers name, address and daytime 
phone number and be sent by e- mail to 
letters@archdigest.com or by mail to Letters 


Catalogs — f ; Architectural Digest, 6300 Wilshire Boule ardy 
avaitanles eae Los Angeles, Calitornia 90048. 
Letters may be edited for length and clarity and may be 
published or otherwise reused in any medium 
1000 Chestnut St., Burbank, CA 91506 + (818) 753-4559 + Fax, (818) 563-1015 All submissions become the property 2 the publicanall 


; , , : and will not be returned 
E-Mail: sales@artedemexico.com * Online: www.artedemexico.com 
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corbels, appliques, corner posts,capitals, mantels, moldings, turning posts 





www.ate-inc.com 


1.866.850.2680 
i.877,850.2604 


For information about our expanded facilities and our new CAD program please visit our website. 


AD Contributors 





Any number of magazines now publish “The Best of...” or 
“The Top...” issues, but nothing is quite like the AD 100. From 
the very beginning, our intention was to create an essential di- 
rectory of the top 100 interior designers and architects work- 
ing today. We continue to bring you, our readers, together 
with the designers and architects we feature on these pages 
each month. Since we first published the AD 100 in 1990 (fol- 
lowed by a companion guide to architects in 1991 and subse- 
quent editions in 1995, 2000, 2002 and 2004), much has changed in the design world: 
We’ve seen, for instance, an explosion in technology and home electronics, which 
has transformed the work of designers and architects in ways that were inconceivable 
only a few years ago; the increased availability and affordability of design courtesy of 
the Internet; a new light cast on sustainable materials. But some things never change. 
Whether it’s a one-man architectural firm creating gravity-defying structures in the 
Southwest or a New York designer and her staff overseeing projects the world over, 
the impulse to create and collaborate is in full evidence here. Since our last AD 100, in 
2004, 29 designers and architects have joined the group. Still others have found them- 
selves on the list from the very beginning for the simple reason that their work merits 
it, year after year. This year we’ve added a new twist: For the first time, we’ve asked our 
AD 100 to offer 100 design ideas for our readers—these ideas are as varied and unique 
as the designers and architects themselves. Turn to page 40, and see for yourself. 





Paige Rense, Editor-in-Chief 




















STEVEN M. L. ARONSON (“Design Imi- 
tates Life,” page 90). “This wasn’t my first 
trip to Trump Tower for the magazine,” says 
contributing writer Steven M. L. Aronson. 
“More than 20 years ago I went there to write 


MARINA FAUST (“Evolution at th 
Palazzo Pucci,” page 114). “The whe 
arrangement is so private and fami 
like,” contributing photographer Marini 
Faust says of the Palazzo Pucci in Flom 
ence, where she captured the resideng 
of Marchesa Cristina Pucci di Barsent@ 
widow of the celebrated designer Emilig 
Pucci. Faust was as impressed with t 
grandeur of the Renaissance palazzo 






/ about Donald Trump’s own apartment—a 
gleaming, Angelo Donghia—designed triplex 

/ penthouse. It was a time when condominiums 
5 in Trump ‘Tower occupied more space in the 


as 


cultural consciousness than they did even in 


reality—Donald ‘Trump, characteristically, told me, “They’re the finest 
apartments in the top building in the best location in the hottest city in 
the world.’ This time, I was standing in an apartment just one floor be- 
low Trump’s—looking out at the panoramic view from Ken and Gloria 
Levy’s mammoth living room. When I spotted the Empire State Build- 
ing, I thought again, as I had when I first stepped into the Trump ‘lower 
lobby, of my old friend the late Fay Wray: She crowned that building 
(via the fist of Kong) but she lived in this one, where I used to visit her 
often. But then, like one of those reporters in King Kong, I pulled out 
my notebook and got down to work.” 





the high ceilings, the immense room 
the Venetian terrazzo floors—as she Wi 


with its intimacy. “The doorman has been there since Emilio Pue 














was a young man. Emilio knew him before he knew his wife,” not 
Faust. The Paris-based photographer, who lived in Italy in the 1980 
was exhilarated by spending time in Florence, where, she obse 
“it’s possible to walk into any chapel or church and see a masterpieces 
An exhibition of Faust’s work—an installation of shoes wrapped in 
hair—will be on display in the project space at the Martin Margielt 
shop in ‘Tokyo in the fall. | 


continued on page 3 
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He’s a fan. 
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Something happens when you touch 
one of our handles. There’s a strength 
and integrity you can feel. Our hand- 
crafted hardware is cast in solid, 
art-grade bronze and finished in your 
choice of seven patinas, each with its 
oN VAM Lata) tee Lele Meare 1 e-[el olen LES IL en 
contemporary designs for the entry, 
kitchen, bed, and bath, with a quality 
dat 1am 0] tore Cod Ae 


year after year. 
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(“Europear 
Influences on Java,” page 142). “It wa 


unusual to find this type of architecturg 
in a very remote area of East Java,” con 
tributing photographer Erhard Pfeiffe 
says of architect and businessman At 
madja Tjiptobiantoro’s Palladian-styl¢ 
villa in the mountains near Pasuruan. 

was Pfeiffer’s first trip to this corner of In 
donesia (though not his first to the coum 
try), and, as he does in all of his travels, hé 
brought back an edible souvenir: honey 

a beer bottle. The photographer, who is ai 


passionate about food and wine as he is about photography and architee™ 
ture, recently channeled his loves into a single project: Adventurous Wimj 


Architecture, a book that features his photographs of wineries aroun¢ 





architect Dean Nota. “This,” he says, “is my favorite destination.” 


(“Asia Meets 
Moderne,” page 180). “Any designer 
of San Francisco residences will tell 
you that one of the first decisions in 
the process is how to address the view: 
how much of the interior’s focus and 
energy is given over to the insistent 
geography beyond,” remarks architec- 
ture writer Therese Bissell, who lives in San Francisco. “It become 
a matter of choreographing the exposure and assigning its value if 


the design equation. Should the view be immediately and fully vis 


ible, engaging and animating the space, or, instead, be a subtly proteaf 
background element? The existing fenestration and layout of a Pacifi 
Heights apartment designed by Steven Volpe all but dictated the latter 
a contained, inward orientation that underscores the traditional déco 


and leaves the outside pretty much outside.” 


(“Modern Drama if 
Moscow,” page 204). Photographer Ti 
Beddow has spent a great deal of tim 
in Africa (often for Architectural Digest 
shooting locations rife with contrasts, # 
it was thrilling for him to go to Mosco¥ 
a city where the contrasts—between rich 
and poor, edgy Bohemianism and cosm@ 
politan luxury—are so palpable. On thi 


the world. A seasoned traveler who has been to more than 50 countriesy 
Pfeiffer last year moved into a house in Venice, California, designed by 


Ts ol 


/ 





trip Beddow shot two apartments, bot i 


designed by architect Dmitry Velikovsk} 
that also were a study in contrasts: ont 
sleek and ultramodern, the other (see Architectural Digest, August 2006 
more traditional yet no less sophisticated. “For me, seeing the differen 
ways people live and what they require to fulfill their dreams—inten@ 


décor—wise—whether it be a mud hut or a grand country house, ts end 


lessly fascinating,” comments Beddow, w ho recently headed to Afié 


again, this time to Kenya and Zambia. 
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Studio Becker offers products for every room in the home. 
We are the only designer and manufacturer of true Custom, 
hand-crafted, built-to-order furniture products from Germany. 


The Kitchen and Wardrobe furniture form the basis of our 
collection and are available in styles from ultra modern to 
very traditional and all points in between. We go further and 
supplement our furniture with the most extensive and 
innovative selection of accessories you'll find in the industry. 


To find a showroom, visit Ts at www.studiobecker.com. 


1080 Marina Village Parkway, Suite 500, Alameda, CA 94501 
TEL: (610) 865-1616 
FAX: (510) 865-1148 
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ADIOO 


OUR INTERNATIONAL DIRECTORY OF INTERIOR DESIGNERS AND ARCHITECTS 
Once again we bring you the AD 100, our directory of the top international architects and interior designers 
whose work we have featured on these pages over the past several years. Last published in our January 2004 is- 
sue, this special section provides detailed information about the design philosophies, personal profiles and office 
structures of 100 design firms and individuals throughout the United States, Canada, Mexico, Europe and be- 
yond. But the AD 100 is far more than a practical reference guide—it is our recognition of the authors of some 
of the most exciting residential design being done all over the world today. 








MARCO ALDACO * CHARLES ALLEM 
MARC APPLETON * HOWARD J. BACKEN 
PENNY DRUE BAIRD * JOHN BARMAN 
BILL BENSLEY * KARIN BLAKE 
PETER BOHLIN » SAMUEL BOTERO 
GEOFFREY BRADFIELD * THOMAS BRITT 
MARIO BUATTA * DIANE BURN 
TIMOTHY CORRIGAN * SAVIN COUELLE 
ROBERT COUTURIER * ELISSA CULLMAN 
WALLACE E. CUNNINGHAM 
JOANNE DE GUARDIOLA 
DAVID EASTON * STEVEN EHRLICH 
MICA ERTEGUN « FERGUSON & SHAMAMIAN 


More on page 42 
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NORMAN FOSTER * WILLIAM T. GEORGIS 
PETER L. GLUCK » MARIETTE HIMES GOMEZ 
ALEXANDER GORLIN * MICHAEL GRAVES 
GREGGA JORDAN SMIESZNY * VICTORIA HAGAN 
ALEXA HAMPTON * CECIL HAYES * THAD HAYES} 
ANOUSKA HEMPEL * HENDRIX ALLARDYCE ¥: 

WILLIAM HODGINS * KELLY HOPPEN 
LAURA HUNT * TERRY HUNZIKER 
IKE KLIGERMAN BARKLEY 
HUGH NEWELL JACOBSEN * JIM JENNINGS 9 
EDDIE JONES * RICHARD LANDRY : 
LEGORRETA + LEGORRETA ° SALLY SIRKIN LEWIS 
DONNA LIVINGSTON * LONDON BOONE 
SUZANNE LOVELL * RON MANN 1 
PETER MARINO * MARTYNUS-TRIPP 
MARGARET McCURRY 
MLINARIC, HENRY AND ZERVUDACHI 
JUAN PABLO MOLYNEUX « JUAN MONTOYA 
MOORE RUBLE YUDELL 
KATHERINE NEWMAN DESIGN 
SANDRA NUNNERLEY 
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OLSON SUNDBERG KUNDIG ALLEN 
THOMAS PHEASANT * CAMPION PLATT 
JENNIFER POST * ANTOINE PREDOCK 

. BART PRINCE * JAQUELIN T. ROBERTSON 
JACQUES SAINT DIZIER * HARRY SCHNAPER 
ANNABELLE SELLDORF * RODERICK N. SHADE 
STEPHEN SHADLEY * SHELTON, MINDEL 
HOPE RENO WHARTON * MARJORIE SHUSHAN 
SILLS HUNIFORD * SCOTT SNYDER 
JOSE E. SOLIS BETANCOURT « JOHN STEFANIDIS 
ROBERT A. M. STERN * WILLIAM W. STUBBS 

EMILY SUMMERS * ROSE TARLOW ee ee 
ROGER THOMAS « STANLEY TIGERMAN CASCADE 
SUZANNE TUCKER * MITCHELL TURNBOUGH .. aie 
EDWARD TUTTLE * CARLETON VARNEY 
AXEL VERVOORDT * DIEGO VILLASENOR 
GRAHAM VINEY * ALAN WANZENBERG 7 
THE WARNER GROUP * DENNIS WEDLICK ea 
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BENNETT AND JUDIE WEINSTOCK is do 
PAUL VINCENT WISEMAN Showrooms nationwide 


kentfieldcollection.com 
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Natural perfection. As expressed 
in glass, steel and carbon-fiber 
reinforced polymers. the wave-shaped 
hood and grille define its organic shape. The character 
line that gusts over and around the back wheels 
emphasizes its rear-wheel-drive performance. And 
while each reveals something about what inspired 
the 306-hpG, they only hint at the power and precision 
TIF a eye SM LeeLee 
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For more information, see the AD Directory, page 26; | 





Marco Aldaco 











try to collaborate with nature to cre- 

ate vivacious designs,” says Marco 

Aldaco, the prominent Mexican ar- 

chitect whose buildings are celebrated 
for their soulfulness and sculptural drama. 
“T work with the eternal materials—brick, 
cement, wood, stone, stucco, marble. I 
have not found any better materials— 
none more practical, none cheaper—than 
the traditional ones.” Having designed 
residences in his native country every- 
where from Quintana Roo to Acapulco 
(for Aristotle and Jacqueline Kennedy 
Onassis), Aldaco is known for his techni- 
cal mastery—of scale, color and materi- 
als—yet it’s something more intuitive that 
he thinks about most when he sits down 


at the drawing board: He wants all of his 


“Choose an architect with the sensibility of Mozart, the logic of Kasparov, 


houses to have the effect on his clients of 
“satisfying and improving their spiritual 
perceptions.” ‘To do so, he is sensitive to 
the landscape, the villages and the his- 
tory of the regions where he builds, in- 
corporating primitive and indigenous 
elements. Closely involved in each project, 
he maintains a small firm (there are just 
two other members) and takes on only two 
or three projects a year. “We’re the cre- 
ators and directors of the projects, so we 
do few at the same time.” Although all of 
his houses are “totally contemporary,” 
Aldaco says, “they are not fashionable.” 
Humility, he explains, is an essential qual- 
ity of each. “I will never do absurd and 
very costly things for the principal end of _ Tel.: 52-33-3642-2959 
impressing others.” 





www.marcoaldaco.com 


the humility of the Dalai Lama and the loyalty of a dog.” 


MT arr 
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continued on page 5 
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GOING TO PARIS THE FIRST TIME: $865 
GOING TO PARIS THE SECOND TIME: $3,027 


GOING TO PARIS THE THIRD TIME: $4,897 
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Charles Allem 


JANUARY 2005 


mbrace all periods of design,” 

advises Charles Allem. The 

Miami-based interior designer, 

who has a staff of 12, is known 
for glamorous interiors characterized by 
sumptuous materials and sleek composi- 
tions. He cites the Metropolitan Museum’s 
majestic Temple of Dendur, dating back 
to 15 B.c. Egypt, as an inspiration. Now 
stripped of the vibrant color that deco- 
rated it millennia ago, it is still awe-in- 
spiring for the grandeur of its architecture 
and scale. So it’s not surprising that, when 
he enters a room, “architecture and scale” 
are what the designer registers first. To 
highlight these aspects, which he considers 
the backbone of an interior, Allem urges 
clients to keep rooms from being fussy: 
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“A llow the design process to evolve with an open mind.” 


“Edit! Edit! Edit!” he orders. “Know how 
and when to draw the line.” Allem, who 
grew up in Johannesburg and has had of- 
fices in New York and Los Angeles, notes 
a widening interest in design. “Style and 
design have impacted so many people, due 
to home- decorating shows and the ever- 
increasing audience of design magazines,” 
he remarks. For both residential and com- 
mercial projects, Allem custom-designs 
many of the pieces, including tables, sofas, 
carpets and lighting. Although he brings 
a fresh, contemporary feel to all that he 
touches, “there is nothing truly new,” he 
admits. “Everything today is just a rein- 


terpretation of the traditional school of 


thought. Even the most modern design 
has roots in the old school.” 
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Tel.: 305-438-9757 
www.charlesallemdesigns.com 


continued on pages 
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Marc Appleton 











esponsiveness—to history, to 

style, to context and, not the 

least, to clients—is Marc Apple- 

ton’s specialty. “I want to make 
sure that my personal signature doesn’t 
overwhelm the simplicity and appropriate- 
ness of a design,” says the architect, who 
is known for his mastery of classic styles. 
When venturing into a new vernacular 
(he’s already worked in Greek, lodge and 
Shingle Style, to name a few), he steeps 
himself in its history. “I look back, not just 
a few years but hundreds of years.” Doing 
so, he says, is crucial to the integrity of 
the design. “I’m not a fan of big houses,” 
Appleton admits. “I'll do them on occa- 
sion, but they require a lot of effort. A lot 
of times architects make a house larger 


without adjusting for the change in scale. 
When you look at classical estates, you 
see that they had a sense of decorum and 
scale that was understood much better by 
19th- and early-20th-century architects 
than it is by architects today.” Appleton’s 
current projects include renovating and 
adding on to the San Ysidro Ranch in 
Santa Barbara, the fabled California 
ranch-style hotel where John and Jac- 
queline Kennedy spent their honeymoon 
and Laurence Olivier and Vivien Leigh 
made their wedding vows. “We’re hoping 
people will be confused as to what’s old 
and what's new,” says Appleton. “It’s easier 
to start a whole new project from scratch. 
It’s much more difficult to take something 
with a degree of history and do it justice.” 


—<. ee 





Tel.: 310-828-0430 
www.appleton-architects.com 


“Talk to as many prospective architects and designers as time and patience 
allow, as the interviewing process may help you refine your objectives.” 


efonrel a. we 
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For more information, see the AD Directory, page 267, 
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“Be patient with the creative process. 





Hasty decisions often lead to disappointment.” 


oward J. Backen cautions 

against believing the stereo- 

type. “It’s a misconception,” 

he says, “that an architect’s 
ego should overwhelm the work. In ac- 
tual practice, a vital part of any successful 
project is the collaborative architect-client 
relationship.” Northern California—based 
Backen Gillam Architects (a 40-person firm 
he leads with his partner, James Gillam) 
adheres to a design philosophy based on 
siting a building in harmony with nature 
and in accordance with the client's goals. 
“[’m interested only in making happen 
what a particular project wants to happen. 
I take all the factors involved—the clients’ 
thoughts and living patterns, site, location, 


budget—and they tell me what to do. 


There are no preconceived notions.” The 
firm, known for Robert Redford’s Sun- 
dance Institute in Utah and Esperanza, a 
luxury hotel in Cabo San Lucas, Mexico, is 
currently designing wineries in Texas and 
Canada, each of which will feature a bou- 
tique hotel. A spa in Shanghai is also in the 
works. “I’m not interested in establishing 
a trend or in following whatever everyone 


else is doing. But I’m very conscious of 


the historical and agricultural precedents 
of a region. If asked to do something that 
isn’t right for the particular locale—a too- 
visible white Mediterranean-style house 
up on the hill in Napa, for instance—I’ll 
work with the client toward achieving the 
more appropriate and environmentally 
correct solution.” 





Tel.: 415-289-3860; 707-967-1920 


www.bgarch.com 
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Penny Drue Baird 














ccording to Penny Drue Baird, 

who divides her time between 

New York and Paris, “no dra- 

matic trends have appeared 
recently, like 1940s French or Art Déco 
style, or the gray-flannel-and-Formica 
modern look of the 1970s.” Nevertheless, 
she says, design has evolved in fortuitous 
ways over the past decade. “It’s become 
simpler, cleaner and less encumbered.” 
Baird, who collaborates with sculptor Jedd 
Novatt on a collection of bronze tables 
and floor lamps, helps clients create re- 
fined, worldly interiors punctuated by bold 
gestures, such as a glass floor for a dining 
room that provides a view of the wine cel- 
lar. Although she favors a traditional style 
with French influences, she acknowledges 


“Don’t try to create a French or English period look in a modern building— 


that her clients’ needs are paramount (it’s 
just not true, she says, that designers “are 
overbearing and will impose their desires 
on the client”). For those who take deco- 
rating into their own hands, Baird warns 
against the disastrous consequences of 
“buying things without measuring them,” 
adding that “people try to replicate design- 
ers’ ideas or wishes but don’t have the ex- 
pertise to do so, resulting in a look or pur- 
chase that’s not quite right.” Which isn’t 
to say that homage can’t work when it’s in 
the right hands. Baird recently created a 
room with tooled-leather walls in a Palm 
Beach home. The inspiration? A room in 
the Chateau de Cheverny in the Loire. “It 
greatly impacted styling in France,” she 
says. Not to mention in Florida. 


Tel.: 212-288-3600; 33-1-4548-1365 


always marry your design with the architecture of your home.” 
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John Barman 




















oP 
de eS 


ae 


e 


NOVEMBER 2006 


ne of John Barman’s design 

icons is a ship. Heralded as a 

masterpiece of Art Déco de- 

sign and architecture when it 
was launched in 1932, the Normandie fea- 
tured “exquisite materials used in a style 
that was new at the time but has since be- 
come classic,” he says. Like the designers of 
the ocean liner, Barman incorporates “in- 
novative concepts and luxurious elements 
in a contemporary way 1n all my work.” 
Comfortable working with either antiques 
and old masters or modern furniture and 
art, the New York designer considers col- 
or—whether subtle or flamboyant—to be 
a vital part of every project. “The ’90s were 
a very beige decade after the colorful and 
very traditional ’80s,” he notes. “The ’00s 
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“Don't be afraid to use rich colors. Use them in fabrics, rugs or accessories 
or on the walls of a room you pass through, such as a foyer or a hall.” 


are a blend of the past with contemporary 
elements of design and art and the use 
of colors mixed with white.” With his 
staff of six in New York, Barman has de- 
signed smart, stylish residences for Wynton 
Marsalis and for George Stephanopoulos 
and his wife, Ali Wentworth. He has also 
put together the interiors of two yachts. 
“Unlike a house or apartment, a boat will 
be in different locations at different times 
of the year,” he remarks. “Last year a cli- 
ent took his yacht to the Galapagos Is- 
lands, then to the Greek islands and then 
went to view icebergs off Canada in the 
fall.” In addition to keeping materials 
versatile enough for all climates, “I try to 
keep in mind the elegance and high style 
of the Normandie.” 






Tel.: 212-838-9443 
www.johnbarman.com 
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Bill Bensley 


y philosophy on design has 

always been Lebih gila, lebih 

biak, which in Indonesian 

means the more odd, the 
better,” says Bangkok-based architect and 
landscape architect Bill Bensley. Raised in 
Southern California and educated at Har- 
vard, he oversees a 45-member firm that 
specializes in exotic luxury resorts. “We 
pride ourselves on our attention to every 
detail, from the architecture and gardens 
down to the napkin rings and signage.” 
Although Bensley worked as a landscape 
architect for 20 years before discovering 
his talent for architecture (he collaborated 
with such prominent architects as Nor- 
man Foster), he believes that distinctions 
between disciplines are largely immate- 










rial. “I consider myself a designer of en- 
vironments. There are no boundaries. As 
a landscape architect I’ve been taught to 
protect the earth and environment, and as 
an architect I want to do the same.” Even 
in a resort as large as the new Four Seasons 
on Koh Samui, Bensley’s work reflects his 
eco-sensitivity. “I was presented with a site 
four years ago that had 856 very mature 
coconut palms and a brief to build 80 hotel 
villas,” he recalls. “Today, there are 856 
palms on the site and 80 villas. Coconut 
palms penetrate the roofs, the decks, even 
the kitchens. It took 17 trips to the site, 
and I drove the client, the surveyor and 
the contractor mad, but it was worth it. 
The site is still as beautiful as when I first 
laid eyes on it.” 





el.: 66-2-381-6305 
www.bensley.com 


“Base a color scheme for any room on the most dominant color in 


your garden, be it a flowering tree or a rack of orchids.” 
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Karin Blake 


MARCH 2004 


he Malibu, California—based 
designer is a true believer in 
Mies van der Rohe’s philoso- 
phy that less is more. “I value 
negative space,” says Karin Blake, whose 
concise, highly edited interiors combine 
the whimsy of folk art with the precision 
of Modernism. The designer, who has 
many art collectors among her clientele, 
notes that there is a “gallery” feel to her 
interiors. “There’s not a lot of clutter,” 


she says. “Each piece stands out, even if 


it’s a table. You don’t see me with drapes. 
I even avoid lamps whenever possible.” 
Blake was brought up in Bucks County, 
Pennsylvania, and exposed to folk art at 
an early age. “I couldn’t get away from 
it,” she recalls. “I went to a Quaker school, 
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“Never follow design trends, look for quality in furnishings, and be subtle. 
Pieces with clean lines—like a tuxedo sofa—can last for generations.” 


and our classroom trips were to the Amish 
country. Quilts were hanging at church 
socials for five dollars. I love the naiveté 
and rawness of folk art. Many pieces have 
an architectural feel.” Blake, whose clients 
include actors (Candice Bergen, Teri Garr 
and Jaclyn Smith among them), observes 
that design over the last decade has be- 
come more informal. “Clients now prefer 
larger, multiple-use spaces and not smaller, 
infrequently used rooms. The lifestyle is 
more casual.” Currently at work on houses 
in Broadbeach, Australia, and Santa Mon- 
ica, California, Blake finds that the best 
interiors emerge from an unhurried pace. 
“People who want everything done over- 
night would be better served by living with 
the essentials and letting the space evolve.” 
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Tel.: 310-456-8010 
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Peter Bohlin 





he poignancy of the natural 

landscape,” says Peter Bohlin, 

acts as a primary stimulus to 

the architecture for which his 
firm has become internationally known. 
“We strive to create extraordinary places 
that fit, as well, the nature of each of our 
clients.” Bohlin Cywinski Jackson, a 42- 
year-old practice that has grown to 150 
people and five offices—Philadelphia, 
Pittsburgh and Wilkes-Barre in Pennsyl- 
vania, Seattle and San Francisco—has 
been at the forefront of the “green” move- 
ment in building. “We’ve always viewed 
sustainable design as not only the right 
thing to do but also an opportunity to 
make richer and more powerful architec- 
ture,” Bohlin comments, noting the “in- 
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novations and increasing possibilities in 
the palette of materials’—largely wood, 
glass and steel—that he uses. The firm has 
received more than 300 design awards for 
an aesthetic based on a quiet rigor that is 
equal parts intellectual and intuitive. The 
1994 Architecture Firm Award given by 
the AIA cited Bohlin Cywinski Jackson’s 
scope of practice and body of work; that 
work continues to range in scale and 
building type from major institutional 
structures to the Apple stores world- 
wide to a collection of private residences. 
“Our goal on every project is to encom- 
pass both the practical and emotional 
elements of architecture in a sensitive 
response to the particular environment 
and circumstance.” 





Tel.: 570-825-8756 
www.bcj.com 


“Understanding a material’s history—the lake ripples that formed a stone, 
how a tree got its particular grain—makes the experience of it richer.” 
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Samuel Botero 


AUGUST 2007 
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“The most elegant, refined and precise way to illuminate 
artwork is with fiber-optic lighting.” 


or Colombian-born interior de- 

signer Samuel Botero, “humor is 

one of the essential qualities of 

human existence,” he says. “By 
humor I don’t mean funny,” he elabo- 
rates. “Humor in an interior lends it an 
easy charm. It is in the placing of a price- 
less piece of furniture, the juxtaposition of 
hopsack and silk velvet, the lack of pretense 
or worry over the rules.” Boter« »—who has 
lived and worked in New York for the past 
30 years and now has a staff of seven—is 
comfortable in many styles, though all of 
his interiors are distinguished by his aes- 
thetic bravado—an indoor waterfall wall 
that spans three stories, an apartment in 
which all the wood is stained black, a living 
room with walls covered in green Talavera 
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tiles. Whether it’s an Arts and Crafts—in- 
fluenced ski chalet in Telluride, Colorado, 
or a flamboyant Manhattan town house 
full of Asian art, the best results, he says, 
come from an open dialogue between 
designer and residents. “Some clients re- 
sist solutions that may seem unfamiliar to 
them,” Botero remarks. “Others leave it 
all to the designer and do not participate 
in the process. A really successful interior 
develops from the synergy between cli- 
ent and designer.” Here, too, humor is 
indispensable: “It helps lead a client to a 
new point of view, to relax the tension that 
can sometimes develop when people make 
unaccustomed decisions. ‘If I had to be a 
chair, I'd be that one’ can say reams more 
than, ‘Oh, what a fabulous 


Tel.: 212-935-5155 


www.botero.com 
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Geoffrey Bradfield 











favorite quotation of Geoffrey 

Bradfield’s comes from the late 

English aesthete the Honor- 

able Stephen Tennant: “The 
exact limitations of one’s taste should be 
an intense pleasure.” It’s a philosophy 
that Bradfield holds dear. South African 
born and New York seasoned, Bradfield 
designs urbane interiors—opulent, daring, 
contemporary, with an emphasis on the 
“orchestration of surprise, the unusual, the 
quirky” (witness his Millennium Modern 
line of furniture, which reenvisions tradi- 
tional forms in Lucite). Art Déco elements 
and African and Asian objects all find their 
way into his energetic rooms. “There’s a 
common assumption that interior design 
is an exact science, which it is not,” Brad- 


“Be guided by convenience, not convention. I wouldn’t hesitate to put a 
television screen above a fireplace or at the foot of a bed.” 


SEPTEMBER 2005 
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field remarks. “This can so often stifle a 
designer’s creativity. There’s a wealth of 
design choice out there.” Presently at work 
on a range of interiors around the world, 
including a full-floor apartment in New 
York’s Sherry-Netherland hotel, a lakefront 
house in Mumbai, India, and a cliffside vil- 
la—complete with a “Moroccan room”— 
on St. Martin, Bradfield delights in the 
unmatched opportunities of the 21st cen- 
tury. “We are witness to an astonishing ac- 
ceptance of contemporary design,” he says. 
“And it seems as if every day new techno- 
logical possibilities are added to the design- 
er’s repertoire.” If given a choice of living 
during any other era, he would respectfully 
decline. “I have always felt that I was born 
at exactly the right time for my psyche.” 






















Tel.: 212-758-1773 
www.geoffreybradfield.com 
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Blessed with perennially sunny skies and a 
mild climate, Arizona prides itself on an open-air 
lifestyle. Every visitor receives a welcome as 
warm as the weather and an uplifting place to 
relax, refresh and reinvigorate. Here, there's no 
such time as “dead of winter.’ Golfers can hit 
the links on greens of undisputed beauty and 
repute all year long. And there's plenty of places 
to raise a glass to a great game: Our cities boast 
thousands of restaurants, teeming with a variety 
of international and cosmopolitan cuisine. 


Here's more of what we mean: 


FAR ABOVE PAR 

It's easy to understand what elevates Arizona 
in the pantheon of golf rankings. No other 
destination can boast of such remarkable 
diversity and rugged beauty. Voted one of 
America’s 20 best golf resorts by Golf Magazine, 
The Lodge at Ventana Canyon offers a unique 
blend of challenge and playability over acres of 
cacti and canyons. And the Boulders Golf Club 


‘ 





at the Boulders Resort features a 7,1 39-yard, 
par 72 championship course designed by 
Jay Morrish. Wherever you decide to stake 
your tee, the striking beauty of the Sonoran 
landscape makes Arizona the ideal golf locale 


for players of any skill level. 


ECLECTIC DINING 

Fill your off-course hours by indulging 

your appetite. Arizona's signature brand of 
Southwestern fare—derived from Native 
American, Spanish and Mexican influences—is 
truly savored in our cuisine. And for around- 
the-world variety—from prime steaks, seafood, 
Asian, Mexican, Japanese, Italian, Thai, French 
or European delicacies—there's a restaurant. 
Visitors can savor the views of three mountain 
ranges while enjoying contemporary American 
cuisine at Ventana Room in Tucson. LAuberge 
de Sedona presents a more worldly menu 
enhanced with an extensive wine list and tables 


overlooking Oak Creek. 


A ‘64 Merlot in the evening. Good round. 
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FINE DINING 

The sumptuous flavors of fine dining in 
Arizona are often given kudos by respect 
authorities, such as Wine Spectator, Food 
and Wine magazines, and the James B 
Foundation. They consider the chefs to De 
among America’s best. An elegant atte : 
the aforementioned is Elements at Sancty 
which offers farm-fresh American cuisin 
with Asian accents and spectacular view) 
of Camelback Mountain. For an intimal 
Southwest setting, try Acacia at the Fou 
Seasons Resort in Scottsdale, a contemg 
steak house featuring the finest prime 6 
and fresh seafood. 


There's more to discover in the Grand 
State and definitely more than you expects 
your free travel packet, call |-877-636-27 
toll-free or visit arizonaguide.com. aj@& 
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Grab life. Immerse yourself in a day full of adventure and a night full of fun. 
More to discover and definitely more than you expect, all waiting here for you. For i 


your free travel packet, call 1-877-636-2781 toll-free or visit arizonaguide.com. 





GRAND CANYO 








more information, see the AD Directory, page 267. 





Y + 


I 
al 


w 












€ inimitable Thomas Britt, 
who has been a force in inte- 
rior design for some 40 years, 
counts the Venetian palazzi 
Labia, Brandolini and Ca’ Rezzonico as 
the pinnacles of stylish living. Although 
Britt is as American as they come—he 
hails from Kansas City, Missouri—he has 
learned a lesson from the Venetians: how 
to combine the restraint of classicism with 
the luxury of rich detail. For all that, he 
brings a singularly American clarity and 
freshness to every room he touches. For 
Britt, who has an I1-person firm in New 
York, design is a multilayered affair. “I 
like an organized structural basis,” says 
the admirer of the seminal Italian archi- 
tect Palladio (La Malcontenta is another 








 homas Britt 








= he 


“Use vibrant velvets with gold or silver embossing for furnishings or 
draperies to give scintillating sizzle to a room.” 


favorite property). “I am very aware of 
scale and exercise it whether the project 
is contemporary or has antiques woven 
in.” For wall treatments and draperies, 
he is not opposed to Italian flamboyance. 
“T like to use a whole gamut of colors,” 
he says. As for the later stages—such as 
furnishings—Britt often creates what the 
room needs himself, from sofas to cabinets 
to light fixtures. “I’ve always designed my 
own furniture,” he says. He arranges these 

pieces, along with the singular accessories 

he has a knack for discovering, with an 

instinct for proportion and placement. 

“Many people think that design is about 

gathering some fabrics and furniture,” 

he says, but, as the Italians well know, 

“that’s basically the icing on the cake.” 
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Mario Buatta 





ario Buatta’s interiors 

evolve; they don’t, as he puts 

it, “simply appear over- 

night via a department store 
showroom.” For decades a fixture in the 
world of residential design, Buatta is known 
for chintz, color, classicism and comfort. 
“Everything is so personal in this busi- 
ness,” he says. “I learn the way my clients 
live, and they are completely involved in 
what I’m putting together. I don’t like sur- 
prises or surprising people—the process 
is collaborative.” Buatta views furnishing 
an interior as an important investment. “I 
urge my clients to buy the best of what is 
available, or at least something decorative 
that passes for old and looks attractive. 
We'll mix and match—mostly 18th- and 


19th-century pieces—depending on what 
they already have, the look they want 
and what we find at market. The point is 
that they’re going to be living with these 
things for a long time, and the commit- 
ment to quality must be made.” Buatta, 
who notably designed the museum shop 
at Winterthur, the old du Pont estate in 
Wilmington, Delaware, redecorated Blair 
House, the White House guest quarters, 
in 1988. His efforts there are ongoing: 
freshening rooms as they incur wear. The 
Manhattanite is also at work on several 
“great, comfortable country houses”: a 
residence and horse farm in South Caro- 
lina, a house in Alabama, one in Texas and 
two in Florida. “I’m developing something 
of a southern drawl,” he quips. 





Tel.: 212-988-6811 


“T buy nothing online. I want to touch the piece, see its true 
condition, see whether it’s cracked or dented.” 
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Diane Burn 
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SEPTEMBER 2002 


hen Diane Burn talks 

about her interiors, she 

uses the language of en- 

chantment—“illusion,” 
“charm,” “fantasy.” “Imagination is huge 
for me,” explains the designer. “All of my 
interiors make you feel transported to 
another era.” Heavily influenced by Eu- 
ropean design (“Even as a child I had a 
passion for Versailles”), her tranquil, ro- 
mantic rooms evoke those of 18th-century 
chateaus. Louis XVI pieces and whimsical 
print and check fabrics, not to mention 
her signature wall treatments, all figure 
prominently. “I really don’t do modern,” 
says Burn, who counts among her inspira- 
tions designers Renzo Mongiardino and 
Madeleine Castaing and collector Lillian 
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Williams. “I long for the return of classi- 
cism or traditional design.” While all of 
Burn’s rooms have a feminine sensibility, 
she doesn’t balk at heavy lifting. “I once 
purchased an 18th-century ruin atop a 
Tuscan hill above Porto Ercole, a little 
sea resort. I had to completely renovate it, 
starting with only three walls. I adhered to 
the original architecture, brought all of the 
utilities up two miles and flew in an artist 
to create frescoes and murals.” On top of 
all that, says Burn, “I didn’t know the lan- 
guage or the governmental requirements.” 
The results? “Magical.” Having recently 
bought a house in West Palm Beach, Burn 
now divides her time between Florida and 
New York. “My next fairy tale,” she con- 
tides, “would be to decorate a Mizner.” 





“To achieve charm, don’t use white walls or wallpaper; use painted 
finishes—frescoes, glazes, murals, borders—that create an illusion of age.” 


Tel.: 561-835-2107 
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INTOURS 7-Drawer Chest. Design: Didier Gomez. Find inspiration at Ligne Roset 
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‘Timothy Corrigan 











erhaps I did it backwards,” muses 

designer Timothy Corrigan, who 

began his career in advertising, 

eventually becoming an executive 
in a large agency’s international division, 
overseeing a staff of 6,000 worldwide. He 
began restoring and designing houses for 
himself in his free time, and when he started 
getting requests for his help from friends, 
Corrigan recalls, “I decided to follow my 
heart and moved into that world.” Now, as 
head of his Los Angeles— and Paris-based 
architectural restoration and design firm, 
Corrigan works with a staff of 10 and wears 
the hats of “both creative director and ac- 
count executive,” creating environments 
imbued with European elegance tempered 
with a dash of California casual. Choosing 


to remain small, he explains, has afforded 
him the opportunity “to take only the jobs 
where we really like the clients as well 
as the projects,” which currently include 
a Los Angeles house that will be “totally 
‘sreen, down to the reclaimed-wood floors 
and recycled insulation,” and the complete 
restoration of an 18th-century chateau and 
garden in France. Staying small has also al- 
lowed Corrigan the flexibility to expand his 
business in other directions: In late 2006 
—“because we couldn’tfind any good ones to 
recommend to our clients”—he introduced 
a line of all-natural polishes and cleaners 
for antiques under his Timothy Corrigan 
Home banner with additional products to 
follow. And soon, antiques, furnishings and 
art will be available on his Web site. 





Tel.: 323-525-1802 
www.timothy-corrigan.com 


“Don’t ever sacrifice comfort and livability to achieve a certain look.” 


SEPTEMBER 2005 
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Savin Couélle 





OCTOBER 2006 


Ithough he maintains bases in 

both Milan and Porto Cervo, 

Sardinia, self-described “gypsy 

architect” Savin Couélle is 
more often than not traveling the world, 
overseeing multiple projects on several 
continents: He recently completed a 
house in Sydney, Australia, and is working 
on a four-house complex in Dubai. The 
architect, however, does return often to 
Sardinia—as a boy he lived on the island 
while his architect father was involved 
in developing resorts on the Costa Sme- 
ralda. Couélle has four houses in progress 
in the same area, as well as another far- 
ther inland. Of the latter, he notes, “It’s 
a country place by a lake, with a convent 
and a few buildings dedicated to local 





“If the result 1s not satisfying, you should have the cleverness 
to admit it and concentrate on something else.” 


crafts. It’s a project that respects the ar- 
chitectural typology of the island.” Unlike 
many of his peers, “I haven’t got a fixed 
team in my office,” Couélle explains. In- 
stead, no matter where he goes, “I have 
craftspeople whom I have trained over the 
years, who follow me around the world 
to help me realize the shapes I draw,” 
says the French-born, Ecole des Beaux- 
Arts—educated Couélle. As the architect 
reflects on his career, still thriving in its 
sixth decade, he concludes that while his 
aesthetic, which is characterized by or- 
ganic, curving shapes and rough-hewn 
materials, has stayed much the same, like 
sculpture, “the practice gets better with 
experience; it’s the only good thing about 
getting older!” 























Tel.: 39-07-89-97-11-08 
www.couelle.com 
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JAGUAR approaches its design in the same way that Lyons approached desien for ;acuar 

















WITH THE XJ, XK AND NEW XKR, DIRECTOR OF — 
DESIGN lan Callum has redefined the clos t 
language FOR JAGUAR. IN HIS OWN WORDS, 


CALLUM SPEAKS ABOUT THE MECHANICS AND 


UES ETN ON StS BE ECM LALLA CTAC CLAS 


rALK A BIT ABOUT THE NEW XKR. 


: Well, xkr isaconfident car. It has that stance and that silhouette that say it means 
nr Not too ageressive, but assertive. The det; ling close up is great, but the eh 
view seven better. It needed to be muscular, so it has these fine edges that run through 
the car. On the other hand, the overall sh; apc Is extremely voluptuous. Italso has a wonderful 
VS sound to it. Us nota rumb ling, dare I say, a hot-rod American sound - which 
is wonderful in itself. Itsa high-pitched V8. We worked hard to ect that one reap Te 


I drive itevery day, and I love putting the throttle down just so I hear that noise ror en ATs 


olf the tunnel walls. It’s a fantastic sound. 


HOW DID YOU APPROACH THE DESIGN OF rHESE CARS? 


: Pwanted to create something beautiful, and beauty is very difficult to do. Beauty 


sabout real concentration and discipline, butalso asense of strength and confidence. 


vears ago. It’s not about specific shapes or forms. It’s about volumes. His cars were 


always very beautiful, and to do that, the car has to be very simple in the eye, and they 


area 


ve great proportion, great architecture. They had a presence. 


HOW DO YOU RECONCILE AN EMPHASIS ON MODERN DESIGN VERSUS STAYING TRUE TO HERITAGE ?.2e* 


>} don’tthink that issomething you consciously calculate. The thing about JaGUAR 
| 


iithasacertun setof values aboutit. You know, it has to have this Kolmumteynnp mays ae 


NULRGRSO) AE NDTG| voluptuous, and yet iereeds. that tension. The re; Ti ean! are 


hatevery line is calculated. [It’s about that bal: ance, about getting the pure 
and pure lines. 








TRE VOP MECC eM ACU SOn DE TE mer tS 
‘OU REALLY FELL IN LOVE WITH. — 





ee U tae 










taetceld teh retecta reser ie 
nd I looked through 
the showroom window at this car for two 
to three hours and eventually went into the 
showroom and gota brochure. I still have 
that brochure, by the way. I just looked at it, 
and by this time, I knew I wanted to bea car 
designer. I desperately wanted to bea car 
designer for yacuar. That xj6 was the car that 


told me what I wanted to do. 


YOU VE SPOKEN ABOUT THE NEED FOR YOUR 
CARS TO PROVOKE AN IRRATIONAL DESIRE. 
WHAT DO YOU MEAN BY THAT? 

1.c.: It’s about creating an extremity in one 
direction, and that will give you a compromise 
somewhere else. That’s part of irrational 
desire. You have to go for an extremity 
somewhere, and by that you are creating some 
sort of compromise, but the compromise 

ts less of a problem than the joy the extremity 
gives us in the first place. It’s like art. Ifyou 
take the xx, for instance, the way the back 
Pere in toward the tail and the width of 


an . . 
Eat rear haunch from the wheel offset to the 







®abin-that’s extreme. The downside is there’s 
os room in the back, but you know, it’s a 

TOURROT ER Ore paid for that. That's fine, and 
bu gota great-looking carasa result. That's 


UGTA Ue Mem ae Cente) (er CAGE 


versawwould 





WHAT DRIVES YOU? 


1.¢.: The nice thing I find is that as Wroteeres 


older and as you go through a whole process 
_of car design, you do the opposite of when 


ou were younger. You get braver as you get 
efor because you get rid of the baggage. 


Actually, when you get to my age, you decide 
- to do exactly what you feel is right rather 


than try to impress somebody else, which 
is actually quite exciting. You become braver. 
That’s what drives me. 


WHAT S NEXT? 

1.c.: Well, we’re working on the next 
generation of sedans, and that’s a great 
challenge for me because they’re actually 
much more difficult than sports cars. 

I wouldn't say it too often, but sports cars 
are relatively straightforward because 
you re working with given proportions- 
which are just great, you know, low and 
wide. Sedans are much more challenging 
because they also have to carry five 
people. I’ve always said it would be great 
to design acar that didn’t have to carry any 
people. It would look fantastic, but that’s 
not really an option, ts it? T think, though, 
that we're really up to this challenge. 
Maier ta Padnorencentencaeeliie Opportunity aK 
We ve got to make this company, in design 
terms, the best in the world, and evervbody 
on the team fully understands that. Pesan 
incredible responsibility, but veah, ils a nice 


KON PYODENLPYILIO to have. 








ore information, see the AD Directory, page 267. 













t may seem counterintuitive for a 
designer, given the highly personal 
nature of the profession, but Robert 
Couturier jumps at the chance to 
ave his friends as clients. “I cannot work 
or someone I do not get along with, and 
absolutely welcome and love the idea of 
orking with very close friends,” he says. 
outurier, who has a staff of 15 at his New 
ork firm, is adamant that, regardless of 
eir relationship with a designer, clients 
ust have complete confidence in whom- 

er they hire. “Sometimes clients choose 
esigners based on their social appeal, not 
#beir own inclination. It would be the 
ame as buying a garment because it is 
ashionable and not because it fits you.” 
he designer, who cites Jean-Michel 


Robert Couturier 


Frank’s 1930s Paris apartment for the Vi- 
comte de Noailles as one of his favorite 
interiors, has seen his stress level increase 
as new technologies change his field. 
“Less and less time is spent drawing and 
sketching,” he notes. Now his projects, 
which currently range from houses in 
Biarritz and Florida to two apartments 
and a house in Manhattan, “get done, 
creatively, that is, incredibly fast.” With 
change in the field occurring at a such a 
rapid pace, Couturier believes that it’s 
nearly impossible to predict the profes- 
sion’s future, suggesting that “80 percent 
of what will be for sale in five years has 
not been invented yet, so we cannot even 
conceive of what will be coming up with- 
in a very short while.” 








Tel.: 212-463-7177 
www.robertcouturier.com 


“A house should not look too decorated; 
instead, it should look collected.” 
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Ithough he maintains bases in 

both Milan and Porto Cervo, 

Sardinia, self-described “gypsy 

architect” Savin Couélle is 
more often than not traveling the world, 
overseeing multiple projects on several 
continents: He recently completed a 
house in Sydney, Australia, and is working 
on a four-house complex in Dubai. The 
architect, however, does return often to 
Sardinia—as a boy he lived on the island 
while his architect father was involved 
in developing resorts on the Costa Sme- 
ralda. Couélle has four houses in progress 
in the same area, as well as another far- 
ther inland. Of the latter, he notes, “It’s 
a country place by a lake, with a convent 
and a few buildings dedicated to local 


“Tf the result is not satisfying, you should have the cleverness 
to admit it and concentrate on something else.” 


crafts. It’s a project that respects the ar- 
chitectural typology of the island.” Unlike 
many of his peers, “I haven’t got a fixed 
team in my office,” Couélle explains. In- 
stead, no matter where he goes, “I have 
craftspeople whom I have trained over the 
years, who follow me around the world 
to help me realize the shapes I draw,” 
says the French-born, Ecole des Beaux- 
Arts-educated Couélle. As the architect 
reflects on his career, still thriving in its 
sixth decade, he concludes that while his 
aesthetic, which is characterized by or- 
ganic, curving shapes and rough-hewn 
materials, has stayed much the same, like 
sculpture, “the practice gets better with 
experience; it’s the only good thing about 
getting older!” 



















Tel.: 39-07-89-97-11-08 
www.couelle.com 


continued on pag 


SSS 


i 
NS ae S 
ey N Se 


“, 
aw 
™ 


a 
a 
NN 


_—_— 
— pe ee 





JAGUAR 





NSS 


Ne, 


S Sox Cae 
Oe, wee ~~. 
Sees 


<< oN 
a SOD 










OY a 


GORGEOUS CHANGES EVERYTHING 


CHANGE 1S GOOD, ESPECIALLY CHANGE FOF 






THE LUXURIOU sn ae THE NEW 2007 JAGUAR Xj 





A MONO 


-— 
a ¢ 4 of s 7 
ne Nae st AP LPD SASL 
cn ie a oa a a a a a a a aa Wh a oe he nO ee Oe Be 


ANS. ne eS ee ON € 





more information, see the AD Directory, page 267. 











Robert Couturier 





t may seem counterintuitive for a 

designer, given the highly personal 

nature of the profession, but Robert 

Couturier jumps at the chance to 
have his friends as clients. “I cannot work 
for someone I do not get along with, and 
I absolutely welcome and love the idea of 
working with very close friends,” he says. 
Couturier, who has a staff of 15 at his New 
York firm, is adamant that, regardless of 
their relationship with a designer, clients 
must have complete confidence in whom- 
ever they hire. “Sometimes clients choose 
designers based on their social appeal, not 
their own inclination. It would be the 
same as buying a garment because it is 
fashionable and not because it fits you.” 
The designer, who cites Jean-Michel 


“A house should not look too decorated; 
instead, it should look collected.” 


Frank’s 1930s Paris apartment for the Vi- 
comte de Noailles as one of his favorite 
interiors, has seen his stress level increase 
as new technologies change his field. 
“Less and less time is spent drawing and 
sketching,” he notes. Now his projects, 
which currently range from houses in 
Biarritz and Florida to two apartments 
and a house in Manhattan, “get done, 
creatively, that is, incredibly fast.” With 
change in the field occurring at a such a 
rapid pace, Couturier believes that it’s 
nearly impossible to predict the profes- 
sion’s future, suggesting that “80 percent 
of what will be for sale in five years has 
not been invented yet, so we cannot even 
conceive of what will be coming up with- 
in a very short while.” 





Tel.: 212-463-7177 
www.robertcouturier.com 
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hen Elissa Cullman first 

tackles a project, before a 

single drawing is made or 

a piece of furniture is pur- 
chased, she often starts by dispelling one of 
the central myths about the profession for 
potential clients. [oo often, she says, they 
believe designers are “informed by divine 
inspiration, a sort of ‘I see pink’ moment.” 
Rather, she explains, “before we can ‘see’ 
anything, we have a lot of practical work 
to do: We need a thorough understanding 
of functional requirements, an inventory 
of possessions and a concrete idea of the 
budget. Only then can the process begin.” 
Even after she lays the foundation, there 
are still “mountains of paperwork, exten- 
sive shopping, countless site visits and 
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“Make sure you figure out your entire wish list before you start.” 


complex installations.” As much as proj- 
ects are about the nuts and bolts, Cullman 
does see independent, innovative vision as 
critical to an interior’s success. However, 
she feels vision in contemporary design 
has been in short supply in recent years. 
“Design has been dominated by the mid- 
century aesthetic,” she observes. “I believe 
that, sadly, there is less diversity in our field 
at the present time than at earlier moments.” 
She suggests that designers have a respon- 
sibility to reinvigorate the profession by 
producing work in a wide variety of styles, 
looking to other cultures for inspiration. If 
they do so, she says, “clients will realize that 
decorating is multidimensional and should 
reflect personal tastes and interests, not a 
canon that has been imposed by others.” 





Tel.: 212-249-3874 
www.cullmankravis.com 
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onwide: Bloomingdales « Macy’s Home Stores + Expo Design Centers Alabama: Issis & Sons « California: Abbey Carpet of San Francisco « 
Mm Rugs - Rug Warehouse + Florida: Carpet Concepts « Abbey Carpet of Naples Georgia: Carpets of Dalton » Roswell Rug Co. 
ucky: Carpet Specialists » Massachusetts: Jordans « The Rose Cottage Shop » Maryland: Alex Cooper Oriental Rugs » North Carolina: World of Clothing « 
& Home of Asheville + The Great Train Robbery + New York: ABC Corpet & Home + Ohio: The Rug Gallery Oregon: NW Rugs 
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: Mary Wilson Oriental Rug (ade Only) « Matt Cameron Rugs & Tapestries - Vermont: Orvis Store + Virginia: Abingdon Rugs ¢ Washington DC: Kellogg Collection 
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Wallace E. Cunningham 
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ew materials are allowing a 

thinness and economy in ar- 

chitecture,” Wallace E. Cun- 

ningham says of the latest 
technological developments in his pro- 
fession. Such advances—lightweight con- 
crete, carbon fibers and cable structures 
among them—now give the San Diego-— 
based architectural designer “the ability to 
move the support to where it is needed, at 
the time it is needed, reducing the amount 
of structure required” and offer him the 
opportunity to create houses that are both 
“more elegant and efficient.” He predicts 
that further material and technical innova- 
tions will one day lead architecture toward 
“truly kinetic work that responds immedi- 
ately to sun, shade, wind, rain, snow, view 


“The most common mistake is trying to express too many ideas in a single 
solution. Design should appear effortless and natural. Focus and simplify.” 


APRIL 2005 





and time.” Cunningham’s current projects 
are a reflection of his ongoing explora- 
tion of buildings’ interactions with the 
landscape, as well as with history. For a 
mountain house in Utah, he is planning a 
stepped roof, inspired by the appearance 
of snow on the surrounding tree limbs. In 
contrast, a residence in Mexico, his first 
there, is inspired by the country’s architec- 
tural history, from Mayan step pyramids 
and Spanish colonial structures to the 
work of Felix Candela and beyond. Above 
all else, Cunningham believes that houses 
should be portraits of their owners; that 
is why, as he prepares to design, he “must 
be a detective to find the true nature of the 
client’s desires, not merely programming 
but the true purpose of the commission.” 
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Tel.: 619-293-7640 
www.wallacecunningham.com 
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A COUPLE CELEBRATE A 
GRAND MANHATTAN 
HOMECOMING IN A LOFTY 
SPACE IN TRUMP TOWER 


Interior Design by KA Design Group 
Text by Steven M. L. Aronson 
Photography by Durston Saylor 


ative New Yorkers 

Ken and Gloria 

Levy can now, at 

long last, consider 
themselves revenants. The 
couple, based mainly in Silicon 
Valley (he’s one of the pioneers 
of the semiconductor equip- 
ment industry), waited more 
than 40 years to return, but 
in the event they came back 
to town in a big way: They pur- 
chased—to serve as a very un- 
terrestrial pied-a-terre—three 
combined apartments’ worth 
of raw space on the vista-rich 
65th floor of Trump Tower, di- 
rectly below Donald Trump’s 
own triplex penthouse. There, 
over the course of a single, in- 
sane afternoon, standing amid 
a welter of dangling wires and 
exposed air ducts, Gloria Levy 
auditioned six design teams, 
one right after the other. “As 
I was going up, a designer was 
going down, and as I was go- 
ing down, a designer was go- 
ing up,” recalls Kenneth Al- 
pert, the decorator who carried 


the day (small wonder—he’s 
done work for Mary Tyler 
Moore [“an apartment and a 
house”], Kelly Ripa and Marc 
Consuelos [“a house and two 
apartments”], and Kelsey 
Grammer [“two houses”). 

“T could see that he was 
accepting my taste,” Gloria 
Levy recounts, “which was 
important, because I didn’t 
want there to be very little left 
of the person who would be 
living here—me. My theory is, 
the home should blend in with 
the owner—you wouldn’t do 
something in black, beige, and 
off-white and wear hot pink or 
turquoise around the house.” 
She envisioned the Grand De- 
sign as a beautiful resolution 
of the contemporary and the 
timeless: “I wanted ‘architec- 
tural’ but not ‘slick’—I defi- 
nitely wanted a little ‘earthy’ 
thrown in, like my collection of 
old abalone from New Guin- 
ea—and Kenny Alpert said fine. 
‘Just remember,’ I told him, 
‘the best thing in this apart- 





The interior design of Ken and Gloria Levy’s 5,000-square-foot apartment, 
originally three individual raw-space units, in Manhattan’s Trump Tower is 
by Kenneth Alpert and Andrew Petronio, of KA Design Group. RiGuT: The 
entrance hall, where the city views commence. J. Robert Scott mirror. 
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the skyline, is 50 by 40 feet and encompasses not 
only a fire-warmed area for unwinding but also two. 
separate areas for dining. The eclectic mix of fur- 
nishings includes a black sisal carpet, from Stark, 
Ralph Lauren Home nesting tables in mahogany — 
and a pair of bentwood armchairs, from Profil oe 
McGuire lamps. Bergamo drapery fabric. Black n 

hair and pillow, sofa and ottoman silks, J. RO ite 
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Opposite: In one of the dining areas, the apartment’s open-plan room arrangement 
is highlighted. The space is distinguished by two Robert Motherwell lithographs. 
Asove: The window-walled sitting room. Behind the leather lounge chairs is a vin- 
tage brass telescope for bringing the flora and fauna of Central Park even closer. 


t will always be the view, 
we can’t have anything 
curing it or distracting 
it’ I mean, my husband 
specifically said, ‘Gloria, I 
t to see skyscrapers.’” 
or the window treatments, 
ert suggested stationary 
cls of sheer draperies that 
ld be the same cream color 
walls and extend no more 
) three feet-—“They’re just 


there to frame the views.” He 
and his design partner, Andrew 
Petronio, also came up with 
the concept of etching the 
walls of the entrance hall with 
four horizontal channels that 
draw the eye all the way down 
its 25-foot length to the living 
room windows beyond. “When 
you walk into that hall, Gespite 
a console, a mirro! beau- 
tiful paintings, ard ranic 


African tribal chair, you keep 
right on going—and then,” says 
Petronio, “you gasp. That’s the 
money shot!” Indeed, not only 
do the Chrysler, Empire State, 
and General Motors build- 
ings come streaming in, but 
the whole prodigious sweep 
of Central Park, the Statue of 
Liberty, and the George Wash- 
ington Bridge; even the Tap- 
pan Zee Bridge in the lower 
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Hudson Valley is legible on a 
clear day. 

Alpert and Petronio laid 
out the space—which to some 
degree was dictated by the 
configuration of windows and 
structural columns—with the 
New York architectural firm 
that the Levys had already se- 
lected, Leclere Associates. One 
room would have to be bereft 

continued on page 98 


www.ArchitecturalDigest.com | 95 


























“Tust remember’ I told him, ‘the best thing in this apartment vy" 


eee ee oon 
ee is dca 
f , 











i 
| 
} 





ays be the view, and we can’t have anything distracting from it.” 


aay 
i Di 
H] ; 
HD | | 
' 


nT 


| / 
will 


Ait 


Top: The dark palette of a guest room creates a moody ambience, one with views of the 
Empire State Building. Drapery fabric, bed and bed leather, Ralph Lauren Home. Swing- 
arm lamps, John Boone. Night table, Profiles. Asove: Two Robert Longo lithographs hang 
in the master bedroom. Wool carpet, Stark. Night table, Baker. McGuire lamp. Lert: 
The designers’ placement of the mirrors in Gloria Levy’s dressing room wittily echoes the 
lines of the General Motors Building across the street. Ottoman suede, Edelman Leather. 


www. ArchitecturalDigest.com | 97 





ELC -Mud@e cae Neh Ole - 
ATee/— Mian Lome Rtr-1e) (olan olic. 


Arteta leg Sper) 70) se) ne ta 
majestic QUEEN yi 
eleo\ommolen day Gel areNl mmc 


WANA e COMROULECCAW lar lenerc 
the largest ballroom afloat in the 
footsteps of legendary stars of 
the silver screen. Take in a bit of 
Shakespeare performed by actors 
from London's highly acclaimed 
Royal Academy of Dramatic Art. 
Embark on an adventure across 
the mighty Atlantic like the historic 
voyagers before you, and live 
Ltatom(=or<(@)VAn (0) ESD alany-\oA]1i( cB IO ANST 











ee a 


THE MOST FAMOUS OCEAN LINERS IN THE WORLD 











DESIGN IMITATES LIFE 





continued from page 95 

of a view, and they decided to make that 
the kitchen, since it was understood that no 
cooking of any consequence was ever going 
to be done there. The ceilings throughout 
were raised, soaring to 11 groin-vaulted 
feet in precincts of both the entrance hall 
and the ballroom-size (50-by-40-foot) 
living room; and clean, Neoclassical-style 
moldings were deployed to further ac- 
centuate the height. “Gloria would fly in 
from California every three weeks or so 
to do the walk-throughs and measure the 
level of construction—she was totally on 
the case,” Alpert reports, adding, “When 
people ask me what makes the best client, 
I always answer that it’s mot the one who 
says to just do it but the one who pushes 
herself—and you—to greatness.” 

To make for manageable, more intimate 
spaces, the designers had sets of five-panel 
pocket doors of walnut installed between 
rooms. “She requested that they be heavily 
distressed—she saw that as a way to get 
the rustic element into the architecture,” 
Alpert explains. The hand-planed es- 
presso-stained-walnut plank floors were 
left uneven for the same reason. Both 
husband’s and wife’s baths boast floors 
and walls of two-inch-thick limestone (out 
of a French chateau) selected by Gloria 
Levy for its patina. While the Provengal- 
style mantel in the living room is also an 


she made, we were right there with her.” # 


These include a Serra oil on paper; a 
Matisse drawing; a whimsical Botero 
crayon drawing of the once again fash- 
ionable Marie Antoinette; a Diebenkorn, 
a Nevelson, and some Motherwells; two 
Jamali pen-and-ink dream figures of a 


man and a woman; and a Manolo Valdés ¥ 
bronze sculpture. A Valdés collage of a) 


female head in orange, black, and royal 
blue infuses the living room with its sonor- 
ity. “We were in the middle of construc- 
tion when she bought that,” Alpert fills in, 
“and there was just enough time to build 
a niche for it.” 

If the last major art acquisition was 


the Vik Muniz in the hall leading to the 


master wing, a black-ink-series portrait © 


of television’s Mister Rogers (“It reminded 
me of my children’s childhood,” Gloria 


Levy says), among the very first were the 


two Robert Longo drawings in the mas- 
ter bedroom—contorted figures from 
his seminal Men in the Cities series. They 
have been positioned in such a way as 
to point the eye upward, which is some- 
thing the tall stitched-Ultrasuede, dark- 
mahogany-framed custom headboard 
also does. 


In Gloria Levy’s dressing room, two)?! 


walls of satin-lacquered-wood doors with 
horizontal scoring—I5 in all—were prodi- 





“When you walk into that hall, despite a console, a 
mirror, two beautiful paintings, and an organic African 
tribal chair, you keep right on going—and shen,” 
says Petronio, “you gasp. That’s the money shot!” 


earnest of the earthy, the back-to-back 
mantels in the master bedroom and sitting 
room are sleek and modern and were “de- 
signed to look like they have something 
to do with the building’s architecture,” 
Petronio remarks. 

Low-lying sofas, ottomans, and chairs 
(tub, club, and lounge)—upholstered in 
silk, wool, suede, leather, and mohair— 
abound, adding balance and rhythm to 
a well-thought-out composition. But as 
Alpert is the first to admit, “it’s the art- 
work that completes the picture—it’s the 
final stamp of perfection.” Five months 
into the project, Gloria Levy “was bit- 
ten by the art bug—and every purchase 





gally covered with mirror. “My dress= 
ing room is the envy of every woman 
who sees it—its size and all the closet 
space, not to mention all those wonder 
ful mirrors, which reflect not only me 
but, even more importantly,” she says with 
a laugh, “the view.” . 

“If Gloria Levy could be molded inte 
an apartment, this would be it,” Kenneth 
Alpert triumphantly sums up. “Because she 


even dresses architecturally—she wears 


a lot of black and neutrals and is partial} 
to burnished-silver, bronze, and ebony{ 
jewelry. So it’s all of a piece: She's large 
than life, and certainly this apartment iS} 


= 


larger than life.” C 





























Ship's registry: Great Britain.© 2007 Cunard 


A Most CIVILIZED ADVENTURE. 
A Transatlantic Crossing on the grandest ship at sea. Six thrilling days to experience the best of 
British tradition in contemporary, sophisticated style. From classic Afternoon Tea in the Queens Room 
to unwinding at the exclusive Canyon Ranch SpaClub? it's one unforgettable moment after the other 


' For reservations or further information, call your Travel Professional or |-800-7-CUNARD or visit cunard.com 
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Joanne de Guardiola 
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diting, Joanne de Guardiola 

maintains, is as essential to good 

interior design as it is to good 

writing. “You wouldn’t wear 
your whole clothes closet all at once. 
Why throw everything into your living 
room?” lo avoid such a mistake, de Guar- 
diola recommends enlisting the services 
ofa talented and knowledgeable designer, 
one who is capable of creating and im- 
plementing “effortless and harmonious” 
spaces down to the smallest detail. ‘The 
New York-based designer’s own interi- 
ors, Which draw on her extensive travels 
in Avia and Europe, are marked by rooms 
of classical proportions and scale. She fre- 
quently enlivens them with a “fresh twist 


on materials”—woven leathers, straws, and 
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textiles that incorporate beads are just a 
few new options she looks for—and con- 
trasting textures. The designer allows a 
space’s art and antiques “to play off one 
another,” adding a layer of dynamic vi- 
sual tension. A Louis XVI chair might be 
placed on a polished-concrete floor and 
joined by French pieces from the 1920s 
or *30s, alongside important modern and 
contemporary art. This is not to say that 
de Guardiola, who is at work on apart- 
ments in New York City and houses in 
Florida, believes interiors should be of the 
cookie-cutter variety. She looks forward 
to a time when Americans will feel con- 
fident enough in their own design skills 
to let their individual personalities shine 
through in their homes. 
























Tel.: 212-753-6184 
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he aesthetic of those wonder- 

ful European houses is past,” 

declares David Easton. He 

adds, “We’re headed toward 
simpler lifestyles, toward prefabricated 
construction methods intended to reduce 
the cost of housing.” In response to the 
changing needs of his clients, Easton’s look 
has recently begun moving in a simpler 
direction. Where he was once heavily in- 
fluenced by traditional English design, his 
current projects—hotels in the Bahamas, 
Puerto Rico and Hawaii and an inn in Cha- 
tham, Massachusetts, and homes in Aspen, 
Colorado; Chicago; Bronxville, New York; 
and the Adirondacks—now reflect a more 
pared-down, contemporary look informed 
by “a clear view of the future through the 


sensibility of the classical past, its order 
and symmetry.” He applies the same per- 
spective to his collections of furnishings, 
drawing on both recent and historical 
sources for his designs, including a line 
of carpets inspired by modern examples as 
well as Japanese textiles from the 17th to 
19th centuries. It’s a task Easton is uniquely 
suited for: After graduating from the Pratt 
Institute with a degree in architecture, he 
spent three months studying the history 
of French design at an hotel privé at Fon- 
tainebleau, followed by additional travel 
throughout Europe. When he returned 
to New York, Easton began working for 
Modernist icon Edward Wormley, “doing 
full-scale furniture drawings.” After that, 
he says, “the rest was easy.” 


Tel.: 212-334-3820 





www.davideastoninc.com 


“Find rooms you like in design books and magazines, decide what furniture 


you want to keep, have a floor plan drawn up, and go shopping! 


NOVEMBER 2003 
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s a Peace Corps volunteer in 

the mid-1970s (he was that or- 

ganization’s first architect in 

Marrakech), Steven Ehrlich de- 
signed his earliest eco-conscious building: 
a mud-and-thatch experimental theater in 
Zaria, Nigeria,where he taught architec- 
ture. Because of its cultural relevance, the 
structure is still maintained. Relevant to 
Ehrlich’s practice, founded in 1979, is the 
design innovation fused with sensitivity 
to the site that he demonstrated in Africa. 
His is a singular multicultural modernism: 
simple but powerful forms invested with 
the particulars of place and people. Ste- 
ven Ehrlich Architects has earned seven 
national AIA awards and was named the 
2003 Firm of the Year by the AIA Cali- 


“Breathe deeply.” 


fornia Council. The firm’s work includes 
a recent biotech laboratory in Cambridge, 
Massachusetts, as well as institutional and 
commercial facilities around the country. 
Residential projects have always been a 
mainstay of the practice. Of note is a new 
35,000-square-foot house in the Persian 
Gulf that incorporates both Eastern and 
Western influences in a design that sug- 
gests a giant Bedouin tent. “Today's tech- 
nologies and a growing client awareness 
potentially allow us to be as environmen- 
tally responsible as I was with that first 
mud building,” Ehrlich says. The archi- 
tect’s interest in global resources has him 
lately thinking beyond green to blue: He 
can envision a community that floats on 
and is completely sustained by the ocean. 








Tel.: 310-838-9700 


www.s-ehrlich.com 
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Pillarless. And, for that matter, peerless. 





This year, the newly re- 
designed 2007 CL-Class 


leaps from where its storied 








predecessors left off. 

Racing-inspired 8- and 
12-cylinder powerplants boast engine blocks made from light- 
weight cast aluminum and silicon-lined cylinders that reduce 
friction by 50%. The CL550’s 7-speed automatic transmission 
turns road-devouring power into instantaneous acceleration 
upon demand, with outstanding efficiency. 

Now, a sports coupe should be more than just powerful. 
That’s why CL coupes are equipped with Active Body Control— 
an intelligent system that carries on a continuous conver- 
sation with the suspension, adjusting it for a ride best described 
as firm, fierce and masterful. 


THE ICONIC DESIGN FEATURES SIDE WINDOWS WITH NO B-PILLARS INTERRUPTING 
THE VIEW, YET HAS THE STRUCTURAL INTEGRITY OF A TRADITIONAL COUPE. 
AND IT’S JUST ONE OF THIS VEHICLE’S MANY ENGINEERING WONDERS. 


And because safety can never come second, the CL-Class 
also offers Mercedes-Benz PRE-SAFE® This integrated 
safety system helps prepare the vehicle in the critical 
moments before a potential accident, for instance moving 
the front passenger’s seat to a more favorable position, as 
well as closing the windows and sunroof should a rollover 
be imminent. 

Then there are the available creature comforts—the 
Parktronic system, 14-way power-adjustable massaging seats, 
voice-activated audio, telecommunications and navigation 
systems, as well as the infrared Night View Assist system, 
to name but a few. 

Taken as a whole, and taking in their sweeping lines and 
aggressive stance, it’s easy to see why the Mercedes-Benz 
CL-Class sweeps aside all others. 





Unlike any other. 





Mercedes-Benz 
MBUSA.com 


For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com. 


shown 2007 CL550 
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illy Baldwin had a tremendous 

influence on me,” Mica Ertegiin 

says of the pioneering midcen- 

tury interior designer. Ertegiin, 
who cofounded her New York firm, MAC 
II, with the late Chessy Rayner in 1967, 
traces the earliest incarnation of her 
simple, “though not minimalist,” style to 
Baldwin. She describes his work as “very 
clean-looking, not cluttered, with very 
straight lines,” lacking the fussiness of his 
era and instead being far more modern 
than anything else happening at the time. 
These days, when seeking inspiration for 
her own clean-lined and understated in- 
teriors, which she fills with a rigorously 
chosen assortment of art and antiques, the 
Romanian-born designer and her staff of 


11 turn to myriad sources. Although she 
eschews trends, believing instead “that the 
basic taste never changes,” Ertegiin does 
keep an eye on recent developments in the 
field. She often finds that new products, 
be they wall finishes or building mate- 
rials, can shape her vision on projects— 
“a million things in a million different 
ways”—and she suggests that technologi- 
cal advances in those areas “have made it 
possible to create almost anything imagin- 
able.” Other constant sources of inspira- 
tion are the projects that take her abroad. 
She’s currently working on a large house in 
Turkey, where she has designed previous- 
ly, and observes: “It’s nice to go to another 
country and adapt a client’s tastes to yours 
and yours to theirs.” 


Tel.: 212-249-4466 


“You're bound to make mistakes, but you'll learn.” 


Wed 
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hen looking at houses, 

architects Mark Fergu- 

son (right) and Oscar 

Shamamian each notice 
something entirely different. For Ferguson, 
it’s “the small things that signal the level of 
finesse and inventiveness” that catch his 
eye. Shamamian, on the other hand, is 
struck most by a building’s “silhouette—the 
general form suggests a certain character 
or ambience to me before I even take in the 
details.” In their own projects, which are 
conceived through their study of the local 
building vernacular, the surrounding land- 
scape and the greater regional environ- 
ment, they are both as focused on the big 
picture as they are on the details. Their 
sensibility was first honed at Parish-Hadley, 
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where they met and learned of their mu- 
tual interest in traditional design. They 
founded their now 65-person firm in 1988 
and since then have worked in a tradition- 
al architectural idiom, which they have 
adapted to meet the contemporary needs 
of their clients. While each partner over- 
sees his own projects, they come together 
for monthly design critiques and foster a 
spirit of collaboration within the practice, 
sharing resources and encouraging “all 
good ideas to be heard from any member 
of the staff,” notes Ferguson. Equally im- 
portant, the partners agree, are the genuine 
collaborations on projects with profession- 
als—the interior designers, landscape ar- 
chitects, artisans, craftspeople, contractors 
and consultants—outside the firm. 





“The design process is an exploration of possibilities—the final design will 
reflect many shared discoveries, some unexpected.” —Oscar Shamamian 





Tel.: 212-941-8088 


www.fergusonshamamian.com 
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rchitecture is generated by peo- 

ple’s needs, both spiritual and 

material, and that has always 

been a guiding principle,” says 
Norman Foster, a Pritzker Prize winner 
and one of England’s preeminent archi- 
tects. Born in Manchester, he was educated 
at the Yale School of Architecture, first 
set up practice in 1963 and now oversees 
a staff of 750 at his London office. Over 
the course of his career, he has developed 
a reputation for taking on sizable projects 
and reinvigorating historic structures with 
a modern look. Among Foster’s large, high- 
profile creations—the Beijing Airport, the 
renovation of the Reichstag in Berlin, the 
telecommunications tower in Barcelona— 
are also a number of private residences. 


“Design well and design responsibly—whether that is at 
the scale of a door handle or a city master plan.” 


mn 


Ecological concerns are a hallmark of his 
design approach. “Environmental issues af- 
fect architecture at every level,” Lord Fos- 
ter explains. “The location and function 
of a building, its flexibility and life span, 
its orientation, its form and structure, its 
heating and ventilation systems—and the 
materials—all impact upon the amount of 
energy used to build, run and maintain it.” 
Currently, he is working on a new residen- 
tial tower in New York City whose glass 
sheathing will collect solar energy, much 
like his passive solar building in Duis- 
berg, Germany, which produces more 
electricity than it needs. “Architects can- 
not solve all of the world’s problems,” says 
Foster, “but we can design buildings to run 
at a fraction of current energy levels.” 


























Tel.: 44-20-7738-0455 
www.fosterandpartners.com 
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All it takes 1s your imagination. And Eldorado Stone. It’s a great fit for garden patios, 
front porches, kitchens, wine cellars, living rooms, master baths and breakfast nooks. Eldorado Stone 
transforms all of them into settings of exceptional beauty and romance. And at half the cost of real stone, 


Eldorado enables you to create the distinctive features you desire and still stay on budget. Fora quick tour 
of innovative Eldorado installations, go to eldoradostone.com/walkthrough. 
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“In hiring an architect, pick someone you've researched and whose 
chemistry you share. Then give way and let him do what he does best.” 


illiam ‘T. Georgis’s ap- 

proach to design, he says, 

centers on “responding 

to context and program, 
problem solving, intuiting my clients’ 
dreams and realizing my own.” His ar- 
chitecture is predicated on invention and 
tradition as well as on an unorthodox use 
of materials; his interior design augments 
its architectural context while promoting 
its own point of view. “Often, architects 
stop at a certain level of detail,” Georgis 
observes. “I think it’s meaningful to design 
down to the minutiae so that the small 
scale, both architectural and decorative, re- 
inforces the big picture. And there’s always 
that opportunity for a beguiling reciproc- 
ity.” Georgis, whose 14-year-old practice 
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employs five architects and five interior 
designers, is designing three new houses 
in the Hamptons; various other homes are 
also-on the boards. Among his recently 
completed Manhattan projects are his own 
town house and his first restaurant, Chi- 
natown Brasserie (“great fun to create and 
very different from the rest of my work”). 
An earlier commission was the renova- 
tion and furnishing of the public spaces 
of Lever House on Park Avenue. Georgis 
draws on a myriad of influences—classical 
Greek, Mayan, I8th-century French and 


Japanese domestic architecture; Le Cor- 


busier, the fashion designer John Galliano 
and the Pop artist Alex Katz—for a style 
that combines modernity, classicism and, 
significantly, the unexpected. 





Tel.: 212-288-6280 


5 
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THE COUTURIER’S WIDOW REFRESHES THE 
ANCESTRAL HOME IN FLORENCE 


Text by Joseph Giovannini/Photography by Marina Faust 
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The Pucci family has lived in the Palazzo Pucci in Florence since the Re- 
naissance. In recent years Marchesa Cristina Pucci di Barsento, widow of 
the designer Emilio Pucci, has subtly updated her residence. Lert: The 
Wedgwood room was created by an English artist in the late 18th century. 
The palette and Neoclassical plasterwork were inspired by the signature 
ceramics. An 18th-century marble sculpture of the goddess Diana is at 
center. ABovE: Elsewhere in the room, painted medallions adorn a door. 
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he Renaissance 
palaces of Flor- 
ence are a separate 
breed—ruggedly 
nandsome, intellectually prin- 
ipled, humanistically propor- 
ioned, serious—and, as a class 
bf buildings, they changed the 
ourse of Western architec- 
re. Among them, the 14th- 
d15th-century Palazzo Pucci 
bn Via de’ Pucci today has the 
are distinction of being occu- 
pied by the same family since its 
onstruction. Its interior is an 
mninterrupted family biography 
ritten in the decorative arts. 
The current chatelaine of 
e palace, Marchesa Cristina 
Pucci di Barsento, widow of 
milio Pucci, the renowned 
opiturier, uses a special phrase 
rhen talking about previous 
hatelaines— “when she came 
to the house.” The expression 
Hescribes a ritual in Florentine 
society: For a bride, entering 
e groom’s family meant en- 
ering his house, with its own 
ong history embodied in the 
building—from the facade and 
Hoor plan to the portraits, fur- 
iture and textiles. The women 
ere absorbed by the family 
to its culture. 
“When I came into the 
ouse in 1959, I was very young 
fand quite astonished: It was a 
eavy house, even severe, like 
Florence,” remembers the mar- 
| hesa, who is from Rome, 
here the architectural tradi- 
ton is a more playful and sen- 
suous Baroque. “My husband 
oved and respected this house, 
and we changed little. He was 
ery kind to me and didn’t 
ant to teach me. He under- 
stood that some things should 
be kept the way they are, but 
he didn’t say, ‘Do this; don’t 





do that.’ And it was not nec- 
essary, because I didn’t want 


Near a window in the brown room 
are an 18th-century giltwood table 
aad chair. The silk draperies and 
y allcovering were made at Antico 
S ctificio Fiorentino, a silk workshop 
founded by the Puccis and other 
“milies in the 17th century; Emilio 
Pucci took it over in the 1950s. 
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to interfere with the palazzo.” 

Still, what looked like a 
timeless palazzo outside was 
a living house inside, evolv- 
ing in small increments as the 
couple made subtle changes. 
But, while Emilio Pucci revo- 
lutionized couture with vibrant 
colors in optical patterns, the 
aesthetic of the clothes never 
entered the residence. “I start- 
ed to understand little by little 
that he wanted to make it more 
livable. We bought things we 
didn’t have, more comfortable 
things, like the 18th-century 
Venetian chairs for the din- 
ing room. There were already 
very pretty porcelains, objects 
and furniture, but I also un- 
derstood the house needed to 
be refreshed.” 

The piano nobile, where 
the couture offices are located, 
retains its l6th- and 17th-cen- 
tury Florentine-style frescoes, 
but the residence on the floor 
above presents a succession of 
styles, a collection of rooms 
chronicling the progression 
of decorative history. A 17th- 
century canopy bed, made in 
nearby Lucca, famous for its 
furniture, presides in one of 
the bedrooms: “That bed has 
always been in the house,” she 
says, “and Emilio loved it.” The 

continued on page 123 


Lert: “When my husband and I 
agreed something wasn’t pretty, we 
didn’t get rid of it. We just took 

it somewhere else—to the country. 
house—and then we bought a few 
new things,” remarks Marchesa Puc- 
ci. She leans against a 17th-century 
Roman table in the entrance gallery. 


BELOw: Family photos rest on the 
piano in the music room, designed 
in the 17th century by Giovanni 
Battista Foggini. RicuT: One of the 
room’s stucco pilasters and carytids. 
Opposite: The dining room. The 
late-18th-century fresco, by Luigi 
Ademollo, depicts Aeneas leaving 
Troy. Marchesa Pucci and her hus- 
band added the Venetian chairs. 
The crystal glassware was made for 
the family in the 18th century. 





























































ia \ 
T NS 








tenentieeneeneestemenstttiiees tiectett tei 


Opposrrt: In a salon, a Bohemian crystal chandelier 
hangs from a ceiling animated by an 18th-century fres- 
co. The two paintings are 16th-century Florentine, as 
is the cabinet between the windows. The table in the 
foreground is 18th century. Marchesa Pucci removed 
the carpets and restored the Venetian terrazzo floor. 


Tuts Pace: Marchesa Pucci’s bedroom. The Biedermei- 
er bed is accented with a canopy of silk moiré from Anti- 
co Setificio Fiorentino. Beside it is a portrait of Count 
Stanislau Plater, a cousin. When the marchesa moved in, 
she and her husband took everything out of the palace 
and had all of the furniture, walls and frescoes restored. 
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EVOLUTION AT THE PALAZZO PUCCI 
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ontinued from page 118 
Baroque music room, with stucco pilas- 
ers and caryatids, designed by architect 
iovanni Battista Foggini around 1690, 
escapes somber Florentine traditions. 
he pale blue, white-and-brown-trimmed 
edgwood room, created in the late 18th 
entury, is light and English in inspiration. 
the mid-19th and early 20th centuries, 
milio Pucci’s Russian grandmother and 
preat-grandmother returned the house 
o a heavier feeling. “Russian taste is very 

, with cushions and rugs and paintings,” 
says Marchesa Pucci. 

When the marchesa came into the 
ouse, then, it was lush. Eventually she 
pubtracted. “It fell somewhere between 
he Victorian mid-19th century and Belle 
poque,” she comments. Floors were 
idden under carpets, but 150 years later, 
phe says, the carpets’ colors looked dusty 
and shabby. Finally she took them up “not 
because I was bored,” she comments, “but 
because they were not beautiful anymore. 

ittle by little, you need to change, even 

maybe you don’t want to.” 

Under the rugs she discovered red- 
brick flooring covered over in a Venetian 
errazzo, which she decided to restore. 
Sometimes when you want to do some- 

ing new, you just take out things that 
were added and go back to the original.” 
emoving the carpets changed the bal- 
aace of the rooms. “If you take something 
away, you have to readjust the equilibri- 
m,” the marchesa explains. “But I didn’t 























Opposire: The 17th-century bed in 
Emilio Pucci’s bedroom. Made in 
Lucca, it was among the couturier’s 
favorite pieces. The gilt woodwork 
on the headboard echoes the em- 
broidery on the canopy. Lerr: The 
palazzo offers views of the Duomo. 


add furniture, just objects. In the dining 
room, I used more candlesticks. I also elon- 
gated our old round dining table, to fill the 
new emptiness.” 

Other adjustments simply involved a 
change in color. The living room walls 
were covered in a crimson silk, a strong 
red for which Florence has long been fa- 
mous. “But I couldn’t bring myself to sit 
in the red,” she says. “Changing the color 
didn’t mean that I was fed up with the 
color, just that it didn’t fit with our way of 
living.” She fabricated silk wallcoverings 
in a celadon green that matched a favor- 
ite piece of porcelain. “But I just layered 
new fabric on the old,” she says. “Someday, 
somebody in the family may want a red 
living room, and she’ll just take away the 
celadon wallcoverings.” 

New fabrics were woven at Antico Seti- 
ficio Fiorentino, an atelier that the Puc- 
cis have owned for centuries, originally in 
a consortium with other noble families. 
“We still produce the fabrics painted by 
Ghirlandaio, Botticelli and all the impor- 
tant painters in those times, on the same 
looms,” remarks the marchesa. The silk 
taffeta draperies in the entrance hall, for 
instance, echo the fabric of a dress worn by 
Giovanni Pucci, a 16th-century beauty, in a 
painting by Tuscan artist Santi di Tito. 

The textiles are fundamental to the dé- 
cor, not just an afterthought. Florence’s 
summer sun is ferocious, and the window 
treatments stand as the first line of defense, 
blocking the light, while conditioning and 
softening it. “Without these draperies, the 
room is naked,” she says. With taffeta at 
the window and silk on the walls, the fab- 
rics shimmer in the twilight of the interior. 
The light itself seems old. “After ’ve been 
in the noise, the dust and the crowds out- 
side, I’m quieted here,” she says. 

The house the current marchesa “came 
into” is still ancestral, layered in genera- 
tions of incremental change. It may have 
taken her in on its own terms, but after 
nearly 50 years, Marchesa Pucci has gently 
made it her own—and shifted the terms 
for the next fortunate generation. LJ 





AM DEGA 


HANDMADE IN ENGLAND SINCE 1874 


IA ACHIN 


Conservatories, 
Orangeries & Poolhouses 


Please call 1-800-887-5648 
www.amdega-machin.com 


All other countries 
+44 1325 468522 





www.ArchitecturalDigest.com | 123 











For more information, see the AD Directory, page 26 





Peter L. Gluck 


hroughout his 34-year career, pany. The influences were subtle but en- 
New York-based architect during—notso mucha specific building or 
Peter L. Gluck has remained architect, but the attitudes and feelings of 
steadfastly Modernist, creating the Japanese Modernist aesthetic. In 1992 
houses with an acute awareness of time Gluck launched Architectural Construc- 
and context while eschewing sentimen- tion Services (AR/CS), an organization 
tality or any reference to tradition. His _ based on his belief that the architect’s role 
design approach is governed by “the on- _ is to oversee and assume responsibility for 
going and evolving set of principles and all aspects of a project, from conception 
impulses inherent to Modernism,” and his to completion. AR/CS’s chief goal is to 
projects are characterized by clean geo- provide great architectural design and 
metric lines, sculptural elements and re- construction at an affordable cost. Today, 
spect for light, serenity and individuality. If with a staff of 40 and projects under way 
Gluck’s houses possess a certain Japanese in New York, Chicago, Texas, Florida 
sensibility, it is no accident. After gradua- and California, Gluck continues to es- 
tion from the Yale School of Architecture, pouse the notion that architecture is not 
he spent two years in Japan acting as a_merely about style but “about substantive __ Tel.: 212-690-4950 
consultant for a local construction com- _ practical and cultural issues.” www.gluckpartners.com 








“Start fresh every time.” 
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There’s no Place like Home. 
Kitchen Interior Design by SieMatic. 


A SieMatic Kitchen is where Interior Design and 

Ue cle ett el ee Leas Oo ULL 

choices than ever allow for a new dimension in Kitchen 

Interior Design. Now the opportunities for Design, Materi- 
als, Finishes and Appointments are virtually limitless! The Preferring the best. 
quality is unsurpassed. See for yourself at www.SieMatic.com 
and experience Sie Kitchen Interior Design. SieMatic, 
150 East 58th Street, , New York NY 10155, ph 212.752.7900 
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Mariette Himes Gomez 


MARCH 2005 


ou shouldn’t try to include 

everything you ever liked in 

one house or apartment,” says 

designer Mariette Himes Go- 
mez, a self-described minimalist. “The 
point of view gets confusing and often 
creates uncomfortable intersections.” Go- 
mez, who grew up in Alpena, Michigan, 
knew at the age of 14 that she wanted to 
be an interior designer. She attended the 
Rhode Island School of Design and, later, 
the New York School of Interior Design 
and worked at Parish-Hadley and Edward 
Durell Stone before founding her own 
firm in 1975. Based in Manhattan, Gomez 


Associates currently employs a staff of 


20. Eight years ago Gomez opened The 
Shop, a retail store near her office that 


“Never be afraid to ask your designer to adapt to your personal 
taste or to create an appropriate one to suit the project.” 


features her own line of furniture. She re- 
cently completed 28 new designs to add 
to the 140 pieces her firm has developed 
with Hickory Chair over the last few years. 
Her designs remain more client-driven 
than style-driven, exemplifying her be- 
lief that a residence should foremost be a 
reflection of its inhabitants. “One’s home 
is the refuge from exterior influences, a 
place for friends, family and memories,” 
says the designer, who is known for her 
simple elegance and subtle use of color. “I 
believe the following is essential to good 
design,” Gomez asserts, “an aesthetic and 
visual balance, a strong point of view, con- 
tiguous design sensibility from room to 
room, a little surprise and, always, quality 
choices in furniture.” 
























Tel.: 212-288-6856 
www.gomezassociates.com 
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Honda thinking in action. 





The most fuel-efficient auto company in America* Meet Small Oil. 
Honda has always been committed to developing environmentally responsible 
technology. And with cars like the all-new Fit along with the legendary Civic, 
Honda will continue as the leader in fuel efficiency’ Through innovation and hard 
work, Small Oil can make a world of difference. That's our Environmentology.” 


HONDA 


The Power of Dreams 


“Based on model year 2005 CAFE average fuel-economy ratings and weighted sales for passenger-car and light-truck fleets sold in the U.S. by 
major manufacturers. *Civic Hybrid and Fit Sport with SMT shown. 2007 EPA mileage estimates: 49 city/S! highway. 33 city/38 highway, respectively 
Use for comparison purposes only. Actual mileage may vary. ©2006 American Honda Motor Co., Inc. environmentology.honda.com 
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Alexander Gorlin 

















rchitecture is the creative syn- 

thesis of the demands of the 

site, the client and the vision 

of the architect,” says Alexander 
Gorlin, who has made a long and success- 
ful career in the role of architect in that 
equation. “All three must be present and 
in the right balance in order for a master- 
piece to emerge.” What has emerged from 
Gorlin’s efforts is a wide array of struc- 
tures: museums, performing arts centers, 
houses (which he finds “the most satisfying 
and intense” to design), synagogues and 
churches (“the most spiritually engaging”) 
and a Miami Beach apartment tower that 
bears his name. Early on in his profes- 
sional life, Gorlin, a graduate of the Yale 
School of Architecture and The Cooper 


Union, worked with two industry icons— 
Richard Meier and I. M. Pei. From Meier 
he learned “precision and a sense of light 
as the creator of space”; from Pei, “that a 
large project flows from the same source 
as a small detail.” Following a Rome Prize 
fellowship at the American Academy, he 
returned to New York in 1987 to start his 
own architectural firm, which today em- 
ploys 18 people. Gorlin, who has authored 
many books about architecture, finds in- 
spiration in “spiritual texts, literature, film 
and painting” and is working on houses in 
New York, Miami Beach, Kenya and Nova 
Scotia, apartment towers in New Jersey, 
a series of synagogues and—“for karmic 
balance”—schools and housing for the 
working homeless in the South Bronx. 





Tel.: 212-229-1199 
www.gorlinarchitects.com 


“It’s never too early to hire the architect. The architect is the 
only one who has the overall vision of your home.” 


SEPTEMBER 2006 
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“It’s better to stay away from trends and do something that makes 
you happy, because anything trendy or cutting-edge will soon grow dull.” 


am inspired by architects who ad- 

dress the entire gamut of design, 

from buildings to the smallest ar- 

tifacts they contain. When I was in 
school, I thought that was what architects 
did,” says Michael Graves. “Therefore, 
I’m astonished that some people think our 
broad-ranging design practice is unusual.” 
Indeed, at any one time his staff of more 
than 100 is working on planning, archi- 
tecture and interiors as well as product 
and graphic design. “We're interested in 
making good design available to the wid- 
est possible audience. It’s essential to the 
quality of life on many levels,” he says. “We 
want our designs to be beautiful and also 
to work well. For a building to be lived in 
comfortably or a product to be used and 


appreciated, its design and function need 
to be familiar and easily understood.” For 
Graves, the architectural language is a con- 
tinuum, from ancient times to the present. 
“In the last decade we’ve started to see 
an increased emphasis on the well-being 
of our natural environment, which trans- 
lates into ideas of sustainability and energy 
efficiency in architecture,” he explains. 
What excites him most these days is So- 
lutions, the latest addition to the Michael 
Graves brand, which takes his practice of 
designing for accessibility a step further 
to consider how those with mobility chal- 
lenges live and work. “We hope Solutions 
will be an inspiration and help to others, 
solving problems and improving the qual- 
ity of life for everyone.” 





Tel.: 609-924-6409 
www.michaelgraves.com 
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Gregga Jordan Smieszny 











eople often think that interior 

design is something they can do 

themselves,” says designer Alex 

Jordan. “They often don’t real- 
ize the level of detail, number of vendors 
and different materials involved in creat- 
ing something as simple as a chair.” Jordan 
(left) is co-president, along with designer 
Dan Smieszny, of Chicago-based Gregga 
Jordan Smieszny, an interior design firm 
founded in 1970 by Bruce Gregga, who 
remains involved with select commissions. 
With a staff of 12 to 14 (“depending on the 
projects we have in-house”), the team is 
known for elegant interiors that unite the 
personalities of the residents and the char- 
acteristics of the location. “It’s exciting that 
the projects we’re working on now are all 


“Don’t try to take the interior of your saltbox cottage to your urban 
high-rise. The gingham curtains are just going to look absurd.” —Alex Jordan 


MAY 2005 
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so different,” says Jordan. One is the reno- 
vation of a Neoclassical-style apartment in 
Chicago; another is a new Federal-style 
house on Nantucket. “What is challenging 
about them both,” remarks Jordan, “will 
be maintaining the connection with the 
architecture while grounding them in the 
21st century.” Besides residences in Illi- 
nois, California, Georgia and Massachu- 
setts, the firm’s current projects include 
cabinets, tables and sofas. “We constantly 
design furniture,” says Jordan. “Either we 
can’t find the piece we want, the size is 
wrong, or the price of the antique version 
is prohibitive. At this point we have enough 
designs to start several lines of furniture.” 
Adds Smieszny, “We’ve not ventured into 
the accessory category yet.” 























Tel.: 312-787-0017 
www.gjsinc.com 
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eep it simple, keep it comfort- 

able, keep it interesting,” Vic- 

toria Hagan says about her ap- 

proach to interior design. “But 
most important, keep it fun.” The results 
of her philosophy are evident in the re- 
fined yet casual feel of the many homes 
she has designed throughout her 21-year 
career. A graduate of Parsons, Hagan be- 
gan designing interiors in 1985, founded 
Victoria Hagan Interiors in 1991 and es- 
tablished Victoria Hagan Home—a line 
of furniture, fabrics and accessories—in 
2002. Her firm, which is based in New 
York, currently has a staff of 25 and is ded- 
icated to both residential and corporate 
projects. Although natural hues, a light- 


ness of touch, sophistication and subtlety 


ictoria Hagan 


“Passion, patience and perseverance are key 
to creating inspired interiors.” 


are all hallmarks of Hagan’s style, one of 
her greatest talents may be her knack for 
not only combining the modern with the 
antique, the contemporary with the tra- 
ditional, but striking the perfect chord 
among such elements and making it all 
look effortless. “Mixing old and new, for 
me, is all about finding a complementary 
balance that brings out the inner beauty 
of a piece,” says the designer, who enjoys 
it when homeowners bring a bit of their 
own history to a project, be it a family 
heirloom, an art or photography collec- 
tion or a treasured item of furniture. “I 
want my work to reflect my clients’ lives 
and lifestyle,” she says. “They make it truly 
interesting when they bring their favorite 
pieces—it doesn’t matter what size.” 
















Tel.: 212-888-1178 
www.victoriahagan.com 
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he biggest mistake clients make 

is not trusting themselves to 

know what they don’t like. 

Nobody should ever be talked 
into something that they find distasteful,” 
advises Alexa Hampton. “I believe the 
most interesting design is collaborative 
and incorporates the views and interests 
of the people for whom I work.” The job 
of the designer, she adds, “is to be a filter 
for clients, distilling their best impulses 
to create beautiful, functional rooms.” 
Hampton is doing just that in a house in 
Montana’s Yellowstone Club as well as in 
residences in the Midwest and the South 
and around her home base of Manhattan. 
“We’re doing more international work 
too, including the design of another mo- 


“Tf you have a valance, install a light behind it. This draws the eye 
to the farthest point of the window wall, making the room appear bigger.” 


FEBRUARY 2004 
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tor yacht.” In recent years she has added 
fabric, furniture, trim and carpet lines to 
the portfolio at Mark Hampton Inc. “Suit- 
ability and appropriateness are hallmarks 
of great design, and I strive to have both 
in my work,” she explains. Hampton’s re- 
gard for notable interiors of the past is 
evident in the list of some of her favorite 
houses—Charles de Beistegui’s Chateau 
de Groussay and Monticello—and the 
work of David Adler. But she remains very 
much a 21st-century woman: “ Technology 
is making my job easier,” she says. “Not 
having to worry about where computer 
wires come out, thanks to Wi-Fi, is liberat- 
ing. On a more practical note, e-mail and 
computer programs have revolutionized 
my office—and how I work.” 


Pose SE 





















Tel.: 212-753-4110 
www.markhampton.com 
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\ ith 4 Sue Milliken and Lisa Edelstein 


OTE Tai nae 1) ME ed att and Lisa Edelstein of FOX TV’s House are gearing up for a healthy new Vaca e.. 
Together they resolve to keep things fresh in 2007. Here, they add some panache toa pence 


Southwestern vegetarian feast and share some stovetop memories. 











Cooking Up Memories 


Even as alittle girl, Lisa Edelstein enjoyed being 
in the kitchen, spending hours at her grand- 
mother's side. Today she shares the kitchen 
with Mary Sue Milliken (co-chef/owner of Border 
Grill Santa Monica, Border Grill Las Vegas and Ciudad 
in downtown Los Angeles; cookbook author; TV and 
radio personality) to prepare a flavor-packed and 
thoroughly vegetarian meal to get 2007 offto a 
healthy start. See Lisa attend to all things health- 
related in her hit medical drama series House, 


Tuesdays at 8/7 Central on FOX. 


Cooking Iogether 
in the Modern Kitchen 


Mary Sue shares a few cooking tips that guarantee 





a stress-free and delicious New Year's meal. 


e When you're prepping for a get-together, 
think about what guests can do to help out. 
For this meal, they can peel garlic and brown 
pepitas for the salad. 


* There's no reason to buy salad dressing. It's so 
simple to make your own with four ingredients: 
salt, pepper, olive oil and vinegar. Just have one 
of your friends toss the indivdual ingredients 
right on the salad before you serve it. 


®Banana corn fritters are fun to make and the 
perfect job for kids. Give them a fork and have 
them mash up the bananas. Then finish the dish 
and use the fritters as an appetizer, a chili top- 
ping or with yogurt for breakfast. 


* Black-eyed peas are a traditional New Year's 
Day dish. Here the soup is just like a vegetarian 
chili, and the perfect meal for easy entertaining. 


Kenmore PRO” 
36" Slide-In Gas Cooktop 


A diverse menu and lots of friends to share it 
with requires a tool that can handle a range 
of items all at once. The six-burner Kenmore 
PRO 36" Slide-In Gas Cooktop, with burners 
ranging from a 5OQOO-BTU simmer burner to 
a powerful 17.200-BTU high-output burner, 
is ready for anything—from gently simmering 
soups and sauces to frying fritters to perfection. 
Easy clean-up with heavy-duty dishwasher-sate 
grates and sealed burners will allow you to 


spend more time with your guests. And that's 


the best New Year's resolution we can think of 


Kenmore 








wo a ye . ; se 

B New Year's Day Mend” 

rs *Spinach Salad with 

Limed Pepitas and Pomegranate 
“Banana Corn Fritters with 


R Avocado Cre Maxs= 
ry Black-Eyed Pea Soup 

Sy Blood Orange Jalapefio Margarita 
Pink Grapefruit Sorbet 


“For original recipes, visit 
www.kenmore.com/PRO 
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a and obsessively scrub dishes. 
| just loved being in the kitchen 
with my grandmother Gertie 
while she cooked.” 
—Lisa Edelstein 








Special Advertising Section 





30” Double Wall Oven 








Professional Size Refrigerator/Freezer 





For more ways to create your dream kitchen, see the entire suite of premium Kenmore PRO appliances 
in Sears stores or at www.kenmore.com/PRO 
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“Just as you know your body (and what looks good on you), you want 
to know your space to best determine what fits it.” 


Ithough she now has 31 years 

of experience behind her, Cecil 

Hayes still clearly remembers 

the one project that spurred 
the growth of her firm early on. “In 
1975,” Hayes recalls, “I finished a 4,500- 
square-foot home in Fort Lauderdale, 
Florida, the interior décor of which was 
featured in a two-page full-color spread 
in the local newspaper. The master bath 
had a six-foot-diameter shower made of 
Lucite with stainless-steel tracks. Unat- 
tached to the room’s walls, it was viewed in 
the round.” Since then, Hayes’s Coconut 
Creek, Florida—based firm of 10, Cecil’s 
Designers Unlimited, has created interi- 
ors in a wide range of styles for homes of 
similarly varying sizes, from 1,200—“You 


can be just as creative in a small home as 
a large one,” she says—to 15,000 square 
feet. “It really isn’t aligned with any par- 
ticular style,” Hayes says of her approach, 
“although I do a lot of custom built-in 
units for my interiors. I work within my 
client’s desired style/architecture. As such, 
I have completed designs ranging from 
traditional to contemporary and just about 
everything in between.” Recently back 
from research trips to Ghana, Paris and 
locations throughout the American South, 
Hayes is currently focusing on an array 
of residential projects and the completion 
of the follow-up to her 2006 interior de- 
sign self-help book, Cecil Hayes: 9 Steps to 
Beautiful Living. “My next goal is to have a 
design show on television,” she says. 





Tel.: 954-570-5843 
www.cecilhayes.com 
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he rooms and spaces I design 

are well edited; therefore, they 

take on a more minimal, mod- 

ern look, even when nothing 
is modern in them. I am aware of the 
deception and play it up,” Thad Hayes 
says. The New York City-based interior 
designer, who counts Carl Jung’s Man and 
His Symbols among his influences, is known 
for his subtle use of color, a “reduced pal- 
ette of materials” and deep knowledge of 
design history’s many styles. Now in his 
22nd year of independent practice, with a 
staff of eight, Hayes got his start at Bray- 
Schaible, where he was mentored by firm 
principal Robert Bray. “I think the similar- 
ities in our approaches are obvious—fresh, 
modern spaces with historical references 


exhibited in beautiful antique rugs and/ 
or furniture, mixed with more modern 
monolithic objects.” Similarly intrinsic 
to Hayes’s manner of shaping a room is 
an overriding concern for function—spe- 
cifically, “a place for things to rest, good 
storage, ease of use and one’s general well- 
being while in the spaces.” All of this is 
dependent, he says, on what’s done ahead 
of the creative process: “It is imperative for 
me to see the clients in their ‘old’ house 
before I start designing. Typically, I spend 
several hours observing, measuring, col- 
lecting data and photographing art, fur- 
niture and the like. If it’s possible to go 
more than once, that’s good too. The great 
success of any project is the chemistry be- 
tween the client and the designer.” 





Tel.: 212-571-1234 
www.thadhayes.com 


“Stay true to a clear idea, vision or concept. Do not waver. 


Constantly refine and edit; everything else will work itself out.” 
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“Screens play a big part in all my designs: I use them 
for lighting, in interiors and in exteriors.” 


’d always been acutely sensitive 

to my surroundings—and aware 

that I could make them rather than 

just observe them. So I began by 
designing interiors for myself, for 
friends, for clients—I just felt that I’d 
discovered my element, and those who 
really looked at what I was doing liked 
it—and the rest followed,” recalls Anouska 
Hempel. These days the London-based 
designer applies her inventive style to 
couture, furnishings, products and pack- 
aging, as well as to residences, gardens, 
offices, hotels and yachts around the 
world. “Design, refine and repeat, and 
keep learning all the way along,” is her 
unwavering philosophy. “It sounds bland 
and pedestrian, but in fact it’s the re- 





verse,” she says. Order is of great impor- 
tance too, “but it’s always undercut by a 
dialogue with the spontaneous.” She cites 
The Hempel hotel in London (“when 
it first opened, though—not as it is 
now”) and the Warapuru resort, which 
she describes as a “minimalist and mono- 
lithic state-of-the-art development” lo- 
cated in Brazil’s Bahia rain forest and due 
to open this year, as examples of her 
most visionary work. “I am unable to 
concede to my being anything else,” she 
insists. “It’s in the warp, the weft and 
the weave of the fabric of my being. I 
get up in the morning, look around, ar- 
range and rearrange things and imagine 
how I might like them to look. Why 
doesn’t everybody?” 


Tel.: 44-20-7938-1515 
www.anouskahempeldesign.com 
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ost people who come to us 

desire a departure from their 

current environment,” says 

designer Thomas Allardyce, 
who with partner Illya Hendrix (left) heads 
the now 26-year-old interior design firm 
Hendrix Allardyce. Allardyce’s wry remark, 
which implies a certain understatement 
of ambition on the part of their clientele, 
shouldn’t be taken at face value. After all, 
Hendrix Allardyce’s aesthetic, a look they 
describe as “a 20th-century approach to 
classical work,” is rarely so simple. What 
the Los Angeles-based duo and their team 
of 12 do for their clients would be more 
accurately described as transformations. 
With projects all over the world, not to 
mention Hendrix and Allardyce’s frequent 


research trips (recently they visited India, 
Cambodia and Myanmar, where they were 
inspired by the architectural details they 
found), they have acquired an increasingly 
wide range of influences. In their effort to 
“capture the perfect environment for each 
client,” however, they still make use of an- 
tiques—a Louis XVI giltwood canapé, a 
Regency drum table, Louis XV fauteuils, a 
French Empire chandelier. But now there 
are also the possibilities that lie in the 
Hendrix Allardyce Design Collection, a 
furniture and accessory line based on items 
that the pair have amassed during their 
quarter-century of global travels. “Every 
project,” summarizes Hendrix, “must be 
approached as a partnership between the 
client and the designers.” 








Tel.: 310-659-8721 
www.hendrixallardyce.com 


“Use lamps with beautiful shades for even lighting and combine 
them with well-planned recessed low-voltage lights aimed at tables and art.” 
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hirty-seven years and some 200 

houses after relinquishing his 

position at the office of Sister 

Parish and Albert Hadley in 
New York and relocating to Boston to 
launch his own interior design firm, Wil- 
liam Hodgins is moving full speed ahead. 
In Boston, he is designing interiors for an 
apartment in the Ritz-Carlton hotel and 
one in the Mandarin Oriental and for 
multiple houses; in Hobe Sound, Florida, 
a guesthouse is in progress; meanwhile, 
closer to home, a Nantucket house is 
receiving Hodgins’s attention. The award- 
winning interior designer works exclusive- 
ly in residential design. Where he goes for 
research and to find inspiration, however, 
is less restrictive. Recently there was a trip 


to London, where he consulted with an- 
tiques dealers and various craftspeople 
before going on to the Biennale des Anti- 
quaires in Paris. Egypt, Morocco and Sau- 
di Arabia followed, and all the while he was 
“looking, looking, looking,” he says, and 
“sometimes making thumbnail sketches 
along the way.” Hodgins, who oversees a 
staff of seven, is known for creating rooms 
in a wide range of looks, experienced as 
he is in any number of styles; however, 
most of his clients come to him for his 
characteristically light and airy classicism. 
“Being a signature stylist is important for 
some designers. Their clients seek them 
out for that specific look,” he concedes. 
“We pride ourselves on versatility, as re- 
quested by our clients.” 






“Always keep a scrapbook of rooms and houses you like.” 


Tel.: 617-262-9538 
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JANUS et Cie 


THE BEST FURNITURE TO SUN IN, DINE ON, OR SIMPLY LOOK AT...INDOORS OR OUT® 


CORPORATE HEADQUARTERS * 8687 MELROSE AVENUE, WEST HOLLYWOOD, CA 90069 T 310.652.7090 

CORPORATE SHOWROOMS * NEW YORK 212.752.1117 © CHICAGO 312.822.0460 * MIAMI 305.438.0005 

HOUSTON 713.621.5950 * SAN FRANCISCO 415.551.7800 * HIGH POINT 336.884.0114 

CORPORATE SALES OFFICES * BOSTON 617.435.7030 © DALLAS 214.384.5030 * SEATTLE 206.427.5616 

WASHINGTON, D.C. 301.682.4223 © REPRESENTATIVE SHOWROOMS © ATLANTA * BOSTON * DANIA * HONOLULU 
EXCLUSIVE DISTRIBUTION © 800.24.JANUS * WWW.JANUSETCIE.COM 
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he designer who has devoted 

much of her last 25 working 

years to developing a design 

vocabulary characterized by 
straight lines, strict symmetry and neu- 
tral color has lately been introducing cer- 
tain changes to her celebrated approach. 
“My style,” says London-based Kelly 
Hoppen, “has become a lot more eclec- 
tic. ’m using a lot of vintage pieces and 
have introduced more round and female 
shapes into my work. I have also started 
to add splashes of color, creating great 
focal points while keeping a space very 
pure in its core.” Hoppen’s change has a 
well-documented before and after, chron- 
icled in her many books, from 1997's East 
Meets West to 2002’s Monochrome Home 





“There are influences open to each of us that will inspire our work. 
We only need to open not just our eyes but all our senses.” 


to 2003’s Kelly Hoppen Close Up to 2004's 
Kelly Hoppen Style. Having her concepts 
available in book form provides her cli- 
ents with the power to articulate in visual 
terms what they hope she will achieve in 
their project. Nonetheless, one would be 
mistaken to assume that Hoppen and her 
team of 30 would deliver anything but a 
made-to-measure riff on the Hoppen aes- 
thetic. “Having a strong trademark style 
helps you to attract the clients you ulti- 
mately want to work for and who trust 
in what you do,” acknowledges Hoppen. 
“However, it is just as important to be able 
to translate your style and trademark look 
into what the client wants, taking their 7 
personal taste, culture and living habits _ Tel.: 44-20-7471-3350 

into consideration.” www.kellyhoppen.com 
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s and fine furniture retailers. www.hancockandmoore.com 8 


28-495-8235 


ctoria Chair is available to the trade through Baker Knapp & Tubb 








European 


Influences 
on Java 


WITH A NOD TO CHINA, 
A PALLADIAN-STYLE VILLA 
RISES IN THE TROPICS 


Asove: In the foothills of Mount Arjuna, in East Java, Indonesia, 
is Villa Leduk: a residence designed by its owner, architect 
Atmadja Tjiptobiantoro, and interior designer Bagoes S. Broto- 7 





diwirjo. “Our plan retained the colonial Javanese concept of a yn wey, 
main building with two pavilions yet visually incorporated the / do 
warmth of the stately Palladian-style houses in Italy,” says one 
Brotodiwirjo. Ricut: The main living room. 
NG 1 
i394 * | | 
(aga ea ' 
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’ 
J 
Architecture and Interior Design . aa 
by Morposa Griya Cipta ; 
Landscape Design by Bagoes S. Brotodiwirjo 
Text by Susan Sheehan 
Photography by Erhard Pfeiffer 
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Lert: The dining room is one of three 
public rooms in the main building. A 
pair of 17th-century chandeliers from 
Lucca, in Tuscany, hang above the 
19th-century English table. “Much was 
subtracted, rather than added, as a 
design concept,” notes Brotodiwirjo. 
Asove: The main entrance. 


hen Atmadja Tjiptobi- 

antoro was eight years 

old, his mother sold the 

family’s ancestral home 
in the East Javan town of Pasuruan. He 
protested, vainly, and a school purchased 
the property. He resolved to buy back the 
house and restore it when he was older. 
After he had grown up and had the means 
to do so, he realized that the land on which 
the house stood was low-lying, hot, humid 
and infested by mosquitoes. So he bought, 
instead, 37 acres in the nearby mountains 
and built “my version of a Dutch colonial 
home, one that was strongly influenced 
by my admiration for Palladian architec- 
ture and my love of Tuscany.” He calls 
his house Villa Leduk. “The nearest vil- 
lage is Dayurejo, but that’s too difficult to 
pronounce, so I named the place Leduk, 
which is the name of the district it’s in,” 
he explains. 

‘Tyiptobiantoro, who is a businessman 
as well as an architect, collaborated with 
Bagoes S. Brotodiwirjo, his partner at the 
design firm Morposa Griya Cipta, on the 
architecture and interior design of his villa. 
Villa Leduk’s main building consists of a 
library, a kitchen, an entrance hall, a din- 

continued on page 150 
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curved inward, creating a gallery of columns.” Imac oe 
riba pm. me usca 
gold paint. A 17th-century chinoiserie 
a er ern Renter Ress 
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SURO UO LCRA COCR RCO ate 
reproductions of a 19th-century Dutch colonial original 
that was in the owner's family home in the nearby town of 
Pasuruan. Below the stairs, the rear gardens and lawn lead 
up to the portico of the main building. 
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continued from page 145 
ing room and a living room. Verandas and 
passages encircle the building, which is 
flanked by two pavilions—one containing 
a master suite, the other guest rooms. 

Guests driving up to the villa pass 
through three gates and dense foliage 
before the formidable, warm ocher resi- 
dence, with its stone-gray Doric columns 
and parapets, reveals itself. A wide flight 
of steps leads into an extravagant entrance 
hall, painted red ocher and partially cov- 
ered by a dome. To the right is a large 
dining room (it measures more than 32 
feet wide and 65 feet long), and to the 
left is an even larger living room (more 
than 32 feet wide and 82 feet long.) “The 
corridors between these rooms are es- 
pecially dazzling at night,” Brotodiwirjo 
says. “Their dark green and yellow Italian 
marble floors gleam under an 18th-century 
Italian chandelier and five pairs of 19th- 
century French sconces.” 

The living room’s palette is a vivid red: 
First came the red-terrazzo floor, then a 
decision to paint the walls burnt sienna, 


followed by the purchase of a deep red 


“The corridors between these rooms are dazzling at 
night. Dark green and yellow marble floors 
gleam under an 18th-century Italian chandelier and 
19th-century French sconces.” 





















colonial chairs, finished in gold leaf anc 
red and black lacquer and made in Mor 
posa Griya Cipta’s workshop in Solo, are 
pulled up to it; it can seat 20 on narrowei 
reproductions of Raffles chairs. “The din- 
ing room has a fireplace, and it’s used dur 
ing the dry season, when the temperature: 
get down to 54 degrees,” says the archi 
Above the fireplace is a Baroque-style 
mirror inspired by Bernini’s designs. Th 
Austrian piano is sometimes played duri 
dinner by a professional pianist from th 
port city of Surabaya, about a 90-minw 
drive away. 

The master bedroom, in the east pavil: 
ion, is more subdued than the spaces dedi#} © 
cated to entertaining: Its floor is crear 
Italian marble, the walls are painted yel- 
low ocher, and the 17th-century Chinesé}; 
painting on silk behind the bed is greer}/ 
with touches of blue, brown and gold. 
the porcelain pieces in the room are Chir 
nese celadon of various dynastic origins 
dating back to the Song. “The master sui 
is used not just for sleeping but for writing 
and for sitting and reading and talking te 





Aubusson carpet found in Lucca (both 
men enjoy traveling to Europe) and a 
pair of red sofas, one on each side of the 
mantel. “We’ve created three separate sit- 
ting areas, so that 15 or 20 people, seated 
separately or together, can be comfortable 
in the room, and so can two or six people,” 
Brotodiwirjo says. Tjiptobiantoro, who is 
of Chinese ancestry, lives contentedly with 
a mixture of antiques imported from Italy, 
reproductions of Italian pieces made on 
Java (he has a workshop in the villa’s base- 
ment for fabricating numerous interior ac- 
cessories) and Chinese antiquities, among 
them an eighth-century monochrome 
‘Tang Dynasty horse. 

The most prominent piece in the din- 
ing room is a breakfront that takes up 
almost an entire end wall. It was copied 
from a colonial original and is made of 


| teak stained with crimson, gold and black. 


The late-19th-century English table seats 
12 if reproductions of 18th-century Dutch 




















close friends and relatives if many peopl 
are in residence,” notes Tjiptobiantoro 
who spends two weeks of the month ai 
Villa Leduk and the other two in Jakarta 

Guests have a choice between the villa! 
two pools. The one near the east pavik 
ion is surrounded by bamboo, palms ane 
royal poinciana trees: Brotodiwirjo dit 
the landscaping himself. On a clear day 
there is a view from this pool of Moun 
Semeru, Java’s tallest mountain. “Semer 
is an active volcano, and approximately 
every 15 minutes huge plumes of smoke 
fill the sky above it,” explains Tjiptobian 
toro. The views from the main buildi 
are of the Javanese plains, with the strait 
of Madura on the horizon. “Villa Ledukit 
on the slopes of Mount Arjuna, an inacti 
volcano,” he says. “My friends and I enj 
my mountain home, with its clean air an 
spring water. It’s so peaceful that we like 
come here often to detox from the frantic 
pace of life in Jakarta.” 0 
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“With IstDibs, the doors of 
the world’s finest antique 
shops are always open.” 

—Kelly Wearstler 


INTERIOR BY: KELLY WEAR 
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“If you don’t like it, don’t buy it—there are lots of choices. 


Remember, youre the one who’s going to have to live with it 


hat sets me apart, I 

think, is that I was a cli- 

ent first for many years, 

and I haven’t forgotten 
how I wanted to be treated,” says Laura 
Hunt, now six years into her Dallas-based 
practice. The self-trained decorator, who 
found her calling at the age of 12, when 
she announced to her parents that she was 
redecorating the family home, is known 
for her unpredictable pairings of objects 
and layering of collectibles and other ob- 
jets d’art. “I take pride in all the details,” 
she points out, “from filling the house with 
flowers and candles to purchasing frames 
and placing photographs in them.” Oth- 
erwise, if there is a certain trademark to 
her work, it’s that a Hunt interior does 


not say Laura Hunt. She wouldn’t have 
it any other way: “There are certain de- 
signers who have such a signature look,” 
Hunt says, “that you walk in and know 
it’s them. I capture my client’s personality 
and reflect it in the design.” Establishing 
such familiarity with each client, often to 
the degree of being able to cater to their 
requests for not just a new interior scheme 
but also a new lifestyle, is possible because 
Hunt maintains a boutique operation. In 
fact, although she takes on large-scale in- 
ternational projects, she does so alone. “I 
feel a responsibility toward my clients,” 
says Hunt, “in that they hired me to design, 
and it’s important that they know they are 
getting ry full attention and consideration. 
You are hiring me, not my firm.” 





Tel.: 214-220-2900 


www.laurahunt.com 
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Terry Hunziker 
































actually enjoy doing more traditional 

period rooms, but most people don’t 

know me for that,” says Seattle-based 

interior designer Terry Hunziker. If 
there’s one look that’s most often associ- 
ated with Hunziker, it’s the Pacific North- 
west style. After all, its characteristic soft, 
muted colors, raw or weathered materials 
and modern forms appear prominently 
in many of his projects. What’s changed 
in Hunziker’s more than two decades of 
designing in that distinct vocabulary, he 
says, is that the style is no longer seen as 
regional. Whether their projects are based 
in Oregon, Texas or New York, Hunziker’s 
clients tend to gravitate to the style’s trade- 
marks—but only after being led by their 
designer through a rigorous and tactile 


process of initiation into what’s available 
to them. “I work with large and varied 
samples that I keep in my office,” says 
Hunziker, “from sea-grass limestone and 
Mombasa granite to fumed oak, lacewood 
and Carpathian burl elm, as well as metals, 
fabrics and carpets. After consulting with 
a client, I generally have a good grasp of 
their needs, and I compose all of the ma- 
terials on a long steel table until it works 
visually for me, sort of like painting on a 
canvas until it looks right.” Irrespective of 
a project's location, size or budget, Hun- 
ziker’s goals remain the same: “My main 
objective is determining how a space will 
feel, not how it will look. There’s always an 
emphasis on form, material, texture, color, 
light, volume and proportion.” 





Tel.: 206-467-1144 


“The best rooms come from going with your gut instinct.” 


* 
a 
—. 


\ 


MOSe iy 


154 | www.ArchitecturalDigest.com 


- ee 


ae 


continued on page 15 





Abt Pleasing People...Since 1936 
ss 







| % ieee eos ies [ Ventilation Hood | 


aa en| 


SS 


[ Dishwasher ] 







OMe eh Bien 


A) Electrolux | ene) \ be 4 


Professional Senes . a 


See The Complete Selection of Electrolux Appliances at www.AbiAppliances.com/ad 


Abt has one of the largest selections of consumer electronics and appliances. 8 
Since 1936, Abt has featured award winning service, competitive prices and free Abt 
shipping on most products*. You can shop online, by phone or in-store. 


“See Site for complete details. Our Goal...Complete Satisifaction 


 =www.AbtAppliances.com/ad | 800.758.6839 | Located in Glenview, Illinois 
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ke Kligerman Barkley Architects, says 
Thomas A. Kligerman (center), is ex- 
periencing something of a “perennial 
island spring” in terms of the settings 
of several major projects. In development 
are residences on the islands of Maui and 
Hawaii and on Huppers Island, Maine; 
Paradise Island in the Bahamas; Martha’s 
Vineyard, Massachusetts; and Long Island, 
New York. An earlier wood-construction 


retreat on Orcas Island, off the coast of 


Washington, initiated the theme. The is- 
land most central to the firm’s practice, 
however, remains Manhattan: Nearly 
two decades ago Kligerman and John Ike 
(left) established a presence on the New 
York residential design scene with their 
user-friendly interpretation of traditional 
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architecture—a “synthesizing of historical 
precedent with contemporary tastes,” as 
Ike puts it—in a series of notable houses. 
Joel Barkley became a partner in 1999, and 
the office has grown to a staff of 30. “We 
relish the challenge of incorporating re- 
gional architectures and site conditions in 
new venues,” Barkley says. “With the proj- 
ects in Maine and Hawaii, for example, the 
vernacular, the light and the length of the 
season for which we’re building couldn't 
be more different.” The firm’s signature is 


refined detailing and an appropriateness of 


scale rather than any particular style. “Our 
work is not repetitive or circumscribed,” 
notes Kligerman. “Without overstating it, 
we are—both stylistically and geographi- 
cally—everywhere.” 


“When building a residence with a great view, don’t overscale the windows. 
Treat each one instead as a separate, beautiful painting.” —Joel Barkley 


Tel.: 212-268-0128 


www.ikba.com 
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Scottsdale —- 

Woodcrest Fine Cabinetry 
Costa Mesa 

Concepts Il Ltd. 

Menlo Park 

Eichler Designs 

San Francisco 

Brand Kitchens & Design 
West Hollywood PDC 
Cooper-Pacific Kitchens 
Boulder 

Studio 3 Kitchen & Bath Design 
Denver 

Thurston Inc. 

Fort Lauderdale 
International Creative Designs Inc. 
Gulf Coast 

Village Woodworking 

Miami 

Kitchen Center Inc. 


AZ 
480-367-8510 


S 


714-545-9550 


S 


650-328-4002 


£ 


415-680-5454 
CA 
310-659-6147 
co 
303-449-7383 
co 
303-399-4564 
FL 
954-524-8500 
FL 
941-924-0519 
FL 
305-576-5215 


Orlando FL 
Gracious Living Design Center 352-241-9222 
Atlanta GA 
Cornerstone Design Inc. 404-504-9255 
Chicago Merchandise Mart IL 
Neff Design Center 800-268-4527 
Indianapolis IN 
Conceptual Kitchens 317-846-2090 
Washington DC MD 
Jack Rosen Custom Kitchens Inc. 301-984-9484 
Detroit/Sylvan Lake MI 
Bella Cucina Inc. 248-738-1800 
Asheville NC 
Cooper House Fine Cabinetry 828-274-5414 
Atlantic City/Somers Point NJ 
Euro Line Design Inc. 609-927-1111 
Little Silver NJ 
S.D. Designs Inc. 732-842-7393 


North Plainfield NJ 
Kitchen Ideas Inc. 908-753-4141 


Paramus 

Kuche & Cucina 

Princeton 

Spyglass Design Inc. 

Short Hills 

Neff of Short Hills 

Long Island 

Classic Kitchen & Bath Ctr. 
Manhattan A&D Building 
Design Concepts International Inc. 
Staten Island 

Signature Kitchens 

Portland 

William Roy Designer Kitchens 
Allentown, Lehigh Valley 
Artistic Furnishings 
Philadelphia 

Encore Kitchen and Bath 
Pittsburgh 

Kitchen & Bath Concepts 


NJ 
201-261-5221 
NJ 
609-466-7900 
NJ 
973-467-1818 
NY 
516-621-7700 
NY 
212-308-9674 
NY 
718-351-5576 
OR 
503-778-1010 
PA 
215-536-0898 
PA 
215-682-7900 
PA 
412-369-2900 


Alexandria 

Alexandria Kitchen & Bath 
Loudoun County 
Apex Custom Homes 
Richmond 

KDW Home 

Seattle 

Refined Woodworks 
Toronto 

Neff Kitchen Design Studio 


VA 
703-549-1415 
VA 
703-669-2620 
VA 
804-262-0006 
WA 
206-762-2603 
Canada 
905-792-5036 


for other showroom locations 


neffkitchens.com 
1.800.268.4527 
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Hugh Newell Jacobsen | 


























he award-winning residential 

architecture of Washington, 

D.C.-based Hugh Newell 

Jacobsen has the distinction 
of appealing to both the proponents of 
tradition and those who prefer progres- 
siveness. Since the 1970s, his compositions 
have consistently taken the form of a clus- 
ter of function-specific, intimately scaled 
buildings, combining the familiar sym- 
metry and gabled roofs of early American 
architecture with Modern architecture’s 
unornamented fagades, open-plan interi- 
ors and emphasis on indoor-outdoor living. 
Often clad in white-painted wood, the 
pleasingly simple forms of his houses, says 
Jacobsen, always strive to show respect 
for the design and construction traditions 


“Try to clarify the original intent of the design. Then—and this 
can be the most difficult of all—try to abstract the result to work today.” 


of their site: “It’s very important to me 
for a house to fit in and not shout at its 
neighbors.” While he and his office of 10 
have designed a multitude of high-profile 
commercial and civic buildings, including 
2005’s 34,000-square-foot addition to the 
Fred Jones Jr. Museum of Art at the Uni- 
versity of Oklahoma, and are recognized 
for their sensitive renovations of the Unit- 
ed States Capitol and the Smithsonian 
Institution, private houses are Jacobsen’s 
primary concern. To date he has realized 
more than 400, including residences for 
Meryl Streep and Jacqueline Kennedy 
Onassis. With a monograph on his recent 
work due out this year, Jacobsen has his 
eye on what’s next: “I like to think I’m 
still learning.” 





Tel.: 202-337-5200 
www.hughjacobsen.com 
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“Hire an architect for his talent, experience, judgment and vision. When 
opinions then fly in from all directions, trust your architect above all.” 


n presenting its 2006 Honor Awards 

for Architecture, the AIA cited the 

sole residence selected—a Jim Jen- 

nings—designed guesthouse for 
visiting artists on a Northern Califor- 
nia ranch—for its “timelessness and se- 
rene power.” Jennings, who operates his 
practice as a studio where he is involved 
in each stage of design, is known for an 
unwavering sensibility; indeed, one critic 
described him as “the quintessential Bay 
Area Modernist” for the coolly sensuous 
rigor of his work and the fact that he has 
never veered from a puristic standard. For 
over three decades the nucleus of Jim Jen- 
nings Architecture has been its residential 
portfolio. A major house on Oahu will be 
completed this spring, as will a house on 


the other end of the spatial spectrum: an 
intimate indoor-outdoor retreat in Palm 
Springs. Additional structures currently 
in development range from the Cardio- 
vascular Research Institute for the new 
Mission Bay campus of the University of 
California, San Francisco, to a collabo- 
ration with the artist James Turrell on a 
skyspace at the Napa Valley vineyard of 
prominent San Francisco art collectors. 
“The architecture we make,” says Jen- 
nings, “always begins with the site and 
with the clues and conditions found there. 
Each physical circumstance suggests a par- 
ticular expression of scale, space and mate- 
rial. For me, a great building is one that 
is both rational and poetic—and projects 
a quiet strength.” 





Tel.: 415-551-0827 
www. jimjenningsarchitecture.com 
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DESIGN 
IN Tie 
FAMILY 


When a 
family business 
revolves around 
design and spans 
a generation— 
or many more— 
everything's 


relative. 








Steven, Ashley and John Stark 
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Stark 


SUCCESS FROM THE GROUND UP 


Ree in a passion for design, 


the Stark story embraces neces- 
sity, invention and close family ties. 


The venerable firm founded by 
Arthur Stark more than 60 years 
ago has evolved from a custom 
to-the-trade carpet house to an 
encyclopedic resource for carpets, 
rugs, fabrics, wallcoverings and 
furniture. Stark and his wife, Nadia, 
concentrated on needlepoints, Orientals, 
Wiltons, Aubussons, petit points 
and Tibetans. Soon after Arthur 
died in 1969, Nadia enlisted her 
college-aged sons, John and Steven, 
into the business. Today John is 
chairman, and Steven president. 
The two still share an office after 
36 years. (“Unlike most families, 
we get along,” says John.) Ashley 
Stark, John’s 25-year-old daughter, 
sits just over the threshold, adding 

a fresh perspective and the energy of 
the next generation. “I've wanted to 


be here since I was little,” she says. 


Since Nadia’s death in 1992, 
the Stark brothers have built a 
two-showroom operation into a 


burgeoning multinational frm 


with 31 showrooms across the U.S. 
and in London, its own U.S. mill 
and manufacturing partnerships 
worldwide. The acquisition of 
Old World Weavers in the early 
1990s launched Stark into fabric 
and wallcovering: the division 
now incorporates seven noted 
brands, among them Fonthill 
and Grey Watkins. In 1994, John 
and Steven initiated the furniture 
unit. Over the years the two have 
also broadened the company’s floor= 
ing options, purchasing Larsen 
Carpets, Missoni and Darius, and 
developing licensed collections by 
leading designers. Stark's global 
plans include ventures in Europe, 


Asia, Russia and Dubai. 


Ashley works with her father 

and uncle, updating palettes and 
patterns for the contemporary 
sensibility. “As much as I love 
modern,” she says, “I also love 
traditional. My job is to bridge 

the gap.” She and her cousins | 
are enlivening the family’s 

already expansive Mix, ensuring 

that Stark stays current. That’ 


family planning. 
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THE STARK TOUCH BY MARIO BUATTA. 
RUG: DARIUS ANTIQUE TABRIZ #49748D 9.8 X 12.10. FABRICS BY OLD WORLD WEAVERS. 


STARK CARPET | FABRIC | FURNITURE | WALLCOVERING 


FOR SHOWROOM LOCATIONS AND INFORMATION CALL (212)752-9000 OR VISIT STARKCARPET.COM. TO THE TRADE ONLY. 
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“Each generation 

brings something 

valuable. And they 
all learn from 
one another.” 





Gretchen Rogier Keith and 
Joan Karges Rogier 
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The Karges 


Furniture Company 


THE FAMILY TREE 


[° the rare business that lasts a 
century. So when a family furniture 
firm prospers for five generations, its 
taproot of skill, opportunity and 
tradition must run deep indeed. 


Karges family members come 

by furniture-making naturally: 
Ferdinand Karges, the patriarch, a 
German émigré and cabinetmaker, 
arrived stateside in 1853. He headed 
to Evansville, Indiana, then a world 
center for hardwood furniture 
manufacturing, where he opened a 
furniture shop in 1859. In 1886 his 
son, Albert F. Karges, planted the 
seeds of The Karges Furniture 
Company—now Evansville’s sole 
surviving furniture manufacturer— 
with a $600 investment, selling 
moderately priced solid oak and 


walnut bedroom furniture. 


Albert's son, Edwin F. Karges, Sr., 


joined the firm after World War I. 


He developed Karges into the 


company it remains today: a source 


of superb handcrafted designs 


inspired by 18th-century European 
classics. His son, the late Edwin, Jr., 
came into the business after World 


War II with a degree in wood tech- 


nology; he formulated Karges’s 
proprietary finishes and shepherded 
the business through more than 


half a century. | 


Over the last three decades, 
Ed Jr.’s four children have contrib- 
uted to Karges. Current company 
president Joan Karges Rogier | 
learned the business from the | 
ground up, alongside her father 
for 30 years. A decade ago, she f 
welcomed Gretchen Rogier Keith, 
her daughter, into the family concern 
: 
For The Karges Furniture Compan} 
family, from relatives to longtime 1 
employees, making fine furniture i§ 
their legacy. As Rogier says, “The 
only way to make the very best furni- 
ture in the world is the slow, careful 
hands-on way.” She adds, “Each 
generation brings something valuable.’ 


. “= 
And they all learn from one another. 
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| Karges Furniture Co., | 
Call 1(812) 425-2291 US « Fax 1(81% 
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“We're energized 
and ready to move 
Brunschwig & Fils 

in a new 
direction.” 


Olivier and Susannah Peardon 








Ss 
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Brunschwig & Fils 


WEAVING HISTORY 


hen 34-year-old Olivier 

Peardon was asked by his father, 
Thomas P. Peardon, Jr., to succeed 
him as President and Chief Executive 
Officer of Brunschwig & Fils, his 
mission was clear: invigorate and 
expand the brand to appeal to the 
new generation of designers and 
their clients, while maintaining 
the century-old firm’s impeccable 
reputation. To meet his objectives, 
Peardon has remarketed the Kirk 
Brummel Collection (a thoroughly 
modern counterpoint to Brunschwig’s 
traditional designs), appointed a new 
design director and furniture designer, 
and commissioned his wife, Susannah, 
an interior decorator, to redesign the 
New York showroom. 


Achille Brunschwig established the firm 
in 1900 as a tapestry-weaving mill in 
Aubusson and Bohain, France, expand- 
ing it quickly to include printed and 
woven silks and cottons. By 1925, 

his son, Captain Roger E. Brunschwig, 
was running an international company 
with showrooms in the States. When 
Brunschwig joined General de Gaulle 
in London in 1941, his American 


wife, Zelina, an interior designer, 


took over, substituting parachute 
cloth for silk, unbleached muslin — 
for linen, and producing designs 

at American mills. With the war's 
end and her husband’s return, she 
became Brunschwig’s design director, 
collaborating with historians and 
museums on noted reproductions, 
enriching the company’s archives. 
Thomas P. Peardon, Jr. and Murray 
Bartlett Douglas, the Brunschwigs’ 
nephew and niece, guided the 
company through the millennium, 
introducing furniture, lighting and 
accessories into a mix of more than 
22,000 fabrics, 1,200 wallcoverings 
and trimmings available in 26 , 
showrooms worldwide. 


Olivier Peardon’s plans amplifya 
return to Brunschwig’s roots: "We will | 
concentrate on luxury, edit the collee= 
tion to invest more in each fabric and 


institute true luxury service.” 
ot 
Peardon continues, “This is an exciting#! 
moment in Brunschwig’s history; ; 
I'm fortunate to have so many creative — 
people on my team. We're energized © 
and ready to move Brunschwig & Fils 


in a new direction. 
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“Building a 
bathroom is not 
an everyday 
activity, and 
Waterworks is 
not an everyday 
company.” 





Robert, Barbara and Peter Sallick 
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Waterworks 


THE COMPLETE BATH EXPERIENCE 


Y | ‘ransforming the nature of 
the bath interior from purely 


functional into an environment of 
true design required a revolution. 
That's what Waterworks has sparked 


since opening its doors in 1978. 


Samuel Grogins launched his 
Danbury, Connecticut-based 
plumbing supply business in 1925 
with a straightforward mission: to 
offer the best mechanical parts 
around for the purpose. When 
Grogins’ daughter, Barbara, and 
her husband, Robert Sallick, took 
charge of the family firm in 1978, 
they devoted themselves to producing 
elegant, brilliantly engineered 
products in a spectrum of styles, 
providing a treasure trove of design 
possibilities for an often overlooked 
(and usually white) space. 


The Sallicks’ son Peter, who joined in 
1993, has the company flowing into 
every aspect of the bath experience: 
superior fittings and state-of-the-art 
fixtures in mahogany and maple 
furniture bench-made by master 
craftsmen; architectural surfaces 


from Venetian glass and stone 


mosaics to ceramic tile; Egyptian 
cottons and linens; handmade 
accessories in leather, pewter and 
wood; and apothecary from French- 
milled soap to candles and bath gels. 


Today Waterworks is highly regarded } 
for the aesthetic sensibility and . 
technological ingenuity of its in- . 
house design staff, as well as its 
relationships with leading interior i 
designers and artisanal factories 

and ateliers around the world. The | 
Waterworks made-to-order program 
permits unprecedented custom- 
ization across the product range, 
while Waterworks Studio addresses 
baths with more basic needs. And 

the bath furniture collection makes 
selecting furniture to complement 
fittings and surfaces a much easier 


process. 


The Sallicks continue to innovate, 
and Waterworks continues to 
increase its nationwide network of 
stores by holding fast to Samuel 
Grogins’ original purpose. As Peter 
says, “Building a bathroom is not an 
everyday activity, and Waterworks is not 


an everyday company.’ 





WATER IS OUR MUSE. 
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“True to my 
Italian heritage, 
I believe in 
family values.” 





Dario, Anna Paola and Alberto Snaidero 
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Snaidero USA 


KITCHEN CONFIDENTIAL 


ynasties aren't built in a day, 
but they can certainly establish 


themselves in just two generations. 


Now an industrial giant and Europe’s 
leading Italian manufacturer and 
distributor of fitted kitchens, 
Snaidero began humbly, with a small 
cabinet shop in the hills of Friuli. 
Founder Rino Snaidero expanded 
the business wisely and briskly; 

by 1959, it was a manufacturing 
operation producing award-winning 
kitchens envisioned by Italy’s leading 
contemporary industrial designers, 
artists and architects. Snaidero 
moved the firm to its Majano head- 
quarters, created by architect Angelo 
Mangiarotti, in 1973; by decade's 
end, the company was strategizing a 
global future for its personalized 


kitchen environments. 


In time, Snaidero divided owner- 
ship and management among his 
children, including his son, Dario, 
who joined after earning a Ph.D. 
Dario opened his own independent 
—but related—family business in 
Toronto in 1979 to serve as the 
parent firm’s exclusive North 
American distributor. In 1985 he 


moved his Snaidero USA headquarters 


to Los Angeles and in the ensuing 
20 years, has cultivated Snaidero 
USA into a two-pronged power- 
house, thanks to close, family-style 
relationships with employees and 
dealers: a multi-housing division 
works with developers and builders 
across America on fitting out the 
kitchens of new structures, anda 
retail division with 28 corporate 
showrooms and studios markets 
Snaidero’s customizable modular 
kitchens (with cabinetry, counter- 
tops, hardware and more designed 
by Ferrari's Pininfarina and architect 
Massimo losa Ghini, among others) 
in North and South America. 


“True to my Italian heritage, I 
believe in family values,” says Dario. 
As Snaidero and his wife, Anna 
Paola, the company’s vice president 
of advertising and public relations, 
contemplate their next steps, 
potential diversification into related 
products such as bathrooms, closets 
and home accessories seems possible, 
even likely. The two know one thing 
for certain: Alberto, their 23-year- 
old son, will join Snaidero USA after 
finishing a master’s degree in interna= 
tional law and gaining some business 


experience. That's the family way. 





“Contrasting symmetry and 
stylized detail bring uncommon elegance to the kitchen environment.’ 





ANAS, ET 7/ 


ws 
snaidero usa 
KITCHENS+DESIGN. Made in Italy. To inquire about our kitchens and design services, or for the 
locations of our North America showrooms, call 1.877.SNAIDERO or visit www.snaidero-usa.com 


FORM FOLLOWS LIFE 


DESIGN 
IN THE 
FAMILY 





“Quality leather 


doesn't wear out; 


. . ” 
1t wears in. — 


PHOTO: BONNIE EDELMAN 


Teddy, John and Arthur Edelman 





i @ ompanies don’t make leather 


and furniture,” says John 
Edelman. “Families do.” 


He should know. His parents, Teddy 
and Arthur Edelman, have produced 
European full-grain aniline-dyed 
cowhides and calfskins for more than 
50 years—like their fathers before 
them. Today, Teddy and Arthur serve 
as co-chairmen; John Edelman, their 
sixth child, is president. 


By 1954, the couple had moved the 
family tannery into the fashion 
world, becoming the industry's 
primary leather company through 
uncompromising standards and 
innovations in color and texture. 
Adept talent spotters, they employed 
a young Andy Warhol for graphics. 


After winning Coty and Neiman- 
Marcus fashion awards in the 1960s, 
the Edelmans specialized in leathers 
for interiors—upholstery, walls and 
floors. Edelman Leather now 
produces more than 60 types of 
leather in 700-plus colorways in its 
tanneries. Much coloring is done at 
the firm's New York State plant. 


Edelman Leather 


THE TRADITION CONTINUES 
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John Edelman, half Arthur's age, 

powers the company with youthful | 
enthusiasm and passion. Edelman 
Leather has added Edelman Furnitures§ 
a meticulously crafted collection 


reminiscent of French designs of 
the 1930s, available through their 
showrooms—in all Edelman leathers. 
And Herman Miller’s Eames Colle 
tion and Geiger International now — 
have Edelman leathers as options. 


A lifetime in leather has taken the _ 
Edelman family around the world, — 
from the dye pits of Morocco to New | 
Guinea, Asia, Africa, India and 
Europe. Southern European raw 
hides, treated at the best Italian 
tanneries, are the firm's foundation. 


ia 
The Connecticut-based company | 
has eight showrooms nationwide, { 
and representation in every major — | 
U.S. city, plus Montreal, Toronto, 
London, Hong Kong, China, . 
Singapore, Turkey, Dubai and 
Australia. An Edelman family 
member inspects every hide prior ; 
to shipping. As Teddy says about 
leather’s timelessness, “Quality 
leather doesn't wear out; it wears in.” — 
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“T always think 
of our company 
as evangelistic. 

I really do 
feel there isa 
sacredness to 

what we do here...” 





Clockwise from upper left: Laura 
Romanoff, David Berkowitz, Michael 
Gutwaks, Maya and Joyce Romanoff 
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Maya Ro manoff 


DES > '-NTHROPOLOGY 






; es ¥ ae 

ae of archeology, airy He 

pology and art in Berkeley 1 in 
the 1960s, Maya Romanoff ne ”} 
planned the future. Today he is an 
artist, innovator and director of the 
Maya Romanoff Corporation, a 
leading source of wildly imaginative 
surface materials for walls, from 
abaca to mother-of-pearl. 


Post-university odysseys first exposed 
Romanoff to textiles as wearable art, 
and time in the couture houses of 
Paris taught him business skills. At 
Woodstock, he discovered tie-dye, 
and the spirit of invention that 
propelled him from couturier to 
textile artist on a grand scale. 


Romanoff established his Chicago- 
based company in 1969 to produce 
functional art from common materials 
used in unusual ways, reveling in the 
transformative process: “I want to let 
the piece speak what it needs to say,” 
he says, “to let the materials and 
methods teach and inspire the 
result.” Such bold vision led to 
the industry's first widely available 
handcrafted, resist-dyed fabrics 


and floor coverings in 1976; in 


the 1980s, he adapted an ancient 
Japanese papermaking technique 
to create modern wallcoverings. 


Romanoff s 50-person business is a 
family affair. His wife, Joyce, is presi- 
dent; niece Laura, vice president of 
sales and marketing; son-in-law 
David Berkowitz, executive vice 
president of operations. Stepson 
Michael Gutwaks just joined the firm. 
While Romanoff has always worked 
with fabrics, vinyl and wood, he has 
lately begun exploring such natural 
materials as gold leaf, mica, abaca 
and seashells. Beadazzled, a recent 
collection of wallcoverings made 
from tiny glass beads, earned a 
permanent place in the Cooper- 
Hewitt National Design Museum. 


Romanoff remains taken by the 
tactile and sensory qualities of his 
work, developing new ideas while 
upholding the integrity of existing 
products. “I always think of our 
company as evangelistic. I really do 
feel there is a sacredness to what we 
do here, and that we make ourselves 


better in doing what we do.” 
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“Our goal is 
to continue to 
create designs 
that combine 
Old World 
craftsmanship 
with the intrinsic 
beauty of wood... 
pieces that will 
be enjoyed for 


a lifetime.” 





Bruce, Maurice and Michael Donenfeld 
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Fremarc Designs 


TRADITION PLUS TECHNOLOGY 


fter 35 years in business, 

Fremarc Designs has evolved 
into a leading manufacturer of 
finely crafted, handmade wood 
furniture. During the same period 
of time, both the vision and the 
leadership of the company have 
passed from one generation to 
the next. 


The company that Maurice Donenfeld 
founded in 197I started out making 
fine cast and wrought-iron pieces. 
Today, Fremarc Designs is renowned 


for its timeless designs, crafted from 


premium-grade hardwoods and 
complemented by a broad range of 
hand-applied finishes—the result 
of a synthesis of Old World artistry 
and modern computer-aided milling 


processes. 


The firm has long since crossed the 
threshold of the second generation. 
After spending countless summers 
working on the factory floor, in 
showrooms and on the road, sons 
Bruce and Michael joined the 
company full-time shortly after 


college graduation. They now serve, 





respectively, as head of operations 
and head of sales and marketing, 
furthering their father’s passionate 
pursuit of excellent design, crafts- 
manship and service. 


The Donenfelds pride themselves 
on the vast array of handcrafted 
seating, occasional tables, dining, 
bedroom and entertainment pieces 
turned out by 175 employees, 
master woodworkers among them. 
The entire line is manufactured 
in the company’s 75,000-square- 
foot facility in City of Industry, 
California. 


Says Michael about the results of 
the company’s transformation, 
“We were able to reposition our- 
selves in the early 1990s, and today 
we are featured in 25 design trade 
showrooms and leading furniture 
dealers across the country. Our goal 
is to continue to create designs that 
combine Old World craftsmanship 
with the intrinsic beauty of wood... 
to manufacture pieces that will be 
enjoyed for a lifetime, and last 


well beyond.” 


THE MONTECITO COLLECTION. INDULGE YOUR SENSES. 


Lae 


Oa GN § 


CELEBRATING 35 YEARS OF CRAFTING FINE FURNITURE. PLEASE VISIT WWW.FREMARC.COM FOR A TRADE SHOWROOM NEAR YOU. 626.965.0802 





For more information, see the AD Directory, page 269m" 














rchitect Eddie Jones has de- 

signed buildings for locations 

outside his home state of Ari- 

zona, but in order to glean his 
distinct signature, one must come to the 
desert. There, in his unique responses to 
both client program and site, it’s clear that 
Arizona’s frequently unforgiving terrain is 
the perfect setting for this work; so much 
of what comes from Jones’s hand draws 
from and complements the high drama 
of the desert. For an architect who counts 
among his heroes Frank Lloyd Wright, 
Bruce Goff, Paul Rudolph and Louis 
Kahn, often what begins as a shape found 
in nature finds manifestation in forms 
that show a certain allegiance to Mod- 
ernism or Expressionism, or both. Many 


of his buildings blur the distinction be- 
tween interior and exterior space. Some 
are constructed with ecologically sound 
materials. The constant in his work, how- 
ever, is the element of surprise; inside his 
architecture, unexpected ways of letting 
the sun and moon enhance the experi- 
ence of a space abound. Nearly three de- 
cades after launching the Phoenix-based 
Jones Studio, which Jones runs with his 
brother Neal, the Oklahoma native con- 
tinues to benefit creatively from what sur- 
rounds him naturally, just as Frank Lloyd 
Wright, whose ‘Taliesin West in Scotts- 
dale has inspired Jones, prescribed so long 
ago. “Whenever I’m confused or frus- 
trated,” Jones says, “I just ask nature what 
she wants.” 





Tel.: 602-264-2941 
www.jonesstudioinc.com 


“Confirm that your aspirations are compatible with 


your architect’s vision. Utilize the power of the common good! 
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Richard Landry 
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“Pay attention to every little detail, but never 
lose sight of the big picture.” 


e ask a lot of questions, 

and we often challenge 

our clients to truly pay 

attention to the way they 
actually live in their home, the way they en- 
tertain, how they see themselves in five, 
10 or 15 years,” architect Richard Landry 
says of his approach to working with a new 
client. His Los Angeles firm, Landry De- 
sign Group, which he established almost 
20 years ago, has realized more than 250 
residences, many of them large in scale and 
for high-profile clients. Michael Bolton, 
Kenny G, Eddie Murphy and Rod Stewart 
are among the celebrities who have com- 
missioned the architect. “Although we’re 
known for working on large-scale homes,” 
says Landry, “our clients are usually con- 


cerned with the scale of the rooms, making 
sure that they’re practical without being 
oversize. What makes our homes large is 
the simple fact that they incorporate sev- 
eral bedroom suites and many additional 
rooms, such as gyms, theaters, playrooms, 
home offices, project rooms and proper 
storage.” While some architects pride 
themselves on having a signature style, 
Landry has built his practice on “diver- 
sity—from modern to classic,” as he says. 
“What unifies our projects,” he adds, “is 
the attention to details and responsive- 
ness to our clients’ requirements, regard- 
less of style.” That philosophy, along with 
the homes that have been born from it, is 
the subject of a new monograph, Modern 
to Classic. 





Tel.: 310-444-1404 
www.landrydesigngroup.com 
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Legorreta + Legorreta 











omewhere in the history of archi- 

tecture we forgot to design with 

the environment in mind, perhaps 

because of the availability of new 
technologies. It’s important to respect 
and respond to the natural site,” says ar- 
chitect Ricardo Legorreta. The modern 
structures he and his son Victor design, 
marked by the use of color, light and wa- 
ter, underscore this vision. “It’s important 
to go back to the principles of traditional 
design,” says Victor Legorreta. “Vernacu- 
lar architecture has always inspired us.” 
The two are not slaves to trends. “Archi- 
tecture has become fashionable, and that is 
dangerous,” says Ricardo Legorreta. “You 
can have fashionable cars or clothes, but 
architecture is different. We need to look 


for solutions that represent the times but 
do not fall out of fashion.” Though the 
architects are aided by technology, they 
use it judiciously. “Technology is changing 
faster than we can understand it. The risk 
is that architects will design around a new 
material, or a new system, rather than us- 
ing it as a tool to create better buildings,” 
says Victor Legorreta. Their 60-member 
firm is bringing this philosophy to proj- 
ects worldwide, including a beach house 
in Brazil, a lakefront estate in Mexico and 
a house in Carmel, California. As Ricardo 
Legorreta sums it up, “The speed at which 
we are living today highlights the differ- 
ence between good architecture and archi- 
tecture that is trendy but transitory—good 
architecture stands the test of time.” 





Tel.: 52-55-5251-9698 
www.legorretalegorreta.com 


“Light—natural or artificial—cannot be ignored. Nor should it be used 
with a technical mind. Light belongs to the spirit.” —Ricardo Legorreta 


Dit, 


MAY 2005 


178 | www.ArchitecturalDigest.com 





continued on page 18) 


wf 








ae 
F i i os tee 


i R te Tn ee 


: yy 







1 Heinfein — 


“gp otography Mite 








MEV Er ELS 





| Ugo ime on ea R eee aC) Coreen tS 





Interior Design by Steven Volpe 
Text by Therese Bissell 
Photography by Matthew Millman 


Ricurt: “It became the primary source of inspira- 
tion for the entire project,” designer Steven Volpe 
says of the 19th-century tagasode hanging in the 
living room of a San Francisco apartment. Calvin 
Fabrics linen velvet on sofa. Bergamo pillow fabric. 
ABOVE: In the entrance hall, a bronze Tibetan 
Buddha is atop a shagreen-covered Art Déco chest. 


he’s very fashion forward and 

acutely aware of cultural trends,” 

interior designer Steven Volpe 

says of the client for whom he re- 
modeled a 1920s apartment in the Pacific 
Heights neighborhood of San Francisco. 
“But she acknowledges the fact that un- 
like things of the moment—new shoes, 
new bags—great rooms don’t come with 
a date stamp. We were in full agreement 
that one’s living space should transcend 
hipness: that at home, especially, a timeless 
aesthetic is always correct.” 

The 3,000-square-foot apartment 
makes up the third floor of an eight-sto- 
ry residential building with surrounding 
vistas of the city and the bay. The owner 
and her late husband had lived there for 
more than two decades; upon his death, 
she approached Volpe, who had previ- 
ously done a commercial interior for her, 
to adapt the residence to her evolving liv- 
ing style. Originally, the program was to 
add a dressing area to the master suite. 
Once into the renovation, however, she 
said what are most often to a design- 
er the magic words: “I would like for 
you to look at this as a larger project.” 
Volpe’s refinements ultimately involved 
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Asia Meets 
Moderne 


IN SAN FRANCISCO, A ‘TAILORED 
BLEND OF EAST AND WEST 


ae 


stripping the entire apartment to its bare 
walls and converting four bedrooms in- 
to a revamped master suite, a study and 
three dressing closets. He would also com- 
pletely redo the elevator lobby, entrance 
hall, living room, dining room, sunroom 
and breakfast area. 

Commencing the expanded scope of 
the project, designer and client went to 
New York for a week of concentrated ex- 
ploration. Their first significant find was 
an early-19th-century Japanese tagasode 
similar to one in the Metropolitan Mu- 
seum of Art: a depiction, in silk and gold 
thread, of geisha accoutrements titled, 
appropriately, A Place of Her Own. “That 
was the starting point,” Volpe says of the 
wall panel that now commands the liv- 
ing room and hangs on axis with the 
apartment’s entrance, “the inspiration 
from which we pulled the palette and the 
whole ‘Tokyo/Shanghai-crashing-with- 
Paris theme.” 

The furnishings are eclectic, primar- 
ily a mixture of 1940s and ’50s French, 
18th-century Japanese and Chinese and 
mid-20th-century American; contempo- 
rary artworks integrate with groupings of 
fine porcelain vases and other collected 
objects. Detailing his selection of pieces 
by Ramsay, Jansen, Bagués, Jacques Adnet 


His client “requested a simple, clean, modern yet 
timeless aesthetic” that meshed with her profes- 
sional and social lives, recalls Volpe (above). RiGut: 
The designer chose a muted, neutral palette to 
highlight the dining room’s important furnishings 
—a set of early-20th-century klismos chairs and 
a 1950s Venini glass chandelier—and art. The pho- 
tograph is by Michal Rovner. Chairs, Therien. 
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DpposiTe: The sunroom, like the rest of the apartment, was revamped: “It was treated as an extension of the dining room and as a 
ounterpoint to the axis from the entrance hall,” Volpe explains. Late-18th-century fauteuils from Therien. Asove: In the study, 
abinets faced with the same bamboo as the shades, from Conrad Hand Woven Window Coverings, hide bookshelves for “a seamless, 
niform appearance,” the designer remarks. Hermés carved boxes rest on the Jean-Michel Frank desk. Lisio desk chair chenille. 


and Jean-Michel Frank, Volpe says, “The 
French Moderne point of view seemed to 
1e the perfect foil for Asian accessories.” 
Furniture not acquired through galleries 
oF at auction is, for the most part, by Ste- 
en Volpe Design, including a linen-vel- 
et-covered sofa and the hand-carved oak 
with crocodile-stamped leather) bed. 
The dining table, of quarter-sawn oak 
vith brass inlay, was custom-designed 
vy Volpe to precise functional require- 
ments. “It had to seat a certain number 
for dinner parties and break down to 
smaller sizes for everyday use,” he explains. 
“Tt also had to stand alone but be neutral 
enough to work with the chairs, which 
tend to read as sculpture.” Designed for 
the Villa Kerylos on the French Riviera, 
now a house museum built in the classical 
(reek style during the Belle Epoque, the 


elmwood chairs had been deaccessioned 
by the museum, purchased by an antiques 
dealer in San Francisco and delivered to 
a restorer there in preparation for dis- 
play. “I happened to be at the restorer’s 
checking on something when I saw them,” 
Volpe recalls. “I arranged to take one for 
my client’s approval and virtually flew the 
distance to her office, I was so thrilled with 
the discovery.” 

There remains no vestige of the former 
apartment, whose look was, Volpe remarks, 
“high 1970s.” Small windows fronting 
“disposable” views had been covered with 
painted lattice, since an infusion of natural 
light was not a design priority. He opened 
up the rooms by eliminating connecting 
doors in the living areas; his use there of 
a pale, sheer wool for the draperies lends 
the perimeter a diaphanous quality. Soft- 


ly reflective surfaces and subtle shiftings 
of textures and shades—the tufted lounge 
chairs in the living room, for instance, are 
each covered in pig suede of an almost im- 
perceptibly different tone—further work 
to capture and contain daylight. 

To effect a softly luminous entrance 
procession in day and night, Volpe in- 
stalled in the entrance hall the same sil- 
ver-and-white-gold tea paper (“It evokes 
that special glamour of the 730s and 
’40s”) that he used in the elevator lobby. 
He emphasized, in applying a decorative 
pattern of linear moldings, the barrel- 
vaulted ceiling, thoroughly transforming 
what had been a “dark, cavelike” introduc- 
tion to the residence. Moldings continue 
in the apartment as a unifying element, 
the doorways first seen from the eleva- 
tor are also of a piece throughout, Volpe 
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“What | was aiming for can be compared: | 


having standardized the degree of curve 
in their arches and made arches where 
none had existed. 

Volpe, who had worked with California 
interior design luminaries Anthony Hail, 
Eleanor Ford and ‘Tony Machado before 
establishing his own practice more than 
20 years ago, prides himself on spaces —= 
whose contents are particularly well cho- 
sen: “There’s not a lot of superfluous fur- 
niture floating around in my rooms,” he 
says. “My whole thing is about quality and 
how to thread the way someone wants to 
live with my vision. What I was aiming 
for here can be compared, in a sense, to 
my client’s old Hermés handbags. After 
years and years, and having been made by 
the best hands, they’re the items in her 
wardrobe that are the simplest and most 
beautiful: both classic and modern, and 
very personal.” 

Still, the woman loves fashion. “It’s fun 
for her,” Volpe says. “She opens the door 
to her closet and says, ‘Who do I want to 
be today?’” Which makes a harmonious 
and quiet environment all the more desir- 
able, if not essential. “There is so much 
color, so much visual stimulation, in her 
life otherwise. I created a relief from all 
that: the home as a restrained, exquisitely 
tailored backdrop.” 0 


Axnove: Using inset mirrors, Volpe created the 
illusion of space in the small, windowless master 
bath. Waterworks vanity mirror. RiGuT: Volpe, 
working with his client, assembled a collection 
of midcentury French pieces, including a circa 
1950 Line Vautrin sunburst mirror and a 1945 gilt 
bronze René Prou stool. Lisio bedcovering and 
pillow fabrics. Shades from Conrad. 
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Sally Sirkin Lewis 


For more information, see the AD Directory, page 267 
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t’s a subliminal feeling. When I 

walk into a room, correct scale and 

proportion always give me a sense 

of serenity,” says designer Sally Sir- 
kin Lewis. Her contemporary interiors, 
grounded with classic details, reflect this 
eye for symmetry. “A modern house doesn’t 
have to be all steel and glass,” she says. 
“Palladian architecture continues to in- 
spire me. It has clean, uncluttered lines and 
wonderful balance. And there’s an absence 
of vulgar opulence.” Lewis’s judicious use 
of color is evident in all her work. “I’ve 
been described as the ‘beige lady,’ but I 
love color. P’'ve never designed an all-beige 
room. When I work with art collections, | 
use linen tones, ivory and accents of black 


and brown—any color that fits the enve- 


lope of a room.” The designer is equally 
creative in her use of furnishings. “I try 
to interject one or two styles of furniture 
into every space,” she says, “be it 18th-cen- 
tury French, Swedish, Russian or Ming.” 
She is bringing this aesthetic to projects 
in Moscow and Chicago, and she recently 
opened a new J. Robert Scott showroom in 
Chicago and remodeled another in New 
York. And what does she think is the big- 
gest misconception about her profession? 
“Many people think using a design pro- 
fessional means they'll lose their identity, 
but that isn’t the case. I don’t like trends. 
I design for the long term. I’m as consis- 
tent as the day is long. Clients can come 
to me 20 years later and know what 
they’re getting.” 





“Very rarely do I put furniture against a wall. I float it in the middle of 
the room, so there is space around it. That gives a room scale.” 





Tel.: 310-680-4367 


www.jrobertscott.com 


continued on page 196 
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Donna Livingston 











os Angeles—based designer Don- 

na Livingston knows a thing or 

two about details: “Most of my 

clients don’t understand the 
scope of a project until it’s well under 
way,” she says. “Creativity is only half the 
job. This is a complex business. The man- 
agement of purchase orders and invoices, 
deadlines and deliveries is a challenge. But 
I love the process because I have a passion 
for details.” Her interiors, influenced by a 
love of Asia, reflect this eye for the finer 
points. “A home is not complete without 
a layering of fabrics, art and accessories,” 
she says. “And I incorporate a wide range 
of furniture, more than I used to. It’s ex- 
citing to be eclectic—Asian pieces can 
rub shoulders with Biedermeier, Charles 





X and Regency.” Livingston sees a great 
deal of change in the use of new materials. 
“I continue to find the old reinterpreted 
into the new,” she says. “The bergére has 
metamorphosed again and again. Devel- 
oping technologies are making it possible 
to use materials such as glass, leather and 
wood in new ways. I try to incorporate 
these pieces into my projects while re- 
taining my design integrity.” Livingston 
finds the Internet goes a long way toward 
helping her achieve her goals. “Geography 
is no longer a limitation to sourcing the 
finest antiques, fabrics and rugs,” she says. 
“The computer brings endless options to 
a designer’s fingertips. That’s important, 
because design can be a challenge—but 
it’s also an art form.” 





Tel.: 310-273-1855 
www.dlivingstondesign.com 


“Be courageous and mix different periods and styles, 
such as French, Asian and contemporary.” 


JANUARY 2005 


190 | www. ArchitecturalDigest.com 


continued on page 192 





High Point - Swaim Design Center * Boston - Beacon Hill Showroom * Chicago - Beacon Hill Showroom * New York - Beacon Hill Showroom 
Te emer OMS COS UMC Ua LS OS) CSC 
Philadelphia - Beacon Hill Showroom * Seattle - Beacon Hill Showroom + Scottsdale - Alexander Sinclair * Costa Mesa - Showplace South 
OS TC Se aa UT (Se ec LUC 

; 1) CT OLE Le 6 OTTO SELL COTO CEU) SBS 0 
LET ESOT 001) Sod ar ids - Israels Designs for Living * Lenexa - KDR/MMI Interior Resources * St. Louis - KDR/MMI Interior rei,’ 







aH: 


Lora ELON Yee Ce et 


ek 


ie | Gey : és 





mea 


For more information, see the AD Directory, page 26) 











192 | www.ArchitecturalDigest.com 





London Boone 


OCTOBER 2004 


he beauty and naturalness of 

the American West have always 

informed Mimi London’s in- 

teriors. “In the beginning, 
much of what I did was entirely organ- 
ic,” she says. “I made furniture from tree 
trunks. It was an intuitive process. My 
work has become a bit more structured 
over time, but nature still inspires me 
every day.” While London designs and 
creates pieces for her furniture company, 
Mimi London Inc., her partner, Mark 
Boone, focuses on interior design. “I do 
whatever a project calls for,” he says. “I’ve 
noticed that clients want to be more dis- 
creet these days. They’re building houses 
for themselves, not for everyone else. 
‘That's a good change. Our interiors have 


“Never have a bed over 27 inches high. You don’t want to take a running 
leap from across the room to get into bed.” —Mimi London 


become more casual and larger in scale 
to match the trend.” But casual does not 
mean uniform in color, as Boone points 
out. “I use a bit more color than Mimi, 
but we agree that there’s a lot of sameness 
out there. There’s a lot of brown furniture. 
Let’s just say, ‘No more soy sauce, please!’ 
Color can set a design apart.” The biggest 
challenge London feels designers face? “I 
wish clients would relax more. They see 
what they consider to be a problem and try 
to solve it themselves rather than let- 
ting the designers and architects call on 
their own creative repertoires.” Boone 
concurs: “We create comfortable yet 
luxurious interiors that embody the own- 
er’s personality—but then we add that 
touch of magic.” 











ge 
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Tel.: 310-855-2567 
www.mimilondon.com 
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eople often think designers 

aren’t connected to the archi- 

tectural process, but we are. 

Each is completely dependent 
on the other,” says Suzanne Lovell. 
“We take an architectural approach to 
our work, which is informed by histori- 
cal reference and a true understanding of 
our client’s style and needs.” This philos- 
ophy is evident in the Chicago-based de- 
signer’s interiors. “It’s important to layer 
architectural elements, colors and textural 
materials to create a cohesiveness from 
start to finish,” she says. This is necessary, 
she explains, “because of the increasingly 
sophisticated client base. Technology has 
given the public access to good design ideas. 
The result is that people have much higher 


standards. There’s a thirst for new ideas and 
better craftsmanship on a global scale. 
We’re responding to that.” Lovell believes 
this includes being environmentally savvy. 
“People are more aware of the environ- 
ment now. We explore the environment 
as an approachable fine art.” For example, 
her new fabric collection is made with non- 
carcinogenic dyes and natural materials. 
The goal of her 35-member firm, she says, 
“is to create timeless spaces with a well- 
edited aesthetic and knowledgeable taste.” 
And what is the most important thing a 
designer can bring to a project? “A client 
recently paid us a huge compliment. He 
said, ‘Forget that you are amazingly tal- 
ented and diligent designers. What you 
provide is peace of mind.’” 





Tel.: 312-595-1980; 212-686-8681 
www.suzannelovellinc.com 


“Mix warm and cool colors 1n every palette. The balance 
of the room will feel more natural and inviting.” 
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“My signature color is raw umber. I use it for black; I use it 


with black—used together, raw umber gives dimension to black.” 


n the last two decades design has ac- 

tually revolved—whirled, it seems— 

out of control,” says Northern Cali- 

fornia—based designer Ron Mann. 
“The past, present and future have all 
been produced and marketed. This creates 
a nightmare of choices for clients. Burn- 
ing through that labyrinth is the designer's 
job.” Mann is comfortable with the chal- 
lenge. His modern interiors, “sparked with 
classical elements and furnishings and 
quality art,” he says, are also unmistakably 
shaped by his love of the environment. 
“I get help from the greatest designer: 
Mother Nature,” he says. “?’m going green 
in my own home and will continue to press 
my clients in that direction. I’ve always 
advocated going with natural materials 


and fabrics.” Is there anything he hasn’t 
tried? “Fur sinks,” he says with a laugh. 
“But seriously, design is a reflection of 
the world around us and also creates the 
world.” Mann’s passions extend to combat- 
ting global warming and conserving the 
world’s resources. “I tell my clients how 
to cut their electrical usage in half with- 
out suffering at all,” he says. The designer 
is equally enthusiastic about technology. 
“It’s the salvation of this profession,” he 
says. “Design used to take enormous 
amounts of time. Now it’s possible to vi- 
sualize a concept before anything is even 
built. This makes the client feel more 
secure. Then designers can do what they 
really do: create wonderful interiors— 
bottom line.” 





Tel.: 707-935-3991 
www.ronmanndesign.com 
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Peter Marino 


house is like a person. First you 

notice the overall size and scale. 

Then the exterior and, finally, 

the personality therein,” says ar- 

chitect Peter Marino. “Ifa design is schizo- 
phrenic and there’s a disconnect between 
the architecture and the interior, it’s usual- 
ly unpleasant. If it’s harmonious, it’s a very 
pleasant place to be.” For Marino, architec- 
ture and interior design have always been 
inseparable, and he is renowned for inte- 
grating the two. “My approach to a build- 
ing, to an interior, to a piece of furniture, 
to a water glass, is always the same,” he 
explains. “How does a human feel in rela- 
“tion to it? Does it function? Is it beauti- 
ful?” He recently applied these principles 
to the Oriental Gallery of the Zwinger 





Museum in Dresden, Germany, as well 
as to luxury-brand retail stores and resi- 
dences around the globe. Since he began 
practicing—around three decades ago, 
with Andy Warhol as his first client—the 
tools of his profession have changed, par- 
ticularly in the past 10 years. “It’s much 
more exciting,” he says. “Computers have 
liberated us from boxes and have allowed 
more sculptural architecture to be built. 
Technology has enabled us to produce 
designs and working drawings that we 
couldn’t have produced before.” He adds, 
“Today I’m much freer, more experienced 
and able to create new and exciting designs 
as never before.” What have we yet to see 
in architecture? “Floating pavilions—non- 
earthbound, that move through the air.” 





Tel.: 212-752-5444 
www.petermarinoarchitect.com 


“I prefer either very dark parquetry to frame the carpet or very light, 
never medium brown, which dulls modern walls.” 


FAPRIL 2006 
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y career was acting, which 

I still love and would have 

pursued if destiny hadn’t 

changed the course of my 
life,” says designer Martyn Lawrence- 
Bullard (left). “The director of a movie 
I was in came to my home and loved it 
and hired me to do his offices—he gave 
me an instant new career.” Since opening 
his Los Angeles firm in 1996, he and his 
partner, Irip Haenisch, have brought a 
relaxed elegance and worldliness to their 
interiors. “Beauty and diversity are key to 
good design,” says Lawrence-Bullard. “As 
Oscar Wilde said, ‘All beautiful things 
belong to the same age.’” The former ac- 
tor isn’t averse to tracking trends: “I think 
there will be a ’70s revival soon. We'll 


see a bold use of pattern and a fearless 
concoction of color.” Color is something 
Lawrence-Bullard and Haenisch are not 
afraid to use. They combine a variety of 
palettes with textural materials for a richly 
layered look. And they take their cues from 
nature as well. “We strive to be environ- 
mentally aware,” says Lawrence-Bullard. 
“We use reclaimed materials for floor- 
ing and to build our furniture. It gives 
the pieces a rich patina.” Apart from in- 
terior design, the two have created lines 
of fabrics, custom furniture, candles and 
rugs. Of his busy schedule, Lawrence- 
Bullard says: “If I could change one 
thing, it would be to add more hours to 
the day. More time to create comfort 
and ease in all things.” 





“T often look to my kitchen for color inspiration—look at the beauty 
of a pomegranate red paired with a ripe green olive.” —Martyn Lawrence-Bullard 





Tel.: 323-651-4445 
Www. Mmartynus-tripp.com 
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argaret McCurry 








ig isn’t necessarily better, accord- 

ing to architect Margaret Mc- 

Curry. “The size of homes has 

become so inflated in relation to 
the site in recent years that the unique- 
ness of the architecture and the site is 
lost,” she says. “These McMansions con- 
sume natural resources and contribute 
to the loss of interaction between fam- 
ily members.” McCurry, who started her 
career in the late 1960s and merged her 
firm with that of her husband, Stanley 
Tigerman, in 1982, is known for mod- 
ern houses that demonstrate her love 
of vernacular architecture and fondness 


-for classicism. Her philosophy is simple: 


) 
M/ 


“My client’s personalities, environmental 
concerns and the site configuration are all 


grist for my creative mill,” she says. “Build- 
ings are an amalgam of the owner's person- 
ality and the characteristics of the site.” 
There is one aspect of her profession that 
she believes potential clients don’t under- 
stand: “People think hiring an architect 
is too expensive,” she says, “but our artis- 
tic training as spatial problem solvers can 
help move a project forward with satisfy- 
ing results.” McCurry feels “green” design 
can also help shave costs. “I’ve tried when 
possible to practice passive solar architec- 
ture, orienting buildings correctly and us- 
ing cross ventilation to minimize energy 
consumption,” she says. “More of my cli- 
ents are investing in solar and geothermal 
heating and cooling. They benefit the envi- 
ronment and represent a real savings.” 





Tel.: 312-644-5880 
www.tigerman-mccurry.com 


“Global warming is a fact. Independence from foreign resources 
should be a goal. Use environmentally correct materials.” 
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or over 40 years David Mlinaric 

brought an understated for- 

mality to the homes of an elite 

clientele, including Lord Roth- 
schild, Paul Getty and Sir Mick Jagger. 
Now that Mlinaric has retired, Hugh 
Henry and Tino Zervudachi are carrying 
on the tradition with an eye toward the fu- 
ture. “Design has become much less rigid,” 
says Henry (right). “The good of every 
period is appreciated for its worth. A 20th- 
century piece can easily work with one from 
the 17th century. We are attuned to that. 
Design in the future will depend on the 
invention of new materials, ones as excit- 
ing as plastic was in its day.” The designers’ 
classic, uncluttered spaces are character- 
ized by a subtle use of color. “Being Scot- 
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“You must think things through, for an interior has to last. It’s important 
to anticipate everything you might need in the future.” —Hugh Henry 


tish, I love monochromatic rooms and 
hues of gray,” says Henry. “At the same 
time, many designers eliminate color 
variances altogether. That’s a mistake. 
There is nothing worse than using no 
color.” Mlinaric, Henry and Zervudachi, 
based in London and Paris, is complet- 
ing projects as far afield as Athens and 
‘Tokyo. “The ease of travel has made it pos- 
sible to be influenced by cultures in every 
corner of the world,” Henry explains. “A 
project should be dictated by the client's 
desires but also by the culture of the re- 
gion, as opposed to a one-size-fits-all aes- 
thetic.” Zervudachi agrees: “Our goal is 
to provide as beautiful and comfortable a 
home as we can manage while respecting 
the structure itself.” 





Tel.: 44-20-7730-9072; 33-1-42-96-08-62 
www.imlinaric-henry-zervudachi.com 
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—ARAVAN RUG CORP. 


Wilshire Boulevard, Beverly Hills, California 90211 Tel: 310.358.1222 www.caravanrug.com 


Tobacce Brown Charcoal 


Scottsdale, AZ, 
DAVID F. 
ADLER, INC. 
(480) 513-3200 


La Jolla, CA 
AJA 

RUGS 

(858) 459-0333 


San Diego, CA 
OUTRAGEOUS 
RUGS 

(858) 536-9118 


Juno Beach 
/ Naples, FL 

\ WORLD OF RUGS 
(866) 598-7847 


Mornistown, NJ 
RUG & 

KILIM 

(973) 425-2800 


Philadelphia, PA 
DIANE 

BRYMAN 

(215) 242-4100 


Dallas, TX 
TALEBI RUG 
GALLERY 
(214) 747-0707 


Tucson, AZ 
ASIAN 
‘TRADE 

(520) 326-7828 


Agoura Hills, CA 
NW 

RUGS 

(818) 706-3333 


Pacific Grove, CA Sacramento, CA 


HAZARA 
LOOM 
(831) 647-1686 


MANSOUR'S 
RUG GALLERY 
(888) 277-1113 


San Francisco, CA Aspen, CO 


TONY 
KITZ 
(41.5) 346-2100 


ISBERIAN 
RUG CO. 
(970) 925-8062 


Kansas City, MO New Orleans, LA 
ALADDIN ORIENTAL NOLA 


RUG GALLERY 
(816) 931-0872 


New York, NY 
RUG & 

KILIM 

(212) 829-9995 


Providence, RI 
RUSTIGIAN 
RUGS 

(401) 751-5100 


Houston, TX 
ABRAHAM 

& CO. 

(713) 622-4444 


RUGS 
(504) 891-3304 


Portland, OR 
Las Vegas, NV 
NW RUGS 
(503) 285-7847 


Austin, TX 
EDGAR KELLY 
RUGS 

(888) 882-4406 











AD 100 


For more information, see the AD Directory, page 267, 


Juan Pablo Molyneux 








hile some people view 

their work as a career, 

Juan Pablo Molyneux, 

who cheerfully divides 
his time between offices in New York 
City and Paris, with residential projects 
that take him all over the world, sees inte- 
rior design as an integral part of his being. 
“It’s so much a part of my life that it has 
become a constant in my thoughts and 
actions,” he explains. When working on a 
project, he says, he finds he can visualize 
the result even before he has begun. “It’s as 
if we designers and architects have read the 
last page of the novel.” Getting his clients 
to share that vision is just one of the chal- 
lenges he welcomes. Assisted by his staff 
(20 in New York and eight in Paris), he is 


currently at work on an ongoing design 
in Moscow and an “extraordinary” proj- 
ect on a private island in the U.S. Virgin 
Islands. When he first sees an interior, he 
says, “I always notice the play of volumes, 
their relation to one another and also the 
neatness of the space.” Molyneux, who re- 
gards trends as something of a “failure of 
perfection,” says, “If I design the perfect 
building with proportion, harmony, his- 
torical and contemporary references, there 
is no trend.” But the designer also believes 
that new directions in interior design and 
architecture “always have a lot to do with 
politics and power. If China, which had 
such an influence on Europe in the 17th 
century, opens its doors, we could see a 
renaissance of Orientalism.” 





Tel.: 212-628-0097 


“In architecture and interiors, do not leave humor out— 
it is as important a component as balance, proportion and coherence.” 
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fhe Chameleon Signature Line...now in a design showroom near you. 


‘isit us on the web to browse our inventory of fine antique and replica lighting, 


prder a catalog and join our web membership for enhanced online search tools. 





Summer Hill: 


Grizzel & Mann: 


McRae & Co: 


Thomas Lavin: 
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chameleon 
fine lighting 


223 East 59th Street New York, NY 10022 
212.355.6300 ads@chameleon59.com www.chameleon59.com 


6-157 Merchandise Mart Chicago, IL 60654 312.467.6860 


ADAC 351 Peachtree Hills Ave. #120 Atlanta, GA 30305 404.261.5932 


SFDC 101 Henry Adams Galleria 480 San Francisco, CA 94103 415.626.2726 


PDC 8687 Mel: Ave. #B310 West Hollywood, CA 90069 310.278.2456 





Modern Drama 
in MOSCOW 


MASCULINE TOUCHES GIVE A RESIDENCE 
NEAR THE KREMLIN A COOL ELEGANCE 


Interior Architecture by Dmitry Velikovsky 
Interior Design by Dmitry Velikovsky and Gulia Galeeva 
Text by Christopher Hall/Photography by Tim Beddow 


“Tt has a masculine minimalism,” architect Dmitry Velikovsky says of the apart- 
ment in Moscow that he created for Oleg Baybakov with designer Gulia Galeeva. 
Azove: The entrance hall “is a floating space that leads to the private areas,” 

says Velikovsky. The sculpture at rear is by Aidyn Zeinalov. Lert: Overscale fur- 
nishings decorate the living area. A Mikhail Tikhonov painting and a Chinese 
statue flank the mirror. The 1960s swivel chair is Scandinavian. A bronze sculpture 
by Botero is on the low table. Sahco sofa fabric; black sofa pillow fabric, Leliévre. 
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ABove: “All of the storage is built into the wall to keep the 
clean-cut look of the kitchen,” the architect notes. Zebra- 
wood stools surround an oak island, which was ebonized. 
The ceramic vases were purchased in Moscow. 


f it’s true, as many Russians are fond 
of saying, that sprawling, tumultuous 
Moscow is nothing more than a bo/- 
shaya dereunya—a big village—then 
the heart of that village must certainly be 
a place like Ostozhenka. An old neighbor- 
hood whose vintage houses miraculously 
escaped the wrecking ball of Soviet-era 
urban planners, it was one of central 
Moscow’ elite residential districts in the 
19th century and lies within easy walking 
distance of the Kremlin and St. Basil’s Ca- 
thedral. Since the 1991 breakup of the So- 
viet Union, Ostozhenka has seen a boom 
in new luxury apartment buildings—at 
times to the detriment of historic struc- 
tures—and the neighborhood, once again 
among the capital’s most fashionable and 
expensive addresses, is now compared with 
London’s Knightsbridge or Mayfair. 
Architect Dmitry Velikovsky and inte- 
rior designer Gulia Galeeva have worked 
on many Ostozhenka projects, and when 
businessman Oleg Baybakov bought an 
unfinished space there in a new building, 
he turned to the pair after having seen 
Velikovsky’s work on another Moscow 
apartment (see Architectural Digest, Au- 
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The dining area, with its cast-concrete wall panels, gray- 
painted walls and stained-oak floor, “is cool and relaxed,” says 
Velikovsky. The furniture was “scaled up to fill the space and 
give it the feeling of a loft.” A light fixture with a faux-suede 
shade hangs above the custom table and leather chairs. 
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“The design is so refined that 
when you enter the flat, you 
dont even notice thatnot 
Solmyaua) aloe se-lena (calmer (ocr 
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gust 2005). “Mr. Baybakov told us that 
he wanted a very minimalist, very linear 
look, using the best materials possible,” 
says the Moscow-based architect, who 
produced the architectural plans for the 
flat and worked with Galeeva on the in- 
terior design. 

Achieving a pure, streamlined look 
was a challenge. “We had to create a very 
complicated plan but make it look simple,” 
says Velikovsky. “The finished apartment 
appears rectangular, but in fact there is a 
semicircular exterior wall. The architec- 
tural elements and the interior design are 
so refined that when you enter the flat, 
you don’t even notice that not everything 
is at right angles.” 

The key to the open plan is a large, rect- 
angular build-out at roughly the center of 
the 3,000-square-foot apartment. Its four 
walls—topped with a soffit-lit overhang 

_that appears to float—act as a solid block 

- around which the main space is organized. 
On one side, the block forms a short hall- 
way off the entrance. The loftlike living 
and dining areas and the kitchen wrap in 
the shape of an L around two other sides, 
with the bedrooms and baths set off at 
the opposite end. 

A soft gray was used on most of the walls 
and the matte-finish stained-oak floor- 
boards to unify the public areas. In the 
living room, says Galeeva, “we played a lot 
with proportions, creating a main seating 
area with an overscale leather sofa, daybed 
and ottoman grouped around a massive 
low table made of a single piece of wood.” 
A plump bronze hand—a Botero sculp- 
ture—seems to emerge from the table. 

In the dining area, where Baybakov 
often entertains, the scaled-up look con- 
tinues. Surrounding the long table of eb- 
onized wood are a dozen chairs with backs 
and seats upholstered in a warm brown 
leather. A lamp, its elongated shade cov- 
ered in faux suede, hangs above. A wall of 
custom-cast concrete panels screens the 
kitchen on the other side. 

The scale becomes more intimate in the 
private areas. In the guest room, which 
Baybakov’s daughter uses when she visits 
from her home in the United States, Ve- 
likovsky and Galeeva created a cool but 
sumptuous ambience using sensual mate- 
rials—silk for the draperies and bedcover- 
ing and leather for the headboard—all in 
monochromatic tones of gray sandstone. 
The drama heightens in the guest and 
master baths with the juxtaposition of con- 
trasting materials, including a limestone 
sink and smooth, enameled-metal wall 





Lert: The master bedroom “has an Art Déco tone,” the architect says. Galeeva added “a hint 
of white to contrast with the dark and dramatic palette,” she says. The burnished-copper chair 
is by designer Slobodan Jankov. J. Robert Scott bedcovering fabric on zebrawood bed. ABoveE: 
In the bath, a Welsh slate wall is near the teak tub and sinks. “The different colors and textures 
bring a sensuality to the space,” the designer points out. 


panels in the former and a glowing teak 
tub and sinks, heather-blue Welsh slate 
walls and floor, and chrome bath fixtures 
in the latter. 

More dramatic yet is the master bed- 
room, with its dark brown calfskin carpet, 
floor-to-ceiling zebrawood headboard, 
walls painted purple-tinged chocolate and 
bold metal side chair by the late Serbian- 
born designer Slobodan Jankov. The room’s 
pared-down yet almost muscular look is a 
far cry from the architectural whimsy 
seen in many older Ostozhenka houses. 
“The room is minimalist but very mascu- 
line,” says Galeeva. “That's exactly the feel 
Mr. Baybakov wanted in his home.” 0 
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Juan Montoya 
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nterior design is considered by some 

to be a capricious imposition of the 

designer’s taste, as opposed to the 

discipline that it is,” observes Juan 
Montoya. The Colombian-born designer 
knows something about discipline, having 
attended architecture school in Bogota be- 
fore moving to New York, where he stud- 
ied at Parsons. While he appreciates that 
“the general public is more aware of good 
design because it has become more acces- 
sible and affordable,” he adds that “one of 
the worst things that can happen is when 
the client interferes in every aspect of the 
design and doesn’t allow the project to de- 
velop.” Montoya leans toward sparely fur- 
nished Modernist and Scandinavian spaces 
(Erik Gunnar Asplund’s Snellman house, 


For more information, see the AD Directory, page 


“People tend to feel that every corner of a room needs a piece of furniture. 
But empty spaces can create the feeling of more space.” 


near Stockholm, is a favorite), though his 
interiors are known less for reflecting a 
particular style or era than for elegantly 
incorporating pieces from a variety of 
cultures, with antiques “as focal points.” 
When asked to look at a residence, he 
is primarily concerned with “the natural 
light from the outside, the views and the 
climate.” For all of his projects, Montoya 
creates furnishings as well as fabrics, car- 
pets, door hardware and even bath acces- 
sories. Having designed offices for dentists 
early in his career, he knows the value of 
paying attention to details. With his 10- 
person firm, he recently completed the 
new International Design Center near 
Naples, Florida, and is working on a house 
being built on the Indian Ocean. 

























Tel.: 212-421-2400 


www.juanmontoyadesign.com 


continued on page 212 
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Ine More Reason to Loon Forward to Your Drive Home. 


Lamarite® Slate Composite Shingles offer the natural beauty of slate with superior performance. The shingles are listed 


for U.L. Class A fire resistance and U.L. Standard 2218, Class 4 impact resistance and are backed by a 50-year limited 


© 


warranty.* These durable shingles are available in diamond and scallop shapes, a variety of attractive colors and 


LAMARITE SLATE 


information ask your architect, builder or roofer. cert 
- www.lamarite.com 


different sizes—all to create a truly unique look. For more 


















U.S. PATENT PENDING 
Roof color on house is Dusk Grey with Mulberry accents. 
Representation of color is as accurate as our printing will permit. 


or call us at 1-800-641-4691] 
©2006 TAMKO Building Products, Inc. TAMKO is a registered tr 


For more information, see the AD Directory, page 26 
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ature,” says Buzz Yudell, “in 

its endless complexity and ex- 

traordinary elegance, is our 

most profoundly inspiring 
influence.” With the late architect Charles 
Moore, Yudell (left) and John Ruble 30 
years ago formed the “spirited collabora- 
tion” of Moore Ruble Yudell, which early 
on established an identity as intrinsically 
concerned with place-making and environ- 
mental context—and with celebrating de- 
sign’s human and social components. Now 
with a portfolio encompassing a broad spec- 
trum of public and private projects—the 
United States Embassy in Berlin; planning, 
student housing and performing arts cen- 
ters for various universities; a Southern 
California church designed in concert 


with architect-sponsored community 
workshops—Moore Ruble Yudell has been 
honored by the AIA with its 2006 Archi- 
tecture Firm Award. Residences are taken 
on selectively, their “unique potential for 
exploration,” says Ruble, being the decid- 
ing factor. “We begin by listening, by engag- 
ing in a dialogue about the client’s needs 
and aspirations. The availability of more 
sustainable building materials, along with 
the increasingly greater interest in ‘green’ 
design, is allowing us to take these explora- 
tions to a higher level of sophistication and 
implementation.” Adds Yudell, “Architec- 
ture is not an abstraction but a social and 
environmental art. At its best, it creates a 
dynamic, transcendent balance between 
building, place and inhabitants.” 





Tel.: 310-450-1400 
www.moorerubleyudell.com 


“Experiencing a site is best accomplished through all the senses and in 
all the variations of weather, light and seasons.” —Buzz Yudell 
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Control every light, shade, or drapery from 
your Car, bedside, or even while away... 
with HomeWorks. 


The ultimate whole-home light control system. 
Home 
Enjoy enhanced security, total convenience, and incomparable ambiance. 
Explore the many ways to accent your décor, create the right light for any activity, 
and showcase your beautiful home. Link HomeWorks to security and other smart 
home systems. Choose from a variety of styles, colors, finishes, and fabrics. 


Bring your dream to light. Let our certified HomeWorks 
_ professionals design a system that’s just right for 
syou. Call today... 1-877-2LUTRON or 
aa visit www.lutron.com. 


rom your foyer 
r front door... 


ignature Series os —— - (Products shown actual size) 
n Bright Brass) - 


Garage 2 
From your night stand... 
Tabletop Keypad 
(in Satin Nickel) 


LUTRON. tn 


) 2007 Lutron Electronics Co.., Inc. From your car...Car Visor Transmitter 

















For more information, see the AD Directory, page 
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Katherine Newman Design 
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ne might say that Katherine 

Newman was destined to be 

a designer. The ‘Toronto na- 

tive grew up assisting her in- 
terior designer mother in showrooms and 
visiting antiques dealers and shops with 
her grandmother, who collected English 
furniture and porcelain. After a brief de- 
tour to study law, she formed her firm in 
1990 and was joined in 1995 by Polish- 
born architect Peter Cebulak. The firm 
now employs a staff of 12 and takes on 
projects in Canada and the United States. 
“Our designs are the outcome of an ap- 
proach that considers the relevance of con- 
text and reflects a historical reference while 
providing solutions to the requirements 
of modern daily life,” says Cebulak. Adds 


“To prevent costly changes during construction, consider the function of 
the space when the floor plan is being developed.” —Karherine Newman 


Newman, “Good design is about achiev- 
ing balance and order, connecting all ele- 
ments.” Though their work is influenced 
by the work of Sir Edwin Lutyens, the pair 
are known for their graceful juxtaposition 
of what they call “contradicting styles.” 
Says Newman, “As artists, we’re not lack- 
ing ideas, and I can say that we both think 
outside the box.” She finds the movement 
toward eclecticism—one that “values re- 
finement, quality and utility rather than 
the focusing on one specific style’—“a 
welcome change that allows people to ex- 
press their individuality and not have to 
strip their environment according to one 
definitive trend.” Newman and Cebulak 
also create furniture and lighting for their 
Lona Design collection. 




















ee 


Tel.: 416-961-5675 
www.lonadesign.com 


continued on page 2h 
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=SCULPTURE 


| FOUNDATION 


EET: se LPTURE FOUNDATION 
2525 MICHIGAN AVE A6 SANTA MONICA CA 90404 
TEL 310.264.2400 FAX 310.264.2403 


www.SewardJohnson.com 
info@TSFmail.com 


Gotcha, Down to Earth, There, Now You Can Grow, 
There, Now You Can Grow, Gotcha, Best Seller, 

Best Seller, The Gardener, Down to Earth 

Bronze, Lifesize 


L.] 


Catalog Available 








For more information, see the AD Directory, page 267 Be 
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Olson Sundberg Kundig Allen 
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iving in the Northwest makes us 

inherently sensitive to nature,” 

notes Jim Olson (front), who, 

with partners (from left) Rick 
Sundberg, Tom Kundig and Scott Allen, 
heads an 82-person, Seattle-based firm 
devoted, according to Kundig, “to find- 
ing inspiration in the ‘nature of nature,’ 
with its underlying physical and biological 
attributes, its efficiencies and invention, 
and the beauty of its resolution.” Adds 
Sundberg, “Issues of sustainable design 
combine very well with our clean, straight- 
forward aesthetic.” The portfolio of Olson 
Sundberg Kundig Allen Architects en- 
compasses the mixed-use Pike and Virginia 
Building, the first contemporary structure 
to be built in Seattle’s Pike Place Market 


Historical District in 50 years, as well as 
a new 600-square-foot cabin in the Cas- 
cade Mountains and an artist’s concrete- 
block compound in the high desert outside 
Sun Valley, Idaho. Institutional projects 
and residences showcasing major art col- 
lections make up a significant component 
of the firm’s practice (expanded recently to 
include an interiors department); a heli- 
ski camp on the boards is, says Kundig, 
“as rewarding as our best work in its po- 
tential to push limits.” Technology is spur- 
ring the firm’s investigations into design 
and delivery. “We like to think,” explains 
Allen, “that our pursuit of the more el- 
emental aspects of architecture will allow 
good design to be enjoyed by more and 


more people.” 


“I’m never without a tape measure and a sketchbook: If I see something 
I like, I measure it and document it. My eyes are always open.” —Rick Sundberg 





Tel.: 206-624-5670 
www.oskaarchitects.com 
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homas Pheasant 








ometimes the most remarkable in- 

teriors are the ones that have been 

created totally from the imagi- 
nation,” says Thomas Pheasant. 

“Great leaps of faith are required on the 
part of the client. That’s why creating in- 
teriors for a client with whom I’ve worked 
before is usually the most satisfying.” The 
Washington, D.C.—based designer—who 
divides his time between the capital (he is 
a fourth-generation Washingtonian) and 
Paris, where he has had an apartment 
since 2000—has plenty of repeat clients 
in addition to new projects. With his staff 
sof 10, he’s designing residences from Los 
* Angeles to Las Vegas to Paris. “My per- 
sonal evolution in design has been built on 
trying to understand the past and involve 


the present. It’s an endless yet exciting ex- 
perience of understanding design history. 
‘Taking the familiar and making it new is 
something I try to do with my interiors 
and my furniture collections.” Though he 
appreciates the “democratization” of de- 
sign through the Internet, magazines and 
retailers, “the concept of acquiring good 
pieces and building interiors over time has 
yielded to a ‘get it quick and later throw it 
away’ sensibility,” he says. “I truly love the 
conveniences technology brings, but ’m 
very concerned about the human ability to 
keep up with the new demands these ad- 
vances bring.” In 2007 Pheasant will aug- 
ment his flourishing furniture business by 
launching a collection of outdoor pieces 
that incorporate woven materials. 





Tel.: 202-337-6596 
www.thomaspheasant.com 


“Regardless of budget or size, when building an interior, you need to create 
an overall plan—including a floor plan and palette—to keep you focused.” 
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Campion Platt 
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am continually inspired by nature, 

the notion of asymmetric forms that 

make up our daily life and give di- 

versity to our visual experience,” says 
Campion Platt. “People take for granted 
a lot of design in our culture,” he adds. 
“They get used to the mundane and the 
ordinary and don’t demand better func- 
tion and design. They should demand 
much more!” Since he founded his New 
York-based firm in 1990, the architect and 
interior designer, who grew up in Switzer- 
land, has taken this to heart, designing not 
only apartments and houses but furniture, 
lighting, carpets and more. His attention 
to craft has informed his work for both 
residential and commercial clients as well 
as his historically inspired furniture line, 


Campaign Collection, a functional yet 
luxurious take on traditional campaign 
furnishings. In 2004 he launched the 
Crystalline Collection, featuring pieces 
of bleached wood incorporating crystal 
and glass. What do all these efforts have 
in common? “They’re clean, simple, rich, 
textural, innovative and fresh,” he says, 
emphasizing, “always fresh!” No matter 
what the project, he urges clients to give 
him “a written brief of what they want” in 
terms of “feeling, style, attitude.” Though 
Platt finds that design has become “more 
plastic, fun and inviting,” he laments the 
lack of “proper inexpensive and beauti- 
ful shelters for the needy and a truly eco- 
friendly industry that we so desperately 
need in construction and interiors.” 


“Never skimp on design—it shapes your world, each and every day.” 





Tel.: 212-779-3835 
www.campionplatt.com 


continued on page 2 
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eckert fine art/ florida 
Cc bert www.eckertfineart.com 


auschenberg 





New Gallery Location New Gallery Catalogue 
Promenade at Bonita Bay Etc, efa features artists Robert 
26811 South Bay Drive, Suite 132 Rauschenberg, Henry Moore, 
Bonita Springs, Florida 34134 Jean-Michel Basquiat, and others. 
239.949.1125 Available for $25 by contacting 
infodeckertfineart.com the gallery. 





hert Rauschenberg 
D 2k Stop (Urban Bourbon)” (1993), Acrylic on anodized and enan 


47.0625" x 49" 





AND , aia ed ee OSG Vele) 
PRESENTS THE TWELFTH ANNUAI 


The 12th Annual Los Angeles Art Show 

features distinguished international and a8 S AN CF an . 
U.S. galleries exhibiting thousands of 
works, including historical, modern and 

contemporary art. We invite you to discover 

exceptional drawings, paintings, video, 
photographs, prints and sculpture. 

For more information contact KR Martindale 
Show Management at 310-822-9145. 
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JANUARY 24- 28, 2007 
BARKER HANGAR 
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COLLECTOR RESOURCES MEMBER EVENTS CALENDAR THE FADA LA ART SHOW 


Fine Art Dealers Association 


A SELECT GROUP OF THE NATION'S LEADING FINE ART GALLERIES 


z 
OVER 2,500 ARTWORKS FOR SALE, ¢’ 
OLD-MASTER TO CONTEMPORARY ~~ 


THE FINE ART DEALERS ASSOCIATION’S LA ART SHOW 
JANUARY 24-28, 2007 


www.laartshow.com 
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ANTONIO 
CIRINO 


(1889-1983) 


Snug Harbor, Maine 


Oil on canvas 






> 


20 x 24 inches, signed lower left 


, |} O d el & 6 Oa 39A East 72nd Street, New York, NY 10021 (212) 288-7272 
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FINE ART & 7 Monday - Friday, 10 - 6; Saturday 10 - 5 
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YOUR GOOD 


TASTE 


WITH A NEW YORKER oF 
CARTOON PRINT FROM Se 
THE CARTOON BANK 








VICTORIA ROBERTS 2001 (ACTUAL SIZE 11" x 14") 





irtually every 
cartoon ever 
published in 
The New Yorker is available as 
a framed or matted print. 
Hang them up in your home 
or office. A great way to 
make a statement . . . or 


— = just make someone laugh. 
‘Tm back. The Brie’ not ripe. 2 











Order online at 


WWW.CARTOONBANK.COM 
Or Call 


800-897-8666 
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CARTOONBANK.COM 


41 New Yorker Magazine Company 





“We had these twigs flown in from Italy.” 145 PauisAve Street, Surre 373 
Doass Feary, NY 10522 
1-800-897-TOON 


BRUCE Eric KAPLAN 2001 (ACTUAL SIZE 11" x 14") 


(Available with a black wood frame and white matting.) 
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GALERIE MICHAEL 
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VALTAT, Louis 1869-1952, La Famille Valtat devant la Cheminée, 1904 





Oil on canvas. Signed ‘L.V.’ lower left. 51 x 62” 


Exhibitions: Comite National de Defense Contre l’Alcoolisme, Paris; Roland, Browse & Delbanco; London. 


Provenance: Collection of the Artist; Roland, Browse & Delbanco, London; Silbert Collection, Los Angeles. 


Listed in the Louis Valtat Archives, no. 466. 


Master Printroom Currently Exhibiting 


Miré & His Circle, Chagall, Picasso & Léger 


ALEXANDER KAHAN 
Fine Arts Ltd. 

40 East 76th Street 
New York, NY 10021 
Fel: +1212 737 4230 


Exhibition Catalogues Available at: 


GALERIE MICHAEL 
Michael Schwartz 

430 North Rodeo Drive 
Beverly Hills, CA 90210 
Tel 1340 273-337 7 


WWW.GALERIEMICHAEL.COM 
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AN AMERICAN SALON , 
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Daniel Ridgway Knight 
American. 1839-1924 
Sur la Terrasse 


Signed lower right: 


SCHILLERANDBODO.COM VALLARINOFINEART.COM 


212-772-8627 £ INFO@SCHILLERANDBODO.COM 212-628-0722 —E INFO@VALLARINOFINEART.COM 


GEORGE STERN FINE ARTS 


Specializing in Early California Art for over thirty years 


Lerche beeen Soe GEE ay Guy ROSE (1867-1925) 





The Girl in Red Oil on canvas, 50 x 40 in. “Dunes, 17 Mile Drive” OT RUST ae ine eT ere on 


Visit us at the Los Angeles Art Show 
IEE a aes ea oe Om Cc rome metered 


8920 MELROSE AVENUE, WEST HOLLYWOOD, CA 90069 — 800.501.6885 310.276.2600 FAX 310.276.2622 
P.O. Box 2953, CARMEL, CA 93921 831.626.1100 FAX 831.626.9900 fons 
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enniter Post 


nown for her elegantly minimal 

approach to design, Jennifer 

Post creates “clean, sophisti- 

cated, modern interiors,” using 

light and volume like artists’ tools. An un- 
abashed perfectionist, she believes firmly 
that beauty lies in the details, both in the 
interior design and in the architecture. 
“My number one goal is to achieve my 
client’s vision,” she points out. “I am highly 
disciplined and extremely focused on my 
work and my philosophy. I build around 
light and try to accentuate the natural 
source of light, and, if I have to, I alter 
e interior architecture to accomplish 
«this. Furthermore, I will not compromise 
on a finish or a texture or a fabric, and my 
clients appreciate this.” Far from severe, 


a typical Post interior is seamless, with a 
“feeling of freedom and an understated 
sense of luxury,” she maintains. “I believe 
one lives and feels best in an uncluttered 
environment. After all, the less you have, 
the more elegant a home looks, and you 
can then enjoy your finest things. My in- 
teriors are luscious and comfortable and 
extremely functional.” The New York 
designer is concentrating on large-scale 
residential projects around the United 
States, such as homes in Los Angeles; As- 
pen, Colorado; and Florida. Her dream 
project? “To do a cantilevered glass house 
looking over the ocean. You look out to the 
horizon, and there’s nothing to take your 
attention but the water. The interiors and 
the exteriors become one.” 





Tel.: 212-734-7994 
www.jenniferpostdesign.com 


“Trust your gut, trust your value system, and create the lifestyle you've 
always dreamed of. And find the designer who understands your soul.” 
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Antoine Predock 


For more information, see the AD Directory, page 26 





MAY 2005 


n my work, my investigations are 

without boundaries. They examine 

physical place, cultural strata and the 

client’s program. Gestural models 
and drawings flow from that datum. There 
is no overriding philosophy.” The recipi- 
ent of the AIA’s 2006 Gold Medal, Antoine 
Predock believes passionately in the power 
of architecture, which he has been prac- 
ticing since 1967. Based in Albuquerque, 
New Mexico, he and his 24-member firm 
take on projects around the world, from 
museums to university buildings to resi- 
dences. New and ongoing commissions 
include the Canadian Museum for Human 
Rights in Winnipeg, the School of Archi- 
tecture and Planning at the University of 
New Mexico in Albuquerque, the Corner- 


222 | www.ArchitecturalDigest.com 


~~ 86'S = EN 


\ 


a i 


“Include the client as a fellow adventurer on your ride, 
no matter how outrageous that ride may be.” 


stone Arts Center at Colorado College in 
Colorado Springs and the Indian Com- 
munity School in Milwaukee. To address 
the needs of his Chinese commissions, 
such as the National Palace Museum in 
‘Taiwan, Predock has even opened an office 
in Taipei. Stull, he bemoans the fact that for 
some people “architecture is an extraneous 
luxury—the art of architecture just doesn’t 
seem to come up except for rare occa- 
sions.” He contends that “globalization is 
driving architecture toward homogeneity; 
it is rare to find site-specific buildings.” 
Predock cites Chartres Cathedral, Louis 
Kahn’s Salk Institute near San Diego, the 
Alhambra in Spain and the Zen temple of 
Ryoanji in Kyoto as powerful examples of 
great architecture. 








Tel.: 505-843-7390 


www.predock.com 
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art Prince 


y philosophy is to ‘begin 

again and again’ with a fresh 

mind as each new problem is 

presented to me,” says Bart 

Prince. “I want to understand the client, 
the climate, the site, and respond to this 
input in a creative way. There should be 
as many individual designs as there are in- 
dividual people. The buildings we build 
for ourselves should be unlike any done 
before, since we don’t live as people used 
to, and our resources, technology and life- 
styles should be reflected in how we re- 
spond to these aspects of our life in the ‘con- 
tinuous present.’” The New Mexico—born 
‘architect, who opened his Albuquerque of- 
fice in 1973, is known for creating remark- 
able residences throughout the Southwest 











and beyond—something he accomplishes 
largely on his own, though he hires addi- 
tional employees as needed. He is attracted 
to designs that have “an idea involved in 
their creation,” he says. “The building tells 
you that immediately—you are enticed, 
wanting to know more.” He counts Frank 
Lloyd Wright and Gaudi as inspirations 
but notes that Bruce Goff, Einstein, Pi- 
casso and Debussy also exemplify “what 
it means to be a creative individual in any 
age. This is the essence of architecture: 
not ‘style’ or ‘fashion’ or ‘fad,’ but rather 
that creative spirit that exists within us and 
that ensures a future of exciting ideas and 
work.” Prince is hardly at a loss for fresh 
ideas—he is currently designing houses in 
New Mexico, Utah and California. 








Tel.: 505-256-1961 
www.bartprince.com 


“One of my favorite quotes is Claude Debussy’s, 
‘A beautiful idea in embryo has in it something absurd for fools.’” 


MAY 2004 
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Jaquelin ‘T. Robertson 
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“Make sure your builder is as good as your architect. Good builders can’t 
make up for bad architecture; but bad builders can destroy good architects.” 


continue to be interested in new 
things that seem old and old things 

that seem new,” says Jaquelin T. 
Robertson, of New York’s Cooper, 
Robertson & Partners. “[Léon] Krier and 
[Frank] Gehry, for example, have each 
re-created their respective architectural 
worlds—both of which are contemporary 
and easily coexist.” The architect is him- 
self familiar with re-creating architectural 
worlds, having designed everything from 
Shingle Style houses in the I [amptons and 
a cle assically inspired villa in the Dominican 
ar to the 4,900-acre community of 
Celebration in Florida, a project done for 
the Walt Disney Company in collabora- 
tion with Robert A. M. Stern. The former 
dean of the architecture school at the Uni- 


versity of Virginia, Robertson cofounded 
his firm with architect and urban plan- 
ner Alexander Cooper in 1988, and it has 
since grown to a staff of 120. Robertson 
notes that he is chiefly interested in how a 
building “fits its site, its ‘seat’ on the land, 
its proportions, massing and materiality. 
Good buildings,” he explains, “make and 
are made by their settings, and they are ap- 
propriately different in different locations. 
Climate, culture, topography and materials 
have helped create regional architectural 
languages that seem curiously right for 
their locations and for all times. Vitruvius, 
the great Roman engineer, spoke of the 
‘genius of place,’ which it is the architect's 
task to discover. His dictum gy as rel- 
evant today as it did circa 41 B.c.” 








Tel.: 212-247-1717 
www.cooperrobertson.com 
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acques Saint Dizier 


hen Jacques Saint Dizier 
was a student at Louisi- 
ana State University, in- 


terior design was part of 


the home economics department. Despite 
his interest in the field, he remembers, “I 
didn’t want to have anything to do with it.” 
He changed his mind when the subject was 
moved to the architecture department, and 
he credits his multidisciplinary course work 
for his holistic approach to design. After a 
12-year stint in New York City, where he 
worked for Angelo Donghia (“From him 
I learned the importance of scale, texture 
and good lighting”), Saint Dizier settled 
-in California’s Sonoma County. “I realized 
I wanted to live closer to nature,” says the 
designer, who splits his time between 


“When you are trying to decide on your palette, just open your closet for 
inspiration. Chances are, it will reflect your personality.” 


Teal Lele OM AO LL 


Healdsburg, where he owns a furniture 
shop, and San Francisco. A project in Ha- 
waii in 1991 introduced him to the charms 
of the islands, “and it was in my blood at 
that point,” he recalls. The designer now 
spends about a week every month work- 
ing there. With his 1l-person firm, Saint 
Dizier creates furniture and lighting for 
almost every project, often fashioning a 
piece or a room around an architectural 
fragment or artifact, such as African cer- 
emonial drums. His work frequently takes 
him to resort areas, in Hawaii and else- 
where, and he is invigorated by his search 
for a fresh approach to tropical design: “It’s 
become so clichéd that it’s really exciting 
to redefine,” he says. “So much is a feeling 
rather than a style.” 





Tel.: 707-433-9900 
www.saintd.com 
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Harry Schnaper 


” 
FEBRUARY 2003 


lients come to design with a 

variety of life experiences that 

shape their taste and the way 

they want to live,” says Harry 
Schnaper. “It’s up to the designer to inter- 
pret this and be flexible enough to produce 
something that best reflects the client. 
People think there’s something scientific 
and formulaic about interior design. But 
the fun part of the entire exercise is the 
organic, creative quality of it—each new 
piece that is added changes the picture and 
influences what comes next.” The New 
York—based designer took a circuitous 
route to his profession, getting a degree 
in psychology, teaching special education 
and going to cooking school before he be- 
gan working for the late Robert Metzger. 


Looking at how design has evolved over the 
years, Schnaper observes, “Everyone today 
is design-savvy and design-opinionated. 
I’m afraid that fashion influences design 
more than ever and that we are evolving 
to a ubiquitous standard of ‘what's cool.’ A 
new aesthetic is long overdue. But people 
who hire designers of a certain caliber 
don’t care about trends.” For Schnaper, 
it’s always been a matter of doing “what is 
appropriate for the client, the architecture 
and the budget while attempting to create 
something that satisfies my aesthetic in the 
process.” He typically takes on three or 
four projects a year, mostly in and around 
the New York metropolitan area, but he 
is especially proud of his work designing 
facilities for the Doe Fund. 





“Decorating 1s strictly an organic process, wherein one thing 
builds upon another. The first and last decisions are absolutely critical.” 





Tel.: 212-980-9898 
www. harryschnaper.com 












br more information, see the AD Directory, page 267. 


Annabelle Selldorf 


o understand architect An- 

nabelle Selldorf’s aesthetic, a 

good place to start is the Neue 

Galerie in New York. Selldorf 
transformed the interiors of this Beaux 
Arts mansion, imbuing them with a Mod- 
ernist touch but with restraint and respect 
for the original decorative elements, such 
as the marble and gilt of the second-floor 
salon. Though she proudly declares her 
Modernist allegiance, Selldorf is much 
more than that label implies. “You begin 
by embracing the so-called austerity” of 
Modernism, she says, “and not thinking of 
jt as a pejorative.” From there, she contin- 
- ues, “intuition and a sense of humor take a 
bit of the strictness from the polemic of the 
minimal.” Selldorf’s team of 30 architects 


AD 100 





and interior designers tackles residential 
and commercial projects with the same fo- 
cus—on clarity, proportion and light. Her 
Vica line of furniture—which includes re- 
editions of pieces by her father, architect 
Herbert Selldorf, as well as new designs— 
also displays a Modernist discipline, but 
without its severity. Currently at work on 
a newly constructed apartment building 
in Manhattan, Selldorf says she’s enjoy- 
ing “creating residences with thoughtful 
layouts and working out a facade that is at 
once modern and elegant but relates to its 
urban context.” The project reflects her 
core belief that “architecture is not mere 
gesture, that it must enhance and respond 
to the environment as much as it improves 
the lives of the people who use it.” 


Tel.: 212-219-9571 
www.selldorf.com 


“Follow your intuition when choosing an architect; 
stay involved and enjoy the process.” 


APRIL 2005 


www.ArchitecturalDigest.com 
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FEBRUARY 2004 


like juxtaposing the handwrought 

and the highly stylized,” says Rod- 

erick N. Shade, who has created a 

signature aesthetic by weaving tra- 
ditional and exotic pieces into a polished, 
urbane whole. In his interiors, one might 
find an ethnic-inspired fabric on an an- 
tique French chair or an African stool 
doubling as an end table. “I’m looking 
for more integration of global influences,” 
he says. “Whenever I travel, I run across 
shapes, finishes and ways of putting things 
together that are non-Western in origin.” 
His custom furnishings reflect these dis- 
coveries: He recently designed a dining 
table whose leg shape and angled top 
were inspired by creations of the Dogon 
people of Northwest Africa. His fabric 





“W hen the budget is tight, use lots of color. It takes 
the attention away from the lack of precious objects in a room.” 


line for Decorators Walk also displays a 
distinctive nontraditional flair. Shade, a 
native of San Diego who landed his first 
interior design client while working as a 
window dresser in Manhattan, founded 
his firm in 1993 and has focused on urban 
areas such as New York, Los Angeles, At- 
lanta and Chicago. In 2006 he moved his 
residence and his five-person practice to 
Harlem, a neighborhood whose storied 
past and bright future informed his 2002 
book Harlem Style: Designing for the New 
Urban Aesthetic. “Harlem is a model for 
what’s going on across the country,” he 
says. “America is being reurbanized, and 
there’s a look that goes with it: unusual 
ethnic finds, industrial materials and cut- 
ting-edge designs—all side by side.” 


















Tel.: 212-283-5579 
www.roderickshade.com 


continued on page 229 
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/ Syrian pedestal base 
~ table with 6-sided top, inlaid with 
_ pearl and various exotic woods 
(with a modern glass top) 

19th century 

33" hx 43" d 

NEWEL 


" Chinese-Themed Cabinet 
Lacquer on wood 

Italy, 1920s 

66 1/2" hx 69" wx 17"d 
DORIS LESLIE BLAU 
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anter Art 


Ormolu Washington Clock, with 
Relief of Cornwallis Resigning 
His Sword to Washington 


French, for the American market, before 1819 


Works by Jean-Baptiste Dubuc 

(active 1790-1819) 

20 1/8" hx 8 13/16" wx 6 1/16" d 
HIRSCHL & ADLER GALLERIES 













Art Deco desk 

Designed by Sanyas et Popot 
Macassar and solid Palisander 
France, 1930s 

30" hx 71 12" 1x3314"d 
KARL KEMP 








PL) UL 


EASTERN REGION 


wes 


SHOWCASE 


JANUARY 2007 





Agostino Antiques 
Amy Perlin Antiques 
Antiquarium 
Antiqueria Tribeca 
Bermingham & Co. 
Bernd Goeckler 
Cavendish Stone Ltd. 
Charles Edwards 
David Duncan Antiques 
Dissidi 
Doris Leslie Blau 
East 60th Street Dealers 
Enchanting Arts 
Eric Appel 
F. J. Hakimian 
Flying Cranes Antiques 
Galerie Makassar 
Galerie Jacques Lacoste 
Galerie Pierre 
M. Dumonteil 
Galerie Willy Huybrechts 
Glustin 
H.M. Luther Inc. Antiques 
Hirschl & Adler Galleries 
Hyde Park Antiques 
Interior Design Building 
International Freight Logistics Ltd. 
Jean Karajian 
Jean Lupu 
Jean Perzel 
John Salibello Antiques 
Karl Kemp 
Kentshire Galleries 
Keshishian 
LArc en Seine 
Lee Calicchio, Ltd. 
Linda Horn Antiques 
M. Topalian 
Manhattan Art & Antiques Center 
Marvin Alexander 
MME Fine Art 
Naga Antiques, Ltd. 
Nesle Inc. 
Newel 
Niall Smith 
O'Sullivan Antiques 
Palm Beach Jewelry & Antique Show 
Patrick Gaguech 
Prestige Fine Art 
Richard Afkari 
Robert Gouthier 
Sentimento Antiques 
Solar Antique Tiles 
Suzanne Golden Antiques 
The Showplace 
Van den Akker Antiques 
Venfield 
Warp & Weft 
Winter Antiques Show 
Westland London 
Zaras Antiques 


Bernd 


30 E 10th Street, NY, NY 10003 | T. 212-777-8209 F. 212-777-8302 | email: BGAntiques@mac.com | www.BGoecklerAntiques.com 
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A fine collection of FURNITURE BY TOMASO BUZZI Italy, ca. 1929 





MARVIN ALEXANDER, INC. 
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four-light chandelier 
TOT Mag LAL 
England, circa 1820. 
ead eee Lae 
Diameter 19 inches. 
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315 East 62nd Street, Second Floor, New York, NY 10021 
Telephone: (212) 838-2320 Fax: (212) 754-0173 





and the L’Etoile Collection of Rear tet et Tee Or Le $24.50 through your design professional. 
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Chandeliers + Lamps ° Sconces « Candelabra ¢ Decorative Accessories 
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51 East 10th Street New York, N.Y. 10003 @ 2122608985 e newyork@osullivanantiques.com 


43-44 Francis Street Dublin 8, Ireland 4541 143/4539659 e info@osullivanantiques com 
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a benefit for East Side House Settlement in the South Bronx 


* 


Pier 19-28, 2007 



























Seventh Regiment Armory 

67th Street & Park Avenue, New York City 
Daily: Noon - 8:00 p.m., 

Except: Friday, January 20: Noon - 6:30 p.m., . 
Sundays & Thursday: Noon - 6:00 p.m. In 


BANK OF AMERICA a) 


Presenting Sponsor Saf) 


Opening Night Party forms 
January 18, 2007 . 
Sponsored by ELLE DECOR Magazine 


Loan Exhibition 
Southern Perspective: A Sampling from the 


Museum of Early Southern Decorative Arts 
Sponsored by The Chubb Group of Insurance Companies 


Tickets $20 


(includes catalog) 
For information and tickets to special events, visit 
WINTERANTIQUESSHOW.COM or call 718.292.7392 


2007 Exhibitors 


Adelson Galleries, Inc. + Alexander Gallery » VAntiquaire & The Connoisseur, Inc. » W. Graham Arader III + Atonson of Amsterdam + Associated Artists, LLC 
Bauman Rare Books + Michele Beiny, Inc. + Carswell Rush Berlin, Inc. + Alfred Bullard, Inc. + G.K.S* Bush + Ralph’M. Chai Galleries, Inc. + Philip Colleck, Led. 
Thomas Colville Fine Art * Conru Primitive Art * Suzanne Courciere Robert W. Wilkinsy* Dillingham & Company - Geoffrey Diner Gallery, Inc. 
Donald Ellis Gallery, Led. » Les Enluminures + The Fine Art Society PLC + Peter Finer + Foster e Gwin, In€.* Malcolm Franklin, Inc, + Georgian Manor Antiques 
Giampietro + Cora Ginsburg LLC + James & Nancy Glazer + Elinor Gordon Gallery *9Ri€hard Green + Martyn Gregory + Hill-Stone Ine. 
Hirsch! & Adler Galleries, Inc. + Historical Design Inc. + Clinton Howell Antiques + Stepliew” & Carol .Muber + Hyde Park Antiques, Led. 
Hyland Granby Antiques + Barbara Israel Garden Antiques +» Leigh Keno American Antiques + Kentshiire Galleries, Ltd. + Keshishiad + Roger Keverne Limited 
Julius Lowy Frame & Restoring Co., Inc. + Macklowe Gallery, Ltd. + Mallett + Joan B. Mirviss, Ledt + Morning Scat Gallery, Led. * The Old Print Shop, Inc. 
Olde Hope Antiques, Inc. + Peter Pap Oriental Rugs, Inc. + The Gerald Peters Gallery + Richard Philp + Frank” ‘8e "Barbara Pollack + W. ayne E. Pratt, Inc. 
Sumpter Priddy III, Inc. « Kenneth W. Rendell Gallery + James Robinson, Inc. + Safani Gallery, Inc. + Bayid A. Schorseh ~ Bileen M. Smiles American Antiques, Inc. 
The Schwarz Gallery + S. J. Shrubsole Corporation + Elle Shushan + Jonathan Snellenburg +/Carolle ‘Thibadit Pomerantz * Throckmorton Fine Art, Inc. 
Peter Tillou Works of Art & Jeffrey Tillou Antiques + Jonathan Trace + Two Zefo C Applied Wet, Led. + A La Vieille Russie, Inc. _ 
Rupert Wace Ancient Art Limited + David Wheatcroft Antiques + Jan Whitlock + Taylor B. Williams Antiques + Robert Young Antiques 
Catherine Sweeney Singer, Winter Antiques Show Executive Director ; aa. 


after . 5 
53 years. 










the >» 
Please note: Security regulations at the Armory require visitors to show photo identitication; all bags, backpacks, and tote bags must be checked; baby strollers are not permitted On the frst weg 
Official Hotel Sponsor: The Pierre New York, A Taj Hotel. For special Winter Antiques Show rates and packages, please call: 212.838.8000 “ a 
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HYDE PARK 


FINEST ENGLISH ISTH AND EARLY 19TH CENTURY FURNITURE 





Rete oe oe 


A VERY RARE GEORGE IL GILTWOOD OVERMANTLE MIRROR CIRCA 1725. 
Bearing arms of Sir William Humphreys, Ist Baronet. 
Height: 74° Width: 59° 
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FINE ANTIQUES HOME FURNISHINGS ACCESSORIES 


AGOSTINO, LTD. NEW YORK D&D BUILDING, NY Tel: 212.421.8820 sales@agostinoantiques.com 
1178 LEXINGTON AVENUE, NY 10028 Tel: 212.988.4821 

RED BANK, NJ Tel: 732.345.7301 (interior Design services available in Red Bank) 

DSTINO ANTIQUES OF NY, INC. DCOTA, DANIA BEACH, FL Tel: 954.926.3636 dcotasales@agostinoantique 

www.agostinoantiques.com 


145 Madison Avenue 
New York, New york 10016 
Tel Peewee so 1. 49 «A 9 
Fo a -x Meee a So 1 |. 83 (UT (0 


WWW.Warpandweft.com 





Jajim ~ Lori, 5' 10" x 6' 4" Circa 1920, West Persia 


WARP & WEFT 


oe) 








Fabulous collection of elegant French Art Deco furnishings from the ‘30s and “40s. 


AATIOUERIA 
THIBECA 


129 Duane Street, New York, NY 10018 


212-227-7500 


mami mse 





www.ant iqueriacom 
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} Gaming/Work Table in the Neo-Classical Taste, Boston, Massachusetts, about 1820 


Mahogany, rosewood, ebony, maple, and striped maple (secondary woods: mahogany and poplar [basket]), with gilt-brass toe caps and 
castors, iron leaf supports, and fabric-covered work bag, 29% in. high, 267% in. wide, 17 in. deep, 38'/4 in. wide with both leaves extended 


¢CHirschl “Adler 21 East 7oth Street New York 10021 Telephone 212 535-8810 


‘ALLERIES INC. 10 view other works from our collections, visit www.HirschlAndAdler.com 


BUCKET CHAIRS BY RADBOUD VAN BEEKUM 


COCKTAIL TABLE BY BRUSOTTI FOR FONTANA ARTE 


CHANDELIER BY FONTANA ARTE 


VAN DEN AKKER 
ANTIQUES 


COMMODE BY MARIO QUARTI 


230 EAST 59TH STREET 
NEW YORK, NY, 10022 
PHONE: 212.644.3535 
WWW.VANDENAKKERANTIQUES.COM 


SIDEBOARD IN ROSEWOOD BY JULES LELEU 


SCONCES BY STILNOVO 
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F) HAKIMIAN 
136 EAST 57TH ST 
ORK, 1002 
pA csco i. MOROCCAN TRIBAL WEAVINGS 
F 212.753.0277 A COLLECTION OF TIMELESS DESIGNS FROM 
MoOROCCO’s SEMI-NOMADIC BERBER TRIBES. 
WWW.F)HAKIMIAN.COM CUSTOM AS WELL AS VINTAGE PIECES AVAILABLE. 
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The Ultimate Destination For Antiques 


4 NeweL, LLC 425 East 53rp STREET New York, NY 10022 Tet: 212-758-1970 Fax: 212-371-0166 
am WWW.NEWEL.COM INFO@NEWEL.COM 





oF masterpiece of 
Regency penwork. 


Circa 1820. 
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37 East 12th Street 


New York, NY 10003 
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212.673.6644 
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www.kentshire.com 















PALM BEACH — 
EW/ELRY & 
ANTIQUE SHOW 


PRESIDENTS’ DAY WEEKEND 
FEBRUARY 16-20. 2007 


A PRESTIGIOUS EVENT aGwel OVER TWO HUNDRED INTERNATIONAL 
EXHIBITORS IN THE PALM BEACH COUNTY CONVENTION CENTER 


Kunsthaus Buhler 


COME JOIN US FOR OUR FABULOUS PRIVATE PREVIEW PARTY OPENING NIGHT EVENT BENEFITING THE Boys & GIRLS CLUBS OF 
PALM BEACH COUNTY. FRIDAY, FEBRUARY 16, 2007, 5:30 PM — 7:30 PM, AT THE PALM BEACH COUNTY CONVENTION CENTER 
Charity Preview Ticket Price $250 per person. For more information please call Michelle Klein at (561) 683-3287. 









ANTIQUE & ESTATE JEWELRY * OBJETS D’ART * FURNITURE °* SILVER 
PAINTINGS * PORCELAIN * CERAMICS & POTTERY * TEXTILES * WATCHES 
CLOCKS * SCULPTURE * BRONZES * ASIAN ART & ANTIQUES * ART GLASS 
ORIENTAL CARPETS * OTHER ANTIQUITIES & 20TH CENTURY DESIGN 


TEL: 561-822-5440 WWW.PALMBEACHSHOW.COM CET EE y RE Lt 


Se Antiques & Fine Art 


KES AISHIAN 


Antique Carpets, Tapestries & Aubussons 





- : e 


IEGLER SULTANABAD CARPET, PERSIA C.1880 -‘FEUILLE-DE-CHOUX’ RENNAISSANCE TAPESTRY C.1550 - ART DECO CARPET SPAIN C.1930 


Exhibiting at: 
The Winter Antiques Show, January 19-25, 2007, New York City 


LONDON 73 PIMLICO ROAD SWI1W 8NE TEL +44(0)20-7730 8810 FAX +44(0)20-7730 8803 
NEW YORK by appointment TEL: (212) 956 1586 e-mail: info@keshishiancarpets.com 
www.keshishiancarpets.com 











AD 238 
582 KING’S ROAD, LONDON SW6 2DY 
TEL: +44 207 736 8490 = www.charlesedwards.com FAX: +44 207 371 5436 
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Arts Déecoratifs du XX® siecle 


* 





27 et 31, rue de Seine 75006 Paris - Tel.: 33 1 43.29 11 02 - 





43.29 Fax: 33 1 43 29 97 66 - arc-en-seine.gale 
15 East 82~ Street, New York, N.Y. 10028 585 25 87 - Fax: (212) 585 25 88 - into.ny@c 
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17“"and 18" Centuries 
french furniture, 
works of Art, paintings 


43, rue du Faubourg Saint-Honoré - 75008 Paris 
Tel. 33 1 42 65 93 19 - Fax 33 1 42 65 49 16 
E-mail: jeanlupu@wanadoo.fr 
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www. franceantiq.fr/sna/jeanlupu 





PARIS, ART MARKET 





xX Galerie Willy Huybrechts 
Antiquités du XX° siecle 
Expert CEA Hy 







Paul Dupré-Lafon 






11, rve Bonaparte 75006 Paris-1él./Fax: 33 1 43 5429 29 E-mail: willy.huybrechts@wanadoo.{r 
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MAKASGOARSFRATICE stretee 


Cabinet branded JE. RUHLMANN 


19, avenue Matignon - 75008 Paris - Tél. : + 33 (0)1 53 96 95 85 - Fax : + 33 (0) 1 53 96 95 94 - MAKASSAR-FRANCE@wanadoo.fr 


GALERIE JACQUES LACC 


Jean Royere 





GALERIE Pierre M. DUMONTEIL 
Sculptures and Paintings of XX” and XXI" centuries 


HYATT-HUNTINGTON Anna (1876-1973) 
« Family of Bears » 
Original Terracotta, signed 
59 x 39,37 inch. 


ARTUS Charles (1897-1978) GUYOT Georges-Lucien (1885-1973) 
« Ibis » « Couple of Panthers » 


Bronze, original edition, signed Bronze, original edition, signed, stamped 
Alexis Rudier foundry, cast circa 1930 Susse foundry, cast circa 1935 
15,60 x 13,65 x 6,35 inch. 14,5 x 15,74 x 11 inch. 


PALM BEACH 2007 


America’s International Fine Art & Antique Fair 
BooTH N° 312 


38, rue de l’Université, 75007 Paris - Téléphone +33 (0)1 42 61 23 38 - Fax +33 (0)1 42 61 14 61 - Cell +33 (0)6 07 57 47 52 


E-mail : galerie-dumonteil@wanadoo.fr Website : www.sculpturesworld.com 
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A large selection of 19" century French furniture 


Gr LU Sa 


ANTIQUITES, MEUBLES VOBTIE TS» D°ART 


PARIS 


www.glustin.net 


140, rue des Rosie 


3 (016 03 81 12 2¢ 


93400 Saint-Quen - France 
Karine 003 Virginie 00 33 (0}6 08 


glustin@wanadoo.fi 
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) The 
MANHATTAN 
ART & ANTIQUES 
CENTER «ss 


The Nation’s Largest and Finest Antiques Center. 
Over 100 Galleries offering Period Furniture, Paintings, Jewelry, Silver, 
American, European, Asian,-African and other Objects of Art. 


1050 2ND AVE. AT 55TH STREET, NEW YORK, NY 10022 
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FLYING CRANES ANTIQUES LTD. 
GALLERIES 55,56 &58 TEL: 212.223.4600 
www.Flying Cranes Antiques.com 
A massive Sumidagawa pottery vase, designed from its shoulder to 
its base with a succession of huts surrounded by masses of monkeys - 
all in high relief. Inoue Ryosai porcelain signature plaque on reverse. 
Height, 29.25". Meiji Period. Japan. 










GALLERIES 89 & 90 TEL: 212.754.4533 www.Stamati.com 


Reneé Lalique chandelier "HIRONDELLES 
Clear and frosted glass. Diameter, 26". A 1921 design 
We carry a large selection of Lalique chandeliers 


THE MANHATTAN ART & ANTIQUES CENTER 


TEL: 212.355.4400 * FAX: 212.355.4403 
E-Mail: info@the-maac.com 


VISIT OUR WEBSITE: www.the-maac.com 


OPEN DAILY 10:30AM-6:00PM, SUNDAY 12 NOON-6:00PM 
CONVENIENT PARKING OPEN TO THE PUBLIC 
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Visit our new expanded gallery = 
gid Wes Avenue Palm Beach, Florida ( 15-4465 zarasantiques.com 
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www.condenastART.com 1-888-728-4021 
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Madison-and 93rd Street... 

vhere you'll find the most amazing treasures 
from all ever the world... A beautiful 
wo level space where-you can always find... 
“Something Old.. gperiine |e ae oe 
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247 East 60th Street New York, New York 10022 
TEL: 212.688.0666 Fax: 212.644.8134 


OHN  ALIBELLO, 


NEW YORK * BRIDGEHAMPTON 
211 East 60th Street + 212-838—57 
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| mee §=Mauritz Frederik deHaas 
= 1832-1895 
— Breaking Sunlight 
: = Oil on canvas, 7 x 11 inches, Signed 
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74 East 79th Street PH18B New York New York 10021 212 4396600 gallery@mmefineart.com www.mmefineart.com 
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A A Tel: 212.684.0735 
ae) Fax: 212.725.2185 


View our collection at 
www. mtopalianinc.com 


Rare Late 19th Century Angora Oushak Carpet. Size 16'.0" x 13'.1" 


A fine and rare solid 
walnut double sided desk 
in the Anglo Japanese 
style attributed to 
Thomas Jeckyll c1875 
size: 35” deep x 60” wide x 
31” high (max. height 44”) 


ROBERT GROTHIER 594 Kings Road, London, SW6 2DX 
Tel: +44 207 736 6778 Fax: +44 207 736 6360 email: robertgrothier@btconnect.com 





b 9061, ARARE AND SPLENDID JACOBEAN REVIVAL CHIMNEY PIECE & PANEL LING 
MADEN TICAL TO THAT IN THE VICTORIA & ALBERT MUSEUM. ENGEISTL CIRCA E890 


3 ve www.westlandlondon.com 
ST MICHAL L’S CHURCH, LEONARD STREET, LONDON, EC2A 4ER 
oR na (0) 207 739 8094 Fax: +44 (0) 207 729 3620 








SHOWPLACE ANTIQUE CENTER 


Manhattan’s essential destination for collectors 
designers, with over 45,000 sq feet of room-sett 
showcases and galleries, open 7 days a week 


40 w. 25 st NY NY 10010 212.635.6065 www.NySuoweiace.com 
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Little Blossom - Oil on Canvas - 24” x 30” 


gallery listing 866.533.2278 toll free 
visit Leda’s online gallery at: 
www.enchantingarts.com 


ENCHANTING ARTS LLC 
76 North Maple Avenue, Suite 135 Ridgewood, NJ 07450 
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STRSTR OAL 
12 light chandelier, gilt bronze and cut crystal. 
Approximate size: Height 46? Diameter 34? 


38-15 30th Street, Long Island City, New York 11101 
Tel: (212) 755-0515 Fax: (718) 786-2170 


—_— 
me 
cy 


cA ae 





SUZANNE GOLDEN ANTIQUES 


TA | 
Us 
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INFO@SUZANNIGOLDENAN TOULS.COM 


WWWSUZANNEGOLDENAN HQUES.COM LEE CALICCHIO, LTD. 
ANTIQUES 
Phone: (212) 588-0841 / Fax: (212) 588-0748 www-leecalicchioltd.com / email:leecalled@aol.com 


Amy Perlin Antiques 
212.593.5756 


amyperlinantiques.com 


NIALL SMITH 


ANTIQUES & DECORATIONS 


Tel. (212) 750-3985 


Interior Design Building is a development project of Urban Partners. _Tel.212 826 9033 





Italian floor tiles. Circa 1820/50) 8”x8” 


www.solarantiquetiles.com 





JEAN KARAJIAN COLLECTION 


306 East 61st Street NYC 10021 (212) 751-6728 F (212) 751-4707 
www.jeankarajiangallery.com To the trade only. 
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Cast bronze wall sconces and chandeliers in nickel or gold finish and alabaster. 


Karajian Gallery also has the largest selection of original chandeliers and wall sconces c. 1930-40, 
as well as the finest selection of hand-blown Venetian glass. Please call for more details 
Now available at the following William Switzer & Associates, Ltd. showrooms: 
Chicago - Florida ~ Los Angeles > San Francisco 





Interior Design Building is a development project of Urban Partners. —_Tel.212 826 9033 





antiquarium, Itd. 


FINE ANCIENT ARTS GALLERY 


Ancient Hellenistic Greek Red-Figure Krater 
PMG ROR Am ee 
circa 360-330 BC ht: 12 in. (30.5 cm.). 


948 Madison Avenue’ New York, NY 10021 
tel: (212) 734-9776 fax: (212) 879-9362 
email: antiquarium.Itd@verizon.net 





SCULPTOR 


860 871 76385 | ditarando@aol.com 
www.ditarando.com 
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Reach Architectural Digest’s 
responsive readers in this regional section 
especially created for dealers of 
Art & Antiques appearing in 
East coast + International copies 


Sd 


JUNE 2007 
NOVEMBER 2007 
JANUARY 2008 


Sd 


For further information, please contact: 
Wendy Gardner Landau (212) 286-8430 
or Nina Barker (212) 286-2294 


In Europe: 


Fran Berrick 44-20-7409-2616 
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WESTERN 
REGION 
AVAILABLE 


S 


For further information, please contact: 
Kelly Givas (415) 781-1888 
Stephanie Williams (323) 965-3774 


Mike Stafford (972) 960-2889 





35 EAST 76TH STREET, NYC 


561-832-2226 YA Viet herd 1) 
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Wild Grasses on a Windswept Plain. Rimpa School, 
late 18th century. 67" high x 76" wide, 425 East 53RD STREET New York, NY 10022 


TEL: 212-758-1970 Fax: 212-371-0166 INFO@NEWEL.com 
www.NEWEL.cOom 










IFL’s New Concierge Service 











The Next Level of Service Tailored to the Needs of 
Interior Designer’s and Their Clients 






INTERNATIONAL 
FREIGHT 

LOGISTICS LTD. 
Q. How will you handle the logistic nightmare that comes with that 


major new design project? 


A. IFL’s new Concierge Service — providing a complete solution to 
the logistical dynamics of every design project. 





Coming Soon! We are adding a new location in the Long Island City area to better serve our 
clients in NYC. 





Call or e-mail us for our Brochure with full details about this new service designed exclusively to 
meet the exacting needs of Interior Designers and their clients. 









International Freight Logistics, Ltd. Artists in the Care Telephone: 516-593-1010 
4 William Street, Lynbrook, NY 11563 of the Art Facsimile: 516-593-2244 


E-mail: prato@iflny.com 














P i PROFIT BUILDING SALES OPPORTUNITY 
" OF fige EXCLUSIVELY FOR RETAILERS OF HOM! 
ane Bred ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST; 
the international magazine of fine 
interior design, can generate a new 
eee mC eMe emer om colts 
ICM cosr mos om Cet er taster onic 
in our retail magazine program. 


Our artist will paint 
any eral Fe 


ur program provides you with: 


An Attractive Discount 
Free On-Time Delivery (prepaid shipping via UPS 
Full Credit for Returns (return unsold covers 


No inventory investment - you only pay for the 





ee 
Free display fixture 


Orem Cm hcoay 


Take advantage of Architectural Digest's sales 
Me me eee ae ee Cee 
customers will appreciate this extra service and 
you ll enjoy the profits! 





Call 800-838-9885 for Booklet Featuring 300 Paintings 
www.prestigefineart.com view hundreds of Masterpieces 
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Shapes pure, functional, timeless 
al LIGHTINGS 
ie oy eae: 

Ce he 75014 Paris 
Sees 1 45 88 77 24 - Fox + 33 (0) 1 45 65 32 62 


16 Passage de la 
New catalog 128 p. 30 $ Reimbursed since the frst purchase 


Tel: (33) 1 47 00 47 95 Fax: (33) 1 47 00 23 87 
Re ore Ree ea idi.com 
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KARL KEMP & ASSOC., LTD 


A COLLECTION OF FINE ANTIQUES 
AND DECORATIVE ARTS 





7 










GREENWICH VILLAGE UPTOWN 


= . 36 East 10th Street 833 Madison Avenue at 69th Stree 
. 212.254.1877 212. 288. 3838 


email: info@karlkemp.com wuw.karlikemp.com 
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REINVENTING LUXU RSS 


CONTEMPORARY BY DAVID FRANCIS 


VERO BEACH 


LAGUNA NIGUEL 


SAN FRANCISCO 


SANTA BARBARA 


PALM DESERT 


DALLAS 


ATLANTA 


SAN DIEGO 


LAS VEGAS C0460 Manhattan Chair 





WWW. DAVIDFRANCISFURNITURE.COM 





888.905.5678 LIVE WITHOUT COMPROMISE. 


To the Trade 





Antique Bessarabian 12.4 x | 


New Lahore 9.10 x 8.1 


321 S. Robertson Blvd. 
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Antique Oushak 11.3 x 8.4 
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13.5 x 6.1 


Antique Samarkan 
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New Tapestry 7.6 x 6 New Lahore 11.5 x oF 


Antique Pillows 


Y & B BOLOUR 


www.ybbolour.com 


10048 * Tel (310) 274-6719 * Fax (310) 274-6794 


Los Angeles 
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SAN FRANCISCO 


450 9TH STREET 








Proudly Introduces 


Jean Larette Rugs 
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Sketch for Pacific Heights, from The City Collection, a new line of contemporary rugs 
inspired by gates from around the world. 


Medallion Rug Gallery 
323 University Ave. Palo Alto, CA 94301 
800 300 7847 e www.medallionrug.com 





STONE MART 


Mee ee At /s Best 


NATURAL STONE TILE & SLAB * STONE & GLASS MOSAK 


13425 SHERMAN WAY, NORTH HOLLYWOOD, CA 91605 818-299-9800 WWW.STONEMART.COM 
COURTESY TO THE TRADI 





FOR THE FINE AR 





‘ 


Available in varied sizes and custom. 


FINE AGRA STYLE \12'-0” X 18'-9” 


EsTABLISHED 1905 


JH. MINASSIAN & CO. 


PURVEYORS OF ANTIQUE, CUSTOM, RE-EDITION CARPETS & TAPESTRIES 


8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com 
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Imagine a pristine white sand beach, a renown surf break, and a landscape that stretches 1.5 miles along the Pacific. 
Picture a 121-acre site gracefully designed to accommodate 118 custom beachfront homes. Located immediately 
south of the Ritz Carlton Laguna Niguel, you’ll find Southern California’s last beachfront community. 


The Strand at Headlands is waiting for you. 






STRAND 


HEADLANODS 


THE 


Custom Beachfront Homesites 


For more information, call 949-487-2500 or visit our website strandoc.com 








r more information, see the AD Directory, page 267. 


stephen Shadley 


hether it’s a Manhattan 

penthouse or a South 

Carolina Arts and Crafts 

bungalow, “each new proj- 

ect can paint a visual story about someone's 
life,” says designer Stephen Shadley. “People, 
especially creative people, like to express 
themselves in terms of how they dress and 
how they live,” he says. As an interior de- 
signer, “you're trying to create an extension 
of who they are.” Many of his clients, who 
include actors Diane Keaton and Matthew 
Modine, come with their own creative bent, 
he says, “and I love the challenge of expand- 
Ang on that, of trying to bring what I know 
“but not impose myself.” He also loves the 
challenge of breathing new life into spaces 
that have been forgotten or abandoned. “It’s 





like taking in a stray animal,” he says. Among 
the rehabilitation projects that have recent- 
ly captured his imagination is a 1918 stone 
house designed by Wilfred Buckland, Cecil 
B. DeMille’s set and lighting designer. Shad- 
ley, himself a former set designer and scenic 
painter, is drawn to the rich history of the 
house, which is near his own in New York’s 
Catskill Mountains. It speaks to his eclec- 
tic style, in which past and present mingle 
through antiques, contemporary works 
and pieces of his own design. Shadley, who 
heads a six-person Manhattan firm, attrib- 
utes much of his ability to conceive—and 
reconceive—spaces to the supple approach 
of his mentor, Robert Bray. “Ifa client isn’t 
happy with a plan,” Shadley says, “there are 
always five other great solutions.” 








Tel.: 212-243-6913 
www.stephenshadley.com 


“Avoid getting too committed to any particular aspect or detail. 
When clients and designers stay fluid, the whole process opens up.” 
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For more information, see the AD Directory, page 
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Shelton, Mindel 


MARCH 2005 


hat their designs appear seam- 

less, effortless—even inevita- 

ble—is both the intention of 

architects Peter L. Shelton 
(left) and Lee F. Mindel and the decep- 
tion. Every detail of their work—from the 
floor plan and the materials to the light- 
ing, the furnishings and the artwork—has 
been carefully analyzed. “We like to think 
and not style,” Mindel says of the pair’s 
intellectual approach. “But it should look 
as if you can’t imagine it any other way.” 
Perhaps best known for creating sleek 
Manhattan apartments that reflect their 
Modernist influences—Louis Kahn, Le 
Corbusier, Poul Kjaerholm, Arne Jacob- 
sen—Shelton and Mindel, who head a 14- 
person firm they established in 1978, have 











at sone 


“Try to solve a problem; don’t try to cover it up. 
But don’t try to solve it by retail therapy as a quick fix.” —Lee F. Mindel 


also designed more traditional spaces and 
in a range of settings across the country 
and around the world. What inspires them 
is not the Modernist aesthetic itself but its 
impetus to experiment and break down 
barriers. “We like the idea of space being 
not so assignable to function, but assigning 
it as you see fit,” says Mindel. “You don’t 
have to live the way the Cleavers lived.” 
Regardless of the setting, the team, whose 
new ventures include a streamlined sink 
fitting for Waterworks and furniture col- 
lections for Knoll, believe resolutely in the 
maxim that the whole is greater than the 
sum of its parts. It is preferable, Shelton 
remarks, that visitors to their residences, 
rather than noting a chair or a cabinet, say, 
“Weren't you moved by that space?” 





Tel.: 212-206-6406 
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FOR A CATALOG, CALL 561-988-8600 OR 
EMAIL’ USA12 @ULYSSE-NARDIN.COM 
WWW _ ULYSSE-NARDIN.COM 





ULYSSE / NARDIN 


SINCE 1846 LE LOCLE - SUISSE 


SONATA CATHEDRAL DUAL TIME - 676-88 
SELF-WINDING. PATENTED MOVEMENT 24 HOUR 
ALARM AND COUNTDOWN. 18 CT ROSE GOLD. 


AVAILABLE ON GOLD BRACELET. 








a remarkable turn of events, 
arguably one of the strangest 
in he history of cosmetics, 


In 


women across the country are putting a stretch-mark cream called 
StriVectin-SD® on their face to diminish the appearance of fine lines, 


wrinkles, and crows’ feet. And, if consumer sales are 
any indication of a product's effectiveness, StriVectin-SD 
is nothing short of a miracle. Women (as well as a growing number 
of “Boomer” men) are buying so much StriVectin-SD that finding a 
tube at your local cosmetic counter has become just about 
impossible. Has everyone gone mad? Well... not really. 


Scientific Breakthrough or Dumb Luck? 

Although StriVectin-SD’s functional components were 
already backed by clinical trials documenting their ability to 
visibly reduce the appearance of existing stretch marks 
(prominent because of their depth, length, discoloration, and 
texture)... the success of StriVectin-SD as an anti-wrinkle cream 
was “dumb luc k,” says Gina Gay, spokesperson for Klein- 
Becker, maker of StriVectin-SD. 

“When we first handed out samples of the StriVectin formula 
to employees and customers as part of our market research, the 
sample tubes were simply marked ‘topical cream’ with the lot 
number underneath,” Ms. Gay explains. “As the samples were 
passed to friends and family, the message became a little 
muddled and some people used this ‘topical cream’ as a facial 
moisturizer. As we began to receive feedback from users, like ‘I 
look 10 years younger’ and ‘I can’t even notice my crows’ feet,’ 
we knew we had something more than America’s most effective 
stretch-mark cream. The point was driven home as store owners 
began reporting that almost as many people were pure hasing 
StriVectin as an anti-wrinkle cream as were buying it to reduce 
stretch marks.” 

Dr. Daniel B. Mowrey, PhD, Klein-Becker’s Director 
Scientific Affairs, says, “Clearly, people were seeing results, but 
we didn’t have a scientific explanation as to why this wrinkle 
reduction was occurring. However, based on the incredibly 
applying StriVectin 
“On a personal 


ol 


positive reports, | started using it mysell 
to my face after shaving.” Dr. Mowrey adds, 
note, my wife tells me | haven’t looked this good in years.’ 


All trademarks 
* Botox” is a registered trademark of Allergan, Inc 


are the property of their respective Companies 
The only indication approved by the FDA fo! 
severe glabellar lines associat 


temporary improvement in the appearance of moderate to 


Study References 
PO438 
PO179 “Pentapeptide « 


Relevance of antiwrinkle treatment of a peptide: 4 months clinical double blind 


‘fers improvement in human photoaged facial skin 





0" World Con 


Dumb Luck Strikes Again! 


Then, on Tuesday, July 2, 2002, at a meeting of the 20th 
World Congress of Dermatology in Paris, France, a series of 
studies detailing the superior wrinkle-reducing properties of a 
patented oligo-peptide (called Pal-KTTKS) versus retinol, 
vitamin C, and placebo, on “photo-aged skin” was presented.'? 
“As luck would have it,” Dr. Mowrey states, “the anti-wrinkle 
oligo-peptide tested in the breakthrough clinical trials turned 
out to be a key ingredient in the StriVectin cream.” 

In the trials, subjects applied the patented peptide 
solution to the crows’ feet area on one side of the face, and 
a cream containing either retinol, vitamin C, or a placebo to 
the other side. 

Subjects in the Pal-KTTKS/retinol study applied the cream 
once a day for 2 months and then twice a day for the next 2 
months. Using special image analysis, the study’s authors 
reported “significant improvement” in the appearance of both 
overall skin tone and unsightly wrinkles for those women using 
the peptide solution. 

Better yet, at the 2-month halfway point, the peptide 
solution worked nearly 1.5 times faster than retinol (in 
measured parameters), and without the inflammation retinol 
often causes in sensitive skin. As was expected, the results of 
the remaining studies confirmed that the Pal-KTTKS solution's 
effectiveness at reducing the appearance of fine lines and 
wrinkles far exceeded both vitamin C and placebo. 

A smoother, younger complexion, with less irritation and 
faster results — all without expensive (and painful) peels, 
implants, or injections. 


Better than Retinol and Vitamin C, 
But Is StriVectin-SD’ Better than Botox”? 


Dr. Nathalie Chevreau, PhD, RD, Director of Women’s 
Health at Salt Lake City based Basic Research’ exclusive 
distributor for Klein-Becker, explains, “Leading dermatologists 
agree that Botox Cosmetic is the preferred treatment for 
glabellar lines, that tiny little space of moderate to severe lines 
between the eyebrows. But ever since it was discovered that 
StriVectin could reduce the appearance of fine lines, wrinkles 
and crows’ feet... the kind of fine lines, wrinkles, and crows 
feet that can add 10-15 years to your appearance and which 
costly medical treatments often leave behind... skin-care 
professionals have been recommending, and 
StriVectin.” In fact, researchers believe non-invasive 
alternatives are better, Dr. Chevreau 
“Topical creams and gels offer gradual, continual results, while 
the effects of injections, facial peels, and dermabrasions are 
rougher on the skin and wear off. 
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“The Stretch-Mark Cream Turned Anti-Wrinkle Phenomenon!” 
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anti-stretch mark cream to their facg 
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they may be smarter than you thi 


Having a hard time 
finding StriVectin-SD 
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StriVectin-SD, you already kno 
it’s become almost impossible 
to find. Don’t bother with Neir 
Marcus, they don't have it... Yc 
best bets are 

SEPHORA shops, PARIS 
Lord & Taylor, O@minoc 
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try to keep it in stock) or, belie 
it or not, the pregnancy sectio 
of your local GNC or high-end 
supplement retailer. To be 
absolutely sure, you can order 
StriVectin-SD directly from Kile 
Becker at: 


1-800-792-3985 


or order online at 
www.StriVectin.com. 
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- HOME DESIGN SHOW 
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thursday: design trade preview « friday-sunday: open to the public 









- 


co-sponsored by 


THESE TIMES DEMAND THE TIMES. 


Che New York Cimes AOD 


NYTIMES.COM : Properties, Inc. 


PHOTOS (CLOCKWISE FROM TOP LEFT): CLIVE CHRISTIAN, ADAGIO, NIEDERMAIER, PAOLA LENTI/KARKULA, HOLLY HUNT, LIGNE ROSET, BANG & OLUFSEN 


To participate, please call 212.644.0833. 
For tickets and show details, visit www.archdigesthomeshow.com. 
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Text by Paul Theroux 
Photography by Russell MacMasters 


pace is everything to 

me,” says Adrian Ze- 

cha, who believes he 

has found the ultimate 
house—“the most comfortable 
house I’ve ever lived in”—in 
Singapore. Zecha, the driving 
force and vision behind Aman- 
resorts, hotels that are regard- 
ed as the last word in comfort 
and luxury, elaborates: “Space 
is one of the most important 
dimensions of the thing called 
luxury,” he says. “Comfort, too, 
but emotional comfort is only 
possible with space.” 

This paragon of a supreme- 
ly habitable house is known 
in Singapore and Malaysia 
as a black and white, a huge 
colonial bungalow. Single- 
family houses of few but enor- 
mous rooms, they tended to be 
built in clusters in areas called 
parks—an early form of the 





gated community—for the 
use of expatriate civil servants, 
especially those on the higher 
rungs of the colonial ladder. 
In the days before air-con- 
ditioning, black and whites 
were sought after for their size 
and their coolness as well as for 
the status that they implied. 
Designed by architects from 
the colonial land office in Brit- 
ain, the houses were mostly “put 
up in the 1930s and are incred- 
ibly well built, with cross-ven- 
tilation all around,” says Zecha. 
“They fit very well into the 
environment, too.” Since they 
took up so much space, many 
were torn down. While some 
240 remain in Singapore, only 
100 or so are privately owned. 
When Zecha and his wife, 
Bebe, decided to move to Sin- 
gapore from what had been the 
base of business operations in 


Bebe and Adrian Zecha’s residence in Singapore, known as 

a black and white, is among those originally built for senior 
officials in the British military between 1900 and 1940. “There 
are fewer than 250 left in Singapore,” notes Adrian Zecha. 
Lert: The couple, who collect Asian art, placed a Ming jar in 
the living room. ABove: The house is enclosed by walls of win- 
dows, which provide maximum ventilation. 
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Hong Kong, they looked for a 
house with the largest possible 
garden. A black and white on 
a two-acre plot happened to 
be available. In the density of 
Singapore, this was something 
like finding Versailles. But the 
house was in poor shape. “We 
had to bring it back to where 


Bebe Zecha (above, with Gin) likes the house’s temas ae Zech he os 

“utter simplicity.” Although the rooms offer a local architect Kerry Hill to 

clean backdrop for art, “we’ve never displayed restore the interiors. 

our pieces in a formal way,” she says. “We’ve “These houses are a mar- 

always scattered them throughout our houses.” velous lesson in how to build 
in the tropics,” says Hill, who 
lives in a black and white him- 
self. “We rarely design interi- 
ors alone, so for us, this was an 





Asove: A circa 1930s painting of birds and foliage from the modern Beijing 
School dominates the dining room. The hall painting is 18th-century Chi- 
nese. The blue-and-white porcelain box is a Qing-period ice bucket used to 
cool rooms in the summer. RiGut: In the hall, a bamboo table holds a range 
of objects, including an old wood Chinese mask. 
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Black and whites tended to be 
built in clusters in an early 
form of the gated community. 


unusual situation prompted by 
a rare client and a house with 
great bones.” 

Though the rooms are spa- 
cious, there are only two bed- 
rooms in the house. “Very few 
apartments have rooms this 
size,” Zecha says. “Our ceilings 
are 14 to 16 feet high.” The 
intention was not merely to 
bring this beautiful house back 
to its former glory but also to 
create areas for the Zechas’ art 
collection, which is a consider- 
able accumulation of 50 years 
of travel and connoisseurship. 

Having begun his career as 
a publisher—he has worked in 
newspapers, books and maga- 
zines in Singapore and Hong 
Kong—Zecha founded the art 
magazine Orientations in 1970 
and has never ceased to add to 
his collection of Asian paint- 
ings and sculpture. He is an 
enthusiast and wide-ranging in 
his taste. The notion of choos- 
ing a favorite piece makes him 
laugh—he has lots of favor- 
ites—though he adds, “The 
Chinese say, ‘Reduce your col- 
lection to one piece.’” 

“You have to live with piec- 
es,” he says. “The best thing 
is to switch them around. We 
take ours out of storage from 
time to time, as the Japanese 
do, taking a piece from the 
treasure room—a new vase, a 
new scroll or whatever.” 

He seeks the forte of each 
culture. “The Japanese are 
greatest in lacquerware,” he 
explains. “Sculpture is great 
in India and also among the 
Khmer. Japanese and Korean 
screens are fabulous, and in 
China, porcelain and paint- 
ings. And you can find fantas- 
tic things in the Philippines 
woodwork most of all, some 
of it Spanish or indigenous.” 
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Asove: Books and Buddha sculptures, as well as a 17th-century Tibetan bronze danc- 
| ing demon guardian (below), fill the built-in shelves that envelop the library. RIGHT: A 
rare early-20th-century Thai painting of Buddha and two disciples hangs above the bed 
| in the master bedroom. A pair of Korean cherrywood étagéres showcase collections 

of Burmese silver bowls and antique wood vessels made for holding calligraphy brushes. 
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The best places to buy 
Oriental art are Bangkok and 
Hong Kong, he says. “Even on 
a business trip, if I have time, 
I gravitate toward antiques 
shops. If something hits my 
eye, I buy it.” 

The notion of space and light 





is always on his mind. Born in 
1933 in West Java, Zecha lived 
with his grandfather before 
World War II and the night- 
mare of the Japanese occupa- 
tion of Indonesia. The family 
business was tea, and the land 
was ideal. “The best tea grows 
above 4,000 feet,” he notes. 

“T think back to my grand- 
father,” Zecha says. “He lived 
in spaces far greater than my 
father did. And my father lived 
in spaces greater than mine. 
The world is getting smaller.” 

His black-and-white house 
perhaps represents a child- 
hood ideal, for it flourished in 
the colonial world he knew as 


a boy. It is the embodiment of 


everything Zecha admires in a 
living space. Reflecting on his 
art collection, he says, “Tt all 
goes together if you do it in 
a disciplined way.” Reflecting 
on his house, he remarks, “You 
can’t improve on it.” ( 


































~The best thing is to switch 
pieces around,” says Adrian Zeécha. 
“We take ours out of storage from 
time to time, as the Japanese do.” 
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hough grounded in history, the 

residences designed by Shope 

Reno Wharton aren’t bound 

by it. “The way people live 
today is very different from the way they 
lived 100 years ago, and architecture has 
become much more inviting to that life- 
style,” says Bernard Wharton (center, with 
partners Arthur Hanlon, right, and Jerry 
Hupy). “We like houses that reflect a sense 
of casualness in an ordered way, that have 
a formality when it’s needed.” Thus, even 
many of the Shingle Style residences that 
have become a hallmark of the 18-person 
firm feature open floor plans. “We like the 
idea of coming into one of our houses and 
being able to look through the space to the 


view beyond so that the house becomes a 


series of experiences—a progression that 
draws you in and then through the house 
to nature beyond,” explains Wharton. The 
interplay between the natural and the built 
environments is essential to the Connect- 
icut-based firm’s designs, from both an 
aesthetic and an ethical perspective. That 
means not only making use of recycled 
materials but also taking into account the 
way a structure is oriented to its landscape. 
Whether building in a waterfront, moun- 
tain or rural setting, the firm pays close 
attention to light, vegetation and scale. The 
architects want their creations to take ad- 
vantage of what’s going on beyond their 
walls, says Wharton, “in the most grand or 
the most private ways—whether it’s a tiny 
glimpse or a great panorama.” 





Tel.: 203-869-7250 
www.shoperenowharton.com 











“A house is the embodiment of one’s soul. Therefore, you want to select an 
architect you can trust and feel comfortable with.” —Bernard Wharton 
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“Group collections of objects together—it gives them 





more importance and will have a greater, more dramatic impact.” 


hen Marjorie Shushan de- 

signed an office as a favor 

30 or so years ago, she 

wasn’t actually planning 
to pursue interior design as a career. But 
as it happened, one small job led to another, 
until she met the late Kalef Alaton, whom 
she credits as “the designer who changed 
my life. He taught me to be curious and 
always open to new ideas.” She worked for 
Alaton for 10 years before establishing her 
own firm in New York in the late 1980s. 
“Many people don’t understand that it’s 
a profession,” she says of how the work 
of interior designers is sometimes per- 
ceived. “And it’s a profession that re- 
quires tremendous expertise and raw 
talent.” Shushan, who incorporates her 


own fabric and furniture designs into her 
projects, develops inviting modern interi- 
ors that she describes as “calm, comfort- 
able, clean and uncluttered—with a mix 
of antiques and contemporary.” Mind- 
ful of environmental issues, the designer 
and her staff of five try to practice “green” 
design whenever possible. “I’m hopeful 
that my wonderful hometown of New 
Orleans will be considering environmen- 
tal aspects in its rebuilding after Hurri- 
cane Katrina,” she says. Given the choice 
of any historic interior to live in, “Ludwig 
Mies van der Rohe’s glass pavilion in a 
serene park setting” would be her first 
pick. “But a 17th- or 18th-century apart- 
ment in Paris with high ceilings—I could 
be happy there too.” 


Tel.: 212-975-1200 
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Sills Huniford 




















here are but a few notable 

long-term professional pair- 

ings in the design world. For 

Stephen Sills (left) and James 
Huniford, who founded their Manhattan 
interiors firm in 1984, the key to viability 
has been not only a shared aesthetic and 
sensibility but, as Huniford says, “a great 
capacity to build off each other’s ideas.” 
Their signature mien is “eclectic and edit- 
ed”—any given interior might have early- 
17th- and late-18th-century French and 
English pieces juxtaposed with Modernist 
examples by such names as Eyre de Lanux 
and Eugéne Printz. Sills and Huniford do 
not look to one period but are redefin- 
ing classicism with contemporary mate- 
rials and textures—parchment, shagreen, 


“Hold true to your original vision. Go beyond it—build, clarify and refine— 


limed oak, tooled leather—and enlight- 
ened spatial concepts. Collaboration is 
central to their process. “The public’s 
access to design resources has very much 
expanded,” remarks Sills, “and we find 
that our clients are bringing more of their 
creative thoughts to the table. For us, the 
most desirable clients are ones who know 
how they want to live and who trust their 
own instincts.” Sills Huniford Associates 
designs about half of the furnishings for 
each of its projects. Since 1995 the practice 
has had its own line, Dwellings, which car- 
ries fabrics, lighting and furniture, as well 
as vintage pieces the two partners collect 
on their travels. “In everything we do,” 
says Sills, “it always comes back to the ele- 
ments of atmosphere and point of view.” 





Tel.: 212-988-1636 
www.sillshuniford.com 


but never discount the initial visual concept.” —James Huniford 
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“Put your money into the bricks and mortar so that the architecture 
is correct. But be sure you can still finish the interior properly.” 


fter 20 years in the design field, 

Scott Snyder is steadfast in his 

commitment to his profession, 

so he’s frustrated when poten- 
tial clients assume that hiring an interior 
designer is prohibitively expensive. “It’s 
the product that’s expensive,” he empha- 
sizes. “Mistakes can be costly—but that’s 
a problem alleviated by choosing the right 
designer. Trust is key to the successful 
outcome of any project—a designer 
should be hired only if the rapport be- 
tween client and designer is a good one. 
Choosing a designer based solely on a fee 
schedule is a big mistake.” With offices 
in New York and Palm Beach, Florida, 
Snyder travels regularly to England and 
France to search for antiques, though he 


also creates Regency- and Empire-style 
furniture made of Argentine mahogany for 
his projects. Describing himself as “a bit 
old-fashioned,” he marvels at how tech- 
nology has transformed his work. “We’re 
completely AutoCAD-dependent, though 
I do keep a typewriter in my Palm Beach 
office.” Still, he’s glad to see a renewed in- 
terest in tradition in design. “Over the last 
decade more and more clients have been 
returning to the reassuring traditional 
interior,” he observes. “The reevaluation of 
tradition is producing more qualified arti- 
sans, and, at long last, quality craftsman- 
ship is following suit.” The trend agrees 
with Snyder—whose design philosophy 
is, “Quality before fashion, comfort before 
form, suitability before all.” 





Tel.: 561-659-6255; 212-230-1811 
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José E. Solis Betancourt 


o José E. Solis Betancourt, 

designing a residence is like de- 

signing a set for an opera. “You 

create this amazing backdrop 
where clients can perform their lives,” he 
says. “A space is like a procession of acts in 
a client’s libretto.” And, as with opera, he 
adds, “there are so many layers to it.” The 
first and, to Solis Betancourt, the most im- 
portant layer is the interior architecture. 
“If you have a room with no furniture, no 
artwork—nothing,” it should still be beau- 
tiful, he maintains. “Otherwise you end 
up hiding things with decoration.” From 
this solid foundation, the next layers—the 
draperies, the furnishings, the art—“flow 
naturally.” Drawing inspiration from Palla- 
dio, Solis Betancourt, who is an architect as 


For more information, see the AD Directory, page 267 


well as an interior designer, keeps his work 
rooted in the classics. “Whether a house 
is contemporary or historic, the order and 
elegance that symmetry and balance bring 
is fundamental,” he says. Color, too, is vi- 
tal: “I will see a Renaissance painting with 
strong colors and think, If it looks great in 
a painting, it should look great in a room.” 
Solis Betancourt, who says that his firm cus- 
tom-designs furnishings and lighting to fill 
a void in the marketplace (“It’s important 
not to reinvent the wheel, only make it 
better”), spends about half of his time away 
from his seven-person office in Washing- 
ton, D.C. Working with his partner, Paul 
Sherrill, he enjoys exploring a variety of 
styles in a variety of settings. “What is con- 
sistent,” he says, “is the voice.” 





Tel.: 202-659-8734 
www.solisbetancourt.com 


“Keep the architecture serene, and leave the whimsy to the toss pillows.” 


“ ceases 
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continued on page 249 
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“Try to fulfill your dream, but at the same time, be practical: 
Think budget, storage space, finishes.” 


or John Stefanidis, interior de- 

sign isn’t created in a vacuum. 

“It must adapt to the spirit of 

a space and a climate,” he com- 
ments. “Wicker, cotton, glass and stone 
for hot climates. Wool, cashmere, plaid, 
oak and mahogany inlay for cooler cli- 
mates,” he explains, adding that “local 
character should be taken into consider- 
ation—Aspen, Colorado, as opposed to 
Morocco.” Stefanidis, who opened his 
London-based practice in 1967, cites com- 
fort as a fundamental aspect of his work, 
but it is a comfort infused with luxurious 
details and unique touches. His interiors 
are distinguished by their bespoke ele- 
ments—bronze door pulls, oak shutters, 
an inlaid table, a pair of simple, oak- 


topped chests—and by their respect for 
interior architecture. A Stefanidis creation 
often features the handiwork of decora- 
tive painters and other craftspeople who 
hand-paint designs onto walls, marbleize 
woodwork and lay in floor mosaics. Ste- 
fanidis, who was born in Egypt and whose 
commissions have taken him to nearly ev- 
ery continent, draws on global influences 
for his interiors as well as his furniture 
and his fabric collections. The designer, 
now at work on a hotel in Geneva, culti- 
vates a taste that is at once discerning and 
nimble: “There is no style that I revile 
and no example of any period which I 
feel does not need to be appreciated,” he 
writes in his book Stefanidis Designs. Even 
kitsch, he allows, “has its point.” 





Tel.: 44-20-7808-4700 
www.johnstefanidis.com 
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n a distinguished career that has 

spanned more than 35 years, Rob- 

ert A. M. Stern has remained true to 

his principles: “I see myself not as an 
architectural biographer but as a portrait- 
ist devoted to the synthesis of my clients’ 
ambitions and the social constraints in 
which my buildings are to be realized.” 
Whether designing a residential, com- 
mercial or institutional building, Stern 
believes a structure’s form should fit, but 
| not be confined by, its function. “Archi- 
tecture is like the design of mittens, not 
gloves,” he says. “Gloves are too tightly 
shaped to the fingers of a single hand; mit- 
tens give you wiggle room for the future.” 
Stern, principal of a 230-person firm, dean 
of the Yale School of Architecture and au- 





thor of eight books, argues that even pri- 
vate residences have an obligation to the 
public sphere. “As I approach a building, 
what it gives back to the public realm, in 
the form of a welcoming face with inter- 
esting details and a sense of the intersec- 
tion of the public and private realms, is 
extremely important to me.” Currently 
at work on houses in Michigan, Massa- 
chusetts, Florida, Rhode Island, California 
and the south of France, Stern says that 
the most important responsibility of the 
profession “is to make buildings that go 
about their business in an elegant, re- 
sourceful and affordable way. While we 
always need mind-expanding, emotionally 
gripping monuments, not every commis- 
sion is an occasion for spectacle.” 





Tel.: 212-967-5100 
www.ramsa.com 


| “People should know that good architecture is not 








MARCH 2005 


246 | www.ArchitecturalDigest.com 





) too expensive and that good architects are not unapproachable.” 
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“Toward the end of a project, let your designer finish in your absence, 
so you can give yourself the gift of walking into your new home.” 


illiam W. Stubbs has come 

a long way since his early 

days working for real es- 

tate developers, when his 
decisions were along the lines of whether 
a carpet should be “beige, beiger or very 
beige,” as he describes the experience in 
his book, J Hate Red, You’re Fired! Today, 
as head of the five-person firm he estab- 
lished in Houston in 1987, he travels the 
world, designing interiors that require far 
more creativity—and a far broader palette. 
Stubbs’s projects run the gamut—from a 
sprawling estate outside Kiev to afford- 
able senior housing in Rhode Island and, 
currently, an Airbus 319. “I attend 12-hour 
meetings with five aeronautical engineers 
in Basel, Switzerland,” he says. “This, as a 


design process, is the battle of the left brain 
and the right.” If there’s a style he’s most 
comfortable with, it’s English country, 
but Stubbs says that his designs are driven 
primarily by the character and needs of 
his clients. That doesn’t mean there isn’t 
room for surprise. This former Boy Scout 
from Gonzales, Texas, may have good 
manners, but he also has a playful streak. 
For one client, a riding aficionado mov- 
ing from a large rural house to an urban 
penthouse, Stubbs took three saddles, 
mounted them on special copper brack- 
ets and hung them like art over an ebony 
grand piano in the entrance. The resident, 
he says proudly, “was overwhelmed by my 
incorporating her personality into her new 
sophisticated environment.” 





Tel.: 713-780-7772 
www.wwstubbs.com 
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Emily Summers 





mily Summers’s first job out of 

school, where she majored in art, 

was in the fashion office of the 

original Neiman Marcus store in 
Dallas. Stanley Marcus, she recalls, became 
a friend and mentor: “He aimed high and 
expected the best.” Through him, Summers 
met luminaries in the fashion and design 
industries, associations that continued into 
her own interior design practice, which ac- 
celerated when architect Antoine Predock 
asked her to collaborate on a major south- 
western residence in the early 1990s. The 
hallmark of Dallas-based Emily Summers 
Design Associates is an elegant and fresh 
contemporary interior that integrates ar- 
chitecture and art. Summers approaches 
commissions from an artistic point of view, 


creating, as she calls them, “spatial collages 
of color and texture.” She designs furniture 
for each project, often combining her own 
work with custom pieces and 20th-century 
furniture and decorative objects. “I love 
serene rooms where art is more important 
than wallcoverings,” she says, citing a re- 
cently completed residence, in which she 
installed a Donald Moffett video of gently 
swaying trees to mimic actual trees visible 
beyond. Along with architect Carlo Scarpa 
and artist Koloman Moser, San Francisco 
interior designer John Dickinson was an 
early influence. “I saw his spare, intelligent 
approach to design in the 1970s and adopt- 
ed one of his observations: that a room is 
finished when you cannot remove some- 
thing without its being missed.” 





\ 


Tel.: 214-871-9669 
www.emilysummers.com 


L 





“Isolate a wall and apply a car-paint finish (maybe BMW Midnight Blue or 
Porsche Chromium Yellow). It’s like adding a great piece of art.” 
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“Live intimately with your decisions before you commit, and 
savor the process. As with everything in life, when in doubt, don’t.” 


ntiques dealer, furniture and 

fabric designer, retailer, author, 
decorator. Rose Tarlow’s résu- 

€ may be long and varied, but 

her interior design philosophy is succinct: 
“Fresh, clean, contemporary furniture and 
art mixed with wonderful old pieces—and a 
very definite edge of eccentricity.” Tarlow’s 
design career started small, with the open- 
ing of her shop, Rose Tarlow Antiques, 
in 1975. Today her Los Angeles—based 
company, Rose Tarlow—Melrose House, 
is renowned for its reproduction—or, in 
many cases, adaptation—of antiques, as 
well as its more modern designs. Four- 
teen showrooms across the United States 
carry the Rose Tarlow—Melrose House 
Collection—furniture, wallcoverings, fab- 


rics and accessories tinged with French, 
English and Asian influences. As with all 
of her endeavors, Tarlow takes on interior 
design projects, which include work for 


David Geffen and Eli Broad, with much 


forethought. She is driven not only by 


her sharp eye but also by her sense that 
homes are deeply personal. Rooms “may be 
perfectly designed,” she writes in her 2001 
book, The Private House, “yet if they fail to 
reflect the personalities of the people who 
live in them, the very essence of intimacy is 
missing, and this absence is disturbingly vis- 
ible.” Tarlow, guided first and foremost by 
her own keen sensibility, is wary of trends. 
“Everything goes in cycles,” she says, “and 
so it is with interiors.” What haven’t we 
seen yet in design? “Something new.” 
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Tel.: 323-651-2202 


www.rosetarlow.com 





www.ArchitecturalDigest.com | 249 





_AD 100 


For more information, see the AD Directory, page 267 





Roger ‘Thomas 

















ood design gives people a 

special sense of place, of self 

and of the present. It should 

heighten one’s sense of drama, 
humor, serenity, mystery and comfort,” 
says Roger Thomas. “Design should not 
attempt to replicate another place or 
time but should create a unique reality— 
although it can incorporate memory as 
one component. Good design is hon- 
est, original and captivating.” As the 
creative force behind Wynn Design and 
Development’s legendary resorts, includ- 
ing The Mirage, Bellagio and Wynn Las 
Vegas, Thomas believes that a compre- 
hensive education in art history enables 
a designer to “innovate with confidence.” 
He is most influenced by Palladio, who, 


he notes, “taught us the language of 
proportion and rhythm,” as well as by 
the decorative arts and architecture of 
18th-century France and the modernists 
of 20th-century France, Austria and the 
United States. In the reception area wad- 
ing pool of the Wynn Macau, he recently 
placed statues of two nearly life-size cloi- 
sonné camels—as if they were walking 
on water—and is now working on “the 
sophisticated younger sister” of Wynn 
Las Vegas, a hotel located just next door. 
“Increased globalization and exposure 
via travel and information technology 
will encourage ever more dramatic, even 
cinematic, concepts in design and archi- 
tecture in terms of historic reference, scale 
and fantasy,” predicts Thomas. 
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Tel.: 702-770-5050 


“Be completely fluent in history, but don’t copy it. 
Don’t be afraid to innovate.” 
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Stanley Tigerman 
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f a building is neither spontaneous 

nor sophisticated, there is probably 

nothing to see,” observes Chicago 

native Stanley Tigerman. After re- 
ceiving architecture degrees from Yale, 
he started his firm in 1962, which his 
wife and partner, architect Margaret Mc- 
Curry, joined in 1982. Though Tigerman’s 
achievements and accolades have been 
many (he represented the United States at 
the Venice Biennale on two occasions 
and has received more than 130 design 
awards) and his credentials impressive, 
he remains grounded and is the first to 
debunk the myth that architects reside on 
a lofty perch. “People often feel that archi- 
tects are detached from others or are part 
of an elite—it’s just not true!” Tigerman 


“Be honest, be open, be flexible, be yourself.” 


believes that being a responsible architect 
and human being means “being totally im- 
mersed in ecological responsiveness.” In 
addition to his residential projects in the 
United States, he has worked on public 
structures in Bangladesh and on the II- 
linois Regional Library for the Blind and 
Physically Handicapped. Tigerman says, “I 
think design for those most in need of it 
is rewarding.” In 1993 he cofounded, with 
Eva Maddox, Chicago-based Archeworks, 
an alternative multidisciplinary design 
school. Programs at the school range 
from designing products and prototypes 
to improve the lives of stroke survivors to 
analyzing response models of recent di- 
sasters. He adds, “I choose projects where 
poignancy is built into the program.” 























Tel.: 312-644-5880 
www.tigerman-mccurry.com 
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Suzanne Tucker 
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believe good design is not about 

trends or rules but about creating 

timeless beauty that enhances one’s 

daily life,” says San Francisco—based 
designer Suzanne Tucker. She established 
her 20-person firm, Tucker & Marks, 
in 1986, after the death of her mentor, 
acclaimed California designer Michael 
‘Taylor. Tucker worked closely with Taylor 
for many years, and his influence, along 
with that of Colefax & Fowler (she worked 
for two years with a protégé of John Fow- 
ler’s in London), give the designer a com- 
fortable, elegant and unique style that 1s 
sought by California and international cli- 
ents alike. “Michael Taylor was undoubt- 
edly my strongest philosophical influence 
in that he really demonstrated that de- 


sign can be a mix of eras and styles, color 
and form, but the most essential aspect 
is always scale and proportion.” She also 
finds inspiration in unlikely things. “I dis- 
covered rust on my roses. Not good for the 
roses, but a wonderful color for plastered 
walls!” she says. Current projects vary in 
size and scope, from refinishing a table for 
one longtime client to designing the in- 
teriors of a boutique hotel in Rutherford, 
California, to several 17,000-square-foot 
homes. Projects take Tucker from the Bay 
Area through the California cities of Napa, 
Carmel and Santa Barbara and beyond, 
to St. Louis; Little Rock, Arkansas; and 
Boston. “The traveling road show can go 
anywhere, as long as the clients are nice 
and the architecture is good.” 


Tel.: 415-445-6789 





www.tuckerandmarks.com 


“Tt’s all about balance—color, form, proportion, scale, light, art, new and old. 
Only follow some of the ‘rules’—it’s much more fun to break them!” 
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Writing the 10-Minute Play 
Petro Politics 


Sustainable Design Principles 


Marine Biology 

Cinema of the Middle East 
Psychopharmacology 

Principles of Real Estate 
Programming Web Pages 

Art of the Impressionists 
Preconstruction Estimating 
Homer's The Odyssey 
Biotechnology Business Development 


Nice weather 


Illustrating Children’s Books 
Wealth Management 
Modern Standard Arabic 
Applied Market Research 
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UC Berkeley Extension offers 
2,000 courses for career 
growth and personal enrich- 
ment. More than enough to 
keep your conversation lively, 
all year round. 
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Sterner Ranch 


(1.) Austin, Texas 
(2) beatitiful.weather 
(G.) gorgeous lakes 
(4.) luxurious amenities 


(5) affordable prices 


Great weather. Great amenities. Great views. Everything is bigger in Texas. Including the size home you get for 

your money. Where else could you get a 4000 sq. ft. home for $450,000? Nestled in the scenic rolling landscapes 
of the ‘Texas Hill Country, Steiner Ranch combines affordable prices with luxurious amenities such as Lake Austin 
and Lake ‘Travis and The University of Texas Golf Club. So come see for yourself the difference of Steiner Ranch. 


PIOMES FROM TIE $2508 TO OVER TWO MILLION ¢ WWW.STEINERRANCH.COM 
WELCOME CENTER 512-266-5833 * 800-783-4640 


David Weekley . Drees Custom Ilomes . Mercedes IHlomes . Meritage Homes a 
Monterey Hlomes . Morrison Hlomes . Newmark Homes . Partners In Building te 
Plantation Ilomes . Taylor Woodrow Tomes . Toll Brothers [lomes S A 7 


1; pil builder and de sais cs of master-planned communities. www.taylorwoodrowhomes.com Ran re a 


Taylor Woodrow EWA »drow Communities. Information contained within this advertisement is correct at time of publication and subject to change 
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itchell ‘Turnbough 
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“Your home is the greatest reflection of you. It should express 
your unique interests and inspire you.” 


was constantly rearranging the fur- 

niture in my parents’ home—much 

to their amusement and sometimes 

frustration,” Mitchell Turnbough 
says of his early penchant for interior de- 
sign. He studied with artists and artisans 
from the age of five, was mentored by 
the late Benjamin Baldwin while attend- 
ing Florida’s Ringling School of Art and 
Design and then worked for Bray-Schaible 
in New York for 16 years. “I'll never for- 
get my first day there,” he recalls. “Robert 
Bray said to me, ‘Just make it pretty,’ and 
I’ve been doing that ever since.” After the 
dissolution of Bray-Schaible, Turnbough 
set up his own studio in 2002, and he has 
purposely kept it small and personal. “I 
work alone, with a stable of consultants 





whom I’ve known professionally for 20 
years,” he explains. Inspiration for his 
projects—which include architectural 
and interior design, furniture, home ac- 
cessories and jewelry—comes from “the 
opportunity to communicate a simpler 
way of seeing things.” He says, “We’re 
getting closer to abandoning the com- 
mon restrictions—and even names—of 
traditional rooms in a home.” Recently he 
worked with a client who had the courage 
to do just that: “Rooms were designed for 
multiple anticipated uses and were named 
according to their geographical location 
within the house.” Turnbough relies on 
his imagination for his living. “Although, 
ironically, the one thing I can’t imagine 
is doing anything else.” 





Tel.: 917-972-7782 
www.mitchellturnbough.com 
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Edward Tuttle 








very time I visit, I find the space 

so beautiful—it’s filled with his- 

tory, treasures and memories,” 

Edward Tuttle says of the H6- 
tel Lambert, Baron Guy de Rothschild’s 
storied 17th-century residence on Paris’s 
Ile Saint-Louis, where, if the opportunity 
arose, the architect would most like to 
live. Although he was born and raised in 
the United States and travels regularly to 
exotic locales for his work, it is not surpris- 
ing that he has long preferred to be based 
in the French capital. There, in 1977, he 
established Design Realization, the 11-per- 
son firm he runs with partner Christian 
Monges. Tuttle practices “design as a basis 
for the human lifestyle, whether it’s a resi- 
dence or a hotel,” he explains. “It’s about 


making the individual feel comfortable 
and stimulated in a space that functions 
well. I was educated as an architect, and 
I see and think in an architectural sense 
first.” He is currently applying this phi- 
losophy to luxury hotels in Los Angeles, 
New York and Greece, an Amanresorts 
project in Bangkok and residences in Paris, 
Beverly Hills and Singapore. Respect for 
both the cultural context of the location 
and the potential impact of the structures 
on the surrounding environment is fun- 
damental to his approach. Tuttle, who 
designs furniture and accessories for his 
hotel projects, says he appreciates the 
way new materials and techniques, in re- 
cent years, have given the designer more 
“creative flexibility.” 





Tels 33-1-42-22-65-/7 
dretcm@compuserve.com 


“Good proportioning of spaces, along with a unity of 


materials, creates a gracious sense of circulation and discovery.” 
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t’s no secret that Carleton Varney 

is a color person. “I like bright col- 

ors, bold contrasts and floral pat- 

terns.” But when he feels the need 

to reflect and renew, the private Varney 
retreats to the soothing palette of a sim- 
pler landscape. “I have done several jobs 

in Ireland, and I have a house there. It’s a 
spot for me to recharge.” He sees travel 

as inspiration and uses the rich landscapes 

_ for research. Since becoming owner and 
| president of Dorothy Draper & Company 
_ at age 29, Varney has applied Draper’s vi- 
brant style to singular interiors for private 
planes, yachts, hotels and homes around 
the world. Current projects include a new 
nightclub for The Greenbrier in West 
Virginia and a luxury penthouse floor at 
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“Every room needs a touch of black. Be it a lamp, a letter box, 
a border on a drapery—whatever.” 


The Stoneleigh Hotel in Dallas. And for 
a McDonald’ in Ontario, California, Var- 
ney will put together a very contemporary 
Draper look. He has also published more 
than 20 books, created a furniture line and 
launched a clothing collection and his own 
line of fabric. The recent exhibit “The 
High Style of Dorothy Draper,” at the 
Museum of the City of New York, drew 
7,000 Draper design devotees. Varney 
worked closely with the museum to cap- 
ture the spirit of Draper. Her legacy has 
everything to do with Varney, and his suc- 
cess is predicated on faith and gratitude. 
“T am a great believer in destiny: What is 
meant to be will be.” And what will be next 
for Varney and Dorothy Draper? “The 
movie—that’s what’s next!” 
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Tel.: 212-758-2810 
www.dorothydraper.com 
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Axel Vervoordt 








ne of the world’s most re- 

spected antiques dealers, col- 

lectors and interior designers, 

Axel Vervoordt embraces an 
aesthetic that is remarkably accessible. “A 
good designer is like a doctor; he con- 
sults you for what is best.” The Belgian 
designer’s philosophy is equally simple: 
“Make people happy; make them dis- 
cover things in themselves; make them 
feel at home and love their house.” For 
Vervoordt, home is a 50-room castle near 
Antwerp called ’s-Gravenwezel. Inside, the 
juxtaposition of antiques and art—from 
contemporary to 18th century to ancient 
Egyptian—reinforces Vervoordt’s mindful 
approach to design. “I love everything that 
is very real.” And if it isn’t real, Vervoordt 


will make it real. “I make everything I 
can’t find, like sofas and coffee tables. 
All are based on sacred proportions. They 
all have a timeless, universal feel and are 
not fashionable.” His recent home furnish- 
ings catalogue presents 90 pieces, some 
familiar and some entirely new, all infused 
with the authenticity and spirit for which 
he is known. The family-run firm (his wife, 
May, heads the textile and fabric division) 
of 85 employees has expanded beyond the 
castle to the Kanaal, a complex of restored 
19th-century warehouses and grain silos 
in Antwerp that was created by his older 
son, Boris. It is a multidisciplinary art 
center to support, he says, “a universal 
vision that is above fashion, where new 
ideas will always rise.” 





Tel.: 32-3-658-1470; 32-3-355-3300 
www.axel-vervoordt.com 


“Respect the existing patina; leave the old; don’t over-restore.” 
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Diego Villasenor 


rchitecture is about the art of 

living and the way to construct 

the human habitat,” says Diego 

Villasenor. With his 30-person 
firm, he actively integrates the residences 
he designs with the geography and topog- 
raphy of their sites, along with the dreams 
of the clients. Projects on the Costa Ca- 
reyes in Jalisco and Punta Zicatela in Oaxaca 
present a worthwhile exercise for Villase- 
nor. “I treat nature with love and respect. 
I believe architecture has to emerge from 
the forms and mechanisms that nature has 
to offer,” says the Mexico-based architect, 
who has worked on houses in Central and 
South America, Europe and the United 
States as well as Mexico. “I create spaces 
that resound in the soul and imagination, 


“Buildings should have magic, more than just strict beauty.” 


that give human beings a sense of pro- 
tection, freedom and a place to be with 
themselves.” His imagination is captured 
by light and shadow. “I think light makes 
space—what type of architecture could ex- 
ist without sunlight?” He adds, “I always 
have a longing for harmony.” Villasefior’s 
ideal landscapes for future projects are 
those with an abundance of shadows or 
an opportunity to create them. “I would 
like to design in the desert, in Monument 
Valley or in the flower garden of the Ata- 
cama Desert in Chile.” As much an artist 
as he is an architect, Villasefior says of his 
work, “You have to be an artist, a techni- 
cian, develop aspects of psychology and 
economics. Architecture is a profession 
that gives you the most.” 




















Tel.: 52-55-5272-9844 


Wwww.dva.com.mx 
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Graham Viney | 




















design in a way that’s appropriate to 

the building, its environment and the 

client’s lifestyle,” says Graham Viney. 

Long before becoming established 
as one of South Africa’s leading interior 
designers, Viney was involved in the resto- 
ration of colonial houses in his homeland. 
In fact, his design career began when he 
helped redecorate one of the rooms in a 
residence he was researching for his 1997 
book, Historic Houses of South Africa, and has 
since developed into his own nine-person 
firm, Graham Viney Design. He regularly 
takes on projects around the globe, attend- 
ing to a broad spectrum of commissions, 
including a stable block near Cape Town, a 
bar in Rio de Janeiro and the new Dunhill 
concept store in London, as well as ho- 


tels in the United States and on the island 
of Madeira. For residential projects, he 
insists, “interior design can be smart, chic 
and stylish, but it has to reflect the owner’s 
personality: That is the basis for character 
and originality.” Looking at how design 
has changed in recent years, Viney believes 
that “we are beginning to see the return of 
the client as a collector—in terms of art, 
furniture and objects—even among those 
who so rigorously embraced Minimalism 
a decade ago.” If he could, Viney says he 
would happily reside in a cottage orné or 
in a New Delhi bungalow designed by 
Sir Edwin Lutyens. “I like the idea of a 
pared-down form of the grand edition— 
domesticity and coziness combined with 
the grand manner.” 


Tel.: 27-21-434-0592 


“Always introduce an element of surprise into a room: 
Too much good taste can be boring.” 
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Alan Wanzenberg 
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rchitect Alan Wanzenberg be- 

lieves that design today is less 

motivated by the desire to fa- 

cilitate social change or alter 
the way we-think than it has been in the 
past. “It’s more driven to compete with 
trends in media and fashion,” he says, 
citing the prevailing interest in Modern- 
ism as an example. After graduating from 
architecture school, he took a job with 
I. M. Pei and then formed an architecture 
and design firm with the late Jed Johnson, 
with whom he worked for 14 years before 
establishing his own New York City 
practice in 1996. Wanzenberg says he is 
inspired most by those “who have authen- 
ticity and integrity—they are what they 
appear to be. The notion of authenticity 














“Art should be a contrast to the interior 1n period and attitude. 
This approach complements the detail and emotion of both elements.” 


allows people to work in beautifully re- 
solved ways.” An emphasis on design reso- 
lution and craftsmanship is fundamental to 
his approach. “I have very few preconcep- 
tions about a commission. We start from 
this position and let it go from there,” 
says the architect. “I look at the different 
elements—lifestyle, environment—and 
how to balance them.” Recent projects 
include residences on Jupiter Island in 
Florida; in Litchfield, Connecticut; and 
in upstate New York; as well as a guest- 
house in California’s Napa Valley and a 
restoration project in New Jersey. He 
also collaborated with artist Louise Bour- 
geois on a pavilion in Phi Phi, Thailand, 
that houses a sculpture memorial for the 
tsunami victims. 














Tel.: 212-489-7980 
www.alanwanzenberg.com 
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ur ultimate objective is to 

translate our client’s vision 

into an aesthetically suc- 

cessful venture,” says Jack 
Lionel Warner. “People often think that 
the architect’s focus is on his commis- 
sion fees, which couldn’t be any further 
from the truth,” adds the architect and 
chairman of The Warner Group Archi- 
tects. While the Montecito, California— 
based firm has remained small, Warner, 
along with architect and CEO Thiep 
| Cung and interior designer and senior as- 
1 sociate Jessica Bridges, recently launched 
| Warner Group International, a division 
devoted to master planning for resorts, 
such as the 20,000-acre development the 
firm is currently working on in Panama. 
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“We're doing everything from A to Z— 
the full master plan, from landscaping 
to custom homes to shopping to yacht 
clubs,” says Warner, who cites Irving Gill 
and Luis Barragan as two of his strongest 
influences. Warner is most excited about 
two current projects. One is a private resi- 
dence in Kuwait City for a member of the 
royal family. “We’ve never done anything 
in Kuwait before,” he notes. “It’s actually 
been a bit of a challenging place to work 
in, because it gets up to 130 degrees during 
the day.” It’s something he won’t have to 
worry about on the second project: a home 
he’s building for himself in the famous Sea 
Ranch development south of Mendocino, 
on the California coast. “It’s where I’ve 
always wanted to live.” 
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Tel.: 805-969-5074 
www.wgarch.com 


“T always interview the family at their home and compare what they want 
with how they live. Sometimes a good architect has to be a therapist.” 
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LUXURIOUS BATHING AT ITS BEST 


The design, artistic beauty and comfort of a hand-carved solid stone soaking bath by Advent Design 
transforms the ordinary bath into the ultimate spa bathing experience. Carved with meticulous care 
and patience, each bath is custom hand-crafted to perfection, resulting in exquisite one of a kind 
pieces of functional art for the home and spa. 


Please contact us directly to commission your own luxurious Custom-carved solid stone soaking 
bath that will last a lifetime and soothe your soul. 


Therapy for the body and soul ~ enjoyment for a lifetime 


1.201.444.0426 www.adventstone.com ADVENT 7 DESTGR 
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1 888 575 0554 
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This magnificent Marston & Langinger 
designed orangery was constructed to blend 
with an existing English Cotswold house. 


It adds a welcome airy space, with double- 
glazed French windows which can be flung 
wide to let in summer breezes, or securely 
closed to banish the elements. 


The bold, elegant interior brings a striking new 
room to this period home, with a window design 
inspired by the owners’ antique fanlights. 





Genuine custom design is the 
fundamental principle behind all M&L 
projects, producing unique buildings 
that range from simple conservatories 


to grand pool houses 


To experience the Marston & Langinger 
difference, visit our SoHo store and 


design studio 
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LAL furniture 


CUSTOM FURNITURE LIGHTING TEXTILES ACCESSORIES 


NEW YORK CHICAGO WASHINGTON D.C. ATLANTA LOS ANGELES DANIA DALLAS HOUSTON CLEVELAND LAGUNA 





Decoration & Design Building 979 Third Avenue, Suite 711, New York, NY 10022 212 223 4454 eae PoE 


www.juliagrayltd.com 


JANET YONATY INC 
TEXTILES & TRIMS 


INSPIRATIC 


NEW YORK 
J. ROBERT SCOTT 


212.755.4910 


CHICAGO 
J. ROBERT SCOTT 


312.527.2907 


LONDON 
J. ROBERT SCOTT 


44 207 376 4705 


FLORIDA 
J. NELSON 


954.929.8880 


LAS VEGAS 
WORLD MARKET CENT 


702.384.6740 


DENVER 
CARTER DIDLAKE 


303.794.4722 


SEATTLE 
POLLY MCARTHUR & AS 


206.768.1964 


ATLANTA 
J. NELSON 
404.477.2225 


8642 MELROSE AVENUE 
WEST HOLLYWOOD, CA 30069 
T 310.659.5422 F 310.659.5442 
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www.pollaro.com 





1100 Lousons Road, Union, NJ 07083 
908.206.1888 
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for a life less ordinary 


WHAT IS IT THAT SETS SOME PEOPLE APART? 

IT'S THE WAY THEY ACT. AND INTERACT ONLY WITH 
THAT WHICH IS TRUE TO THEIR VALUES. LIKE INTEGRITY 
AND PROVENANCE. SUCH ARE THE FOUNDATIONS 
OF SAMUEL HEATH. WHETHER FOR CLASSIC OR 
CONTEMPORARY COLLECTIONS. TAKE THE FIRST STEP. 
DESIGN FOR A LIFETIME OF APPRECIATION. 


mm6 


Antique Timber 
Flooring 


; 


Just some of the possibilities 


* 


VICTORIAN 
WOODWORKS 
Enquiries 
www.victorianwoodworks.co.uk 
or England direct 


011 44 (O)20 8534 1000 


Decorex London 2006 Exhibitor 
Available through Architects and Interior Designers 
















|) aed a fxd 


Bebe 


eS tet 





mms 


The finest collection of antique, 
custom, and contemporary 


NEN oe eo 


peas 


“The Griffith” 
Created for you, 
by hand, one at a time. 


Architects, designers and connoisseurs 
of the game have been acquiring the 
finest pool tables in the world from us 
for more than 83 years. Call for our free 


snd ; S Worldwide 
brochure, visit our website or pay °15 g 


. i ay ft 3 delivery available 
for our limited edition catalog of antique, 


custom and contemporary pool tables. 
809 BROADWAY 


BLA] NEW YORK CIty 10003 


BILLIARDS 1.800.252.8855 


Since 1923 www.blattbilliards.com 


Beautiful investments to play with... 
Also available through interior designers. 


The original source 

~ of wide plank floors 
since 1966. Family, trust, 
quality. A wide variety 
of design options to fit 
any style of home and 
any budget. Call for 


your free portfolio. 


800-595-9663 


Wide Plank Floors. 


Finely crafted. Trusted for generations 


Eastern White Pine 
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cast acrylic 

3 edition of 125 
. aX Mirai 
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for the location of the exclusive Wilkinson dealer near you, contact 
MEISNER 
GLCP ARON Ae UON ERY aba .e) 
800-853-5278 


FARMINGDALE, New York www. MEISNERART.COM 


PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST 
the international magazine of fine 
interior design, can Pee Coe ad 
elem MC rewenie mT acetic ots 
Sm ecoeel moa orm aelt teeta lertca 
in our retail magazine erties 


ur program Mea Cea LEI 


An Attractive Discount 

Free On-Time Delivery (prepaid shipping via UPS) 
Full Credit for Returns (return unsold covers) 

ORO oem eC hae met 
copies sold. 

Free display fixture 


Bice store me oih 8 


lake advantage of Architectural Digest’s sales 
Melee rl me: carrying it in your store. Your 
PaTRT Cio lal appreciate this extra service and 
you'll enjoy the profits! 


Call our new phone number 1-800-201-3591 and get started tox 








VON MORRIS CORPORATION 





EXTRAORDINARY ARCHITECTURAL HARDWARE 


800 646 6888 PLEASE CONTACT YOUR LOCAL INTERIOR DESIGNER OR ARCHITECT WWW.VONMORRIS.COM MORRIS 





www.charlesprog 
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©2006 CHAS. P. ROGERS & CO. CAs 





Charles P. Rogers & Company, Bed Makers Since 1855 — Original headboards, beds, sleigh beds, trundle beds, daybeds, canopy beds, pure brass, top grain leather, American cherry, | 
solid mahogany, hand horged iron, egyptian cotton and European linens. See our complete collection online @charlesprogers.com or call 1-866-836-6505 for a catalog. | 
Showrooms open to public. New York: 55 West 17 Street (5-6 Aves) in Manhattan. New Jersey: 300 Rte 17 North, E. Rutherford. — Web/phone orders welcome. — We ship anywhere | 
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JOHN BOONE, INC. 


1059 Third Avenue New York, NY 


LOO21 





212.758.0012 www.johnbooneinc.con 
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PROMOTION 


Join AD 
Roundtable, 


ISHDIC TWa LONE HOUV 





Become a member of AD Roundtable 
at www.ADRoundtable.com/join 


Places to go, designs to see, from 
Architectural Digest advertisers... 





Showroom With A View 


To mark the arrival of Architectural Digest “Architecture Days,” 
Montblanc’s SoHo boutique presented an inventive window display 
of works by Mark DuBois of Ohlhausen DuBois Architects. 
His projects, shown as oversized translucent images throughout 
the store, provided an 
architectural back- 
drop for Montblanc’s 
collections of Swiss- 
made timepieces and 
leather goods. 


For more information 


about Montblanc, visit 
TIMEWALKER PILOT TALL. CLEAR TUBES HOLD WATCHES AND ECHO www.montblanc.com. 
CHRONOGRAPH THE VERTICAL GLASS WALLS OF DUBOIS’ HOUSE 





A Virtual Visit to “Architecture Days” 


~ Architectural Digest “Architecture 
Days” goes virtual! Selected tours 
of notable neighborhoods, visits to 
local landmarks and lectures by 





architects live on through online 
mini-documentaries, slideshows and transcripts from the three- 
city event series. 


Log on to www.ArchitectureDays.com to explore the architec- 
ture of New York City, Los Angeles and Miami. Produced with 
Columbia University Digital Knowledge Ventures, the site will be 
updated throughout the coming year. 


The Latest in Laundry 


Kenmore introduces a washer that 
can cut the number of loads in 
half, and a dryer that dries as fast 
as the washer washes. It cleans so 
well there’s no need to pre-treat 
stains, yet it’s incredibly gentle on 
clothes. Select the perfect setting 
with ease using the intuitive con- 





trol panel. It even reduces utility 
bills by automatically selecting 
the perfect amount of water and 





Kenmore 


Learn more at www.kenmore.com or at your local Sears store. 


energy for each load. 
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“Seemingly defying spatial logic, dark floors make ceilings look taller, 
and all-dark surfaces make small spaces look larger.” 


consider myself a romantic, and my 

work is defined by the client’s roman- 

tic aspirations as well,” says Dennis 

Wedlick, cofounder of the Congress 
of Residential Architecture, an advocacy 
group and forum for homeowners and 
design professionals. “As there can be 
several people involved in a project, my 
accomplishment is the single solution that 
appeals to seemingly divergent design 
tastes or attitudes.” An ongoing source 
of inspiration is the late Philip Johnson, 
with whom Wedlick worked for 12 years 
before opening his own office: “His style, 
grace and professionalism continue to set 
the standard for me.” On the boards at 
Dennis Wedlick Architect are a combi- 
nation cottage, barn and film studio in 
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upstate New York; a Tribeca penthouse; 
a restaurant in a Manhattan landmark 
building; and facilities for Disney Theat- 
rical Productions, to be constructed inside 
the old auditorium atop New York’s New 
Amsterdam Theater. “I always begin with 
a blank slate, in that I have no aesthetic 
agenda other than to follow wherever the 
client’s wishes take me in advancing the 
art. We can design a modern interpreta- 
tion of a 17th-century Dutch colonial as 
surely as we can outfit an authentic Dutch 
colonial with innovative technology. Cre- 
ating something unique using the right 
materials, the clever sequence of spaces, 
the play of natural light and the particular 
connection to the landscape is, for me, the 
magic of architecture.” 





Tel.: 212-625-9222 
www.denniswedlick.com 





Bennett and Judie Weinstock 








he gutsiest thing we ever did 

was to totally redesign our 

lives!” says Bennett Weinstock, 

half of the Philadelphia-based 
design firm Bennett and Judie Weinstock 
Interiors. “Bennett gave up a successful 
law career to follow his passion for interior 
design and joined me to establish a firm 
that has been emotionally rewarding,” adds 
Judie Weinstock. It’s not surprising that 
the duo, who will celebrate their 43rd wed- 
ding anniversary this year, have a knack for 
pushing the boundaries of color and pat- 
tern in unorthodox ways to create timeless 


+ and comfortable spaces: Judie Weinstock 


is passionate about early American quilts 
and folk art, and it’s clearly reflected in 
her interiors. As for Bennett Weinstock, 


“It’s better to reduce the scope of a project and do it well than to spread the 


he credits the style and joie de vivre of 
his mother, Lucille, as his greatest influ- 
ence. “A true eccentric, she had a flam- 
boyant style that announced her presence 
wherever she went,” he notes. “We con- 
tinue to combine a sense of playfulness 
with elegance in our work,” says Judie 
Weinstock. The team’s current projects 
include interiors for an Anglo-Caribbean 
house in Palm Beach and the restoration 
of a Tudor-style house on Philadelphia’s 
Main Line. “Decorating should be fun!” 
maintains Judie Weinstock, who values a 
client with curiosity, passion and a sense of 
humor. “A client with an open mind, one 
who is willing to take chances, makes for 
a wonderful relationship for all involved,” 
adds Bennett Weinstock. 


Tel.: 215-735-2026 


design budget too thin and compromise the result or what you love.” 


www.ArchitecturalDigest.com 


‘or more information, see the AD Directory, page 267. 
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rying to apply M.B.A.-style 

business plans to the decorating 

process is the biggest mistake a 

client can make,” says designer 
Paul Vincent Wiseman. “It’s not linear, and 
it’s very emotional—it doesn’t fit a model!” 
The native Californian, who cites David 
Adler, Charles Rennie Mackintosh, John 
Saladino and Frank Lloyd Wright as mus- 
es, has run his own San Francisco-based, 
32-person firm for 27 years. Wiseman’s 
approach is grounded in his belief in the 
importance of achieving harmony be- 
tween objects in an interior, regardless of 
the style. He recently finished a four-year 
collaboration with architect Ricardo Le- 
gorreta on a residence in Hawaii, and in 
the past year his projects have taken him 
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“Be sure to surround yourself with pieces you love, not just 
ones that you think are fashionable.” 


from Santa Fe to New York to London. 
What he’s currently most excited about, 
however, is a Chinese pagoda-style party 
space he is working on stateside, which he 
describes as “a wonderful chinoiserie fan- 
tasy.” Wiseman, who also designs custom 
indoor and outdoor furniture for his cli- 
ents, upholds a threefold philosophy when 
tackling new projects: An interior must be 
appropriate to the needs of his client, to 
the architecture and to the location. Given 
the opportunity, the designer would live 
in the D. L. James House, by Greene and 
Greene, in Carmel, California, “for the 
proportion of the rooms, the simplicity 
of the detailing and, of course, the setting 
and views,” he says of the stone residence, 
which overlooks the Pacific. 
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Tel.: 415-282-2880 


www. wisemangroup.com 


‘For more information, see the AD Directory, page 267. 


Craig Wright 











look for interesting ways of combin- 

ing history with technological ad- 

vances to create an eclecticism that 

will stand the test of time. It’s about 
living with beauty and helping other peo- 
ple live with it as well,” says Craig Wright. 
The seasoned designer has seen a fair 
number of trends and technological ad- 
vances change, challenge and leave an 
imprint on the profession throughout his 
41-year career. “The flat-screen television 
has become the single largest advance in 
decoration and has changed the use of sev- 
eral other pieces of furniture,” he observes. 
Wright, who describes his approach as 
“classical, with an unpredictable counter- 
point,” channels his passion for European 
antiques into his own line of furnishings 


8 


“T like my curtains made to look as if they have been filled with 
air and not neatly folded. This gives the impression of a relaxed elegance.” 


APRIL 20 , 


and reproductions, shown at Quatrain, the 
gallery he opened 28 years ago. If he could 
live anywhere, he would choose the Chateau 
de Bagatelle, in Paris’s Bois de Boulogne 
—“before its later alterations, when the 
graceful proportions were marred by rais- 
ing the roof in the 19th century. The small 
tented bedchamber was one of the most 
interesting rooms ever created,” explains 
Wright. “Designed by Bélanger for the 
Comte d’Artois, brother-in-law of Marie 
Antoinette, the original gardens included 
a pharaoh’s tomb, a paladin’s tower and 
a philosopher’s grotto.” Although there 
isn’t much in the design world Wright 
hasn’t come across, he muses, “We have 
yet to see Victorian contrasted with tech- 
nological futurism.” 





Tel.: 310-657-7655 
www.quatrain.net 
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“Luxury 1s achieved through just proportions and perfect execution. 


The objective is to make simplicity magnificent.” 


Ithough he has been designing 

interiors professionally for only 

a few years, Pierre Yovanovitch 

already knows exactly what 
defines his ideal client: “A willingness to 
trust, a willingness to express oneself in 
one’s home and a capacity to let me do 
my job.” The young Parisian was creating 
ready-to-wear clothing for Pierre Cardin 
when he began working on a redesign for 
his own apartment. “One thing led to an- 
other, and I was designing flats and houses 
for some friends,” he recalls. He prefers 
interior design because “houses are more 
concrete and complex. They are a much 
more important part of life than cloth- 
ing. My taste for independence led me 
to start my own business in 2000, rather 





than work for somebody else.” An entre- 
preneurial spirit and the trust of friends 
turned clients—who then recommended 
Yovanovitch to their friends—quickly 
launched his new career. He now runs a 
six-person design firm. Initially inspired 
by late-I8th-century French and Swed- 
ish styles, the designer was soon “led to 
certain forms of Neoclassicism and Mod- 
ernism, like those of British designer T. H. 
Robsjohn-Gibbings and the French archi- 
tect Pierre Chareau,” which greatly influ- 
ence his work. “I like to use materials that 
suggest both luxury and sobriety,” he says. 
It’s a philosophy that proposes “opulence 
and restraint at the same time—to create 
a magical place that is always a neutral 
backdrop for beautiful objects.” O 








Tel.: 33-1-42-66-17-97 


www. yovanovitch.com 
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Paseo de la Cafiada 3872 
Guadalajara, Jalisco 45129 
Mexico 
52-33-3642-2959 
www.marcoaldaco.com 
CHARLES ALLEM 
127 NE 40th Street 
Miami, Florida 33137 


305-438-9757 
www.charlesallemdesigns.com 


MARC APPLETON 
Appleton & Associates Inc. 
Architects 


1556 17th Street 




















































310-828-0430 
wwwoppleton-architects.com 


HOWARD J. BACKEN 
Backen Gillam Architects 
2352 Marinship Way 
Sausalito, California 94965 
415-289-3860 


1028 Main Street 

St. Helena, California 94574 
707-967-1920 
www.bgarch.com 


PENNY DRUE BAIRD 
Dessins, LLC 

787 Madison Avenue 

Third Floor 

New York, New York 10021 
212-288-3600 


26 boulevard Raspail 
Paris 75007, France 
33-1-45-48-13-65 


JOHN BARMAN 

500 Park Avenue 

New York, New York 10022 
212-838-9443 
wwwyohnbarman.com 


BILL BENSLEY 

Bensley Design Studios 
57 Soi Sukhumvit 61 
Sukhumvit Road 
Bangkok 10110, Thailand 
66-2-381-6305 
www.bensley.com 


KARIN BLAKE 

49A Malibu Colony 
Malibu, California 90264 
310-456-8010 


PETER BOHLIN 
Bohlin Cywinski Jackson 
8 West Market Street 
Suite 1200 yo 
Wilkes-Barre 
Pennsylvania 18701 
570-825-8756 
www.bcj.com 


SAMUEL BOTERO 

215 East 58th Street 

Sixth Floor 

New York, New York 10022 
212-935-5155 
www.botero.com 


GEOFFREY BRADFIELD 
116 East 61st Street 

New York, New York 10021 
212-758-1773 

www geoffreybradfield.com 


THOMAS BRITT 

136 East 57th Street 

Suite 701 

New York, New York 10022 
212-752-9870 


MARIO BUATTA 

120 East 80th Street 

New York, New York 10021 
212-988-6811 


DIANE BURN 
530 Sunset Road 
West Palm Beach 
Florida 33401 
561-835-2107 


TIMOTHY CORRIGAN 
8225 Fountain Avenue 

Los Angeles, California 90046 
323-525-1802 
www.timothy-corrigan.com 


SAVIN COUELLE 
Localita Abbiadori 96 
07020 Porto Cervo 
Italy 
39-07-89-97-11-08 


Via Terraggio 7 
20123 Milan, Italy 
www.couelle.com 


ROBERT COUTURIER 

69 Mercer Street 

New York, New York 10012 
212-463-7177 
www.robertcoutuner.com 


ELISSA CULLMAN 
Cullman & Kravis, Inc 

790 Madison Avenue 
Seventh Floor 

New York, New York 10021 
212-249-3874 
www.cullmankravis.com 


WALLACE E. 
CUNNINGHAM 

PO. Box 371493 

San Diego, California 92137 
619-293-7640 
www.wallacecunningham.com 


JOANNE DE GUARDIOLA 
405 Park Avenue 

New York, New York 10022 
212-753-6184 


DAVID EASTON 

72 Spring Street 

Seventh Floor 

New York, New York 10012 
212-334-3820 
www.davideastoninc.com 


STEVEN EHRLICH 

10865 Washington Boulevard 
Culver City, California 90232 
310-838-9700 
www.s-ehrlich.com 


MICA ERTEGUN 

MAC II 

125 East 81st Street 

New York, New York 10028 
212-249-4466 


FERGUSON & 
SHAMAMIAN 

270 Lafayette Street 

New York, New York 10012 
212-941-8088 
www.fergusonshamamian.com 


NORMAN FOSTER 

Foster and Partners 
Riverside 

22 Hester Road 

London SW11 4AN, England 
44-20-7738-0455 

www fosterandpartners.com 


WILLIAM T. GEORGIS 
233 East 72nd Street 

New York, New York 10021 
212-288-6280 
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PETER L GLUCK 

646 West 131st Street 

New York, New York 10027 
212-690-4950 
www.gluckpartners.com 


MARIETTE HIMES GOMEZ 
Gomez Associates 

506 East 74th Street 

New York, New York 10021 
212-288-6856 


www.gomezassocidtes.com 


ALEXANDER GORLIN 
137 Varick Street, Fifth Floor 
New York, New York 10013 
212-229-1199 
www.gorlinarchitects.com 


MICHAEL GRAVES 

341 Nassau Street 
Princeton, New Jersey 08540 
609-924-6409 
www.michaelgraves.com 


GREGGA JORDAN 
SMIESZNY 

1255 North State Parkway 
Chicago, Illinois 60610 
312-787-0017 


www.gjsinc.com 


VICTORIA HAGAN 

654 Madison Avenue 

Suite 2201 

New York, New York 10021 
212-888-1178 
www.victoriahagan.com 


ALEXA HAMPTON 

Mark Hampton Inc. 

654 Madison Avenue 

New York, New York 10021 
212-753-4110 
www.markhampton.com 


CECIL HAYES 

Cecil's Designers Unlimited 
6601 Lyons Road, Suite C4 
Coconut Creek 

Florida 33073 
954-570-5843 
www.cecilhayes.com 


THAD HAYES 

80 West 40th Street, Suite 81 
New York, New York 10018 
212-571-1234 
www.thadhayes.com 


ANOUSKA HEMPEL 

27 Adam & Eve Mews 
London W8 6UG, England 
44-20-7938-1515 
www.anouskahempel 
design.com 


HENDRIX ALLARDYCE 
8721 Beverly Boulevard 

Los Angeles, California 90048 
310-659-8721 


www.hendrixallardyce.com 


WILLIAM HODGINS 

232 Clarendon Street 
Boston, Massachusetts 02116 
617-262-9538 


KELLY HOPPEN 

2 Munden Street 

London W14 ORH, England 
44-20-7471-3350 
www.kellyhoppen.com 


LAURA HUNT 
3131 Maple Avenue 
Suite | OE 

Dallas, Texas 75201 
214-220-2900 


www.laurahunt.com 


TERRY HUNZIKER 

208 Third Avenue South 
Seattle, Washington 98104 
206-467-1144 


IKE KLIGERMAN BARKLEY 
330 West 42nd Street 

New York, New York 10036 
212-268-0128 


www.ikba.com 


HUGH NEWELL 
JACOBSEN 

2529 P Street NW 
Washington, D.C. 20007 
202-337-5200 
www.hughjacobsen.com 


JIM JENNINGS 
49 Rodgers Alley 
San Francisco 
California 94103 
415-551-0827 
www,imjennings 
architecture.com 


EDDIE JONES 

Jones Studio, Inc. 

4450 North 12th Street 
Suite 104 

Phoenix, Arizona 85014 
602-264-2941 
www,onesstudioinc.com 


Visit ArchitecturalDigest.com for more 


RICHARD LANDRY 

Landry Design Group, Inc. 
11333 lowa Avenue 

Los Angeles, California 90025 
310-444-1404 
www.landrydesigngroup.com 


LEGORRETA + 
LEGORRETA 

Palacio de Versalles 285-A 
Col. Lomas de Reforma 
Mexico D.F 11020, Mexico 
52-55-5251-9698 


www.legorretalegorreta.com 


SALLY SIRKIN LEWIS 

Sally Sirkin Interior Design 
502 North Oak Street 
Inglewood, California 90302 
310-680-4367 

www .jrobertscott.com 


DONNA LIVINGSTON 
8811 Alden Drive, Suite Two 
Los Angeles, California 90048 
310-273-1855 
www.dlivingstondesign.com 


LONDON BOONE 

Pacific Design Center 

8687 Melrose Avenue 

Suite G-168 

Los Angeles, California 90069 
310-855-2567 


www.mimilondon.com 


SUZANNE LOVELL 
225 West Ohio Street 
Suite 500 

Chicago, Illinois 60610 
312-595-1980 


40 East 34th Street, Suite 205 
New York, New York 10016 
212-686-8681 
www.suzannelovellinc.com 


RON MANN 

PO. Box 204 

Vineburg, California 95487 
707-935-3991 
www.ronmanndesign.com 


PETER MARINO 

150 East 58th Street 

36th Floor 

New York, New York 10022 
212-752-5444 
www.petermarino 
architect.com 


MARTYNUS-TRIPP 

658 N. Crescent Heights Blvd. 
Los Angeles, California 90048 
323-651-4445 
www.martynus-tripp.com 


MARGARET MCCURRY 
Tigerman McCurry 
Architects 

444 North Wells Street 
Suite 206 

Chicago, Illinois 60610 
312-644-5880 
www.tigerman-mccurry.com 





MLINARIC, HENRY AND 
ZERVUDACHI 

38 Bourne Street 

London SW1W 8JA, England 
44-20-7730-9072 


44 rue Saint-Anne 
75002 Paris, France 
33-1-42-96-08-62 
www.mlinaric-henry- 
zervudachi.com 


JUAN PABLO MOLYNEUX 
J. P Molyneux Studio Ltd. 

29 East 69th Street 

New York, New York 10021 
212-628-0097 


JUAN MONTOYA 

330 East 59th Street 

New York, New York 10022 
212-421-2400 
www.juanmontoyadesign.com 


MOORE RUBLE YUDELL 
933 Pico Boulevard 

Santa Monica 

California 90405 
310-450-1400 
www.moorerubleyudell.com 


KATHERINE NEWMAN 
DESIGN 

144 Davenport Road 
Toronto, Ontario M5R 1}20 
Canada 

416-961-5675 

www. lonadesign.com 


continued on page 268 
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SANDRA NUNNERLEY 


JAQUELIN T. ROBERTSON SHOPE RENO WHARTON ~~ WILLIAM W. STUBBS DIEGO VILLASENOR DESIGN IMITATES LIFE 
41 East 57th Street Cooper, Robertson & 18 West Putnam Avenue 7745 San Felipe, Suite 205 Gob. Tiburcio Montiel No. 96 Pages 90-97 
New York, New York 10022 Partners Greenwich Houston, Texas 77063 Col. San Miguel Chapultepec Kenneth Al 
212-826-0539 311 West 43rd Street Connecticut 06830 713-780-7772 Mexico D.F 11850, Mexico . Poe 
www.nunnerley.com New York, New York 10036 203-869-7250 www.wwstubbs.com 52-55-5272-9844 ne pe 
DADA AVA, www.shoperenowharton.com www.dva.com.mx esi rou 
OLSON SUNDBERG www.cooperrobertson.com EMILY SUMMERS 595 Mae pee 
KUNDIG ALLEN MARJORIE SHUSHAN 4639 Insurance Lane GRAHAM VINEY 
159 South Jackson Street JACQUES SAINT DIZIER 15 West 53rd Street Dallas, Texas 75205 1 Bantry Steps 16th Floor 
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Cover: Robert A. M. 
Stern Architects rein- 
vented a house on Mar- 
tha’s Vineyard, adding a 
second floor and reor- 
ganizing the existing 
spaces. Photography by 
Peter Aaron/Esto. See 
page 130. Anove RiGut: 
The garden room of a 
Tudor-style house near 
the Hudson River, with 
interiors designed by 
Alexa Hampton. See 
page 112. 
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130. FULFILLING Its PROMISE 
An Expanded and Reimagined Retreat on 
Martha’s Vineyard Gets a New Lease on Life 
Architecture by Robert A. M. Stern Architects 
Interior Design by G2 
‘Text by Joseph Giovannini 
After Photography by Peter Aaron/Esto 


112 Winpsor ON THE Hupson 
A Couple Realize Their Grand-Scale Vision by 
Addressing Every Last Detail 
Architectural Design by James Nigro 
Interior Design by Alexa Hampton 
‘Text by Steven M. L. Aronson 142 SHancuar ACCORD 
In-Progress Photography by Billy Cunningham wo Adjacent Houses Find Common Ground 
After Photography by Scott Frances | in the Old French Concession District 
Architecture and Interior Design by 
Chang Bene Design 
‘Text by Susan Sheehan 
After Photography by C. Z. Chai and 
Bao Shi Wang 





122 INTO THE LIGHT 
Accentuating the Natural Virtues of a Corner 
Apartment on Manhattan's Central Park West 
Interior Architecture and Design by 
Shelton, Mindel & Associates 
‘Text by Michael Frank 
After Photography by Michael Moran 
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150. Botp Move tn New York 
Playful Combinations Bring a Spirited Feel to 
a Greenwich Village Apartment 
Architectural Design by Peter Napolitano 
Interior Design by Thomas Britt, astp 
‘Text by Penelope Rowlands 
Before Photography by Billy Cunningham 
After Photography by Scott Frances 


160. Taxes or A TuscAN FARMHOUSE 
A Careful Restoration Brings a 15th-Century 
Stone Ruin into the Present 
Architectural Design by Paolo Mariotti 
Interior Design by Mark Long Fletcher 
‘Text by Christopher Hall 
After Photography by Mario Ciampi 


168 STARTING OVER IN L.A. 
A 1950s House in the Hills Is Opened Up—to 
the Outdoors and a New Way of Life 
Architecture by Paul Ashley of TempleHome 
Interior Design by Xorin Balbes of TempleHome 
‘Text by Peter Haldeman 
After Photography by Mary E. Nichols 


178 CHARM, REKINDLED 
Layered with Timeless Details, an 1810 
Farmhouse in Pennsylvania Finds Its 
Inner Beauty 
Interior Design by Penny Drue Baird 
‘Text by Wendy Moonan 
After Photography by Durston Saylor 








186 A SurFsIDE SERENADE 
Polishing Donald G. Smith’s Déco-Inflected 
Jewel in Miami Yields a Modernist Treasure 
Architecture by Robert M. Swedroe, ara 
Interior Design by Toby Zack 
Text by John Loring 
After Photography by Dan Forer 





The redesigned en- 
trance hall of a 1940s 
Modernist house in 
Florida. See page 186. 
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Reclaimed stone was 
used to turn the ruins 
of a 15th-century Tus- 
can customs station 
into a comfortable villa. 
See page 160. 
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Thank you for your 
excellent presentations 
of the homes and re- 
treats of the talented 
designer Giorgio Ar- 


mani, including his 


yacht in Saint-Tropez (April 2002, November 2003 
and December 2004). Your description and photos of 


his Antigua residence in the November 2006 issue so 


well define his unstructured, elegantly simple design. 


I enjoyed the fantastic, beautiful feature. Thank you. 


PARK AVENUE PRAISE 

Usually I want to change a little some- 
thing in the rooms you picture, but 
Barbara Goldsmith’s Manhattan apart- 
ment (“Revision on Park Avenue,” De- 
cember 2006) is perfect. 

GERALDINE STEVENS 

WorTHINGTON, On10 


CARIBBEAN CHARM 

The cottage on Harbour Island (“Tropi- 
cally Integrated,” December) was a lovely 
feature. I was impressed by how natural 
and warm the interiors were. The indoor- 
outdoor living room was charming and 
the poolside patio very inviting, but my 
favorite element of the house was the li- 
brary—what a delightful retreat! 

ANGELA Harris 

Denver, COLORADO 


— RoBert CHRISTEN 
HUNTINGTON Beacu, CALIFORNIA 


A NOD TO PANAMA 

I await the arrival of this splendid maga- 
zine each month and look forward to 
enjoying a Saturday afternoon in its com- 
pany. The November 2006 issue was par- 
ticularly special for me: It contained an 
article on my beloved country, Panama! 
What a wonderful surprise to get to the 
AD Shopping section, and there it was, 
“Panama’s Pleasures.” Seeing pictures of 
the city, its galleries and the Kuna Indian 
molas was like a piece of heaven entering 
my home in Illinois. I have subscribed to 
AD for many years, in Illinois and in Pan- 
ama, and many times thought about writ- 
ing to congratulate you for your fabulous 
magazine, but I was always shy about it. 
The article on my country did the trick. 
YOLANDA Lopez-LAMBERT 

GuRNEE, ILLINOIS 


ISLAND RETREAT 

Giorgio Armani’s retreat on Antigu 
overlooking Galley Bay, is magnificen 
and Durston Saylor’s photography i 
breathtaking. I wish I were there! 
Donna MELIsI 

‘TRUMBULL, CONNECTICUT 


INSPIRED BY THE LIGHT 

I really liked Gerald Clarke’s artie 
“Temples of Light” (October 2006). Th 
way he wrote about architect Hugh New 
ell Jacobsen was intriguing and wit 
I was fascinated by the house Jacobse 
built and was especially interested in t 
Greek temples that were integrated ini 
the skylight design. Considering the lim 
tations of space he dealt with in designix 
and building the house, it was impressi 
to see what he came up with. 

NICOLEH Larios 

New York, NEw YORK 


DISCOVERIES ON THE WEB 

I was thrilled to visit your Web site ar 
discover the video feature Mary’s Find 

Her gift ideas were terrific, and it is 

to have a new source for high-quality dé 
sign that is affordable as well. I just love 
the tea towels and the clever egg puzz 
—both are now on my list of gifts to giv 

Looking forward to the next installmer 

NATALIE WEsT 

SAN Dieco, CALIFORNIA 


RAISING THE BAR 

I have always been a fan of the magazin 
However, recent issues have truly exceeé 
ed my expectations. The September 200 
issue was superb—the variety of style 
and personalities that were captured if 
the designers’ own homes made for’ 
great read. And I could not put the 
tober and November issues down. I 
plaud the editors for continually bringi 
AD to new levels. 

Wit MeRcER 

MIAMI, FLortDa 


The editors invite your comments, suggestions and criticisms. 
Letters to the editor should include the writer's name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. . 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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Seven dynamic collections. One remarkable name. 


OLD WORLD WEAVERS GREY WATKINS FONTHILL TASSINARI & CHATEL  LELIEVRE MISSONI EDMOND PETIT 
FOR SHOWROOM LOCATIONS AND INFORMATION CALL (212) 355-7186 OR VISIT STARKFABRIC.COM. TO THE TRADE ONLY 
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dilapidated Shanghai buildings into a sculpted whole, the reimagination of 
Tudor style on a grand yet personal scale in James and Lisa Cohen’s meticulously 
detailed home, and more. 

Whether the starting point was a property in ruins, one that suffered from an accu- 
mulation of misguided design decisions or a place that had simply become out of step 
with modern living, each project offers a lesson in the possibility of redemption. More 
practically speaking, this issue provides you with an exclusive, behind-the-scenes look 
at the creative processes of some of the most talented architects and designers at work 
today. So come along with us and be inspired. 

















Our annual Before & After issue, perhaps more than any 
other issue through the year, reaffirms our belief in possi- 
bility. Here we show you, in vivid detail, residences that are 
not static but are filled with creative energy and made anew. 
In these pages we offer you stories that inspire a spirit of re- 
juvenation—the 12-year restoration of an abandoned 15th- 
century Tuscan farmhouse, the thoughtful remaking of a 
jumbled Martha’s Vineyard retreat, the inventive union of two 


Paige Rense, Editor-in-Chief 











MICHAEL FRANK (“Into the Light,” page 
122; “Before & After: Park Avenue Renewal,” 
page 42). “On these two projects the designers 
and architects faced the same challenge: how 
to make apartments conceived for the tastes 
and needs of the past feel contemporary,” says 
contributing writer Michael Frank. “Both 
teams sought to retain traditional detailing 
while fundamentally reorganizing the spaces. 
Peter L. Shelton and Lee F. Mindel worked 
inward from the window wall; Arthur S. 












PENELOPE ROWLANDS (“Bol 
Move in New York,” page 150). Whe 
contributing writer Penelope Rowland 
saw the living room at designer Thom: 
Britt’s Manhattan residence, she was im 
mediately taken with his style, which, sh 
says, put her in mind of Rose C ing 
It turns out that both she and Britt 

great admirers of the venerable design 
er, who was actually a mentor of Britt§ 
Rowlands also detected a hint of Cum 


‘Woody’ Pier and Sandra Nunnerley began at the apartment's heart, a 
living/dining/family room. Both finished residences are humanized and a Greenwich Village couple: “This was Rose Cumming taken in a me 


cleverly reasoned through,” says Frank, who is at work on a novel. 


SCOTT FRANCES (“Windsor on the Hud- 
son,” page 112; “Bold Move in New York,” 
page 150). Designers Alexa Hampton and 
Thomas Britt both have a remarkable eye for 
dramatic saturated hues, notes contributing 
photographer Scott Frances. As visitors move 
among the 40 rooms of the 25,000-square- 
foot residence | lampton designed, “the col- 
ors shift,” says Frances, “but it’s not jarring. 


It takes a pretty deft hand to do that.” The 


playful palette Britt chose for a Greenwich Village apartment offers a coming over the horizon, and the house pre- 
welcome break from the drabness of the cityscape, he says: “To come up __ sented itselfina lovely, fleeting way,” says Say- 
from the grays of the streets into something fun like this is wonderful.” __ lor, whose work appears in over 30 books. 
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ming in the apartment he designed fe 








contemporary direction,” she remarks. “It reminds you how you respon 
to good design—that it speaks to you.” Rowlands’ most recent book i 
A Dash of Daring: Carmel Snow and Her Life in Fashion, Art, and Letters. 


DURSTON SAYLOR (“Charm, Rekin- 
dled,” page 178; “Before & After: Park Av- 
enue Renewal,” page 42). In the wee hours 
of a fall day, contributing photographer Dur- 
ston Saylor went to Bucks County, Pennsyl- 
vania, to capture a stone farmhouse designed 
by Penny Drue Baird and found a postcard 


scene of Northeast autumn: “The sun was 


en 
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WEB EXCLUSIVES 


BEFORE & AFTER RODERICK N. SHADE INTERVIEWS 
A look back at some of the A new video featuring our Videos of designers and architects 
most dramatic Before & After interview with this New York- _ discussing their careers, specific 
stories to appear in the pages based AD 100 designer. projects and how they achieve the 
of Architectural Digest. right look for a home. 

MARY’S FINDS 
THE NEW AD 100 The latest discoveries in fur- AND MUCH MORE! 
Our online directory, plus a new niture, shops and accessories by 
photo gallery each week profiling Mary Padian, assistant to AD’s 
our top designers and architects. Editor-in-Chief, Paige Rense. 
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AGASS!I GRAF COLLECTION BY kK R F | S S 


ANDRE AGASSI AND STEFANIE GRAF HAVE ALWAYS DEFINED GRACE AND STYLE ON THE 
TENNIS COURT, AND NOW THEY’VE JOINED FORCES WITH KREISS TO BRING THESE VERY 
SAME QUALITIES TO A DISTINCTIVE LINE OF FURNITURE. FOR AN EXCLUSIVE PREVIEW 
OF THE NEW COLLECTION VISIT ONE OF OUR 20 SHOWROOMS OR WWW.KREISS.COM/AGK 



















































































A protected 3,000-acre habitat for 
fewer than 400 fortunate families. 











Privacy. Exclusivity. Majesty. 





Sea Island Company presents Frederica, a 3,000- 
acre coastal Georgia legacy awaiting fewer than 
four hundred families. An extraordinary golf 


course by Lom Fazio and Sir Michael Bonallack, 





an elegantly rustic clubhouse, a 400-acre lake for 
bass fishing and boating, a boat house recalling 
the classic tradition of country house parties, and 


premier one-to-six-acre sprawling home sites are 





all surrounded by a vast expanse of preserved 
wildlife habitat. All built upon the lasting values 
lived out for decades through the revered Cloister 
Hotel and the Sea Island resort community, where 


what matters most continues to endure. 


Inquiries are invited at 888.886.6145. 
Or visit FREDERICA.SEAISLAND. COM 


Safsland. 
Properties 











ADBefore & After 





Smart - Behr uvenate a oe Prewar Apartment in Manhattan 





Interior Architecture by Arthur S. Pier, AIA, of Pier, Fine Associates/Interior Design by Sandra Nunnerley, AsiD 
Text by Michael Frank/Before Photography by Billy Cunningharn/After Photography by Durston Saylor 


N A CITY AS OLD AND LAYERED AS NEW 
[se is gradually becoming, early resi- Y 
dential buildings often contain reveal- 
ing pockets of social history. In just about 
any substantial apartment that went up 
in Manhattan before the Second World 
War and has not been dramatically altered 
since, you can find the incarnation of a 
way of life that nowadays feels as remote 
as black-and-white movies and women 
who don’t consider themselves dressed 
unless they’re wearing a pair of gloves. 
continued on page 46 


LEFT AND BELow: Designer San 
Nunnerley worked with architect 
Arthur S. Pier to open up the living 
and dining rooms of a prewar Man 
hattan apartment for her clients, 
who wanted a more generous layou' 
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Studio Becker offers products for every room in the home. ji 2 
We are the only designer and manufacturer of true Custom, ; 
hand-crafted, built-to-order furniture products from Germany. 


The Kitchen and Wardrobe furniture form the basis of our 2 
collection and are available in styles fromm ultra modern to 

very traditional and all points in between. We go further and 

supplement our furniture with the most extensive and 

innovative selection of accessories you'll find in the industry, 


To find a showroom, visit us at www.studiobecker.com. 


1080 Marina Village Parkway, Suite 500, Alameda, CA 94501 
TEL: (510) 865-1616 
FAX: (510) 865-1148 
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Before & After 





BELOw AND Bottom: “The trick was to create a 
space where the clients could entertain in an elegant 
setting that could be transformed into a screening 
room [right],” Nunnerley says. Abelardo Morell prints 
are above the sofa. Sofa cord, Samuel & Sons; quilted 
pillow fabric, Kravet. Pollack velvet on tub chair, right. 












continued from page 42 
Servants’ quarters and butlers’ pantries, 
children’s rooms tucked at the remote end 
of a long gloomy hall, a dining room de- 
finitively separated from a drawing room, 
a kitchen sequestered behind a swinging 
door—these component parts of the clas- 
sic prewar apartment were designed for 
families where parents and children of 
ten lived separately, entertained differently 
and were waited on from dawn to dusk. 
“There’s a lot of romance to these olé 
places,” says interior designer Sandra 
Nunnerley, “but very little relevance te 
the way people live today.” These were 
just about her first thoughts when she 
toured a handsome Park Avenue apart 
ment that had recently been acquired by 
a young family. Arthur S. “Woody” Pier 
the architect the clients had engaged, hae 
a similar impression. “The clients were 
drawn to the apartment’ grand scale, the 
solidity and quality of the construction 
the location, its elegant lobby and welk 
trained staff,” he recalls. But its old-fash 
ioned layout, its poorly conceived kitchen 
antiquated baths and awkward closets “di 








not come close to meeting the needs 6 
the 21st century.” 

“TI am just so tired of designing thes 
living rooms that people walk by and pee 
into and say, ‘Oh, isn’t that a pretty room, 
before they make themselves comfort 
able somewhere else,” Nunnerley says 
“People want to be close to their childret 
these days, not separate from them. The} 
entertain only on significant holidays 

continued on page 
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The Citi PremierPass® credit card helps you earn points—big time. It’s the fastest way to earn 





points—get ThankYou” Points for the tickets you buy and the miles you fly, on any airline 
Buy tickets for someone else [like Victor), and earn points for those tickets and miles, too. 
And that’s all in addition to the miles you earn in your frequent-flier program. Use your points 
for almost anything you desire, like electronics, gift cards, and even airline tickets with 


no blackout dates. Rewarding. Very, very, very rewarding. Call 1-800-353-CITI or visit citi.com. 
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Before & After 





“There’s a lot of romance 
to these old places,” says 
designer Sandra Nunnerley, 
“but very little relevance 
to the way people live today.” 


“While I felt it was important to retain the gracious 
proportions, much of the apartment was gutted and 
all the original, rather banal detail removed,” notes 
Pier. BELOW AND Ricut: The library/dining area. Pro- 
files table and chairs, with Edelman leather. 


continued from page 46 

They don’t have teams of servants. Woody 
and I made a proposal to the clients. We 
suggested they knock down the wall be- 
tween the living and dining rooms and 
introduce a contemporary dimension to 
a period apartment.” 

The space became the multifunctional 
heart of the clients’ new home. It is a living 
room. It is a library. There is a big round 
table where the couple’s two children can 
do their homework. The parents can have 
a private dinner at this same table or host a 
large dinner by bringing up a large top that 
is stored downstairs. At the flick of vari- 
ous switches shades close, lights dim and 
a large screen drops down, and the room 
turns into a private theater. “Through 
design and architecture,” Nunnerley ex- 
plains, “the space can be experienced on 
many different levels.” 

Such transformations are often easier 
to dream up than they are to implement. 
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Anove: Over the breakfast nook is Red Green In- 


fusion by Jaq Chartier, “We used a banquette be- 


cause it was family-friendly and it worked with 
the architecture,” says the designer. 


“One of the most difficult challenges,” saj 
Pier, “is to create an interior that does no 
appear to be the result of a renovation 
This can be particularly difficult when the 
audiovisual, electric, data and air-condi 
tioning requirements are as demanding 
as they were here.” Pier found inspiratior 
in the vocabulary of British colonial ar 
chitecture, whose articulated wood panel 
ing and substantial cornices enabled hin 
to finesse the installation of the room’ 
mechanical systems (the husband has +#) 
passion for audiovisual equipment); Nun 
nerley, at her end, sought to imbue tha 
reconstructed room with a sense of mom 
dernity, drama and plain fun. 
“T wanted this to feel like a young apart 
ment that was both practical and stylish, 
says the designer. Hence the lacquereg 
walls, the ebonized bookshelves with thei 
brass trim, the wall-to-wall carpet. Num 
nerley deliberately left the room unclut 
continued on page J, 
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BEFORE 


ABOVE AND RIGHT: The master bedroom. On the 
side tables sit a pair of John Salibello lamps. Head- 
board fabric, Kravet; carpet, Patterson, Flynn & Mar- 
tin. BELow: A mirror from Dennis Miller hangs above 
the dresser. Bronze lamp, Baker. 


























continued from page 5O 
tered so that there would be space for the 
children to play. And she mixed anchor- 





ing pieces of Modern classic upholstered 
furniture with zippier elements, such as 
an original Jacobsen Egg chair, a pair of 
reissued Mies Barcelona chairs and mid- 
century drip pottery lamps. 

“Another thing I didn’t want was to 
doa beige-on-beige color scheme. My 
clients weren’t afraid of color, and that 
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Nats ae 


was a considerable help,” says Nunnerley, 
who introduced pops of chartreuse in the 
combined living/dining room, used a yel- 
low in the entrance hall and a deep inky 
green for the kitchen, because “it was at 
the back of the apartment anyway, and 
who says kitchens have to be all pristine 
and white?” In the master bedroom, by 
contrast, the designer streamlined the pal- 
ette, using a gentle celery on the walls, 
an earthy oatmeal for the carpet and a 


“We suggested they knock down the wall between the living and dining rooms 
and introduce a contemporary dimension to the apartment.” 














chocolate brown for the headboard t 
create a space that is muffled and paddee 
a serene retreat for the busy parents ¢ 
active young children. 

So does the separation of the livin 
quarters span generations after all? Re 
sponds Nunnerley with a laugh, “Ne 
through architecture so much as the wa 
you handle it. Mom and Dad might hav 
a private cocoon, but the kids are only tw 


steps away.” | 
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Designers’ Own Lines 


Contemporary Impulse 


Sophisticated Takes on Modern Living from Architects and Designers 








Creating their own lines has provided the architects and design- 
ers whose exciting new work is featured on the following pages 
with myriad opportunities for innovative exploration and expres- 
sion. In some cases, it has allowed them to refine an earlier idea or 
object; in others, it has meant investigating design in an entirely 
different fashion, be it a new medium or method. Perhaps most 
important for all of them, it offers, in a personal, varied and styl- 
ish way, a chance to present a vision for living in the 2Ist century. 
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Round Dining 
Table 


Occasional Tab 
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\ \ Tashington Park, Terry Hunziker’s new range of 
pieces for Sutherland, marks one of the company’ 


most comprehensive forays into the world of indoor fur- Ff 








nishings. Hunziker, who has created several collections for f 
Sutherland, says the new pieces—with their clean, archi- 
tectural lines and rich combinations of materials, including 
steel, oak and mahogany—represent “a distillation of some 










Dining Armchair of the more contemporary custom work I've done.” While 


the line is contemporary, the designer ts quick to point out 
that he “intends for it to be used in traditional interiors too!” 






continued on page 9 


54 | www.ArchitecturalDigest.com 





a ESn ra 


KALLISTA — VIR STIL. COLLECTION BY LAURA KIRAR_ 888.4KALLISTA KALLISTA.COM/kirar 


ri 





—————— ee 


made 


firm 


have to fi 
you. The 





niture ta 











SM2 Settee 








Be Knoll and Peter es 


functional designs, so it was 
asked the architects to create 
The pair approached 
given that their pie 
stretches back to Mies v 


gam of w 
The resul 


56 www.ArchitecturalDigest.com 


Designers Own Lines 


SMI Sofa 


Shelton, 
Mindel 


Shelton and Lee F- Mindel have 
Jean, minimal, yet highly 

a natural fit when the legendary 
a new line of furniture. 


their reputations on ¢ 


the project with a sense of history, 

ces would be joining a design legacy that 
an der Rohe and Eero Saarinen. “You 
and respect those who came before 
are comes from the amal- 


hat Florence Knoll celebrated,” explains Mindel. 
t—Shelton, Mindel & Associates for Knoll—is fur- 
al elements. 
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Concrete Fungle; 
Crosswalk and Sprockets pillows 


“Creating textiles affirms 
ideas that I already had, just expressed 
through a different medium.” 












Afternoon Shadows sheers; Crosswalk pillows 


Campion Platt 


s he searched for inspiration for his textile line for the 

Bangkok-based silk manufacturer Jim Thompson, archi- 
tect Campion Platt turned to something he knows well—“ur- 
ban life generally and New York specifically,” mining sources 
for “iconic images that could translate both in concept and 
in scale to a textile medium.” The collection, dubbed Metro Crosswalk 
Cloth, reflects the glamour, style, even grit, of the city he calls 
home: Central Bark, a blend of silk, cotton and rayon, evokes 
trees, while the small rectangles of the silk-and-cotton Cross- 


walk suggest the precise geometry of the city’s streets. 
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Designers’ Own Lines 








Cecil Hayes 


[ has no pretensions, and it’s not trying to be period; it’s 
of its time—hip, clean, no bows or bangles,” Cecil Hayes 
says of Mikala, her “earthy, urban, contemporary” line of 
furnishings that debuted a few years ago as an outgrowth of 
her custom furniture business. At the request of her custom- 
ers, she recently added dining tables and chairs to the col- 
lection, which now numbers about 37 pieces. Although many 
of the items do incorporate elements of historical design, 
such as traditional African symbols, some—the Jennifer and 
Janet dining chairs among them—-spring simply from Hayes’s 
desire to “create something with weight and substance.” 0 







































“The first pieces came to me 
in a dream. I got up and started to 
put them down on paper.” 











Jennifer 
Dining Chair 











| 
| 
John Sofa 








Janet 
Dining Chair 






Edjan Game/ Royal Post 
Dining Table Dining Chair 
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Your portfolio has reached the point where it requires a different level of attention. That’s why we’re proud 
to offer a different level of advisor to help you achieve your dreams. Not just today’s dreams—tomorrow’s, 
as well. Because, when the time comes, there’s no way you're going to surrender to a rocking chair. 


Our Ameriprise Platinum Financial Services™ advisors have an average of over 15 years’ experience working 


with clients with complex financial needs such as estate and tax planning strategies, charitable giving, and 
trusts. Clients like you. 


Additionally, you'll benefit from their unique Dream > Plan > Track > approach to financial planning, and also 
have access to the Ameriprise Platinum Advantage program, which rewards clients with special benefits 
like highly personalized service, exclusive offers, fee waivers and preferred rates. 


Your portfolio is complex. Finding a financial advisor with the specialized skills to manage it isn’t. 


Visit ameriprise.com/platinumadvisor to locate an Ameriprise Platinum Financial Services advisor near you, 
and experience the difference of Platinum Financial Services. 





The Personal Advisors of 


What's next.” Ameriprise “es%. 


> > > Financial 


Ameriprise Financial cannot guarantee future financial results. Specific tax issues may require consultation with an 
attorney or tax advisor. Financial advisory services and investments available through Ameriprise Financial 
Services, Inc., Member NASD and SIPC. 

© 2007 Ameriprise Financial, Inc. All rights reserved. 
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William Styron 


Children of a Brief Sunshine 








Novelists generally have a special feeling for 
house and home, since that’s where they spend 
most of their working days. William Styron 
was a classic example of this. To me, and I 
think to most people who knew him, he was 
either writing in Connecticut or else sitting in 
a rocking chair on his Vineyard porch reading 
a book. He was sometimes a traveler, but he 
was most of all a man who loved being home. 


tural Digest in March 1984, Styron speaks 
of “the humanity and wit” of the design of 
a southern mansion. This, and his easy grace 
in his sentences, some of them orotund, 

are characteristic of an unusual man and 

a great American writer, whose death just 

a few months ago was accompanied by 

many tributes. He was also mentioned as 
having been a hell-raiser in his youth, a par- 
ticipant in literary feuds, criticized by some 
for daring to write the memoir of a slave, 
howled at by others for daring to write about 
the holocaust, seemingly living in a vortex 
of vilification. 

Yet the books that emerged from his medi- 
tations—Lie Down in Darkness (1951), 
‘The Confessions of Nat Turner (1967), 
Sophie’s Choice (1979) and Darkness Vis- 
ible (1990) among them—gave him moral 
authority. Though he experienced, and wrote 
about, infernalities, he could be a thoughtful 
and reassuring presence, someone who liked 
a joke and could do funny accents. If he 
showed up at a party, he tended to leave ear- 
ly. He loved dogs, and what he liked best was 





to take them for walks on his favorite routes. 
His Vineyard house was simple, even stark, 
dwarfed by enormous trees, set on a beauti 
lawn that reached to the water. 

He was one of the last of a generation 
of writers who were mighty and roman- 
tic, because they were mostly hidden. (And 
because of this they bewitched the imagina- 
tions of those of us who wished to be writers 
ourselves.) If Styron seemed reclusive, it was 
because he needed peace of mind to work. He 
was one of the many writers I have known 
who epitomized the need to live in a serene, 
even bourgeois household. Rose Styron, who 
care for his well-being exceeded almost any- 
thing I have ever witnessed in wifely devo- 
tion, assured him of this serenity. 

A mythology grows around people who 
keep themselves out of the public eye. Styron ¥ 
was celebrated for being combative and prick-¥ 
ly, but really he was a man who set out to 
make sense of his life and his experiences of 7 
the most traumatic episodes in the world— 
the war, slavery, the holocaust, his own sui- 
cidal depression and, as this piece shows, the 
complex glories of the American South. 





F THE ACCIDENT OF BIRTH CAUSED YOU 
to spend most of your early life, as 
I did, on what is known as the Vir- 
ginia historic peninsula, you were apt to 
grow up with a ponderous sense of the 
American past. As a boy I was made con- 
stantly aware of the trinity of national 
shrines—Jamestown, Yorktown and Wil- 
liamsburg—which even then, in the 1930s, 
brought tourists flocking to that 70-mile 
oblong of somnolent Tidewater lowland 
that juts southeastward from Richmond 
between two of the country’s most vener- 
able rivers, the York and the James. But at 
that age, proximity and familiarity breed, 
if not contempt, then a certain callow in- 
difference, and I don’t recall being at all 
thrilled by the greater part of my admit- 
tedly august surroundings. 
continued on page 68 
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Anove: The late author William Styron (above left) grew up in the historic Tidewater 
area of Virginia, where he developed an abiding affection for the plantation owners’ 


mansions set on the banks of the James River, including Westover, built circa 1750. 
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continued from page 66 

Jamestown was merely a boring landing 
on the river, heavy with melancholy and 
ancient, illegible tombstones. Yorktown, 
for me, possessed no glamour, none of the 
allure of a world-class battleground on the 
order of Waterloo or Hastings, but was 
simply a river beach where we went to 
gorge ourselves on hot dogs and to swim 
in the soupy tidal water thick with jellyfish. 
For some reason verging on the heretical, 
Colonial Williamsburg never captured my 
fancy; it seemed even then a place largely 
contrived and artificial, and it left me cold. 
But part of my spirit was always mysteri- 
ously drawn to the James River mansions. 
They spoke to me in a secret, exciting way 
that the other landmarks could never 
speak, and I still consider them among the 
state’s truly captivating attractions. 

Westover and Brandon. Shirley and Car- 
ter’s Grove. There are other fine Colonial 
structures in the Tidewater, but these 
four remain the exemplars of the noble 
species of dwelling that the early planters 
built on the banks of the James, creating, 


from native brick and timber, likenesses of 


the country houses of England they had 
left behind, but in each case, out of some 
quirky genius, imparting to the whole 
an individuality that remains arrestingly 
American. The mansions have of course 
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The manor houses, Styron wrote, “are so fastidious yet so sensuous in their elegance.” Top 
Lert: A black-marble mantel with elaborate molding ornaments the drawing room at 


Westover. Top RiGut: A guest room evokes the comfort and hospitality the Virginians held 
dear. Asove: Each estate had a “sumptuous lawn undulating to the river's edge.” 


undergone much restoration since the 
mid—18th century, when they were built. 
(William Byrd’s Westover, perhaps the 
most splendid of the group, was badly 
mutilated by fire during the Civil War.) 
But one of the remarkable things about 
these houses is the way they have escaped 
the look of having been prettified by the 
embalmer’s hand. Although they are linked 
in spirit by their obviously Georgian ori- 
gins, part of the charm of each lies in its 


almost defiant distinctiveness—Shirley, 


with its absence of wings, having a lof 
solidity, in contrast, say, to the dignifie 
horizontal expansiveness of Brandon ar 
its rectangular wings attached to the cet 
ter by connecting passageways. Each 
unique, and a surprise. 

There are perhaps few habitations am 
where that ever so successfully fused ae 
thetic delightfulness with unabashed con 
merce. The plantation houses were real 
the headquarters for complex busine 


continued on page 
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Asove: Carter’s Grove, an exquisite example of Georgian architecture, 
was built in the 1750s with bricks made from local clay. Rigut: The 
library’s pine-paneled walls and handsome furniture are characteristic 


of the rich interiors throughout. 


continued from page 68 

enterprises. Their situation on the river 
happened not primarily because of the in- 
gratiating view, but because the James was 
the means whereby each estate’s golden 
harvest of tobacco was shipped back to 
the insatiable pipe smokers and snuff dip- 
pers of England and the Continent. What 
strikes one, then, is that the homes—cre- 
ated by gentlemen for whom profit was 
a paramount concern—are so fastidious 
yet so sensuous in their elegance, so sat- 
isfying in terms of all those components 
that make up the nearly perfect human 


70 | www.ArchitecturalDigest.com 





rf yer 










abode. And all of this took place on the 
breast of a raw and primitive continent 
whose often violent settlement began not 
many years before. 

How easy the temptation must have been 
to erect something tacky and utilitarian and 
to make one’s getaway; the banks of the 
waterways of the earth have been littered by 
exploiters’ shameless eyesores. But Virginia 
planters like William Byrd and his fellow 
proprietors, entrepreneurial though they 
were, made up a rare breed whose sense of 
environment was subtle and demanding. 


We know from the records they left that 
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Anove: Built circa 1765, Brandon exemplifies what Styron described as 
the “quirky genius” and “almost defiant distinctiveness” of the man- 
sions. Lert: In the entrance hall, the tobacco-leaf pattern carved into 
the capitals is a sly reference to the plantation’s lucrative crop. 
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they responded with passion to the musi 
of Purcell and Lully, to the Eclogues ané 
Georgics of Virgil; why should they not b 
determined that their surroundings be im 
bued with equal serenity and refinement? 
Among other things, these fog-damp 
ened Britons were plainly intoxicatet 
with the flowering of Virginia’s lush an 
sun-drenched countryside. And so wh 
impressed me as a boy, perhaps uncor 
sciously, impresses me now with logi 
and force; the harmonious connectio# 
between the mansions and their natu 
continued on page 7 
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continued from page 70 

ral surroundings, each of them seeming 
to grow like an essential ornament in a 
landscape of huge, hovering shade trees, 
boxwood-and-rose-scented gardens, and a 
sumptuous lawn undulating to the river’s 
edge. Iwo hundred and fifty years later 
this mingling of elements has a flowing 
integrity and authenticity. Also, human- 
ity and wit. 

Look for humanity and wit almost every- 
where in one of the James River mansions. 
In the great downstairs hall, the visitor will 
see how two doors facing each other al- 
lowed guests to arrive from opposite direc- 
tions: by way of a tree-lined carriage road 
or, for people coming by barge or boat, 
across the lawn from the bank of the river. 
In the solitude of that barely civilized wil- 
derness, guests were welcome and fussed 
over, and they came incessantly. Isolation 
made hospitality more than a ritual: It was 
part of a hungry need for communion, 
and the splendidly paneled rooms that 
give off the main hall saw manic activity: 
dancing and reading aloud; parlor games; 
music played on spinet and mandolin and 
harpsichord; gossip, flirtation and seduc- 
tion; card games; much drinking of local 
applejack and fine Bordeaux wine around 





















the fat land with absurd ease, the plant 
ers were among the favored few in hi 
tory for whom the circumstances of life 
had produced a vast amount of enjoymen 
and relatively little adversity. Although 
the American Revolution would even 
ally produce friction and discontent, the 
proprietors appeared blissfully free ¢ 
political anxieties. The pestilences 
had decimated Jamestown had subsided 
War—both European and domestic—was 
many comfortable miles away. The loc 
Indians had been pacified years before, 
The low-church Episcopal God whom 
the planters sometimes worshipped was 
forgiving and tolerant of their voluptuous 
pleasures, leaving the burden of sin to be 
suffered by the Puritans, far north in i 
New England. In the long and disorde 
chronicle of the West, with its chiaroscura 
of serenity and dark agony, they were chil 
dren of a brief sunshine. 

One discordant presence was usua 
forgotten, or overlooked, even then. As the 
present-day visitor looks out across the tid 
beds of flowers bordered by boxwood ane 
traversed by brick walls, his gaze may lin 
ger on the outbuildings (or the spot whe 
they once stood), and they too will seem t 





Part of my spirit was always mysteriously 
drawn to the James River mansions. They spoke to 
me in a secret, exciting way. 









fireplaces that were everywhere and fueled 
from inexhaustible sources of Tidewater 
timber. Early on, Virginia developed a 
serious cuisine. At tables in the big din- 
ing room, the food—usually supplied 
from outside cookhouses—was served to 
the household and to the endless stream 
of visitors in orgiastic plenty that still 
makes one marvel. 

No time or place is without its woes and 
discomforts, and surely the planters often 
worked hard and were besieged by prob- 
lems, but a nimbus of hedonism surrounds 
our vision of the James River mansions in 
their heyday. Both the inhabitants and the 


crowd of callers must have had a lot of 
| fun. Set down as they were in a delectable 
| backwater where their only excuse for be- 
| ing was to supply their countrymen with a 


mildly euphoric weed they extracted from 












fall symmetrically into place. These smaller 
buildings—servants’ quarters, cookhousé 
tannery and smokehouse, carpenter's shop 
all decently contrived of honest and work 
manlike construction—were, of cou 
the demesne of the black slaves, whose 
toil had been essential to the creation andy 
success of the mansions, and continued tj 
assure their perpetuation. The “people,” a 
they were so often called, had been gen-| 
erally treated with care and kindness, $6 
it is understandable that the planters suf 
fered vexation over their common plight 
and cursed heaven for their predicamen& 
However, not knowing what else to de 
they allowed the problem to pass into thet 
hands of later generations, who resolved 
the matter in one of the most murderow 
wars ever fought. Meanwhile, the beauti " 
mansions endured, and still endure. 0 
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Frank Maurice “Bunny” Allen was one of the last great gentle- 





man hunters and safari guides in Africa. The shop F. M. Allen 






takes its cues from his life of luxury, adventure and romance. It 






has vintage British campaign items, such as a circa 1940 English 






traveling bar (below left) with six Bakelite-topped glass bottles 







and everything a host would need for a spirited outing. 





F. M. Allen, 962 Madison Ave., New York, NY 10021 
212-737-4374; www.fmallen.com 


















Co-owners Tee Fair- 
cloth, left, and Nicholas 
Brawer, right, talk to 
Campion Platt in front 
of their shop. 


Online Design 
idcentury furnishings 
from the masters are at 

Sally Rosen 20th Century 

Collections. The online shop 

has a Paul Frankl chest (far right) 

and a circa 1929 Le Corbusier, 

Pierre Jeanneret and Charlotte 

Perriand desk (right) made for 

th » Paris Salon d’Automne. 


Sally Rosen 20th Century Collections 
www.20thcenturycollections.com 
214-252-9041 
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Fabrics 

Marrakech, inspired by a 
traditional Middle Eastern 
motif, is in the AH Collec- 
tion at Henry Calvin Fabrics 
(888-732-1996). The woven 
pattern is available in henna 
(left), cyan (right), mint tea, 
black-gold and sesame. 
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A rare, solid-maple 
table with bowl and 
shelf by Nanna Ditzel 


Great Danes 
The oldest shop in Denmark to specialize in 20th-century 
Scandinavian furniture, Klassik Moderne Mobelkunst 


in Copenhagen has an extensive collection of Danish glass, 


ceramics and woodwork, in addition to the Danish Mod- A Verner Panton 
ern furniture for which it is known. Through 23 windows rocking oa 
designed in 1974 


passersby can peer into the showroom and spy such items 
as a three-tiered lamp by Wilhelm Lauritzen, white stacking 
chairs by Arne Jacobsen and a leather sofa by Kaare Klint. 





Klassik Moderne Mabelkunst 
Bredgade 3, 1260 Copenhagen, Denmark 
45-33-339-060; www.klassik.dk 
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“Great design should not be reserved for special occasions, but celebrated in everyday life.” 
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KITCHENS+DESIGN. Made in Italy. To inquire about our kitchens and design services, or for the 
locations of our North America showrooms, call 1.877.SNAIDERO or visit www.snaidero-usa.com 
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Discoveries by Designers —_ ads Editors Present Designers’ Source: 






Mann 
About Town 


o display his work and 
that of his wife, Lou- 
ise, Ron Mann (right, 


with Louise) designed a prefab 
temporary structure of steel and 
wood (far right) that acts as a gal- 
lery, in the San Francisco show- 
room of JRM International. 
Louise Mann’s line Mann@ 
Work includes the white Rocaille 
table, and the hemp draperies 

are from her Mann-O-Print 

line (right). Ron Mann Design 
created the lights, candle stands 
(right) and the sand-cast bronze 
plate on a stand (below right). 
































JRM International, 340 Kansas St. 
San Francisco, CA 94103 
415-864-8118 

www. jrminternational.net 















A Furniture First | 


Edelman, the leather company under three genera- — 


tions of family leadership, has produced its first fur- 







From Mann-O-Print, niture collection. The Glenlivet chair, in Scotch-grain 
hemp pillows with hemp 






leather, was developed in collaboration with the 
outdoor accessory. famed Scottish distillery. The Roundabout ottoman 











is one of several in the collection. To the trade. 






Edelman Furniture, 80 Pickett District Rd. 
New Milford, CT 06776 
800-886-8339; www.edelmanfurniture.com 
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Jim Thompson 
Venus, an overscale damask from 
Jim Thompson (800-262-0336) 
in pure silk, is reminiscent of 

18th-century Italian fabrics. 







A circa 1800 Japanese 
incense burner is in 
the form of a goose. 





New York’s venerable purveyor of Japanese screen 
paintings and antiques, Naga Antiques has a 

new showroom in Palm Beach, Florida, brimming with 
bronzes, lacquerwork, screens, scrolls and furniture. 

An assortment of 19th- and 20th-century Chinese furni- 
ture and Japanese and Chinese blue-and-white ceramics 
from the 17th to the 20th century are displayed in one 
of the three rooms in the gallery, where a pair of two- 
panel early-20th-century Japanese screens of a seascape 
by Tanino Yoshito hang on the wall (right). 

Naga Antiques of Palm Beach 


201 Chilean Ave., Palm Beach, FL 33480 
561-832-2226; www.nagaantiques.com 
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A striking pair of lamps in silvered bronze by 
Emile-Jacques Ruhimann feature a central sculpte 
pinecone and an alabaster lighting bowl supporte 
by three fluted branches and hidden by a cu 

. 


of glass pearls. The lamps, circa 1921, are availabl 


at Galerie Vallois in Paris. 





Galerie Vallois 
41 rue de Seine, 75006 Paris; 33-1-43-29-50-84 
www.vallois.com 
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Windows ane 


Built around you: 
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| available in 750 EDELMAN® LEATHER colors 





Free Range - Pitch Brown 


KDELMAN FURNITURE 


:w York - Chicago - Dallas - Atlanta For a leather/furniture specialist call: 
inia Beach - Los Angeles - San Francisco 800-886-TEDY To the trade only 
ishington, D.C. - London - Hong Kong - Dubai www.edelmanfurniture.com 
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Transforming the Dining Room of the Cercle de l'Union Interalliée in Paris 
Interior Design by Juan Pablo Molyneux/Text by Gerald Clarke/After Photography by Marina Faust 
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faux- -marbre columns. 































OOR DON QUIXOTE! HE 
could survive scrapes, 
cuts and battles with 
windmills, but what about the 
boredom he must have suf- 
fered while in the old dining 
room of the Cercle de l’Union 
Interalliée, one of Paris’s most 
exclusive social and dining 
clubs? Year after year the 
Knight of the Woeful Coun- 
tenance looked out from two 
18th-century Beauvais tapes- 
tries onto a room so dreary that 
it would turn even white flow- 
ers red with embarrassment. 
“The dining room is tired,” 
the club’s president, Pierre- 
Christian Taittinger, diplo- 
matically told Juan Pablo 
continued on page 86 
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Interior designer Juan Pablo Molyneux was 
commissioned to reconceive the dining roe 
of Paris’s historic Cercle de l'Union Interal 
liée. ABovE AND Lert: Along with parquet? 
floors, a typical Louis XVI-style feature, 
and three wool carpets, each of Molyneux’s 
design, the elongated space is now distin- 
guished by painted and gilded boiserie and 
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w.ligne-roset-usa.com 1-800-by-roset code 2312 ligt ie rosetk 


Dining Chair with Arms. Design: Emmanuel Dietrich. Find inspiration at Ligne Roset. 



































Before & After 





continued from page 84 
Molyneux, who was called in 
to bring it back to life. But one 
glance told Molyneux that the 
room was not just fatigued. It 
was in a coma, and it needed 
more than a pick-me-up to 
bring it back to life. “Every- 
thing about it,” says Molyneux, 
“was, like,...wrong!” 

Built in the early 18th cen- 
tury, the building housing the 
Cercle de Union Interalliée 
sits on the rue du Faubourg 


eae 


St.-Honoré, in the very heart 
of Paris. The club was founded 
in 1917 as a gathering place for 
the Allies fighting alongside 
France during the First World 
War, and it still occupies an 
exalted place in French life— 
a coveted spot for weddings, 
celebrations and high-powered 
business and political meetings. 
But the dining room in which 
many of those festivities took 
place was, to use Molyneux’s 

continued on page 88 
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BELOow LEFT AND 
With the addition of 
bronze lanterns, which 
were modeled after the 
at the Grand Trianon, d 
room is now attractively 
luminated. Louis XVI- 
style marble-topped tah 
improve the room’s spat 
rhythm. BELow: One a 

the club’s two 18th-centi 
Beauvais tapestries. 













From the same region that produced Botticelli, 
Michelangelo and daVinci, we expected no less. 








a’ 
al 
rt 
rs 
A1808LM 
eee 
7. + : tat 
= aoa ene pom y 
lt Ve Oe oe f 
fX a ) = 
és; a i 4 & 
*| = 
A1804XM ah A1405/44LP 
Offices In: New York + San Francisco + Los Angeles + Milano 1,800: 777.9762 
old exclusively through fine decorative plumbing and hardware showrooms nationwide www.rohlhome.com 





ROHL 
COUNTRY 


COLLECTION 


Imported from a region that's long been famous 
for its fine art and impeccable craftsmanship, 
The ROHL Country bath collection embodies 
authentic luxury and charming Italian style. 
Manufactured by meticulous artisans in the 
Piedmont region, this exquisite line blends 
elegant design with the history of the Italian 
countryside. With its classic expressions of 
rustic beauty, The Country bath collection lends 
an unmistakable European touch to your 
bathroom design. Discover it and other fine 
designs at www.rohlhome.com or a dealer 


showroom near you. 


ROHL 


Authentic Luxury for Kitchen and Bath” 
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Before & After 





BELOW AND Bottom: Molyneux refinished the Louis XVI-style 
chairs and covered their cushions in a damask that complements the 
blue draperies. Beneath the tapestry, which depicts a scene from 
Don Quixote, is a black-marble console table adorned with a pair of 
19th-century ormolu ewers. RIGHT: The garden terrace facade. 








The club was founded in 
1917 as a gathering place 
for the Allies fighting 


alongside France during 
the First World War. 


continued from page 86 

words, “quite horrendous,” not 
at all in keeping with its excel- 
lent cuisine—its marinated duck 
foie gras on baby spinach leaves 
or its roasted sea bass served 
with caramelized parsnips and 
truffle jus. 

The furnishings, to begin 
with, were far too small for the 
space. “Everything was very shy 
in proportion to what it should 
have been,” says Molyneux. In 

: that long, narrow room—it 

et Carn ’ : is 104 feet long and 28 feet 
aw > a8 i a wide—the curtain festoons and 
_ Qa -- — crystal chandeliers seemed al- 
+ most tiny, puny, in fact. Mirrors 

covered one of the windows, 

blocking a view of a lovely 

courtyard; perhaps worst of all, 

the beautiful Quixote tapestries 

were all but hidden. “You could 

barely see them,” says Moly- 
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CERAMIC TILES OF ITALY. THE ART OF LIVING. 
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With Ceramic Tiles of Italy you can create your own lasting masterpiece. 


ly produces the world’s largest range of styles, colors, designs and technological innovations in ceramic tile, giving you the very best tools of the trade. 


Before your next project, be sure to visit www.italiantiles.com to see the latest trends and find the retailers closest to you. 


For more information, please contact 
italian Trade Commission — Ceramic Tile Department — 33 East 67° Street — New York, NY 10021-5949 — ph (212) 980-1500 — newyork@newyork.ice.it 
Ceramic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractories Manufacturers), is a registered trademark of Edi.Cer. S.p.a., 
the organizer of CERSAIE, International Exhibition of Ceramic Tile and Bathroom Furnishings — Bologna, Italy, October 2-6, 2007 — www.cersaie.it 


Ceramic Tiles of Italy 
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T. MORTON & CO. 


CUSTOM WOOD FLOORING™ 





Yours, alone.” 


Your wood. Your widths. 
Your surface treatment. Your color and finish. 
Mel ol 


Call 717-209-8000 or visit www.tmorton.com 


5” Hand Sculpted Solid Walnut, Light Whitewash finish. 
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Before & After 


continued from page 88 

neux. “They were in the dark 
and not valued the way they 
should have been.” A room that 
had witnessed nearly 300 years 
of French history did not even 
bear a French stamp. It looked 
Victorian, and the only thing 
French about it was its menu. 
Incroyable! Impossible! 

The 18th-century architects 
had known what they were 
doing, however. Beneath that 
dowdy surface lay a dining 
room with strong possibili- 
ties. Far from being daunted, 
Molyneux was delighted by 
the room’s size. “I love work- 
ing with big spaces,” he says. 
“They’re quite grand, and I try 
to do something to enhance 
the space without fighting it.” 
His first decision was to move 
to the side a fire door that had 
been placed in the worst pos- 
sible spot—at the center of one 
of the end walls. With the door 
out of the way, he was then 


The greatly enlarged chandeliers 
and the huge marble consoles, 
so heavy that they had to be lifted 
through the windows by cranes, 
were inspired by those he 
saw at the Versailles of Louis XIV. 



















a lot of the sky from inside, 2 
I chose a main color—a p 
blue—that has a relationshif 
it. At the same time, I open 
up the curtains and simplifi 
the curtain treatment.” 
The style of the old roc 
might be called Internatia 
Dull. Molyneux has made it: 
French—from several differe 
periods. The greatly enlarg 
chandeliers and the hu 
marble consoles, so heavy t 
they had to be lifted thro 
the windows by cranes, w 
inspired by those he saw at 
Versailles of Louis XIV. 
curtains are Louis XVI, a 
the Molyneux-designed ¢ 
pets bear the influence of 
Directoire, the decade of 
1790s that followed the Re 
lution. Purists might obj 
to such a mixture of perio 
but Molyneux is not a pur 
“T don’t have to explain y 
I combine different style: 


| 
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able to bring one of the ne- 
glected Don Quixote tapestries 
out of obscurity and hang it 
where the door had been and 
where it faces the other Qui- 
xote tapestry on the opposite 
wall. That one change gave 
the room the symmetry it had 
lacked—and needed. 

‘The garden had always been 
there, but through an imagi- 
native use of colors and win- 
dow treatments Molyneux has 
now brought it inside. “My idea 
was to bring in some fresh 
air,” he says, “to give the room 
some kind of sparkle. You see 


ra ——— 















they speak the same langua 
he says. And that language 
spoken by all the Louis. 
Though preparation tog 
a year or more, the a ‘u 
work was done in just 
two months, July and Aug 
2004, the building was cle 
for the summer. When mer 
bers returned in Septemt 
their reaction, according J 
Francois Zanon, the cl 
manager, could be summed ¥ 
in a word you don’t have to 
French to understand—* 
gnifique!” Even Don Quixé 
seems to be smiling. 0 
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The difference is Crystal clear... 


A RECORD-BREAKING CRUISE LINE—VOTED 

“THE BEST LARGE-SHIP CRUISE LINE IN THE WORLD” BY 
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YEARS—CRYSTAL CRUISES SPECIALIZES IN PROVIDING 
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Crystal Cruises 
introduces its 2007 
collection of lavish 
worldwide cruises... 
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CRYSTAL CRUISES IS COMPRISED of two of the 


most luxurious liners sailing the seas today: 
Crystal Symphony and Crystal Serenity. Each ship 
is a spacious, elegant floating hotel perfect for 


smooth sailings to exotic locales, including Asia, 
the Mexican Riviera, Africa, the Arctic, the Carib- 
bean, Northern Europe and the Mediterranean. 






SPECIAL ADVERTISING SECTION 





xtraordinary Destinations 


aintaining its commitment to rich 
lestination experiences, Crystal Cruises 
troduces its 2007 collection of lavish 
orldwide cruises for Crystal Symphony 
d Crystal Serenity, which includes sailings 
© 152 ports in 79 countries. The roster 

s replete with 63 historic, romantic and 
opical itineraries ranging in length from 
even to 109 days. In 2007, Crystal 

ruises features all-new offerings, such 

as a season of cruising to Asia; additional 
bvernight stays; more seven-day cruises; 
and six maiden calls to Chile, Norway, 
ietnam, Mozambique, Mexico and Russia. 











he same caliber of sailings is planned for 
2008, with highlight on the 13th Annual 

orld Cruise. Beginning in January of that 
ear, guests will embark on a 108-day odyssey 
rough Tahiti, New Zealand, Australia, 
ong Kong, Southeast Asia, Northern 
Africa and the Mediterranean—in total, 
#5 ports of call spanning 22 countries. 









nrichment Programs 


A cruise on Crystal is an all-encompassing 

ourney. Passengers can expand their 

inds via on-board enrichment programs 

at many don’t have time for on land, 

om language classes with Berlitz to 

usic lessons with Yamaha. Or guests can 
base their trip on one of their passion 
oints, as Crystal Cruises presents themed 
sailings that concentrate on different 

. ultural interests. The Film & Theatre 

Festival cruise hosts guest speakers and 
lm authorities who pay tribute to their 
art through lectures and demonstrations. 
or the golf-themed sailing, PGA instruc- 
ors give personal tips on technique, and 
palf celebrities discuss their time on the 
ourse. And during the Wine & Food 

F astival sailings, celebrated chefs and 

i istinguished wine experts share their 

wecrets of culinary artistry and provide 








insight into the fascinating world of wine 
through cooking demos and carefully 
paired tastings of select vintages. 


Appealing Accommodations 


Through luxurious accommodations, the 
worries of daily life melt away and are 
replaced with a sense of true relaxation 
for all guests aboard Crystal Cruises. 


Recently renovated, Crystal Symphony’s 
411 guest rooms reflect the look of a chic 
boutique hotel with Murano glass lamps 
and Rubelli fabrics. On each ship, 
staterooms of uncompromising opulence 
indulge guests; queen-size or twin beds 
are draped in 100% Egyptian cotton 
linens and plush duvets. Almost all rooms 
are graced with private verandahs ideal 
for an early morning meditation or a 
sunset cocktail. And those who reserve a 
Crystal Penthouse can expect king-size 
beds, Jacuzzi” tubs, flat-screen TVs, butler 
service, a welcome bottle of Champagne 
and a gratis beverage bar. For Crystal 
Cruises, it is the attention to detail that 
sets them apart; daily in-room fresh fruit 
and flowers, complimentary non-alcoholic 
beverages and 24-hour room service are 
among the small touches that make 
Crystal Cruises’ journeys unique. 


Unrivaled Personal Service 


Service is another crucial factor that 
distinguishes the cruise experience. With 
one of the highest crew-to-guest ratios in 
the industry, each guest can rely upon an 
extraordinary level of personal care 
aboard Crystal Cruises’ ships. An interna- 
tional staff from more than 40 nations 

is selected for their amiable personalities 
and trained to implement Six-Star 
Crystal Basics—a credo that encompasses 
attitude, communication, style and safety. 





The result is a highly responsive staff that 
remembers how guests take their morning 
coffee, their favorite table in a restaurant 
and even what type of wine they prefer. 


Culinary Masterpieces 


A voyage on Crystal Cruises enlivens the 
senses; guests can breathe in the fresh 
ocean air from the ships’ expansive 
360-degree Promenade Decks as well as 
sample a multitude of culinary creations. 
The menu of the Crystal Dining Room 
features regional cuisine inspired by the 
ships’ ports of call. Perhaps the most 
impressive part: no menu is ever repeated, 
even on the lengthy World Cruise. Custom 
menus by celebrated chefs like Nobu 
Matsuhisa, Piero Selvaggio and Wolfgang 
Puck are also available in specialty 
restaurants. For the wine connoisseur, 
more than 250 vintages make up the 
impressive on-board wine cellar. 


The difference is Crystal clear. Please visit 
www.crystalcruises.com or call 877-237-6642. 
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Service. Just one of the reasons we've been voted World's Best Large-Ship Cruis@ Lime by the readers of Cond® Nast Tre 
and Travel + Leisure. For more information visit www.crystalcruises.com. To book, contact your travel agent or call 1-877*237- 
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‘The Roving Appraiser 


Maine’s Thomaston Place Auction Galleries Takes Its Show on the Road 
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T’S NOT EVERY DAY THAT A 
youthful hobby becomes 
a lifelong—and profit- 
able—enterprise. But then 
Kaja Veilleux is no ordinary 
man, and his early obsessions 


were not the usual concerns of 


boys his age. “I started going 
to auctions when I was about 
0,” he remembers. “I collected 
iron penny banks, watches and 
clocks. When I was 12 or 13, I 
got interested in painting and 
started buying old pictures.” 
The Maine native, 
father and grandfather owned 
grocery stores, had always as- 
sumed he’d follow in the family 
business. But he instead found 
himself buying objects with 
whatever money he earned. 
“ve always been a collector, 


whose 


a pack rat; my whole family is. 


ATE Ca Ne ye 
Peetu 


SB tst 


Pera d 
bd) 


Through the process of col- 
lecting and hoarding I became 
a dealer. My theory is that great 
collectors make great dealers 
because they have such passion 
for their work. I left no stone 
unturned when I was looking 
for mechanical banks—I went 
to every auction in Maine.” 
His first “official” 
at 18, was buying and selling 
toys and 18th-century minia- 
ture and children’s furniture 
in Waterville, Maine. For 20 
years he had an antiques shop 
in Newcastle in a building he 
restored at the center of town. 
Then, looking 
to expand, he bought an old 
weaving factory and started 
Thomaston Place 
Galleries on the Maine coast, 


business, 


13 years ago, 


\uction 


continued on page 96 
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Top: In his smart black motor coach, Kaja Veilleux (above, examining 
an eagle carved by John Haley Bellamy) crosses his native Maine offer- 
ing free appraisals of art and decorative objects to raise funds for his- 
torical societies, libraries and other organizations. The auctioneer, 
who owns Thomaston Place Auction Galleries, purchased the motor 
coach last year. It has a waiting room, an office and a photo lab. 
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Love object 
(Also functions as a lamp) 
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In the twenty-first century, 

to live life with a passion has 
become the ideal. Even the 
humblest home accent must 
offer its owner an intense 

eT a Toner 


me lele Une elem en Oy 
called Keilah. Every curve, 
every angle, radiates allure. 


The body, suggestive of a 
perfume bottle, is a massive 
chunk of flawless optic crystal. 


See) a1 a Tors OR excere creel 
the eye to Jet Black crystal 
disks and spheres, and outlines 
the stylish black shade. 


Schonbek offers an extensive 
collection of lamps designed to 


make the heart beat faster. 


Call us for a free lamp brochure, 
and the Schonbek DVD. 


SCHONBEK 


a ee ee oe 





VIEW MORE CRYSTAL LAMPS AT www.schonbek.com 
FREE DVD & LAMP BROCHURE: 1.800.836.1892 





© 2007 Schonbek Worldwide Lighting Inc. 61 Industrial Blvd., Plattsburgh NY 12901-1908. World Copyright Reserved. 
Tel: 800.836.1892 or 518.563.7500 www. crystal- Pa com or www.schonbek.com 
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continued from page 92 
between Boothbay Harbor and Camden. 

It was Thomaston’s near-legendary 
“free appraisal Thursdays” that prompt- 
ed Veilleux’s latest venture: a mobile ap- 
praisal lab that debuted last June. “We’d 
been talking about going out to different 
locations. People who read about us would 
bring carloads of stuff with them on vaca- 
tion because there was no service available 
to them. I remember one guy came up 
from Alabama with an 18th-century south- 
ern sugar chest.” Veilleux appraised it for 
$3,000 to $5,000 and went on to sell it at 
auction for about $25,000. Then there was 
the couple who stopped in on their way to 
the dump. “The husband threw all these 
Native American rugs on the ground,” 
says Veilleux. “One little blanket turned 
out to be a chieftain’s baby blanket. We 
had something like 24 telephones bidding 
on it from all over the United States and 
Canada. I think the entire pile they were 
throwing away brought $75,000.” 

At a local café Veilleux, Thomaston’s 
vice president (and fellow auctioneer) 
John D. Bottero and numismatist Chris 
McIntosh hatched their plan to do roving 
appraisals. “I said we should buy a big mo- 
tor coach,” Veilleux recalls. They discussed 
what they'd need to make the undertaking 
work: a waiting room, an office in which 
to do appraisals, a photo lab to take pic- 
tures of objects requiring further research, 
examination lights, diamond gauges and 


"i 
other specialized tools. The plan we 
nowhere until Veilleux happened upon } 
motor coach dealership and, he says, “Ij 
drove over and bought one.” 

Working with designer David Ro 
bichaud, Veilleux and his colleague 
furnished the interior, which they co 
pletely did over. The 36-foot-long exte 
rior is wrapped in a photographic “ski 


continued on page 9 


‘Top: Items that Veilleux has auc- 
tioned off at record prices are pic- 
tured on the exterior. Anove: Chris 
McIntosh, left, and John D, Bottero 
sign in objects for appraisal. 
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www.sharris.com Contemporary Fabrics for the Modern Interior 





TIMELESS BEAUTY 


(IN NO TIME AT ALL) 














Let us customize a mantel from our line of authentic, old-world 
)0-600-8336 tor a tree 
catalog or visit www.oldworldstoneworks.com 
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designs or create one just for you. Call 8¢ 














Exceptional English design and classic hardwood craftsmanship 





Please call 1.800.761.9185 harishconservalo} @8.COn 
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customized to the lifestyles and surroundings of America’s finest homes 


Uj 


Antiques Notebook 4 





| continued from page 96 


depicting pieces they ve sold at auction fi 


world-record prices. 





The coach has become a rolling fun 
raising vehicle for historical societies, || 
braries, humane societies and organizatio’ | 


_ raising money for various causes throug! 


out Maine. “John and I will dedicate o 
whole day and our bus to doing appraisa 
and then the organization charges w 
ever it wants—usually $10 for three ite 
he explains, adding that a typical apprai 
lasts anywhere from three to 15 minuté 
“We'll give them our opinion on a writté 
slip. For example: “This chair was mag 
in 1830; it’s mahogany; it comes fro 
this country; at auction it would bri 
$200 to $300.” 

“We did a fund-raiser in Jonesport, af 
135 people showed up,” says Veilleux. “V 
had to set up tables outside. We were su 





“One little blanket turnec 


out to be a chieftain’s 
baby blanket. We had 24! 
telephones bidding on it.” 


posed to be there three hours; we we 
there for seven and a half hours in front} 
this huge audience. I loved it. We norma, 
get t $200 an hour for appraisal work. ¢ 
when we give away 16 hours of our tir 
in a day, that’s a considerable amount } 

money. But we want the organization , 
profit, so the more the merrier.” 

But the hours Veilleux and his tea 
donate are also a measure of their beli 
in preservation. “We don’t just give 0 
hard numbers. I'll see a painting and s: 
‘If you don’t love this, then you shou 
donate or sell it, because it’s very valuab 
and it needs to be preserved.’ People rea 
appreciate the advice. Just because som 
thing was passed down through the fam, 
and you never had to write a check for 
doesn’t mean it doesn’t have tremendo 
value and need to be saved. 

“I imagine that as people copy 0 
free appraisal day, they'll want to rep 
cate our traveling appraisal office,” 
adds. “You can have all the motor coae 
es in the world, but you have to ha 
the right brains inside to make it wor 
‘That's the key.” 
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‘Scottsdale: Where Art Lives 


Scottsdale, Arizona, is fast becoming the epicenter of the cultural 
farts in the Southwest—and throughout the country. 
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With more than 125 galleries and museums in the 
} downtown Scottsdale Arts District, plus performing arts 
venues and architectural marvels galore, a visit to Scottsdale 
: is an invitation to a year-round arts celebration. This 
spring, the city’s offerings take great advantage of its 


{prolific gallery scene, special exhibits and tours. 


4A Modernist Perspective 

# The Scottsdale Museum of Contemporary Art and 
the Modern Phoenix Neighborhood Network present 

4 Progress + Preservation, a two-day salute (March 24- 

#25, 2007) to mid-century modern design. Part of the 

}program is a free public expo at the Scottsdale Center 
for the Performing Arts, featuring dozens of regional 
products and services suited to the modernist lifestyle, 
including fine art, mid-century modern furniture and 
fashion. Design professionals will lead seminars on sus- 
tainable architecture and how to transform mid-century 
homes. The weekend culminates with the third annual 
Modern Phoenix Home Tour in Marlen Grove. A dense 
block of tract homes created by Ralph Haver in the mid 
1950s, these residences have become popular among 
architects and do-it-yourselfers seeking to adapt the mod- 

fest homes for contemporary living. For information, call 

1480-994-ARTS or visit www.SMoCA.com. 


Capturing Living Art 
¥rank Lloyd Wright’s Taliesin West, located in the foot- 
hills of the McDowell Mountains, is art in and of itself. 





Patrick Dougherty’s Just Around the Corner, 
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From January 27-April 27, 2007, experience the beauty 
of Wright’s desert architecture through the lens of a 
camera with the sunset Photographing Taliesin West 
Workshop. And for another look at living art, visit the 
Desert Botanical Garden from February 5-25, 2007. 
World-renowned artist Patrick Dougherty will be 
working on a larger-than-life installation, Sculpture in 
the Garden, made from tree saplings. His intriguing 
sculptures are created on-site and inspired by local 
surroundings, representing the relationship between 
contemporary structures and a more ancient way of 
building. For more information, call 480-941-1225 or 
visit www.dbg.org. The 17th Annual Celebration of 
Fine Art (January 13-March 25, 2007) will showcase 
works in progress by more than 100 juried artists who 
open their studios to the public. For more information, 
call 480-443-7695 or visit www.CelebrateArt.com. 


Art, Anytime and Anywhere 

For the true art enthusiast, the ShowUp Now Pass— 
available in “universal” one-day, multi-day and “package’ 
passes—is one of the most convenient and affordable 
ways to see the region’s finest museums and cultural 
attractions. For details, call 800-839-9567 or visit 


www.ShowUpNowPass.com. 


To make Scottsdale part of your art and culture 


vacation plans, please call 800-839-9567 or visit 
ExperienceScottsdale.com/ArchDigest. 
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A SCOTTSDALE at 
CELEBRATION OF ART] | 


Scottsdale continues to build upon its burgeoning 





reputation as one of the West’s most energetic and § 

diverse arts centers—a status annually reaffirmed 

by the Celebration of Fine Art, now in its 17th yea 
vue 


7 
a 


Attracting more than 100 artists from across — 
the country, the fine art fair, which runs 
January 13-March 25, 2007, functions in _ 
many respects like an arts cooperative. Visi rc rs 
are encouraged to interact with the artists, 
watch them work and develop ties that connect 


buyers to artists and pieces they enjoy. 


~ aid ; 
The range of works on display at the Celebratio 
a is impressively broad, representing all manner c 
styles, mediums and subject matter. A 40,000- 
Wednaday, Febouary 14th square-foot, U-shaped clear span tent provides spat 
for the individual artist’s working studios. The tent 
surrounds a one-acre, open-air courtyard where 


more than 100 large-scale sculptures have become 
an integral part of the event’s appeal. 


: : 5. al 
Join decorators, architects, landscape designers 
and art collectors eager to explore the very best 
fine art in the region’s premier art celebration. 





For more information, call 480-443-7695 or cleiail 
visit www.celebrateart.com. 
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Artist: Heidi Rosner 


Visit 100 Artists’ Studios 
in Less Than a Day! 


The 17th Annual Celebration of Fine Art is unique. 
You can meet 100 of the finest artists in the country, 
watch them work and share in the creative process. 
It’s an experience like no other. 


GLO Criversrion on 


IF FINE ARI 


mm SCOTTSDALE, 


“eee ichianrateuré cle . sch Was 
Open daily 10 - 6 


January 13 - March 25, 2007 a 
Loop 101 & Scottsdale Road ¢ Scottsdale, AZ ra a 














Open your eyes to the culture that abounds at Scottsdale, Arizona’s galleries, | 
museums and events. And you, too, will find something that you can’t live without. 


Begin your discovery by requesting your free Experience Scottsdale destination 





Scottsdale 


guide at experiencescottsdale.com/ArchDigest or by calling 800-839-9567. Bring your passion for life: 
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Joe Maktima — Arizona Artist Jill & Kyle Foster 
Laguna/Hopi Chicago, IL 





He can't always pinpoint where They know exactly where 
his inspiration comes from. his inspiration will hang. 
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~ Five Additions 


Building the Architecture and Design Bookshelf 









ROOMS 


ROOMS 

Photographs by Derry Moore 
Over his more than 30 years 
of creating images for books 
and international periodicals, 


Architectural Digest included, 


Derry Moore—who is the 
12th Earl of Drogheda—has 
enjoyed unparalleled access 
to the residences of aristo- 
crats and other prominent 
members of society. His com- 
positional trademark, as the 


Joseph Holtzman-edited and 


—designed compendium of 24 
of Moore’s grandest subjects 
so beautifully demonstrates, 
is a masterly technical profi- 
ciency with natural light. Carl 
Skoggard’s text is the perfect 
accompaniment—a fluid and 
witty guide of a tour that 
wraps fascinatingly around 
the world, from 1975 to 2005, 
Rizzoli, $55 


100 | www.ArchitecturalDigest.com 


NEW YORK 2000 


Architecture 
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NEW YORK 2000 
Architecture and Urbanism 
Between the Bicentennial and 
the Millennium 

The 10-pound, 1,520-page 
fifth, and final, installment in 
Robert A. M. Stern’s monu- 
mental survey of architecture 
and urbanism in New York 
City honors its weighty sub- 
ject with 1,800 color illustra- 
tions and layer upon layer of 
exhaustively researched de- 
tail—all of it composed with 
concern for the lay reader. 
An excellent overview is pro- 
vided by the introduction, 
which effectively sets up the 
borough-by-borough and, in 
Manhattan, neighborhood- 
by-neighborhood assessment 
of the period’s many emotion- 
al and politically charged ups 
and downs. 

The Monacelli Press, $100 


ill We ! Ce 


Millennium 


and Urbanism 
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MATERIALIZING THE IMMATERIA 





MATERIALIZING THE 
IMMATERIAL 

The Architecture of 

Wallace Cunningham 

“Open up a structure to sky, 
landscape and view,” says Wal- 
lace Cunningham, “and the 
building becomes alive. Your 
soul has a place to enter.” That 
philosophy comes alive on the 
page in his first monograph, 
a provocative look at the self- 
trained architect's past, pres- 
ent and promising future, 
authored by AD contributing 
writer Joseph Giovannini. 
Each of the 20 featured proj- 
ects appears in striking illus- 
trations—among them, color 
photos by AD contributing 
photographer Erhard Pfeif- 
fer. For admirers of architec- 
ture informed by nature, it’s a 
trip into thrilling realms. 

Yale University Press, $50 


For admirers 
of architecture 
informed by 
nature, it’s a tri 
into thrilling 
realms. 


continued on page I 
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Quoins 
Veneer 
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Leaving no stone unturned... 


Entnes 
Fireplaces 
Columns 
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HISTORIC HOUSES 


VIRGINIA 


GREAT PLANTATION HOUSES, MANSIONS, 
AND COUNTRY PLACES 


MODERNTOCLASSIC 


KATHRYN MASSON 
PHOTOGRAPHY BYSTEVEN BROK 
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With distinguished insight 
from Calder Loth, of the Vir- 
ginia Department of Historic 
Resources, and Richard Guy 
Wilson, of the University of 
Virginia School of Architec- 
ture, establishing the volume’s 
authoritative yet accessible 
tone, writer Kathryn Masson 
and Steven Brooke, a con- 
tributing photographer for 
AD, present a newly photo- 
graphed consideration of 20 
enduring icons of America’s 
architectural heritage. From 
the exteriors to the interiors 
to the many splendid gardens, 
Brooke's color pictures otter a 
close, exceptionally rewarding 
encounter with each house. 
Rizzoli, SYS 





The 430-page monograph— 
the first—on the work of 
Richard Landry takes readers 
behind the scenes of 17 of the 
Los Angeles—based architect's 
“dream houses” for such cli- 
ents as Keyshawn Johnson, 
Wayne Gretzky and Kenny 
G. Seen primarily through 
the eye of Erhard Pfeiffer, 
the houses are showcased with 
an uncommon lavishness and 
depth of detail—an average 
of 19 color images per home. 
\ trio of concise essays, in- 
cluding a historical-context- 
providing foreword by Paul 
Goldberger, opens the tour. 
Oro Editions, S75 
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PROFESSIONALLY DESIGNED CUSTOM CABINETRY. 


ATE YOUR SENSES AND COMPLEMENT YOUR LIFESTYLE. 


ATED DESIGNER NEAREST YOU TO RECEIVE YOUR COPY 


) COLLECTION. FOR MORE INFORMATION GO To, 


ADF OR CALL 800.909.6006 














Editors Select Properties Around the World 


England, Arizona, Massachusetts, Southern California, Long Island... 








In San Diego, the Indoor-Outdoor Ethos, Idyll 


n exciting chapter in San 
Diego’s underpublished 
but rich midcentury-Modern 


of established Modernist Lloyd 
Ruocco. In 1962, a year after 
forming his own architectural 


5.5-bath single-story whose U 
shape organizes its many glass- 
walled rooms around a pool 






ically Expressed 
WA 


residence is characterized by th 
quality of its materials: Floors 
are travertine or marble, and 


the many built-ins are done in 
black walnut. $3.4 million. 
Call 619-813-6686. 


and patio. In the Mies van der 
Rohe tradition, the steel-framed, 
4,254-square-foot, open-plan 


practice—which continues 
today—Delawie designed the 
Feller House, a five-bedroom, 


story line, Homer Delawie 






made his professional debut in 














the city in 1958 with the firm 


Paar 


| he old cottages of the 
Cotswolds have admirers 


the world over and continue 


| to inspire imitations, especially 


in the United States. Situated 
bucolically beside the River 


Colne in the village of Bibury, 


104 | www.ArchitecturalDigest.com 





which designer William Morris 
described as “the most beautiful 
village in England,” the Church 
House is the real thing. Built 

of Cotswold stone in 1802, the 
three-story retains much of 

its original handwrought archi 













tectural detail. There are eight 
bedrooms and 4.5 baths. In ad- 
dition to three ancillary houses, 
each of historical merit, there is 
a pool, a tennis court and a fish- 
ing hut. $7.5 million. 
Call 44-20-7629-8171. 
continued on page It 
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months’ service included. © 2006 Acura. Acura, RL and Super Handling All-Wheel Drive are trademarks of Honda Motor Co., Ltd. 
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he Acura RL. Technology has been elevated to a new social strata. Where those accustomed to Gy 


bwer and control now have more of each. From its Super Handling All-Wheel Drive; to its real-time 


, ACURA 


reffic; the Acura RL is the first luxury automobile worthy of the Chief Technology Officer. Visit acura.com. ADVANCE. 

























New World/Chic, 
Old World Substance. 


FRANCOIS & Co. 


PARI COMPANY OF STONI AGI DESIGNS INC 


Atlanta . Charlotte . Los Angeles . Winter Park 
866-385-9486 . www.stoneagedesigns.net 





2006 Frangois & Co 
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Estates for Sale 
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[’ 1998 Dewing and Schmid, 
of Cambridge, renovated and 
enlarged historic Concord’s 
circa 1890 Bank Barn, reimagin- 
ing its patinated parts into a 
4,100-square-foot, three-story 
clapboard country house with 
21st-century amenities. Io give 


ARIZONA 
By an 
Apprentice 

of Frank 

Lloyd Wright's 





ail 


MASSACHUSETTS New Life for Old Wood 


the public spaces optimal views 
of the protected Sudbury River 
acreage that the 2.9-acre site 
abuts, the architects jettisoned 
convention and placed them on 
the second floor, above the four 
bedrooms. $2.9 million. 

Call 617-357-8949. 


hoenix’s Paradise Valley has 
an abundance of Modern- 
era houses. Among them is a 
1955 post-and-beam design by 
Blaine Drake, a prolific archi- 
tect who worked under Frank 
Lloyd Wright from 1933 to 1941. 
Remodeled in the late 1960s by 
desert Modern icon Al Beadle 

and updated in 2005, the house 
has 1,932 square feet, with two 
bedrooms and three baths—all 
accessible to patio areas and a 
pool. $1.49 million. 

Call 480-425-9300. 

continued on page 10 
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Addison/Dicus Company (Trade only) 
Tampa / Orlando, FL (800) 877-9806 
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Morristown, NJ (973) 605-5225 , 2 Naples, FL (239) 643-5020 
| “ AN ANTIQUE IN THE MAKING™ bt, #3 
Stark Carpet Corporation The Rug Warehouse, Inc. 
New York, NY (212) 752-9000 TO OBTAIN A CATALOGUE PLEASE VISIT OUR WEBSITE AT Los Angeles, CA (310) 838-0450 
Data Carpet & Rug, Inc. WWW.MEGERIANRUGS.COM Aja Rugs 
ae Hyde Park, NY (516) 352-8700 wae ele La Jolla, CA (858) 459-0333 
ea eg OR OL AH Stephen Miller Gallery 
ee mt Phone (212) 684-7188 Fax (212) 684-8018 Menlo Park, CA (650) 327-5040 






nght ©2006 Megenan Rugs, inc. New York. NY. All rug designs are copyright € Megenan Rugs, Inc 








ABC CARPET & HOME 
NEW YORK, NY 
212-674-1144 


ABC CARPET & HOME 
HACKENSACK, NJ 
201-641-3400 
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ABC CARPET & HOME 
DEL RAY BEACH, FL 
561-279-7777 


J&S DESIGNER FLOORING 
MORRISTOWN, NJ 
973-605-5225 
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CLASSIC GALLERIES 
HUNTINGTON, NY 
631-425-7762 


THE CARAVAN CONNECTION 


BEDFORD HILLS, NY 
914-666-0227 
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ORICA 
100 Park Plaza Drive, 
3028 
NJ O7094 


Suite 


Secaucus, 


Atlanta 
AmericasMart 


Showroom 5-F-1 


Las Vesas 


World Market Cc 
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ENTAL RUG GALLERY OF TEXAS 
HOUSTON, TX 
SAN ANTONIO, TX 
FRISCO, TX 
AUSTIN, TX 


ORLD OF RUGS 
BONITA SPRING, FL 


800-399-7255 
800-568-8098 
800-317-8787 
800-405-6001 


866-494 7847 


GLABMAN FURNITURE 
PASADENA, CA 
WEST LOS ANGELES, CA 
WOODLAND HILLS, CA 
COSTA MESA, CA 
WEST LAKE VILLAGE, CA 


PALACE ORIENTAL RUGS 


626-683-3660 
310-479-7383 
818-340-7677 
a en eal ya 
805-647-7900 


JUNO BEACH, FL 866-598-7847 WILTON, CT 203-762-0895 
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| GLAMOUR) 





FREE DOWNLOAD 


Movies > Short Films > Glamour Reel Moments 
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Pb a drink are not created equal. 


That’s why Liebherr’s new and innovative 


48” SBS 2415 Side-by-Side combination has 


five different climate zones with a user- 


friendly control panel to customize..eachs 


| Open the doors and discover BioFresh i 
| technology that preserves fruit, vegetables, 
meat and fish up to three times longer. 


The NoFrost_ freezer is organized into 


convenient compartments and uses profes- 


sional refrigeration technology for long- 


term freshness. And the wine cabinet has 
or serving -= 





two zones for either storing 


wine at the desired temperature. 


Liebherr 4aises the standard in refrigera*. 
tion for food and wine, yet again, in this 


one beautiful a Ff 


Delight in Freshness 








Nebherr-appliances.com 























German Engineering 
Equals Top Quality 


The name Liebherr symbolizes innovation, skill and drive. Recognized as a specialist in refrigeration and freezer technolog 
worldwide, Liebherr consistently introduces new solutions for freshness. The combination of trendsetting materials an 
classic lines offer a distinct design that gives the products their unique identity. It becomes a tangible expression of th 
superior quality expected in a Liebherr appliance. Consider the following well-designed features in Liebherr’s new 48 


5-temperature zone, Side-by-Side solution — the SBS 2415. 


LED Lighting 

Liebherr incorporates this unique technology 
into the ceiling and insulation plate of its new 
multitemperature wine storage cabinet. The 
LED lighting is cool to the touch and there- 
fore does not overheat the bottles. Plus LED 
lighting is long lasting and energy saving. It 
also can be dimmed to provide an ambient 


atmosphere. 


Bending Half Shelf 
A bending half shelf provides storage for open 


bottles or display space. 


wBioY BioFresh 
| Fresh, The BioFresh drawers guarantee the perfect climate for super-long 
P term freshness. A temperature of just above 32 °F and ideal humidif 
9 helps fruit and vegetables, meats and fish retain their healthy vitamin’ 
delicate flavor and attractive appearance up to three times longer the 
is possible in traditional refrigerators. 
Liebherr’s BioFresh technology offers the optimum shelf life: 
DrySafe drawer with low humidity is ideal for storing meat, fish 2 . 
dairy products. Fruits and vegetables are best when stored in t 
HydroSafe drawer with its high humidity. Precision electronics ensuy 
that the temperature stays just above 32 °F. This keeps sensitive fo 0} 


from freezing. 


Design Flexibility IceMaker 

Liebherr 48” units cater to a great variety of | Liebherr’s IceMaker provides you with 0 
design and installation situations. Larger right supply of perfect ice cubes by autom 
units are created by combining two individual — ically keeping you topped-up. Thanks 
units through a Side-by-Side kit. Several — Liebherr’s Dual Refrigeration System there 
advantages are realized through the design of no transfer of unwanted aroma between t 


the new appliance as two separate 24” units, | two compartments, thus preserving the fla 
including ease of delivery and installation. of the ice cubes. Ice cubes are dispens’ 
The option of installing the units in different according to the Twist Tray principle mea 
parts of the kitchen is another benefit, as well ing ice cubes will not clump or stick togeth 
as the opportunity to order just one of the | Two drawers are available for producing @ 
units for installation as a wine cabinet/freezer _ storing all the ice cubes you will need. 


solution or a refrigerator/BioFresh solution, 


www.liebherr-appliances.com a ® = Ee = Pay 


A Delight in Freshness 








Tobacce Brown Charcoal Black Spiced Rust 


Desert Sage 


Bee © 


CARAVAN RUG CORP. 
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NATURAL STONE TILE & SLAB * STONE & GLASS MOSAIC ° ¢ 


13425 SHERMAN WAY, NORTH HOLLYWOOD, CA 91605 
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~CREATED TO BE CLASSIC- | Wl 
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"ACCESSORIES LIGHTING ~ ATLANTA HIGH POINT LAS VEGAS SAN FRANCISCO 
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Silk Wallcoverings * Fine Fabrics & Trimming ° thm neater 
CALIFORNIA T 415 431 6888 F 415 431 3888 WWW.BMORI.NE! 
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WALI COVERING collection | Mandarin Lotus Pond 
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450 9TH STREET SAN FRANCISCO 
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eg gance is Wheeler Design Group’s . | boy 


Sion. Medallion Rug Gallery is in 
talysynGyadding, their knowledge and 
pertise.” 
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oF Vesigners interested in partnering with us and lear ing more about all eS | for your needs, please inquire at (650) 325-9933 























Glenn Vogel's private wine cellar by www.gotmetalcolorado.com 





ust What A Wine 
Cellar Should Be. 
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‘ViitageView by Wine Master Cellars is 
a new generation of wine racks. Whether 
your cellar is centuries-old stone or sleek 
copper, VintageView complements rather 
than competes with your cellar’s design. 
Our innovative label-forward design in 
modern brushed nickel, sleek satin black, 
and traditional green finish is completely 
modular. VintageView is available in one, 
two and three-bottle depths, and includes 
freestanding, wall-mounted and floor-to- 
ceiling options. Ask your local designer, _ 
architect, or our staff to show you the 
possibilities with a custom layout of your 


wine storage area. 





Wine Master 


O aes 


ea 


1-866-650-1500 


www. W inemastercellars.com 


Contact us regarding architect 
and designer opportunities. 


$$ $$ 





8202 Melrose Avenue, Los Angeles, CA 90046 +1 (323) 653 0303 la@therugcompany.info 


88 Wooster Street, New York, NY 10012 +1 (212) 274 0444 newyork@therugcompany.info 


424 Holland Park Avenue, London W11 4UE +44 (0)20 7229 5148 london@therugcompany.info 


www.therugcompany.info DTT aS elnMe merle 
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Antique Tabriz 13.9 x 10.4 
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New Lahore 11.6 x9 
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Antique Pillows 
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Y & B BOLOUR 


www.ybbolour.com 


Robertson Blvd. * Los Angeles, CA 90048 * Tel (310) 274-6719 * Fax (310) 274-6794 
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GEORGIA he Greek Revival residence _ Its history includes serving as its detail-rich 10,000 square feet, 
The Model for known as Whitehall, pasto- the model for Twelve Oaks, the _ the seven-bedroom, six-bath 

Twelve Oaks “ally situated on 3.5 magnolia- home of character Ashley Wilkes _ house is prepared to meet the 
and pecan-tree-filled Covington in the film version of Gone With demands of contemporary liv- 
acres, outside Atlanta, was con- the Wind. With extensive resto- _ ing. $1.5 million. 
structed for plantation owner ration and modernization work Call 404-626-5075. 
Judge John Harris circa 1835. recently completed throughout continued on page 108 





Capture the beauty of Europe 
with affordable prices. 










Made in Italy 









Ll 


\ 

) 

| 

Mico Designs connects your lifestyle with the | 
finest European designs and craftsmanship. | 
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Mico Designs Ltd. 
Chicago, IL 9 312.243.0770 
Aeailable through architects, interior designers, decorators and select shownboms. www.micodesigns.com 
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Tudor Revival on the 


Gold Coast 


ae Manhattan ar- 
chitect Henry Corse’s 1937 
Dickerson House, in Mill Neck, 
New York, is a prime example 
of late~Tudor Revival architec- 
ture with Cotswolds-inspired 
features. It has the customary 
steeply pitched gables, small- 


paned casement windows and 
slate roof, but in place of the 
painstaking stone-block con- 
struction a more practical brick 
facing is utilized, its surfaces 
partially dressed in mortar for 
enhanced rusticity. The living 
room (left) has a Gothic-style 


hammer-beam ceiling. There 
are 10 bedrooms and 10.75 
baths. The 13.5-acre property 
occupies a hilltop, lending the 
house and its multiple gardeng 
vistas that span Oyster Bay 
Harbor. $7.25 million. 

Call 516-676-2230. 0 





srighteners... 


sed to think looking old was all about wrinkles.. 


|| a bit smoother, but when you get up close, they really don’t look that much younger either. Something is... well... a little “off.” 
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. but I was PROD Ub ee aU rM aur lala mole 
's more to do with skin color and something called “brightness scale” or “full-spectrum reflectivity” than it does with wrinkles. That’s why Facial 
2ners (not the old-time “age spot” removers, but new formulations designed to brighten skin all over your face) are replacing wrinkle creams as 
aCe growing product category at prestige cosmetic counters around the globe (not only with the 50-plus boomer... but with the under-30 
ition as well). Want to know why? Facial Brighteners make you look younger... much younger. 





hs about this... we all know someone who's been injected with Botox” or had some type of “work” done on their face... their 
kin just doesn’t have that bright, radiant glow of youth... still kind of dull, still kind of splotchy, still kind of lifeless (what experts 
llow”.. what we politely call “mature”). 


PImMMM Nm N (er Mase eT) shifting their attention from wrinkle creams to Facial Brighteners... 

3 them the single most “must-have” new anti- -aging product on the market today. But... do Facial 
sners really make you look that much younger? Are they worth the money? Or is it all simply hype? 
iswer might surprise you (as much as it surprised me). 


So why does our skin 
color turn as we age? 
According to Dr. Richard Wells, PhD, 

Director of Scientific Affairs for Bremenn 
= Research Labs” (the pigmentation 
specialists who brought you Hylexin’ 
1e world’s #1 formula for serious dark 
5, and Lumedia; the hottest-selling Facial 
ener on the market), changing skin color 
lot to do with light waves, color frequencies 
ow light is reflected. “As we age, proteins 
skin’s epidermis become cross-linked and 
losing transparency and the ability to 
olla Cola -t-m ALU Ic-10] 1 ale Mla e- Me 8-1 ame l-lae 
ousey,’ if you will, pallor. Unlike simple ‘age 
‘emovers, new-generation Facial Brighteners 
*Signed to be used over the entire face and 
ly restore the color of your skin’s appear- 
They make you look younger by increasing 
‘Kin's brightness scale and amplifying full- 
van reflectivity, luminescence and (olla aa 
lite a breakthrough.” 


) Bt Deen Cues 
gedge skin care. They enhance the color of 


: ee ale 
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el, beauty editor. www MyFreeDiet com 


your skin... SO you use less makeup, less con- 
cealer... and you don't look like you’re trying 

too hard to hide your age. You just look naturally 
younger. 


Once I| understood that dul, age- 
spotty and discolored skin makes you look older 
than a face full of wrinkles, | couldn’t wait to get 
my hands on a tube of Lumedia Facial Brightener. 
(The great thing about being a beauty editor is 
free samples!) 


Right now, Lumedia Facial 


oye htener from Bremenn Research Labs 
has got all the buzz. While the company says that 
participants in clinical trials saw younger, brighter, 
more radiant-looking skin in 29 days, | actually 
saw an amazing difference in less than a week. 
My face looked younger... healthier... 
My skin looked beautiful... really. Don’t get me 
wrong, I’m not ready to give up all my wrinkle 
creams just yet, but | must admit, Lumedia made 
an amazing difference. You’ve got to try this stuff 
for yourself! 


t Botox’ is a registered trademark of Allergan, Inc 
All trademarks are the property of their respective owners 


and glowing. 





So... if you want to get 


rid of eet de try StriVectin’ from 
Klein-Becker, Botox” from (enn or a facelift 
from your friendly neighborhood plastic surgeon. 
But if you really want to look younger and get rid 
of the appearance of telltale age spots and blotchy 
discolorations, while restoring that “baby-like” 
glow and radiant look of youth, you need to try a 
Facial Brightener. And based on my experience, 
there’s nothing more revolutionary, more exciting 
or more effective than Lumedia. 


Having trouble finding tumedia 
Facial Brightener? Your best bets are Saks Fifth 
Avenue, Bloomingdale’s, Macy’s or Sephora. $90 
for a 3-ounce tube (about a 3-month supply... 
not bad). See you at the Lumedia counter! 


P. re D If stores are out of stock, you can order 
directly from Bremenn Labs. 


Call 1-800-535-6412 


or visit BremennLabs.com. 
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a remarkable turn of events, 
arguably one of the strangest 
in the history of cosmetics, 


women across the country are putting a stretch-mark cream called 
StriVectin-SD® on their face to diminish the appearance of fine lines, 
wrinkles, and crows’ feet. And, if consumer sales are any indication 
of a product's effectiveness, StriVectin-SD is nothing short of a 
miracle. Women (as well as a growing number of “Boomer” men) 
are buying so much StriVectin-SD that finding a tube at your local 
cosmetic counter has become just about impossible. Has everyone 
gone mad? Well... not really. 


Scientific Breakthrough or Dumb Luck? 

Although StriVectin-SD’s functional components were 
already backed by clinical trials documenting their ability to 
visibly reduce the appearance of existing stretch marks 
(prominent because of their depth, length, discoloration, and 
texture)... the success of StriVectin-SD as an anti-wrinkle cream 
was “dumb luck,” says Gina Gay, spokesperson for Klein- 
Becker, maker of StriVectin-SD. 

“When we first handed out samples of the StriVectin formula 
to employees and customers as part of our market research, the 
sample tubes were simply marked ‘topical cream’ with the lot 
number underneath,” Ms. Gay explains. “As the samples were 
passed to friends and family, the message became a little 
muddled and some people used this ‘topical cream’ as a facial 
moisturizer. As we began to receive feedback from users, like ‘1 
look 10 years younger’ and ‘I can’t even notice my crows’ feet,’ 
we knew we had something more than America’s most effective 
stretch-mark cream. The point was driven home as store owners 
began reporting that almost as many people were purchasing 
StriVectin as an anti-wrinkle cream as were buying it to reduce 
stretch marks.” 

Dr. Daniel B. Mowrey, PhD, 
Scientific Affairs, says, “Clearly, people were seeing results, but 
we didn’t have a scientific explanation as to why this wrinkle 
based on the incredibly 
positive reports, | started using it myself applying StriVectin 
Mowrey adds 


Klein-Becker’s Director ot 


reduction was occurring. However 


to my face after shaving.” D1 On a personal 


note, my wife tells me | haven't looked this good in years 


All trademarks are the property of their respective compan 
* Botox® is a registered trademark of Allergan, Inc, The only indication approved by the FDA tor 


temporary improvement in the appearance of moderate to severt 


Study References 
'PO438 “Relevance of antiwrinkle treatment of a peptic 





PO179 “Pentapeptide offers improvement in human phot 


| Advertisement | 


Dumb Luck Strikes Again! 

Then, on Tuesday, July 2, 2002, at a meeting of the 20th 
World Congress of Dermatology in Paris, France, a series of 
studies detailing the superior wrinkle-reducing properties of a 
patented oligo-peptide (called Pal-KTTKS) versus retinol, 
vitamin C, and placebo, on “photo-aged skin” was presented. '* 
“As luck would have it,” Dr. Mowrey states, “the anti-wrinkle 
oligo-peptide tested in the breakthrough clinical trials turned 
out to be a key ingredient in the StriVectin cream.” 

In the trials, subjects applied the patented peptide 
solution to the crows’ feet area on one side of the face, and 
a cream containing either retinol, vitamin C, or a placebo to 
the other side. 

Subjects in the Pal-KTTKS/retinol study applied the cream 
once a day for 2 months and then twice a day for the next 2 
months. Using special image analysis, the study's authors 
reported “significant improvement” in the appearance of both 
overall skin tone and unsightly wrinkles for those women using 
the peptide solution. 

Better yet, at the 2-month halfway point, the peptide 
solution worked nearly 1.5 times faster than retinol (in 
measured parameters), and without the inflammation retinol 
often causes in sensitive skin. As was expected, the results of 
the remaining studies confirmed that the Pal-KTTKS solution’s 
effectiveness at reducing the appearance of fine lines and 
wrinkles far exceeded both vitamin C and placebo. 

A smoother, younger complexion, with less irritation and 
faster results — all without expensive (and painful) peels, 
implants, or injections. 


Better than Retinol and Vitamin C, 
But Is StriVectin-SD’ Better than Botox”? 


Dr. Nathalie Chevreau, PhD, RD, Director of Women’s 
Health at Salt Lake City based Basic Research® exclusive 
distributor for Klein-Becker, explains, “Leading dermatologists 
agree that Botox Cosmetic is the preferred treatment tor 
glabellar lines, that tiny little space of moderate to severe lines 
between the eyebrows. But ever since it was discovered that 
StriVectin could reduce the appearance of fine lines, wrinkles 
and crows’ feet... the kind of fine lines, wrinkles, and crows 
feet that can add 10-15 years to your appearance and which 
medical treatments often leave behind... skin-care 
recommending, and 


costly 
professionals have been 
StriVectin.” In tact, 


alternatives are better 


yo 
USINS 


researchers believe non-invasive 


because, Dr. Chevreau continues 
“Topical creams and gels offer gradual, continual results, while 
the effects of injections, facial peels, and dermabrasions are 
rougher on the skin and wear off 

In other words, StriVectin-SD helps give you a youthtul 
healthy, glowing complexion taster than retinol, far superior to 
vitamin C, and without irritation, needles, or surgery. Even better 
many dermatologists and plastic surgeons recommend StriVectin 


in conjunction with cosmetie procedures, including Botox 


Cosmetic Breakthrough 


Better 
nanBotox? 


“The Stretch-Mark Cream Turned Anti-Wrinkle Phenomenoy } 



























































So, if you see someone app 
anti-stretch mark cream to their faq 
think they've gone off the deep 
they may be smarter than you #f 


Having a hard tim 
finding StriVectin-S 


If you’ve been searching for 
StriVectin-SD, you already kr 
it’s become almost impossib 
to find. Don’t bother with Ne 
Marcus, they don’t have it. 
best bets are 
SEPHORA shops, PAR 
RC aE) ee OC 
ey) CRU Vi et) 
try to keep it in stock) or, be 
it or not, the pregnancy sect 
of your local GNC or high-er 
supplement retailer. To be 
absolutely sure, you can ord 
StriVectin-SD directly from Ky 
atte <1 1 | 
' 


1-800-564-9138 


yee melee Ls 
www.StriVectin.com 


Since StriVectin-SD was des 
as a stretch-mark cream, it ¢ 

in a large, 6-ounce tube. At | 
$135.00, StriVectin-SD is not? 
cheap... but when used as 2 
wrinkle cream, one tube w 
approximately six months. & 
the way, StriVectin-SD is bag | 
by Klein-Becker's money-ba | 
eee) Cl MLD len 

ele See Bee ees 
Tee Me ee 
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refund... no questions as 
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Call 1-800-564-91? 
or order online a 
ata lish aa tine! 
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Espectaculares Casas y Haciendas de México 
at www.johansens.com 








op row, left to right: Hacienda Xcanatun - Casa de Piedra, Mérida; Hacienda de San Antonio, Colima; Casa Velas Hotel Boutique, Puerto Vallarta; 
acienda San Angel, Puerto Vallarta. Middle row, left to right: Casa Oaxaca, Oaxaca; Casa Limon, Malinalco; La Casa de la Marquesa, Querétaro; Casa Nalum, 
slum. Bottom row, left to right: Casa Natalia, San Jose Del Cabo; Dos Casas, San Miguel de Allende; Casa Vieja, Mexico City; Hacienda Los Laureles - Spa, Oaxaca 


/isit johansens.com to view our 2007 international collection of more than 
1,300 recommended hotels, inns, country houses, chateaux, resorts and 
spas. Each one annually inspected, so you experience only the best. 


THE FINEST HOTELS & SPAS IN THE WORLD 













James and Lisa Cohen commissioned Montecito, California—ba 
architectural designer James Nigro and Manhattan-based interior 
designer Alexa Hampton to help shape a Tudor-style house for ther 
















ames Cohen is president and CEO 


of Hudson News, the operator of 


500 newsstands and specialty shops 

in airports and other transportation 
terminals and one of the biggest dis- 
tributors of books and magazines in the 


U.S.; his wife, Lisa, is creative director of 


the family-owned company’s new-concept 
stores. It was, however, a fine o/d concept 

an ancient one, in fact—that they settled 
on for their new house. Having recently 
acquired an exceptional property just 20 
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BY ADDRESSING EVERY LAST DETAIL 


Architectural Design by James Nigro/Interior Design by Alexa Hampton/Text by Steven M. L. Aronson 
In-Progress Photography by Billy Cunningham/After Photography by Scott Frances 


minutes from midtown Manhattan—eight 
acres abutting an 18-hole golf course in 
a sylvan enclave on the Palisades, hard 
by the Hudson River—the Cohens con- 


cluded that the immemorial warmth of 


the ‘Tudor style best suited family living. 


The husband was attached to the idea of 


a traditional ‘Ludor, since he had grown 
up in one in a neighboring town, and the 
wife had a family connection to a Tudor, 
as a teenager she had “fallen in love” 
with her uncle the comedian Alan King’s. 


too 


near the Hudson River. LEFT AND BELow: With a front elevatie 
characterized by multiple curved parapeted gables, Nigro’s desig 
recalls the grandeur of the historic houses of Kent, England. _ 


Opposite: In the 24-foot-high entrance hall, the eye is immedi- 
ately drawn to the abundance of intricately detailed oak millwork— 
all of it given a dark brown finish to impart a greater sense of wel- 
coming warmth. The first- and second-floor wallcoverings 
Lee Jofa. The Gothic chair is from Newel. Lantern, Carlos de la 
Puente. Samuel & Sons table skirt trim. Stark carpet. 












are from 
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“But we were determined to take it a ste 
further and build the ultimate,” she 
counts. “A one-of-a-kind.” 

The two of them traveled to Englan 
for inspiration—concentrating on th 
county of Kent, where Tudor reign 
“Hampton Court was also a referenc} 
point,” Lisa Cohen says, alluding to Kin 
Henry VIII's magnificent Tudor pala 
just outside London. When they hire} 
architectural designer James Nigro, 0 
the strength of a big house he had bui 
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The living room. On the lyre-based table at right are an English 
mahogany jar and an acorn finial, from Amy Perlin.LeeJofa 
drapery fabric. Console table urn lamps, Niall Smith. Floor ie 
at left, Vaughan. Vase lamps, right, Lee Calicchio. Chandeliers, a BPG 
Ors a PBaltencm@ titties ouuac Cee diee los co o B 
chair fabric, Clarence House. Kravet fabric on Napoleon 
chairs, right, with Scalamandré gimp. Slipper chair damask ee 
OO en ea Rea mr OR aoe ecw ee Clean 
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IN PROGRESS 





















The garden room. Stark carpet. ere pire 
Pilani erences [Orme eS le 
te entineenoe Chaise welt, Cowtan & Tout. 
Armchair cushion cord, Samuel & Sons. Sofa 
PARR saan er oes Reel ioe 
Brunschwig & Fils. Lamps, Lee Calicchio. Lan- 
terns, Charles Edwards. Birdcage, Amy eositie 
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BeLow: The dining room. Above the marble 
fire surround hangs a painting of the future 
Elizabeth I, a copy of the Royal Collection 
portrait that the Cohens commissioned. Car- 
pet, wallcovering and fabrics on chairs, Stark. 
Side chair gimp, Samuel & Sons. Green-mar- 


IN PROGR 


ble tazza, right, Lee Calicchio. 


POSITE LEFT AND Agove: The library. Kravet 

a fabric. Fabrics for draperies, sofa pillows and 
pdermeier chairs, Clarence House. Drapery 

¢, sofa welt, pillow trim and gimp on Bieder- 
ier chairs, Samuel & Sons. Drapery fringe, 
plamandré. Stark carpet. Desk chair, Niall 

ith. Oppostre RiGut: Lisa and James Cohen. 


a friend of theirs, he told them right 
, “I do French Chateau, I do Italian or 
anish Villa—I’ve never done English 
anor.” Leave it to Lisa Cohen to intuit 
it he had a Tudor in him—besides, she 
uld be on hand, with her background in 
history, to advise and refine. “I sweated 
t every detail of this house,” she says, 
dling with a sigh, “Everyone did.” 


The most coercive of those details were 
the bricks, the glass, and the slate. “We had 
to search the whole country before we 
found someone—in Idaho or Ohio—who 
had the honeycomb kilns that you need to 
make authentic Tudor clinker bricks, and 
then my husband insisted on inspecting 
every single brick to see that it was prop- 
erly cracked and banged and aged-look- 
ing.” For the glass, nothing but restoration 
leaded would do—the kind where, “when 
you drove up, the light would catch it 
on different planes, and it would scintil- 
late, like a jewel pattern, like in the old 
castles.” The slate, for its part—undulating 
and four times the normal thickness—had 


Sa 


to be painstakingly distressed on-site. 

And then there were the gables. It was 
“practically impossible in this day and 
age,” Lisa Cohen claims, to find artisans 
capable of making precast stone gables 
the old-fashioned way, in molds. “Those 
gables took so much out of us—those, 
and the porte cochere. We lost so many 
craftsmen to exhaustion. And because we 
wound up with 13 gables, we called the 
house “Iwelve Gables.’” 

At more than 25,000 square feet and 
with at least 15 bathrooms and 13 fireplac- 
es, this is an English Tudor with an almost 
feudal roominess and amplitude. “Though 
our old place was only just around the cor- 
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ner, we feel as if we’ve gone all the way 
from an American suburb to the English 
countryside,” she confides—an impression 
that the big fieldstone gates, the long ap- 
proach, the stone-edged, bass-stocked 
lake, and the brick-walled motor court 
do nothing to dispel. 

James Nigro made the building's main 


wing shallow front-to back, and very wide, 
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in order to maximize the light; then he 
angled some of the other wings 45 de- 
grees SO that “80 percent of the rooms in 
the house would have views of the garden 
out back, the golt course to the side, and 
the lake and the Ramapo Mountains in 
front.” He threw in some Flemish and 
Jacobean touches and a storybook tur- 
ret. The entre southern wall is radiused, 








with the garden room fanning out in 
columned, groin-vaulted pleasance 
loggia. And the living room is rem 
able for its Olympian scale (50 by 40 t 
double-story leaded bow W indow, 24+ 
coftered oak-beamed-and-stenciled 
ing, and two Juliet balconies. 

The satellite rooms are also gene 
but they feel intimate, thanks to the 





tails (mostly dark oak throughout, ex- 
pt for walnut in the family room and a 
i tterscotch-colored wood called avodire 
the den) and the flooring, which Lisa 
shen chose herself (tumbled Mexican 
her-colored limestone with ebony cabo- 
on details in the 24-foot-high entrance 
‘Las well as in all the first-floor hallways; 
azilian oak in the living room; Tunisian 






mandré sofa tape and welt. 





AFTER 







mosaic tiles in the bar rotunda and the 
garden room...). The colors also serve to 
warm things up: parrot-green in the gar- 
den room; blue and white in the breakfast 
room, pine-green and rusty coral in the 
family room; blue and brown in the li- 
brary; gold, peach, and paisley in the den; 
and in the living room, accents of mus- 
tard and irradiating red. The dining room 


Asove: The rear elevation, with its half-timbering and pat- 
terned brickwork. The Cohens had the clinker brick specially 
made for the house, and the slate for the roof was distressed 
on-site. For the windows, they used leaded glass. 


ABOVE AND Lert: In the vault-ceilinged master bedroom, 
French doors let in fresh air and sunlight. Bench gimp and 
drapery trim, Brunschwig & Fils. Bedside tables, Hickory 
Chair. Fabrics for sofa and front sofa pillows in the sitting 
room beyond, Travers. Kravet back sofa pillow fabric. Scala- 


The two of them traveled to 
England for inspiration— 
concentrating on the county of 
Kent, where Tudor reigns. 


boasts both a royal red (courtesy of the 
damask garment worn by Elizabeth I, the 
fifth and final monarch of the Tudor dy- 
nasty, in a copy of a portrait in The Royal 
Collection that the couple commissioned 
for themselves) and a Scottish plaid (the 
wool fabric selected by Cohen for the walls 
as a foil to the dark wood tones). 
continued on page 195 


www.ArchitecturalDigest.com | 121 














Int th | 
hwo eC | 
ACCENTUATING THE NATURAL VIRTUES | | 
OF A CORNER APARTMENT ON t 
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Interior Architecture and Design by 
Shelton, Mindel & Associates 
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Text by Michael Frank 


After Photography by Michael Moran 


he highly articulate 

Lee F. Mindel has 

this to say about 

the way he and 
Peter L. Shelton, his longtime 
collaborator, approach the 
challenge of an apartment ren- 
ovation: “The main thing is to 
identify the problem of a space 
and to reduce it to its purest 
essence. People get distracted 
when they buy an apartment. 
They go from falling in love 
to having buyer’s remorse so 
quickly that they can’t calm 
down and ask the most primal 
questions. What makes a place 
tick? What about its context is 
special? Is there some quality 
of the building that should 
be celebrated? How does the 
light work? What is it about 
the owner that brings specific- 
ity to his home? And, finally, 
what can we, as architects and 
designers, do to present the 
clients as the best they can be, 
given who they are?” 

He pauses. “We ask and try 
to answer all these questions, 
then we throw them out the 
window and let intuition take 
over. Only then can some- 
thing truly interesting happen.” 


For a pair of returning el 
ents who had recently acquire 
a special apartment on Centr 
Park West, Shelton and 
del began by working dow 
their list. There was a goc 
deal that made this apartme? 
tick. It was in a spirited Ar 
and Crafts building built L 
Henry Wilkinson in 1910. Th. 
unit Shelton and Mindel’s ch¥ 
ents chose, on the 12th floc 
faced east and south over th 
park and had a corner view th 
was “on a scale,” Mindel sa 
“that still made you feel ce 
nected to the magnificent city 
inhabits.” There was excelle 
light; there was a nice rhyth 
of windows with a glazed de 
that opened onto a balcor 
the building retained a stre 
Arts and Crafts flavor. 

At the same time, a lot y 
lacking. There were too 
too-small rooms; while th 
were typical of the early 20 
century, they felt claustroph 
bic in the early 21st. Radiate 
were exposed. Air-conditioni 
units were slapped into the 
precious park-facing windoy 
which began to feel rather 0j 
flimsy for the direction t| 


“Tt was a series of static spaces,” says Lee F. Mindel, who, with his partne 
Peter L. Shelton, brought se: ale and light to a couple's corner apartment | 

in a 1910 building in Manhattan. Anove Lert: The entrance hall had a da) 
ed wallcovering. Lert: The architects chose a bright green hue to “fore- 

shadow the park.” Georg Jensen vase. Opposrre: The balcony off the livin 
area, Emphasizing the dramatic Central Park vistas was one of the bigge: 
challenges. “We had to reorient the apartment's relationship to the view! 
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Asove: The dining area’s English Arts and Crafts table and Danish chairs OpposiTE INSET AND Opposite: “Hideous would have been a nice word for it,” 
date back to the era of the building. “There’s a straightforwardness to the Mindel says of the former kitchen, which the architects streamlined with 
furniture that expresses the owners’ appreciation of art, culture and inter- Corian counters and stainless-steel cabinets from Bulthaup. They opted 
nationalism,” Mindel remarks. A floating cabinet offers additional storage for open storage above the sink. “The things that stand out on the shelves — 
and allows light to filter into the entrance hall. BELow: The floor plans. don’t need to be enclosed.” Recessed lighting was installed throughout. 








apartment was heading in— 
freer and more modern, ane 
as luminous as possible. 
When Shelton and Min 
del got to the point of letting 
their intuition float over thi 
potentially beautiful space, i 
settled on what they saw as thi 
apartment’ key feature: its em 
velope, with its splendid vi 
over the park and the spread 6 
the city. The solution they cam 
up with is simplicity incarnate | 
though naturally it was compli 
cated to engineer and finesse 
They devised a bay system og 
envelop the envelope. 1 
By constructing this serie} 








1 ENTRANCE HALL 5 KITCHEN Pa pot 

2 LIVING AREA 6 MASTER BEDROOM of bays around ts an 
3 DINING AREA 7 BATHS windows, the architects solve 
4 GUEST ROOM/OFFICE 8 VANITY many problems at once. Firs 


they made the windows seem 
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larger than they indeed are. 
They came up with places to 
conceal the heating, air-con- 
ditioning, sound and electri- 
cal systems. And finally, in 
the remaining available bays, 
they created open areas for 
artwork and books and closed 
ones for storage. All this meant 
that when the wall came down 
between the dining area and a 
guest room that would double 
as an office, the resulting ex- 
panse didn’t feel cobbled to- 
gether but made with deliber- 
ateness and care. 

When it was time to re- 
build the apartment they had 
taken apart, Shelton and Min- 
del used traditional, but never 
fussy, millwork and detailing. 
‘They devised a coffered ceil- 
ing that seemed appropriate 
to the building while helping 
to conceal some odd junctures 
that resulted when the floor 
plan was reworked. They used 
lighting that made architec- 
tural sense (no recessed spots 
within the coffers, for exam- 
ple). And they were particu- 
larly clever about resolving the 
most challenging rooms: ‘The 
old master bath became a tiny 
vanity for the wife, while the 
new bath was relocated in a 
former closet, and the entrance 
hall became delineated by a 
wall that contains storage but 
stops before the ceiling, so that 
the light, coffers and moldings 
remain unbroken through the 
common areas. “This is very 
modernist planning,” Mindel 
| asserts, “though with historical 

















execution. We weren’t trying 
to be revivalist, but we wanted 
to respect the building and ba- 

sic identity of the space.” 
‘They were also following the 
wishes of their clients, a painter 
continued on page 195 


“So it didn’t seem so spanking new, 
we made loosely slipcovered sofas 
that don’t call attention to them- 
selves.” Tor Lerr AND Ricut: The 
guest room, which doubles as an 
office, has chairs by Jean Prouvée, left, 
and Hans Wegner, Orrefors bowls 
on low table by Shelton, Mindel. 
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“When the building went up, the notion of enclosure, coziness and luxury 
was very different from what it is now.” OppostrE RIGHT AND Tus PAGE: 
The master bedroom, which features the same palette used in the living 
areas, is “the most intimate space,” Mindel says. Furnishings include a wall 
light by Jean Royére and a bedside table by Josef Frank. 
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NN EXPANDED AND REIMAGINED RETREAT 


IN MARTHAS VINEYARD GETS A NEW LEASE ON LIFE 


chitecture by Robert A. M. Stern Architects/Interior Design by G2 
xt by Joseph Giovannini/After Photography by Peter Aaron/Esto 


ike Cinderella, there 
are once-upon-a- 
time houses that 
undergo a complete 
nsformation from the plain 
d barefooted to the beauti- 
and high-heeled. Or, as the 
hitect Robert A. M. Stern 
lains about his renovations: 
very now and again we put 
the glass slipper.” 
Before the ball, a couple’s 
puse on Martha’s Vineyard 
as a rambling affair caught 
a confusing identity crisis 
mewhere between modern 
ft, traditional barn, ranch 
puse and Shingle Style cot- 
pe. Iwo wings—one for bed- 
oms and the other for an 
-in-one living room, dining 
om and kitchen—angled off 
bm a center that did not hold: 
here was nothing welcom- 
gy,” says Stern’s partner in 
arge, Randy Correll. “You 
d to figure out where the 
pnt door was.” 
It was a house with plenty of 
are footage and volume but 
» magic. It lacked character 
d focus; the composition was 
pak and the moldings thin. 
e cumulative effect was that 
20 acres of scrub oak for- 
, It didn’t have the presence 
carry the site—not enough 
hitectural stature for the 
read. “Often we just recom- 
‘nd taking a house down, 
it this one was a relatively 
w structure, from the late 
80s or early 1990s, and it 
‘med criminal to demolish 
says Correll. 
‘We liked the footprint,” 
\'s the wife. “And we saw the 
bcential. It had a great room 


with a big kitchen. I thought 
Bob could make it into a Stern 
house. I’ve admired his work 
for years.” 

However, the deep make- 
over required more than a 
quick stroke of a magic pencil. 
It took three years and three 
phases to complete, with time 
out for the summers that the 
couple and their children, two 
dogs and cat spend here. The 
bedroom wing was the first to 
be remodeled, then the living 
room wing, and finally the en- 
trance in between, which the 
architects expanded to include 
a second floor. 

The result is a generous, 


white-trimmed Shingle Style 
house with wings that hold the 
site while bracketing a two- 
story entrance structure, very 
much a house within a house. 
The entrance is no longer a 
weak hyphen between parts but 
a boldly detailed centerpiece 
that binds the composition to- 
gether in a clear hierarchy. 
Stern and Correll started the 
transformation by reorganiz- 
ing the great room into dis- 
crete units. They borrowed 
space from the end of the barn- 
like interior to create what Stern 
calls a “proper kitchen” closed 
off from the living area. Off the 
kitchen, they added an octago- 
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Robert A. M. Stern Architects and 
G2 interior designers remodeled 

a couple’s house on Martha’s Vine- 
yard. Asove: The entrance hall, 
which was wholly reconceived, was 
given a floor of limestone and terra- 
cotta, from Paris Ceramics. The 
Japanese bronze vase is from Mar- 
vin Alexander. OpposITE INSET AND 
Opposrre: The old and new facades. 
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ABOVE AND Ricut: The living room, 
made symmetrical with the addition 
of a doorway in the fireplace wall, 
received a Colonial Revival carved 
mantel and paneling. Fireside chairs, 
John Boone. Sofa and chair fabrics, 
Rogers & Goffigon. Drapery fabric, 
Bergamo. Low table, Lorin Marsh. 


nal dining room, with windows 
fanning 270 degrees across the 
landscape, offering a view of a 
new pool and poolhouse. The 
architects tied the dining room, 
living room, entrance hall and 
adjacent library together with 
doorways that open one space 
into the other in a gracious 
processional sequence. Each 
room is separate, but the 
lineup confers the sense of a 
whole greater than the sum of 
the parts. 

Beyond the reorganization, 
the architects systematically 
tuned up the details. In the 
living room, they designed a 
new lining of wall-to-wall pan- 
eling at one end, centered on 
the fireplace, at a height that 
gives the tall room a second, 
more intimate scale. Che white 
woodwork also lends a tradi- 
tional, more formal character 
to the room as it recalls the 


historic homes of nearby Edgar- 
town. The architects made the 
front windows and the French 
doors that face the rear porch 
wider and taller, opening the 
space to the outdoors. They 


also expanded the rear porch 
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BELOW AND Lert: The kitchen and the dining 
room. Stark shade silk and dining room sheer. 
Waterworks backsplash. Siematic cabinetry. 
Sub-Zero refrigerator drawers in island. Viking 
range and hood. McGuire stools, with Edelman 
leather. Dining table, Profiles. Sconce, Marvin 
Alexander. Chair cushion fabric, Jim Thompson. 


so that in the summer it works 
as a second living room. The 
strong, continuous line of the 
low porch acts as a visual plinth 
unifying all the sections. 
With the deep, classically 
disciplined moldings, Stern 
and Correll elevate wood- 
work to the status of architec- 
ture. But the architects also 
leave room for other arts. The 
wife, who started summering 
on the Vineyard a generation 
ago, before the birth of her 
children, was familiar with the 
rich tradition of crafts on the 
island, and she invited local 
artisans to create a decorative 
subtext within the house. Two 
fireplaces were composed by 
the noted Vineyard stone art- 
ist Lew French, with stones 


signed informal interiors with 
roomy sofas and big armoires 
that domesticate the scale of 
voluminous spaces. 

But the piéce de résistance, 
the place where the architects 
really came into their own, is 
the entrance, where they re- 
cast the whole house. “It was 
our one key move,” says Stern. 
With a taut and erudite inter- 
play of columns, pilasters and 
window trim under a gambrel 
roof with dormers, the new 
entrance is intriguingly dense 
and complex. 

Guests now know where 
the front door is, and the gen- 
erous entrance hall, with its 
beam ceilings, greets them 








and slate arranged in differ- 
ent patterns, from whimsical 
to geometric. Margo Datz, a 
muralist, painted landscapes. 
The San Antonio firm G2 de- 


BELow: Part of the new two-story addition, the 
study has a circa 1790 French mantel and trumeau, 
from John Rosselli. Access to the room is provid- 
ed by a secret passage below the stair or from 
the library via the terrace. Stark carpet. Chande- 
lier, Marvin Alexander. Floor lamp, John Boone. 


BEFORE 
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Axsove: The second-floor landing, 
just off the master bedroom, is illu- 
minated by a skylight and a clere- 
story. ABOvE RiGutT: In the master 
bedroom, detailed millwork gives 
the space architectural distinction. 
Drapery linen, Bergamo. Floor 
lamp, John Boone. Opposite: The 
first-floor plans, then and now. 
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with some pomp and much 
circumstance, while directing 
them to the living room, the 
library opposite, the porch 
and a wide lawn edged by for- 
est. A curving staircase winds 
languorously upstairs to a new 
master bedroom that acts as a 
retreat for the wife. “When it 
gets too busy downstairs in 
the dining room at breakfast, 
I take my coffee upstairs and 
read, often on that very pri 


a 





vate terrace off the bedroom.” 

For all the current slogan- 
eering about thinking outside 
the box, there are those archi- 
tects who prefer to stay within 
the box and make the most out 
of received architectural wis- 
dom. Stern, known for honor- 
ing historical context, respects 
the box and its traditions. 

But what distinguishes 
Stern’s boxes from others is 
the masterful woodwork and 







trim that animates his hous 
with detail, scale and wit. 

the couple’s Martha’s Vim 
yard residence, he took an 
mic moldings and made the 
graphic and crisp, like J 
starched cuffs and collars 

a white dress shirt. Mies ¥ 
der Rohe said that God is 
the details, but Stern gets mo 
specific, demonstrating thatt 
Deity resides in the moldin 
and trim. © 















First Floor 


1 ENTRANCE 
2 LIVING AREA 
3 DINING AREA 
4 KITCHEN 

5 BATHS 














6 GUEST ROOMS 
7 GARAGE 

8 LIBRARY 

9 STUDY 

10 TERRACE 
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Top AND ABove: Surrounded by gardens, the expanded, redesigned pool- 

house—the design of which echoes that of the house—has a screen porch that 
overlooks the pool. Opposite INsET AND Lert: At the rear elevation, French 
doors open the house to private decks and the common space of the garden 
terrace. White-painted outdoor furniture, Weatherend Estate Furnishings. 
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Discoveries by Designers 

















Prime Finds 
or 25 years Agostino 
Antiques has offered a 
prime selection of 18th- 





and 19th-century furniture, re- 
productions and custom-made 


pieces. In its second Manhattan 





location, the shop continues to 
offer a full range of items and 
services, including restoration 
and upholstery. An Irish Regen- 


cy-style table with dolphin legs 





(right) and a Louis XV carved 
giltwood clock (left) exemplify 
the superlative stock that draws 


designers such as Scott Snyder. 


Agostino Antiques 

1178 Lexington Ave 

New York, NY 10028; 212-988-4821 
www.agostinoantiques.com 
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AD’s Editors Present Designers’ Sources 













Maison Gerard 


Designed by Jean Dupas and 
executed by Charles Cham- 
pigneulle circa 1934, the exception- 
al verre églomisé panels have gold, 
silver and platinum leafs. From the 
Chariot of Thetis mural, they were 
created for the grand salon of 


the ocean liner the Normandie. 





Maison Gerard Ltd., 53 E. 10th St. 
New York, NY 10003; 212-674-7611 
www.maisongerard.com 


“These panels are rare to begin with, and to find five that go together 1s 
unique,” says Gerard Widdershoven, of Maison Gerard. 





Perfect Blend 


ata Los Angeles com- 
panion to Eric Thévenot’s 
decade-old Paris shop, Blend 
Interiors features new designs 
from the owner-designer 
alongside midcentury pieces, 
industrial items, antiques and 
accessories. Ceramics by Jean 
Lurcat, andirons by Adnet 

and a set of 1940s champagne 
flutes from Biot, in the south of 
France (right), are in the mix. 








Blend Interiors 

933 N. La Cienega Blvd. 
Los Angeles, CA 90069 
310-360-7500 


www.blendinteriors.com 


Above, a pair of Na- 
poleon II chaffeus- 
es in the window 





continued on page 158 
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TWO ADJACENT HOUSES FIND COMMON GROUND 
IN THE OLD FRENCH CONCESSION DISTRICT 


Architecture and Interior Design by Chang Bene Design 
Text by Susan Sheehan/After Photography by C. Z. Chai and Bao Shi Wang 











ery rarely are architects and 

designers asked to combine 

two adjacent ramshackle early- 

20th-century buildings into one 
sleek 21st-century residence, but that was 
the felicitous commission that architects 
Shirley Chang and B. Christopher Bene, 
of the Hong Kong-based firm Chang 
Bene Design, received from a Chinese 
|| businessman. 

The larger of the two-story stucco build- 
ings in the leafy former French Concession 
district of Shanghai had been a modest 
three-bedroom residence. Its wood floors 
: and doors, plaster ceilings, small windows § 




















a 


PHOTOGRAPHY AND PLANS COURTESY CHANG BENE DESIGN LTD 





and steep staircase appeared to be sutter- 


| ing from terminal fatigue. A store had oc- “Our brief was to combine two 1920s stucco houses and make 
cupied the first floor of the neighboring them one,” architect Shirley Chang says of the residence she de- 
signed with her partner, B. Christopher Bene, in Shanghai. Tor: 
A plane tree shades the street elevation. ABOvE AND RiGut: The 
| Ses re two uncovered and restored the wood beams in the living area. A 
Ih he challenges were many. The smaller Picasso lithograph is above the mantel, and one by Miré is on the 
building, fc yr example, was two feet lc wer window seat. The Coconut chair is by George Nelson. 





| || building; a spiral staircase had once led 








up toa loft. 


| than the house next door; its floor would 
|| have to be removed and raised. Interest- 
I ing Opportunities presented themselves, 





\ however: A six-foot-wide gap between 
the buildings could be used to connect 


| 
| 
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“The real architectural intervention was the stair tower,” says 
Chang. “We weren't interested in doing historical preservation 
work here. We wanted to build a house for today.” 





AFTER 


Tor Lerr AND Asove: The architects constructed a stair tower in a six-foot-wide gap 
between the houses. “It links the two buildings and the major spaces,” Bene says. Natu- 
ral light flows in through a skylight above. A Verner Panton chair is on the terrazzo 
floor. Tor Ricut AND Ricut: In the dining area, new Shanghai-style steel windows, 
their frames painted black, open onto the garden terrace. 
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the two, and after a significant amount of 
both razing and raising, the combined new 
residence has a larger and more elegant 
entrance hall and a dazzling stair tower 
that joins the new and old structures hori- 
zontally and vertically. 

“The real architectural intervention was 
the stair tower,” says Chang, who was in 
charge of the renovation. “We weren’t in- 
terested in doing historical preservation 
work here. We wanted to build a modern 
house for today.” The new black-granite 
steps are wider than the original ones and 
have lower risers, making them at once 
more aesthetically pleasing and easier to 
climb. A white-lacquered rail is set against 
a backdrop of gray brick. “Many buildings 
in Shanghai were built with gray brick, 
and we found a good amount of it when 
we tore down the walls of the old house,” 
Chang explains. “I thought the bricks were 
beautiful, so I used them on the wall in the 
stair tower.” She had them laid on their 
sides. With the thin side exposed, they 
were stable and required a minimum of 
grout, and she favored the dry-laid look. 

On the hall’s terrazzo floor, which is 
composed of small pieces of white marble 
laid in pale green cement, is a solitary red 
Verner Panton chair she selected for its 
color and style: It is a bolt of color and 
makes the graphic statement Chang want- 
ed for a staircase she describes as “a piece 
of functional sculpture.” 

The gap between the two buildings 
had been covered with a corrugated-fi- 
berglass roof, which the architects had 











BEFORE 


removed and replaced with a 90-degree 
skylight, or lantern, with one vertical plane 
of glass and one horizontal one. “Shang- 
hai’s weather from November to April 
is gray and drizzly,” says Chang. “The 
lantern lets in welcome light. When I 


first saw the house, I took inventory of 


its assets, and one of them was a plane 
tree. Until we installed the lantern, you 
couldn’t see the tree. Now it’s visible and 
forms a green canopy, shading the stair- 


BEFORE © 


AFTER 
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DINING 
AREA 


GARDEN 
TERRACE 


LIVING AREA 


< DINING 
AREA 
—— 
GARDEN 
LIVING AREA 


well during Shanghai’s hot summers.” 

The entrance hall leads to a simple liv- 
ing/dining room with a new walnut floor. 
(“We chose it because it is less traditional 
and less yellow in color than the wood 
normally used in Shanghai,” says Bene.) 
When Chang and Bene removed the 
plaster ceiling, they discovered original 
wood beams, which they left exposed. A 
new window seat overlooks the garden. 
Simple furnishings decorate the space, in- 
cluding an iconic George Nelson Coconut 
chair, which faces a leather sofa. Near it are 
a stripped-pine dining table and a set of 
upholstered chairs. New doors open onto 
a garden. The small kitchen was demol- 
ished and replaced with a state-of-the-art 
kitchen and a breakfast room that extend 
into the former shop. 

Chang and Bene then reconfigured the 
second floor. In the master bedroom, they 
opened up the ceiling to create a double- 
height space out of a previously unused 
attic. A staircase goes up to a loft study 
and a roof terrace. The sunken tub in the 
master bath, formerly part of a bedroom, 
is topped with a domed skylight. 

“The house is really about intimate 
spaces—vignettes, not panoramas,” Chang 
says. “We tried to provide the occupants 
with glimpses of trees and sky and a slit 
of sunlight here and there as they move 
through the house, and that’s what we cap- 
tured in this project.” 0 


KITCHEN 


ENTRANCE HALL 


KITCHEN 


BREAKFAST 
ROOM 





ENTRANCE 


FAMILY 


HALL 
<= || ROOM 


Asove: The first-floor plans show how the former shop was integrated into the house. “The 
kitchen forms the core of the house, and the rooms around it are opened up to create a spatial 

flow,” Chang says. Top AND Lert: The stepped ceiling and walnut cabinets “give the kitchen 
a strong, linear character,” Bene says. A Chinese table and stools furnish the breakfast room. 
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The sunken tub in the master bath is 
topped with a domed skylight. 
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Tor Ricutr ANp RiGut: Chang opened up the ceiling in the master bedroom to create 
a double-height space. “I thought of it in a rather austere manner; simple furniture and a 
balcony—there was no need for embellishment,” she says. A Mission-style chair and ottoman 






Hi 
| AFTER 


are at left. Tor Lerr AND Anove: “The master bath was planned architecturally; there’s 
a shower compartment, a sunken tub and a skylight illuminating it from above,” she says. 
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PLAYFUL COMBINATIONS BRING A SPIRITED 
FEEL TO A GREENWICH WTB Nes2 yNaa0 OBL e on ee 
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SU nee HMO CRO UOR EROS Me RoC CR a 
RKC AOR OLA ECO MUCRLLE Re LESCOL 
‘| that he and associate Valentino Samsonadze made out of Thai chofas. Mo- 
| roccan lanterns hang from the ceiling, which was papered and lacquered 
in silver. Clarence House leopard and brown fabrics. Steel vases from Karl 
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Architectural Design by Peter Napolitano 
Interior Design by Thomas Britt, ASID 
Text by Penelope Rowlands 
Before Photography by Billy Cunningham 
After Photography by Scott Frances 


sapseiibi 


The wife, says Britt (above), was raised in residences of his 
design, so she “grew up with a very visionary vision.” She and 
Britt were in accord about how to achieve the eclectic look 
she wanted. “There wasn’t a lot of deliberation,” she remarks. 


BEFORE 


Ree recs 
he. 


t sort of makes you blush 
a little bit,” the client says, 
teasingly, of the 2,700- 
square-foot apartment 
she and her husband share in 
New York’s Greenwich Village. 
But, truly, blushing is the least 
of it. The living and dining area 
alone, with its 14-foot-high 
ceilings, arresting palette and 
mural-size art, is more likely to 
stop a visitor in his tracks. 





he > 


at 


Which is just the effect they 
hoped for. “What’s really cool 
about this apartment is that it’s 
inspiring,” she adds. “You don't 
get bored with it. It’s cheery and 
exciting. The color and every- 
thing are invigorating.” Having 
grown up in a similar environ- 
ment—the vivid hues, the leop 
ard-print fabrics—she couldn't 
imagine living any other way. 

In fact, she’d known “since | 
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was born,” she jokes, that, like 
her father before her, she’d 
one day commission Thomas 
Britt, the venerable New York 
interior designer, to create her 
first home. “It wasn’t even an 
issue. Tom isn’t my uncle, but 
he seems like my uncle—he's 
just always been in my life. We 
have such great synergy,” she 
remarks. Since her parents have 


lived in Britt-designed houses 


ad 


for the length of their marti 
life together, she knew exact’ 
what to expect. “Tom alwa 
decorates in really bright ex 
ors,” she says. “We're not 
family that’s afraid of color,’ 

In his long career, Britt h 
designed the interiors of sor 


very grand homes; his client ! 


is extensive and distinguishe 


I les certainly seen his share 
unlimited budgets. And wh 





is wasn’t the case here, it 
dn’t diminish his pleasure in 
be task. “She’s a kid,” the de- 
ener says of his client, fondly. 
she’s got it! That girl knows 
hat she wants.” 

Britt, working with architec- 
tal designer Peter Napolita- 


, of his office, dramatically 


nade the residence: “We 
tted the place,” he remarks. 
hile the floor plan remained 


essentially unchanged, much 
of the loft’s detailing, includ- 
ing awkward-looking mantel- 
pieces, plastic crown moldings 
and “rinky-dink cabinets and 
cupboards,” in the designer’s 
words, were replaced. And a 
400-square-foot penthouse 
room was added. 

The designer collaborated 
with another associate, Valen- 
tino Samsonadze, on the inte- 


rior: “We literally cooked this 
up together,” he says. Given 
the budget, the decision to 
use vivid colors was as much 
a strategic choice as it was 
an aesthetic one: “We sort of 
faked it a little bit with color,” 
the client says. 

For the living and dining 
area, she and her husband 
wanted a space they could truly 
live in. “We didn’t want it to be 


OpposITE BOTTOM AND ABOVE: To 
accommodate a new, 400-square- 
foot penthouse study/screening 
room, architect Brian Smith moved 
a water tower. The décor displays 
“the high glamour of the lady of the 
house,” says Britt, who designed the 
sofa. He bought the dhurrie in In- 
dia. The garden was created by land- 
scape designer Matthew Moynihan. 
Low table by Toni Facella Sensi and 
Italian sculpture, Amy Perlin An- 
tiques. Floor lamps, Karl Kemp. 
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The kitchen and diningarea were made less 
CMU RH olen rh Cocn me Maria Where 
PEE ei ceett sco oe eC omN CTO en tes 
Oa crc bone ko on ou Cm ene 
ROC SnO mon nuC ure 
continuity. The elongated custom cabinetry 
EERO IMU E DRO ems bor ea 
ic pots, H. M. Luther. Clarence House chair 
velvet. Vase in window, Bernd Goeckler. 


We wanted it 
to be formal 
but comfortable, 
nothing too 
precious.” 
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ABOVE AND Lert: The master bed- 
room. “To create a light feeling with 
an undertone of fantasy,” says Britt, 
he used a patterned paper, from 
Brunschwig & Fils, on the walls and 
ceiling. Stark carpet. Headboard, bed 
crown and skirt fabric, Cowtan & 
Tout. Manuel Canovas canopy fabric. 
Chest, Bielecky Brothers; screen, 
Amy Perlin; chairs, Maison Gerard. 


a stage. We wanted it to be for- 
mal but comfortable, nothing 
too precious.” They toyed with 
the thought of coral for the 
walls before settling on aqua, 
which was “so much moodier 
at night,” she says—even more 
so after Britt paired it with the 
ceiling, which was papered 
and lacquered in silver. The 
leopard-print accents, which 
she couldn’t imagine living 
without, take the form of sofa 
cushions and tub chairs. Even 
the sisal carpet, with its tiny 
geometric pattern in natural 
and brown, would make any 
visiting cheetah feel at home. 
Two majestic Peter Beard 
photographs, of African scenes, 
dominate the room. The up- 
ward thrust of the trumpeting 
elephant in one of the works is 
echoed in a pair of striking mir- 
rors above the fireplaces; Britt 
and Samsonadze created them 
out of chofas, hornlike finials 
that rise up from Thai temple 
roofs. Both Britt and the client 
wanted these to run full length, 
eliminating mantelpieces al- 
together, until the husband, a 
traditionalist in matters of the 
hearth, demurred. “He ground- 
ed us a little bit when it got 
too crazy,” his wife comments. 
continued on page 196 
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Chinese, Please 
For a never-ending supply of Chinese antiques, designers— 
among them Samuel Botero—head to China Antique 
Furniture. The 20,000-square-foot, fully stocked showroom 
has the distinction of being North America’s largest direct 
importer of antique Chinese furniture. A side cabinet (above) 
in a blue-crackle-lacquer finish and a Ming-style red-lacquered 


armoire (right) are two contemporary pieces. 


China Antique Furniture Inc., 45 W. 25th St., New York, NY 10010 
212-691-1683; www. chinesefurniturecollection.com 


& 


Uptown Delights 


he second location, 
on East 60th Street, show- 
cases Murano glass (left) and 
sleek satin upholstery. Stephen 
Shadley says of Greg Ventra 
and Mark Field’s pair of shops, 
“Uptown there’ an array of 
vintage chandeliers and sconces, 
while downtown, a more inti- 
mate atmosphere features case 


pieces and additional lighting.” 


Venfield, Inc., 227 E. 60th St 
New York, NY 10022 


212-588-9436; www.venfieldnyc.com 
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AD’s Editors Present Designers’ Sources 
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arleton V 


4 linen-and-jute print, Bolton Scroll, from 
varleton V (212-355-4525), has a companion 
wallpaper. Among the five colors are greige 
(shown), antique yellow and dusty pink. 
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Bellacqua Beauty 


razilian-born Alessandro 








David’s Los Angeles shop 
Bellacqua is a cultivated mé- 
lange of periods and styles. 
From a French Art Déco sculp- 


et, Me Me. ZA |) 
y 


ture of a leopard (above) to a 
Vienna Secessionist mirror, 
circa 1905 (right), David selects 
only the items he finds beautiful. 
He is fearless in his hunt for ob- 
jects and in mixing feathers from 
Brazil and African baskets with 
Baroque and Bauhaus pieces. 


Bellacqua Antiques and Fine Arts 
638 N. Robertson Blvd. 

Los Angeles, CA 90069 
310-659-5655; www.bellacqua.com 
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Center Stage 


Among the high-quality 17th- through early-19th- 
century furniture at N. P. Trent Antiques in West 
Palm Beach, Florida, is a Russian Neoclassical center 
table. The circa 1820 Karelian-birch table has ebo- 


















































nized drops at the tips of the draped frieze and ebo- 
nized rings on the hexagonal fluted support. 













N. P. Trent Antiques, 3729 S. Dixie Hwy. 
West Palm Beach, FL 33405; 561-832-0919 
www.nptrentantiques.com 
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A CAREFUL RESTORATION BRINGS A 
IS TH-CENTURY STONE RUIN INTO THE PRESENT 


Architectural Design by Paolo Mariotti 
Interior Design by Mark Long Fletcher 
Text by Christopher Hall 

After Photography by Mario Ciampi 


$Y MARK LONG FLETCHER 
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AFTER 


- INSET AND Lert: “Our goal was to build a home 
that our family could use for generations,” says 

BEFORE one of the owners of a 600-year-old abandoned 
farmhouse near the Tuscan town of Anghiari. 
With the help of Nicholas Risley, who specializes 
in restoring historic Italian farmhouses, the ruin 
was transformed into a handsome villa while 
retaining its authenticity. Top AND ABove: The 
main and second-floor entrances. 
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Asove Lerr AND Lert: The entrance hall and stairway. Tuscany’s strict an 
tiquity laws limit alterations, so not even a window could be moved durin 
the rebuilding. Anove: The living room. Mark Long Fletcher, of Dallas- 
based John Phifer Marrs, designed the interiors. Sofa fabric from Brunschw 
& Fils. Bergamo acanthus floral and Robert Allen yellow patterned velvet 
pillow fabrics. Bench fabric, Schumacher. Chair fabric, Lee Jofa. 
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thas taken millennia of human toil to 
create the Tuscany of popular imagi- 
nation, that orderly, well-tended 
landscape of vineyards, olive groves 

ad ancient hilltop villages. But there are 
| pockets of this fabled Italian region 
it man has not entirely tamed, and the 
id hills outside the walled town of An- 
Piari, at the eastern edge of Tuscany, are 
1iong them. Deeply forested, they are 
¢ me to foxes, deer, porcupines, boars and 


a scattering of solitary stone farmhouses, 
including one abandoned structure that 
caught the eye of a Dallas couple. Look- 
ing to make a second home, they set about 
transforming it into a 6,000-square-foot 
villa, an odyssey that would take 12 years 
of planning, restoration and building. 
Originally a 15th-century customs sta- 
tion, the simple house of three levels above 
an animal shelter had been added to over 
the centuries but had not been occupied 


for more than 100 years when it went on 
the market in 1994. “A close friend lives 
nearby in a restored farmhouse,” say 
of the owners, “and during our visits with 
her we fell in love with the area. When she 
called to say the ruined house down the 
road was for sale, we jumped at it.” Includ- 
ed in the sale were more than 500 vener- 
able olive and chestnut trees on nearly 30 
acres straddling a ridge, with compelling 
views of distant Apennine peaks and the 


Ss one 
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At the time of purchase, the house had no electricity or plumbing, ~ 
and the roof and the second floor had partially collapsed. 





‘Tiber River, which flows south to Rome. 

At the time of purchase, the house 
had no electricity or plumbing, the roof 
and second floor had partially collapsed, 
and the surrounding land sloped steeply 
downward. “The initial ruined condition 
was typical of our other projects, though 
the finished house was by far the most ex- 
travagant we’ve ever done,” says Nicholas 
Risley, a Tuscany-based English builder 
who met the couple through their close 
friend and who has done farmhouse res- 
torations for the past 17 years. Instructions 
from the couple were to keep as much of 
the old structure as possible while creating 
a house with modern conveniences and 
room for large gatherings of friends and 
family. Risley worked with local architect 
Paolo Mariotti, who specializes in sur- 
veying and permit expediting. “There are 
strict laws in Tuscany regulating work on 
old houses,” says Risley, “and they gener- 
ally forbid changing the way a structure 
looks on the outside, even to add a window 
or door. Since this house was deemed a 


Anove: The lowest level of the house was origi- 
nally a barn with very low ceilings, so the owners 
dug through solid rock to achieve the higher 
ceilings. Riu: The space is now the kitchen, 
foreground, and breakfast room, “We wanted to 
keep as much of the old farmhouse as possible— 
but we also wanted a totally modern home with 
every convenience and the space we were used to.” 


164 | www.ArchitecturalDigest.com 


particularly historic property, Paolo had to 
convince the commune at every turn that 
the work we wanted to do conformed to 
the laws. It’s a very delicate process.” 
After a three-year wait for permission to 
begin, construction took about six years. 
To gain a space for the kitchen, the dirt 
floor of the former animal shelter, which 
had a ceiling height just under five feet, 
was excavated, and to give more height 
to the rooms of the upper floors, the roof 
was raised several feet. In addition to the 
seismic stabilizing required by the com- 
mune, extensive restoration was done to 
the exterior walls and loggia, often using 


AFTER 





stones salvaged from other ruined prope 
ties, and gardens and cascading flagstomy, 
terraces were carved from the hillsi¢ 
The interior was reconfigured to pla 
the master suite and the living room 
the main entrance, with guest qua 
on the floors above. New construction 
garages and a spectacular dining room ai 
wine cellar—passed muster with the ce 
mune in part because they were built inte 
slope, under a terraced garden, and didn 
alter the profile of the original house. % 
To furnish their Tuscan villa and selem} 
finishes, the couple turned to design®} 
Mark Long Fletcher, of the Dallas firg: 


sEFORE 


ve Lerr AND ABove RiGut: A second-floor guest room. A 19th-century portrait from Florence 
on the dresser. Beacon Hill fabrics on striped pillow and Euro sham. Kravet fringe on front pillow 
chair pillow. Chair, Lillian August. Bed from Milling Road. BeLow: A dining terrace off the kitchen 
kes classic Tuscany with lavender, Italian cypresses, trailing geraniums and views of the rolling 
s. Sophia, left, and Isabella, the owners’ neighbors’ dogs, stroll about the trellis-covered patio. 
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PPOSITE: The master bedroom. BELOw AND Asove: Local stone was used to match the existing structure, and native 





ndscaping cues, taken from neighboring properties by the Pistoia-based firm Euroambiente, enabled the sprawl- 
lg grounds to blend seamlessly into their surroundings. BELow RIGHT: Fletcher enjoys the garden terraces on the 
wer level of the villa. “The challenge of restoring a farmhouse in Italy is not quite as charming as one is led to believe,” 
btes one of the owners, “but even though the project took years of work, it has become our family jewel.” 


1 
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BEFORE ¢ 


John Phifer Marrs, who had designed the 


interior of their Texas home. “I was asked 
to make it warm, comfortable and livable,” 
says Fletcher, “while keeping some sense 
of historical Italian connection.” Visiting 
the site about four times annually for a 
period of three years, Fletcher used a com- 
bination of Italian antiques, found in both 
the United States and Italy, and Florentine 
custom pieces, like the 16-foot-long inlaid 
walnut table in the wine cellar. Decorative 
ironwork—gates, grates and handrails— 
was fabricated by an Anghiari artisan. 

For one owner, the dozen years it took 
to complete the project no longer seems 
excessive, given what was at stake. “I had 
no idea the house would take as long as 
it did,” he says. “But I know that all the 
restrictions will only help the area in the 
long run. They will protect the character 
and charm of Tuscany.” 
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Over in L.A 


ee me A1950S HOUSE IN THE HILLSIS 
Se fg OPENED UP—TO THE OUTDOORS ) 


BEFORE 


BEFORE PHOTOGRAPHY AND PLANS COURTESY TEMPLEHOME, LLC 
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AND A NEW WAY OF LIFE 





chitecture by Paul Ashley of TempleHome 
erior Design by Xorin Balbes of TempleHome 
xt by Peter Haldeman 
Fter Photography by Mary E. Nichols 


signer Xorin Balbes and architect Paul Ashley, of TempleHome in Los Angeles, trans- 

red a Hollywood Hills residence, carving out an airier living space that emphasizes 
connection between the inside and the outside. OppostTE AND BELow Lert: To gain 

able space in the front yard, the team built a glass-paneled retaining wall close to the 
eet; behind it they put in a pool. They also replaced the aluminum siding on the fagade 
cedar. RIGHT AND BeLow: New openings in an existing wall along the entrance walk 

d patio “enhance the area with light, pool views and the sound of water,” Balbes says. 


y whole philos- 
ophy about ar- 
chitecture and 
space,” says Xo- 
rin Balbes, “is that there has 
to be a very strong relation- 
ship between the inside and 


fact, the Los Angeles-based, 
metaphysically inclined de- 


for people and their souls to re- 
juvenate, there are two things 
they need to do,” he maintains. 


the outside.” As a matter of 


signer subscribes to a number 
of such tenets, and he is not shy 
about sharing them. “In order 


































“They need to feel they’re en- 
closed, and they need to feel 
expansiveness.” And: “Design- 
ing is about having all the ele- 
ments represented—earth, air, 
fire and water. When things 
are balanced on those levels, 
things are balanced inside 
people themselves.” This last 
pronouncement might even be 
underscored with a small jab to 
the listener’s chest. 

Balbes began formulating 
his personal aesthetic several 
years ago—sometime after 
selling his family’s Michigan- 


www.ArchitecturalDigest.com | 169 


based window-covering busi- 
ness and committing himself 
to “not working until I found 
something I was totally pas- 
sionate about.” He discovered 
his calling when he renovated 
a 1915 Spanish house in Mon- 
tecito, California, for himself. 
Since then he has spearheaded 
well-documented restorations 
of the neo-Florentine Norma 
Talmadge estate and Lloyd 
Wright’s neo-Mayan Sowden 
House in Los Feliz (see A7- 
chitectural Digest, December 
2002); partnered with archi- 
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AFTER 


11 


1 FRONT YARD 
2 FRONT PATIO 
2 3 POOL 
4 ENTRANCE 
5 OFFICE 
6 FAMILY ROOM 
7 KITCHEN 
8 DINING ROOM 
9 LIVING ROOM 
10 BACKYARD 
11. BACK PATIO 





Top: Balbes describes the original first-floor plan, 
a tangle of small rooms, as “all walls with doors.” 
He and Ashley tore down these barriers and added 
850 square feet of unobstructed space. ABOVE AND 
Ricut: A rear wall in the living room was knocked 
out, and double-height glass panels were installed. 


OpposiTE INSET AND Far Ricut: To enlarge the 
rooms and accentuate the link among them, the 
living room was extended to the original footprint 
of the patio, and the master bedroom was fitted 
with 30-foot windows to overlook the double- 
height space. Walker Zanger limestone flooring. 


tect Paul Ashley to establish 
‘TempleHome, a high-end resi- 
dential and commercial design 
business; and is about to launch 
a national home-furnishings 
line offering “not just product 
but a whole philosophy of liv- 
ing.” Impressive, considering 
that less than a decade ago he 
was unemployed. 
\ recently completed proj 

ect in the Hollywood Hills 
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could function as a demonstra- 
tion house for Balbes’s design 
principles. A couple of years 
ago, when he and Ashley were 
in the middle of construction 
on a small, Japanese-inflected 
residence, the place next door, 
an oft-remodeled two-story 
1950s box, came on the market. 
“The house was segmented 
into lots of litthe rooms, and 
there wasn’t much connection 





between it and the outside,” 
Balbes recalls. In other words, 
it represented an opportunity 
they couldn’t pass up. The 
partners acquired it and went 
to work before they'd even 
finished next door. “The first 
question,” Balbes relates, “was, 
How do you open this house 
up?” The short answer: by gut- 
ting it and starting over. 

The long answer: By sub- 
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Balbes relates, “was, HOw do you Opel 





ABOVE AND BELow: “I wanted the entire hillside to be in view from the bed,” 
Balbes says of the master bedroom, which was expanded to incorporate an 
outdoor seating area. The vases and table accessories are from TempleHome, 
the designer’s line; the 1950s Venetian glass low table is by Conrad Divine. 


tracting walls and halls, doors 
and arches, and adding 850 
square feet of unobstructed 
space. By pushing out the nar- 
row living room and enclosing 
it with glass sliders on one side 
and glass panels on the other. 
By swapping a maze of small 
rooms off the living room for 
a spacious family area. By re- 
framing the staircase in glass 
and opening the master bed- 
room to both the living room 
below and the backyard be- 
yond. Outside, Balbes and Ash- 
ley built a retaining wall close 
to the street to double usable 
space in the front yard and ac- 
commodate a small pool. 

One of the few vestiges of the 


original house is the doubl 
height living room fireplad 
A variety of textures now pl 
off the roughness of its Tex 
shell-stone surround—smoe 
limestone floors, wenge-wof 
cabinetry, stainless-steel til 
Clean-lined pieces, many ¢ 
signed by TempleHome, he 
maintain the balance betwe 
open and contained spad 


As for the four elements, 


rooms are airy, the materid 
are earthy, and a fire pit at 
front and a water features 
the rear complement the fi 
place and pool. 

Well before the house wy 
done, it had a new owner—t! 
resident of that small hous 





e up?” The short answer: by gutting it and starting over.” 
, 
| 


~~. 
BEFORE 


| the residence was being renovated, it caught the eye of film producer Bill 
| ock, who lived next door. An admirer of Balbes’s work (“Nothing is too 

| 0,” he says), Block bought the house. ABOvE AND BELow: The master bath 
as updated with glass and marble. Walker Zanger bath and shower tiles. 


next door, Bill Block, a film 
financier and producer (his 
Spring Break in Bosnia, with 
Richard Gere and ‘Terrence 


Howard, comes out this win- 
ter). “I loved the first house,” 
Block says of his previous Bal- 
bes-designed residence. “It was 
like the perfect penthouse suite. 
This is more of a house house. 
It’s a similar feeling, though, 
because of Xorin’s taste, which 
is a wonderful combination of 
dramatic and conservative.” 
Block had no qualms about 
starting over—again. “Xorin 
told me what to do: ‘Bring the 
glass table, a couple of pairs 
of chairs.’ Everything else was 
new.” Everything, that is, but 


his art collection—the Serra in 
the new living room; the War- 
hol at the foot of the stairs; the 
Bleckner that shares space in 
the dining room with a photo- 
graph by Richard Misrach. 

“I always find it interesting 
who buys my properties,” mus- 
es Balbes. “It’s like I knew their 
vision in advance. Then they 
step into it, and it’s a very soul- 
ful thing.” If so, TempleHome 
is about to give shape to Bill 
Block’s vision yet again. To ex- 
pand his work space, the team 
is designing a bold glass cube, 
accessed by a glass bridge, that 
will float above the garage—a 
wall-less office. Talk about in- 
door-outdoor living. 0 
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° eae Vo 2 sure of the living room below,” 
“Tt Balbes says of the new facade. The 
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Discoveries by Designers 
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Surprises in Store 


Cocoon Furniture adds Notting Hill to its list of cosmopolitan locales, which 


also include Dusseldorf, Marbella and Majorca. The eclectic company designs Launched in) Germany, 


original sofas and tables (above right) that can be ordered in a particular size, (Cocoon NOW fills Two 
fabric and finish. Antiques and other items from around the world are reuphol- 











floors of a London shop. 


stered, painted and styled to create one-of-a-kind pieces. Designer clients have 
included Nicholas Haslam, Laura Hunt and David Mlinaric. 








Cocoon Furniture, 106 Westbourne Grove, London W2 5RU; 44-20-7243-2200 
www.cocoon-furniture.co.uk 














Spain Event 


Pe Wer the exemplary works 
at the oldest antiques 

shop in Spain, Antigtiedades 
Linares, is Francisco de Goya’s 





The Tauromaquia (left), plate 

14 of 33 in the series. The shop 
is exhibiting at the Palm Beach 
Fine Art and Antiques Show, 
February 3-11, 2007. 


Antiguedades Linares 
C/Columela, 3 Bjo. Deha. 
Madrid, Spain 28001 From the Umayyad 


34-91 -435-41-37 period, a capital from 
www.antiguedadeslinares.com Cordoba, Spain 
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Hyde Park Antiques celebrates its 40th anniversary with a 
book, Classic English Design and Antiques: Period Styles and Furni- 
ture, with a foreword by Mario Buatta. The volume features 
antiques of interest, among them a rare bureau-bookcase 
(right), circa 1705, with a “mulberry” veneer—a bur! maple or 


sycamore stained to imitate tortoiseshell. 


Hyde Park Antiques, 836 Broadway 
New York, NY 10003; 212-477-0033 
www.hydeparkantiques.com 


eg os , 
Spe ae 


Above, a massive 
table (one of a pair) 
by William Kent, 
circa 1730 


srunschwig & Fils Squiggles 


The Kirk Brummel 
Collection for Con- 
temporary Living at 
Brunschwig & Fils 
(800-538-1880) in- 
cludes Squiggles. It is 
available in marigold 
(shown), sable and 
jade, in addition to 
other colors. 0 














Designer Penny Drue Baird remade Michael and 
Michelle Friezo’s Bucks County, Pennsylvania, re- 
ec SING O Nem eRerieecoe( ei cos (mal et 

ro (ee aCe eM OPTS ea Reem Rte Re Le 
a two-sided settee, from Julia Gray. Beacon Hill 
drapery and valance fabric. Brunschwig & Fils sofa an 
cotton. A 1790s Gustavian clock is near the fireplace, 


which is surrounded by a Smith & Watson fender. «A 


BEFORE 


BEFORE PHOTOGRAPHY: JON ELLIOT/COURTESY DESSINS, LLC 
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ERED WITH TIMELESS DETAILS, AN 1810 FARMHOUSE 
LPENNSYLVANIA FINDS ITS INNER BEAUTY 


Interior Design by Penny Drue Baird 
Text by Wendy Moonan/After Photography by Durston Saylor 


eople make their own 
luck,” runs one old ad- 
age. When Michelle 
and Michael Friezo, 
a couple living in suburban 
New Jersey, bought a week- 
end home in Bucks County, 
Pennsylvania, they knew they 
were buying a mere shell: a 
charming 1810 stone farm- 
house that was perfect on the 
outside and perfectly nonde- 
script on the inside. The rooms 
were small; the windows were 
irregular; the ceilings were 
low; and there was little inte- 
rior architectural detail. 
“Although the main build- 
ing was charming and the set- 
ting idyllic, the interior was a 
series of awkward rooms, with 
new additions put on at differ- 
ent times,” says Penny Drue 
Baird, the Manhattan interior 
designer. “The house needed 
to be rethought so that the 
rooms flowed into one another. 
We also had to put back the 
things that were missing, like 
moldings and beams.” 
‘The Friezos had full confi- 


dence in Baird, who years ear- 
lier had decorated their first 
house, room by room, when 
they were newlyweds. They 
still happily occupy that house, 
now with their two teenage 
children. During the week, 
Michael Friezo, an investment 
banker, commutes to Manhat- 
tan. On weekends the family 
enjoys sports: jogging, fishing, 
hiking and kayaking. 


BEFORE 
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‘Top: The front entrance. Set on eight acres, the 1810 farmhouse is “in real country,” says 

Baird. “It’s surrounded by farms. Then there are the deer and the wild turkeys.” ABOVE AND 

Ricut: The dining room, added by a previous owner, was harmonized with the rest of the 

house. A faux-brick wallcovering and wood beams lend warmth, Ralph Lauren Home chairs. AFTER 
Stark drapery floral; Kravet stripe. Carlos de la Puente sconce. Elizabeth Eakins rug. 
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After buying the weekend 
house, the Friezos presented 
Baird with a few requests. 
“We wanted to feel like a 
family here,” Michelle Friezo 
explains. “I love to cook and 
to have our relatives visit. We 
wanted our kids to spend a lot 
of time outside.” 

Baird knew what to do: “I 
wanted the interior to be as 
charming as the exterior,” she 


recalls. “My work is not that 
intellectual,” she continues. 
“[t’s about taking raw space and 
hearing what people want and 
then giving it to them.” 

In fact, what Baird did was 
magic. The living room, for ex- 


ample, was a designer’s night- 
mare. It’s a large room with 
doors on opposite sides, small 
windows on two sides, a dark, 
low ceiling and an off-center 
fireplace. Baird anchored the 
room with a two-sided settee, 
so one group can gather in the 
middle of the room while oth- 
ers sink into the large, comfort- 
able sofa under the window. 
Sophisticated window treat- 
ments, a handwoven wool 
carpet and a few unmatched 
antiques (a Swedish tall case 
clock, a chinoiserie low table, 
a French wrought iron étagére 
and some English pottery jugs) 
make for a cozy atmosphere. “I 


“Just as you can’t stick every girl into the same black dress, you can’t do every 
house in the same style,” says Baird (top), who also designed the Friezos’ first 
home. Anove: The family room, another prior addition, lacked architectural 

detail. RiGut: Baird put in a limestone chimneypiece, imported from France, 
reclaimed-wood paneling and wainscoting. Stark carpet and ottoman leather. 
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wanted it to be an elegant yet 
country-style setting for lively 
entertaining,” Baird says. The 
room is Michelle Friezo’s fa- 
vorite, “especially in the late- 
afternoon light,” she says. 
The family room was an- 
other disaster: a recent addi- 
tion to the house, fitted with 
cheap sliding glass doors. Baird 
gave it a new fireplace with 
a handsome limestone chim- 
neypiece and put reclaimed- 
wood paneling on the walls 
and ceiling, French terra-cotta 
tiles on the floor and a thick 
area rug. A Louis XV chaise 
longue, a large woven-leath- 
er ottoman, an antique wing 
chair and a wrought iron chan- | 
delier from Paris give it Old Ml} 
World charm. the main house. This involved _ Betow: Reclaimed beams and faux- H 
“I’m very easy with the vi- adding vintage hand-cut beams _42#s paneling enhance the guest i) 
sual part of decorating,” Baird _ to the ceiling and a faux-brick ee restinl ambience, The fiurx- it 
a c a: 5 amboo headboard is 1850s French. Nl 
says. “When I see a space,I see _ wallcovering. Luxurious drap- Drapery and bench fabrics, Cowtan Vii 
what it’s like when it’s finished. eries with striped tops and & Tout. Elizabeth Eakins cotton rug. 
































It’s all about atmosphere.” floral bottoms puddle on the Asove: A pool and lake at the rear of Wii 
— ie ( the house. Brown Jordan furniture. nH 
Che dining room, which floor. The dark wood gateleg WW 

; : - NH I 

along with the kitchen was a__ table and the tufted-leather i 

later addition at the rear, un- mahogany chairs echo the Nill 

derwent a total transforma- walnut of the tall buffet. This 1 | | 

tion to make it look as old as continued on page 200 Ah 
! H|| 

it 









































OpposireE INsET AND Lert: The master bedroom. To create definition, Baird nested a smaller headboard, from Julia 
Gray, inside a larger, freestanding one. Rough-hewn oak beams underscore the country feel. Two 1880s French 
painted screens hang between the windows. Plaid headboard fabric from Schumacher. Smaller-headboard fabric and 
pillow stripe, Nobilis. Carlos de la Puente crystal-and-bronze chandelier. 
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says of the house he shares with his wife, Rita, on Biscaya Island, in Florida, 
which he renovated. Top AND Azove: A limestone drive wraps around the fountain 
at the entrance. A steel door with portholes and two new rooftop terraces “give 
the house an elegant appearance,” says Swedroe. RiGut: The entrance hall 

“is vertically enhanced by a blue vaulted dome that emulates the Florida sky,” 

i he says. The Great Wall, 1970, a lead intaglio collage, is by Louise Nevelson. 


| lI “Tt’s Miami Modern with subtle Art Déco features,” architect Robert M. Swedroe 
| 
| 











Architecture by Robert M. Swedroe, AIA 
Interior Design by Toby Zack 


lext by John Loring 





After Photography by Dan Forer 
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he tranquil little Isle of Biscaya, 

in North Miami’s Surfside 

community, is tucked away 

on the shore of a magnificent 
stretch of the Intracoastal Waterway, only 
a few blocks from the buzz and glamour 
of the Bal Harbour Shops. There, in 1946, 
in a section curiously named Normandy 
Beach, architect Donald G. Smith built 
a splendidly Modernist residence with a 
boathouse and a gate lodge in the style that 
the property’s current owner and savior, 
architect Robert M. Swedroe, modestly 
calls “Miami Modern (MiMo) with traces 
of Art Déco.” 





Miami generally conjures images of 
Ocean Boulevard with its highly ornamen- 
tal architectural details aglow with pastel 
accents. [he Swedroe house, on the other 
hand, with its cantilevered decks, long 
railings, porthole windows and Art Déco 
horizontality, has the look of a modern 
ocean liner. It conjures the surreal glam- 
our of the 1930s resort casinos along the 
Belgian coast. This is a nautically themed 
building René Magritte would have loved 
to paint, perhaps with a steamship sailing 
out of the living room fireplace. 

Four years ago Swedroe set about the 
complex task of modernizing and restor- 





A Surfside Serenade 


POLISHING DONALD G. SERS ED) GOS AU) LECTED JEWEL 
IN MIAMI YIELDS A MODERNIST TREASURE 
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“We took a minimalist eben Une aac aetna select- 
ed low-profile furniture with monochromatic fabrics SO as not 
dei) oa Rua tin Tener ees a OMS designer Toby Zack. 
eee comfortable, with a simple beauty.” Built-in cab- 
600-gallon saltwater tank. A 
Christine LS rat Se etic lit ee eon by Stephen Vince 
flank a sofa. Zack designed the limestone eee lt 








ing the semi-ruined house. The process, 
he miscalculated, would take a year. It is 
still a work in progress. 

But Swedroe’s vision was clear. The 
open, airy plan takes advantage of the 
abundant Florida light. He transformed 
old ventilation shafts into towering sky- 
lights and reconfigured the windows on 
the terraces into walls of sliding glass. He 


c 


removed multiple panels on the interior 
doors to make way for tall, translucent pale 
blue glass ones. 

He also restricted lighting throughout 
the house to coves, ceilings, skylights and 
niches, so as not to obstruct the water 
views. Not surprisingly, there are no view- 
challenging window treatments. “I hate 
curtains and rags on windows,” Swedroe’s 
wife, Rita, explains. 

On the roof, two new terraces provide 
panoramic views of the surroundings. 
“This is the highest point in Surfside,” says 
Robert Swedroe. “The Florida sunsets are 
spectacular, and in the evening it’s a great 
place to look at the stars.” 

Once Swedroe had reconfigured the 
bones of the house, he and his wife turned 
to Fort Lauderdale—based designer ‘Toby 
Zack for help with the interiors. She 
shares the Swedroes’ belief that rooms 
should be simple and clean, with mini- 
mal furnishings. The couple approved 
the brown-and-white palette that is a 
Zack signature. 

The nautical theme is evident in the 


Top AND Lert: In the kitchen, Swedroe and Zack installed blue high-gloss metallic lacquered 
cabinets, from Snaidero, and refinished the marble floor. “It’s a state-of-the-art space, with 
a convection oven, a walk-in pantry and a marble-topped island with a six-burner cooktop,” the 
designer points out. The pair of Toledo stacking chairs are by Jorge Pensi. Refrigerator, Sub- 
Zero. Azove: A 10-foot-long Carlo Scarpa table, surrounded by original Brno chairs by Mies 
van der Rohe, dominates the dining area. Undetermined Line by Bernar Venet hangs at rear. 


The Zack-designed buffet is from Poggenpohl. 
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AFTER 


great room, where a 600-gallon saltwa- 
ter aquarium displays a living reef with 
corals, sea anemones and specimen fish 


; 


some of which were collected by Robert 


Swedroe’s son Marc on his many diving 


adventures. Nearby, low-lying sofas and 
chairs, in shades of white, are grouped 
around limestone-topped low tables on a 
marble floor, all contributing to the sense 
of being on the beach. 

“It’s not a contemporary, Jetsons look,” 
Zack explains. “It’s Parsons straight 
lines, right angles, great finishes, great 


wood, great stone, great surface qual 
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ity and a sense of scale and proportion 
that is the foundation of great design. 

“Ten years ago you couldn’t find a 
straight line in South Florida,” she con- 
tinues. “So I created a furniture line. Al- 
most everything in the house had to be 
custom-made to achieve the look Swed- 
roe wanted. 

“It’s a joy,” she says, “to work on archi- 
tects’ houses because they ‘re so tuned in. 
hey understand that successful design 
has got to be three-dimensional. Vlany 
people don’t see that. They want ev ery- 
thing to stand out, when, in actuality, it’s 


F 


just the opposite—it has to fit in.” Th 
couple’ art collection is a good example 
‘The orchestration of built-ins, art and fil 
nishings fits flawlessly with the masterful] 
reconfigured house. 

The kitchen adds a bolt of color to th 
otherwise neutral palette. There, Swedro} 
and Zack installed cabinets finished in 
blue high-gloss metallic lacquer to ech 
the ocean outside. 

“When people collaborate, the usué 
course is to design a racehorse and end u 
with a zebra,” he observes. “In this collabe 
ration we ended up with a racehorse.” C § 
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1 ENTRANCE HALL 6 LIBRARY 


2 LIVING AREA 7 BAR 
3 DINING AREA 8 KOI POND 
4 KITCHEN 9 BOATHOUSE 


5 GUEST ROOM 10 POOL © 


Top Lert AND Top Ricut: The house that architect Donald G. Smith de- 
signed for August E. Sorrentino in 1946 included a pool, a boathouse, a gate 
lodge and a garage. Florida Architecture and Allied Arts featured a model of 
the house in 1947. Azove: Of the first-floor plan, Swedroe says, “We main- 
tained the original character of the house while making it more practical.” 
Lert AND Asove Lert: The master suite takes up the second floor. “Two bed- 
rooms, a conglomeration of closets and several hallways were transformed 
into one luxurious space,” the architect notes. New glass doors open onto a 
deck. Victor Pasmore’s etching The World in Time and Space is above the bed. 


|BEFORE 
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LEFT AND BELow: The rear elevation faces the pool deck. “We in- 
stalled a large recreation area that includes a kitchen, a barbecue, 
boathouse and a marina,” says Swedroe. The spiral staircase he bu 
at right “does not block the views from the main living spaces.” A 
John Kearney horse sculpture, made from chrome car bumpers, is 
left. Tables and chairs from Richard Schultz. 
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SLE LG AEDs ¢ THUNDEE BEDS : 


GACTORY DIRECT °° ORIGINAL HEADBOARDS ° BEDS ° 
@DAYBEDS « CANOPY BEDS ¢ PURE RASS) = how GRAN | EAWHER. » AMERICAN CHERRY | 
SOLID MAHOGANY ° HAND-FORGED IRON ° EGYPOTLAN COT T-O'N ° EUROPEAN LINEN | 


See our complete collection online @ charlesprogers.com or call toll free 1-866-836-6505 for catalog and price list. 


Charles P. Rogers & Company, Bed Makers Since 1855 — 
6 Aves) in Manhattan. New Jersey: 300 Rte 17 North, E. Rutherford. Web/phone orders welcome. We ship anywhere. 


Showrooms open to public. New York: 55 West 17 Street (5- 
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EXTRAORDINARY ARCHITECTURAL OD Se Dwame 





VON MORRIS 





800 646 6888 PLEASE CONTACT YOUR LOCAL INTERIOR DESIGNER OR ARCHITECT WWW.VONMORRIS.COM 





THE BEST IN VEGAS‘? 


“hoosing the best can be a difficult 
= 

proposition, but one thing that these 
two world class hotels can agree on, 


is that SM Automatic is the best 


SON Setiey for motorizing draperies. 





| _very drapery, In every guest roomaand suite in both of these hotels, is motorized by SM Automatic. 


Some people just know how to pick a winner. 


Oh, the best hotel in | as Vegas? 
You can't lose, by choosing either Wynn | as Vegas or Bellagio. 
| hey vie not only for the Rest in Vegas, but both are considered amongst the Rest inthe World. 


i | 
( onsult with your |nterior Designer or check our web site for a local deale 


Available only th ough the trade 
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j 1. { 
Motor 5, motor ized systems, and controls, fo 
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di ipel ics celular ana tom mn shades sun ¢ ontrol and room darkening roltier shades metal and wood horizontal blinds 


10401 he trerson VET. Lt \ ty, | \ yO252 www. smautomatic.com e: SalesMsmautomatc.com t: 310.559.6089 
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lischler und Sohn (US \) Ld. Windows and Doors Stamford, CT 06901 USA Telephone 203/674-0600 Telefax 203/674-0601 : 
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WIDE PLANK FLOORING 


The original source 

of wide plank floors 
since 1966. Family, trust, 
quality. A wide variety 

of design options to fit 
any style of home and 
any budget. Call for 


your free portfolio. 


800-595-9663 


Wide Plank Floors. 


Finely crafted. Trusted for generations. 


EXTERIOR SHUTTERS & HARDWARE r 


OH, THE LUXURY 
of living - 
IN THE PAST. 


Celebrate your home’s history with solid cedar, 
custom handcrafted shutters and hand-forged 
period hardware from Timberlane”. Call today 


for your complimentary catalog. 
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Decorative Treillage — Standard & Custom 


for Interior & Exterior Spaces 


lo the trade - 


Tel: 323.653.4006 


Fax: 323.653.4 
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www.accentsoffrance.com 
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New York 
W inter, spring and fall 
are as welcoming as 
summer when you move 
in to this Fire Island Pines 
jewel. Very private, 
newly renovated, spectac- 
ular bayfront property 
with new bulkhead, cen- 
tral air/heat, hot tub, pool, 
multiple decks, private 
gym, state-of-the-art 
entertainment center, 





chef's kitchen, two master 
bedroom suites and 
private dock. 

$2.6 million. 


Exclusively offered _ 
through Island Properties 
of the Pines, 


Jon Wilner, Broker 
631 597 6900 
www.thepines.us 
Open year round 































d from page 121 

ry bedroom here has a vaulted 
g, and the lower level accommo- 
a basketball court, an indoor pool, 
enormous party room that can be 
rmed into a full-scale theater at 
p of a hat or, rather, the click of a 
.For all that, you never feel you’re 
e of those hollow, echoing stately 
—perhaps because the Cohens are 
active family (four-children-strong) 
ot even “Twelve Gables” can quite 
If. “It’s all used, all the time,” Lisa 
stresses. 

king for someone who excelled 
glish country house interiors, she 
Alexa Hampton, the president and 
ed designer of her late father Mark 
pton’s celebrated decorating firm, 
p her make the house beautiful as 
as livable. “We weren’t trying for 
onial rooms or unusable stage sets,” 
pton says, adding, “I’ve worked on 
le jobs, including helping my father 
e 110-room, 70,000-square-foot Blair 
e in Washington, D.C.—the pres- 
t’s guesthouse—but this is the big- 
private residence I’ve ever done; yet 
use of the way we approached it—dec- 
ing in phases—it was never an over- 
Iming project.” 

ampton also had a practiced hand in 
e of the architectural detailing deci- 
—such as the barley-twist spindles 


WINDSOR ON THE HUDSON 





in amber—or worse, a museum. “I didn’t 
want English Traditional everywhere,” Lisa 
Cohen insists. Although she and Hampton 
did fill the house with a wealth of perfectly 
resplendent English antiques, they took 
care to mix in French, American, Moroc- 
can, and even Flemish (the 17th-century 
tapestry above the Jacobean upper mantel 
in the living room, which itself hails from a 
Tudor castle in England). “This house has 
its own personality,” Hampton explains. 
“It ain’t cookie-cutter Tudor—it’s more 
the personal expression of what the clients 
wanted.” She even found a way to incor- 
porate pieces from the Cohens’ previous 
house, most notably a collection of early- 
19th-century Biedermeier. 

Both decorator and client have a feel for 
textiles. The three main sofas in the living 
room, the sofa in the family room, and the 
master bedroom walls are all covered in 
luxurious fabrics, which were tea-dipped 
for a time-furrowed look. The wall- 
to-wall in the bedroom was handmade 
in China—“The green vines are silk but 
they shine like velvet, and the pattern 
creates a two-dimensional feeling,” Lisa 
Cohen observes. 

She and her husband found themselves 
back in England a few months ago. As 
they were being whisked through Wind- 
sor Castle on a private guided tour, their 
attention was arrested by the very por- 










the entrance hall railing and what kind 
rhythm they should take; what kind of 
itals the pilasters in the den should 
rt; and how big the bosses in the din- 
‘room ceiling should be. As for the vast 
ng room, she attacked it by breaking 
lown into quadrants and then creating 
> Seating areas. “The more you furnish 
oom, the bigger it looks—I mean, why 
ild a great big room and not salute 
why build it and then fight it?” she 
3 rhetorically. 

Uhey all had to remain on guard against 
‘ting so mired in the historical moment 
it they would end up creating a house 
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Looking for someone who excelled in 
English country house interiors, she hired Alexa 
Hampton, the president and featured designer 
of her late father Mark Hampton’s celebrated firm. 


in their dining room. A few state rooms 


later, they were struck by the extraordinary | 


likeness of the Gothic pointed detailing 


to what they themselves had. And then, | 
_a word (and notion) that Mindel finds 
ing rooms,” they encountered a carpet | 


“in one of the big grand Windsor draw- 


that was the spitting image of the 32-foot 
18th-century hooked rug in their own liv- 


ing room back on the Palisades—the first _ 


piece Alexa Hampton had purchased for 


the house. For a wonder, all manner of | 
princely things were reminding them of | 
a successful one.” 0 


home—be it ever so humble. 0 





INTO THE LIGHT 





continued from page 128 

and a retired investment banker. “We had 
a very modern apartment before,” says the 
husband. “And we wanted something one 
step down from that—an environment 
that could be a little bohemian even, where 
pictures could stand on the floor and the 
atmosphere was more European.” 

When Shelton and Mindel furnish an 
apartment, they think about tables and 
chairs, mirrors and lights, and textiles as 
further components of the ideas at hand. 





The solution—a bay 
system that envelops the 
space—is simplicity 
incarnate, though naturally 
it was complicated 
to engineer and finesse. 





In the entrance hall, for example, they 
used color, a vibrant green that alludes 
to the park just out of view. Elsewhere, 
they animated the neutral palette with 
pops of yellow, red, green and blue that 
derive from elements as disparate as the 
husband’s paintings, midcentury ceramics 
and the building’s own (red) awning. 
The specific furniture and objects 
Shelton and Mindel chose embody the 
prevailing tension: Arts and Crafts pieces 
like the English dining table speak to a 
preoccupation with the handmade that 
was heightened in 1910, while more ma- 


_ chine-made pieces such as the Jean Prouvé 
_ console and Visiteur armchair and Poul 
_ Henningsen lamp look forward to the de- 


sign that would come to predominate in 


_ the years that followed. 
trait of Elizabeth Tudor in her incarnadine | 
robe that they have that copy of hanging _ 


All the furniture has been arranged 
with an architectural discipline and sense 
of rhythm, with round shapes bouncing 
off squares and rectangles and symmetry 
imparting further rigor. This “stabiliza- 
tion of the interiors” is not about style, 


meaningless unless it is helping to ex- 
press a set of ideas. Clearly much care- 
ful thinking has been brought to bear 
on a project the wife now considers “a 
miracle of integrity” and the husband de- 
scribes as his final New York apartment. 
“We're lucky,” he adds, “that it’s such 









































Places to go, designs to see, from 
Architectural Digest advertisers... 


A Second Night of Dramatic Firsts 


Architectural Digest and Studio Dante host the second annual 
First Readings: A Benefit for Studio Dante in New York City on 
March 26. Presenting progressive new plays in a space inspired by 
19th-century design, this not-for-profit, Off-Broadway theater 
was conceived by Emmy® Award-winning actor Michael Imperioli 
and his wife, Victoria, an interior designer who crafted Studio 
(© Dante’s intimate jewel-box interiors. 


HITECTURAL 


The fundraiser will premiere two short plays read by top talents 
from Hollywood and the New York stage. Cocktails precede the 
performance, with an auction and dessert to follow. 


Monday, March 26, 2007 D TFIR mk 
6:30-10:30pm stupio pane | READINGS 


Tickets: $500 and $1,000 per person SPONSORED BY ARCHITECTURAL DIGEST 





For “First Readings” tickets, please e-mail firstreadings@studiodante.com. 


For information about Studio Dante, visit www.studiodante.com. 


Design, Set, Match 


The first piece of furniture Andre 
Agassi bought when he won his 
first major tournament was a 





Kreiss sofa. In the following 
years, he and his wife, Stefanie 
Graf, have become devotees of 
the Kreiss aesthetic. So when 
Agassi, Graf and the Kreiss fam- 
ily decided to create a furniture 
line together, it felt like a natural 


extension of their relationship. Ae : 
P For more information about the Agassi 


The result is a spirited collec- Graf Collection, visit www.kreiss.com 
tion that captures this dynamic or call (800) KREISS-1. 


couple’s energy while remaining 
K-RE [Se 


true to the classic Kreiss style. 


Beyond the Pages of AD... 
Beginning this February, | 
log on to BeyondAD.com, 
Architectural Digest’s new 
promotional website with 
features on design, architec- 
ture and exciting programs 
involving the magazine and 


its advertisers. Readers can 





watch video podcasts, enter 
sweepstakes, discover new products—plus view a new advertiser 


source list complete with photos and web links. 


196 | www.ArchitecturalDigest.com 
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| out space.” At summer parties, guests sp 





| its artful garden designed by landscag 





| interior features lacquered walls the clier 


_ timid designer might have backpedaleé 



































BOLD MOVE IN NEW YO 





continued from page 157 
“He said, ‘Let’s not make this Fantas 

Even so, there’s magic in every ra 
With its silver, rose and white pale 
master bedroom is an ethereal contras 
the main room’s deeper hues. The sik 
and-white, finely patterned wallcove: 
was a given: “I’ve always been obses 
with it,” the client confesses, since she 
came across it at Britt’s weekend home 
Long Island. The bed, with its flo 
romantic canopy—‘“in Schiaparelli pi 
according to the designer—was also p 





A more timid 
designer might have 
backpedaled from such 
a strong color, adding 
blander elements. 
Not Britt, of course. 





ordained; her parents have long slept k 
neath something similar. “The ceiling 
the ideal height to do this,” Britt not 
“It’s a long sweep.” 

To create the penthouse room and g 
den, architect Brian Smith moved one 
those water towers that are so ubiquite 
in the Manhattan skyline. The wife ¢ 
scribes the new space as part study am 
screening room, as well as “another han 


out onto the 1,500-square-foot terrace, wit 


designer Matthew Moynihan. 
Conceived in jewel tones, the room 


describes as “an inky aubergine.” A mor 


from such a strong color, adding blandey 
elements. Not Britt, of course. Rather 
he tossed in a custom sofa of a shade he 
calls “that biting chartreuse.” The room 
draperies, of a lighter-weight silk, are alse 
dramatically hued: “I got three shades @ 
aubergine—mauve, plum, lilac—then 
sewed them together, unlined, so you cap 
see the light shimmering through.” H 

Speaking of the entire project, the fe 
signer adds: “The whole idea is that itt 
warm and livable.” His client expands 
the thought. “It’s always sexy and warm 
but cool; we love that.” It’s just as she said 
great synergy. UL) 
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The 33rd annual Wright Plus™ housewalk in Oak Park, IL, features rare interior 
tours of residences created by legendary architect Frank Lloyd Wright and his 
contemporaries. Ultimate Plus™ offers a weekend full of special events topped off 
by an exclusive dinner prepared by a renowned chef in a private Wright home. 


TICKETS ON SALE NOW AT WRIGHTPLUS.ORG 


FOR INFORMATION, VISIT WRIGHTPLUS.ORG OR CALL (877) 848-3559. 
PROCEEDS BENEFIT THE FRANK LLOYD WRIGHT PRESERVATION TRUST. SPACE IS LIMITED. 


gee Arie’ Wright 
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To receive information from these advertisers, simply fill out the postage-paid card and return it to Architectural Diges 
Reader Directory, P.O. Box 5256, Pittsfield, MA 01203-5256. Be sure to enclose a check or money order for any priced item(s) 
Each brochure will arrive directly from the companies listed. 


AROUND-THE-WORLD TRAVEL 


1°Please send me all of the items in this category. 


2-Arizona Biltmore Resort & Spa. Featuring 735 
accommodations, six restaurants, eight pools, spa, fitness 
center, 7 boutiques, two golf courses and recreational 
activities. Visit www.arizonabiltmore.com. 


3-Arizona Office of Tourism. Grab life and seize 
the day. Find out how by ordering your free Arizona 
Travel Packet plus map from www.arizonaguide.com. 


4-Caesars Palace. The most prestigious resort in 
the world, offering impeccable service and luxury, 
from the moment a guest walks through the doors. 
Visit www.caesarspalace.com. No literature available. 


5*Cunard. Experience the legendary Transatlantic 
Crossing aboard the magnificent Queen Mary 2°. 
Begin an unforgettable adventure by requesting a 
free brochure. Call (800) 7-CUNARD. 


6-The Fairmont Scottsdale Princess. Five- 
Diamond, AAA hotel reflects the dynamic environ- 
ment that surrounds it; a mixture of a sophisticated 
Southwestern community and a spectacular desert 
environment. 


7-Hyatt Regency Scottsdale Resort and Spa 

at Gainey Ranch. Offering a 2 1/2-acre “water 
playground,” sand beach, 27 holes of championship 
golf, the new Spa Avania, tennis, the Native American 
Learning Center, Camp Hyatt Kachina and four res- 
taurants. For more information, call (408) 444-1234. 


8*Mandarin Oriental Hotel. Award-winning owner 
and operator of some of the world’s most prestigious 
hotels and resorts and renowned for exceptional 
service standards. No literature available. 

9*MGM Grand Hotel & Casino. Welcome toa place 
unlike any you’ve experienced: MGM Grand in Las 
Vegas. A have-it-all place for want-it-all guests. Call 
(800) 929-1111 or visit www.mgmgrand.com. 

10-The Phoenician. Rare, beautiful, unsurpassed 
luxury only found in the Sonoran Desert—emerald 
fairways, shimmering pools, inspired cuisine and an 
exquisite spa. 

11*Phoenix, AZ. Come to Phoenix! Enjoy our 
vibrant culture, amazing golf, relaxing resorts and 
spas, outdoor adventure, world-class shopping and 
award-winning cuisine. Call (866) 705-2750 for a free 
Visitors guide. 

12+Pointe Hilton. The Pointe Hilton Squaw Peak and 
Tapatio Cliffs Resorts offer suite accommodations, 
water features, golf, spas, shopping and themed dining. 
13+Residential Cruise Line, Ltd. Fora fortunate 
few, the entire planet is now home, Presenting Magellan, 
the most extraordinary residential cruise ship ever 
conceived. Fullownership from $1.875 million, 
Fractional from $156,250. Call (480) 497-8833. 
14-The Rim Golf Club. Arizona’s premier luxury 
golfcommunity, Rated #1 “Residential Golf Course 
West of the Carolinas” four years in row. 
15+*Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golfand a thriving arts scene 
Visit our website al www.experiencescottsdale.com, 
16*The Westin Kierland Resort & Spa. A tribute to 
Arizona culture, offering eight unique dining venues, 
full-service spa, championship golf, waterpark and 
nearby upseale shopping. Call (800) 354-5892 


REAL ESTATE 


17-The Residences at Kapalua Bay. Placed along 
the ocean's edge, The Residences at Kapalua Bay 
will redefine luxury island living, These three- and 
four-bedroom residences are positioned to take full 


advantage of unrivaled views. Call (800) 281-9440 or 
visit www.K apaluaBay.com. 


18°The Ritz-Carlton Club, Kapalua Bay. Created 
by the company renowned for service and hospitality, 
The Ritz-Carlton brings second home ownership to a 
new level. Call (800) 281-9440 or visit our website at 
www.RCC-KapaluaBay.com. 


19-Sea Island Properties. A place of uncomplicated 
values, simple elegance and pristine beauty. It 
is more than a resort or real estate: it’s a lifestyle. 


20-WCI Communities, Inc. Offering unrivaled golf- 
ing, boating, beach and resort-style living throughout 
Florida, the Northeast and Mid-Atlantic U.S. Come 
live the experience and admire the view. 


AUTOMOTIVE 


21*Please send me all of the items in this category. 


22-Audi. The 2007 Audi S-line, specially created, 
high-performance automobiles that take race-bred 
design and engineering to the street. German luxury 
with power you can see and feel. 


23-Infiniti G35. The new 306-horsepower Infiniti G. 
Designed to go beyond machine. Call (800) 521-0808 
or visit www.Infiniti.com. 


24-Jaguar. For more information, visit our website 
at www.jaguarusa.com. No literature available. 


25+*Lexus. Fora free brochure on the Lexus line of 
luxury automobiles, and the dealer nearest you, please 
call (800) USA-LEXUS (800-872-5398) or visit us at 
www.Lexus.com. 


26*Mercedes-Benz. Visit your local Mercedes-Benz 
dealer to experience automotive engineering and 
design unlike any other. For information about the 
entire industry-leading line-up, or to locate a dealer 
near you, call (800) FOR-MERCEDES or visit our 
website at www.mbusa.com. 


BUILDING MATERIALS 


27+Please send me all of the items in this category. 


28-29-Baltica. Handcrafted custom hardware. 
European-made architectural fittings: door, cabinet 
and window hardware. Call (866) 697-3538 or visit 
www.baltica.com. Portfolio catalog, $35, circle (#28). 
Free brochure, circle (#29). 

30°Eldorado Stone. Offers 12 distinct profiles and 
several different color blends. Its beauty and believ- 
ability speak for itself. Call (800) 925-1491 or visit 
www.eldoradostone.com, 

31-Francois & Co. Parent company of Stone Age 
Designs announces a new line of hand-carved limestone 
mantelpieces modeled after antique French master- 
pieces. Visit our website at www.stoneagedesigns.net or 
call (866) 385-9486 for a catalog. 

32+Marston & Langinger. Distinguished leader in 
the custom design, construction and installation of 
conservatories, greenhouses, pool houses, lantern 
roofs and other glass buildings. Call (888) 575-0554 
for our new 51-page brochure or visit our website at 
www. marston-and-langinger.com, 


33+Marvin Windows and Doors. Thirty-page 
catalog featuring wood and clad wood windows and 
doors, Beautiful color photographs and information 
on Marvin's standard and custom products 

34-Old World Stoneworks. Custom-designed cast 
stone fireplace mantels emanating Old World style 

Great technical support and free installation video) DV D 
with purchase. Free color catalog. Call (800) 600-8336 
or visit www.oldworldstoneworks.com 

35*Rocky Mountain Hardware. Solid bronze 
architectural hardware for doors, cabinets, bathrooms, 
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kitchens and more. The 192-page brochure showcases” 
the broad product line to fit every architectural style. " 
Visit www.rockymountainhardware.com. 


36-Stone Legends. Enhance your lifestyle with 
stone architectural elements. Catalog has color photé 
and all the information needed to start the process. 
Call (800) 398-1199. Free. 


37*Stone Magic. Fireplace surrounds designed to fit , 
any style or room size. Color catalog shows everything my 





needed to design your room around a striking centerpiee + 
Call (800) 597-3606. ; 


38-Tamko® Building Products, Inc. The beauty and 
performance of Tamko Lamarite Composite Shingles 

is brought to vivid life in this brochure and video. Call "i 
(800) 641-4691. Free. 


39-Tischler und Sohn. High-end custom manufac- 
turer of exterior mahogany windows and doors. Avail | 
able in practically any size, shape or configuration. 

No literature available. 


ELECTRONICS ' 


40°Philips. The only HD Flat TV with Ambilight 
from Philips. When you turn on the Ambilight 
feature, you turn off ordinary TV. Visit our website 

at www.flattv.philips.com. No literature available. 
41-Sharp Electronics Corporation. Requesta 
brochure featuring the complete line of AQUOS Liquid 
Crystal Televisions from Sharp or visit our website at 
www.sharpusa.com. 


FABRICS/WALLCOVERINGS/ACCESSORIES/ 


ih 
taal ete) . 





42-Please send me all of the free items in this category. 
43-Brunschwig & Fils. Designer and manufacturer 
of contemporary and historically inspired decorative 
fabrics, wallcoverings, trimmings, upholstered 
furniture, lamps, tables, mirrors and accessories. 
Call (800) 538-1880 or visit www.brunschwig.com. 


44-Casa del Bianco. To find out the myriad of 

ways Italian linens can be customized from the many 
varieties of fabrics, designs and colors, please request 
our catalog. 

45-Colefax and Fowler. The company’s heritage 
embodies the quintessential English country house 
style and comfort. The 2007 collection features 
signature prints, luxurious silk embroideries, wools 
and wallpapers, For more information, please call 
(212) 647-6900. No literature available. 


46-Conrad Imports, Inc. Luxurious handwoven 
textiles of natural fibers are fabricated into elegant 
custom drapery, shades or sliding panels. Window 
coverings filter sunlight while preserving outside 
views. Please call (866) 426-6723 or visit our website 
at www.conradshades.com. 


47+Dedar. Postcard available listing “To the Trade” 
showrooms in the U.S 


48+Donghia, Inc. Producing original designs in 
furniture, textiles, trim, lighting, wallcoverings and 
accessories that bridge the gap between contemporary 
and traditional 

49-Eastern Accents. Consumer catalog can be 
purchased for $25 

50+Highland Court. A luxury brand of woven textiles, 
offering the finest in design and quality. This exclusive 
line is trend-setting and gives the designer the ability to 
create the most prestigious environments 

51+Hunter Douglas Window Fashions. Send fora 
free design booklet and see how the distinctive collec- 
tion of custom window fashions beautifully transforms 
incoming light to create the mood of a room 


a Romanoff. Samples of new surfacing materials 
g shell, glass beads, embossed vinyl and metal tile. 
ific sample requests, please visit our website at 
ayaromanoff.com. $5. 


ennials Outdoor Furniture. The “hand” of 
door upholstery combined with the enduring 

s necessary for outdoor use: soil, mildew and UV 
ce. Call (888) 322-4773 or visit our website at 
rennialsfabrics.com. 


lack. Sophisticated, contemporary textiles for 
ery and windows. For more information, call 
7-7766 or visit www.pollackassociates.com. 
ature available. 


bert Allen. Renowned for its wide range of 

onal fabrics, trim and furnishings. Innovative 
and superb quality distinguish the products that 
ade Robert Allen an industry leader for more than 
s. 


alamandré. The finest in luxury home fashions: 
. Wallcoverings, passementerie and furniture. 
nandré exclusively represents the Colony, Mark, 
ne Carpets, and Winhall Collections. 


andia Down®. Luxury European down comforters, 
5, Sheeting and accessories for the ultimate bed. 
actured in the U.S. of the finest imported materials. 
Harris. A highly decorative line for the residential 
spitality industries. Visit www.sharris.com. 
Automatic. Complete line of motors, motorized 
s and controls for interior window treatments. 

te draperies, blinds or shades at the touch ofa 

. No literature available. 


roheim & Romann, Inc. A leading purveyor 
h-end, to-the-trade fabrics, wallcoverings and 
ative hardware. Renowned for its traditional 

ism and elegant sophistication. 


































iNCIAL SERVICES 


erCard. Call (800) MCAssist for more information 
www.mastercard.com. No literature available. 


Citi PremierPass® Credit Card. Call (800) 353-CITI 
nd out how you can earn points for the miles you fly 
y airline. 


OR COVERINGS 


ease send me all of the free items in this category. 


istic Tile. Luxury stone and artisan tile collections 
able in showrooms nationwide. Call (877) 528-5380 
it our website at www.artistictile.ccom. No literature 
able. 


ancos Tile & Stone. Transform visions into realities 
anunparalleled selection of luxurious tile, porcelain, 
. glass and mosaics. Call (800) 3-CANCOS or visit 
.cancos.com. 


aravan Rug Corp. Introducing a great ambiance 
ur catalog. $30. 


ouristan, Inc. Offering a vast assortment of exclu- 
y designed, power-loomed and handmade area rugs, as 
as quality residential broadloom. Designed to provide 
ith total decorating flexibility. 


7-Elizabeth Eakins. Wool catalog consists of hand- 
le, custom-designed rugs, $25, circle (#66). Cotton 
log consists of handwoven, hand-dyed 100% cotton 
. $15, circle (#67). Visit www.elizabetheakins.com. 


‘rench Accents Rugs & Tapestries, Inc. Leading 
ufacturer of new handmade Aubussons, Tapestries, 
mnneries, Arts and Crafts, Tabriz, Angora Oushaks and 
je accessories. Visit our website at www.farugs.com. 
iterature available. 


Jerry H. Aziz Oriental Rugs. Leading wholesal- 
ind manufacturers of new ultra-quality, handmade 
‘ital rugs. Programmed lines include Tabriz, Lahore, 
mate, Jaipur and Modern collections. Images 

lable by e-mail request. Visit www.jerryhaziz.com. 
iterature available. 


J.H. Minassian & Co. Celebrating 100 years and 

generations of woven history. Proudly offering the 

‘tantique, custom and re-edition carpets and tapestries 
ide. 


Mansour Fine Rugs. A catalog of representative 
aples of our Antique Rug selection. Free. 


Megerian Brothers Oriental Rugs. Presenting 
xs of art, blending history and design—a full range 
andmade Oriental rugs as well as European pat- 
$, contemporary designs and tapestries. Call 
)MEGERIAN or visit www.megerianrugs.com. $10. 


Nourison Rug Corp. The world’s leading manu- 
urer of fine rugs and broadloom. Ranging from 
lisitely traditional to elegant contemporary. The 
(carpet that will bring fashion to your floor. $1. 


74*Paris Ceramics. The leading international special- 
ists in antique stone, terra cotta, natural limestone, 
hand-cut mosaics and decorative ceramics. Nine U.S. 
showrooms. $10. 


75°Stanton Carpet. Exclusive luxury designs, from the 
high-styled Wilton patterns and sisals to printed carpets 
and area rugs. Call (888) 809-2989 or visit our website at 
www.stantoncarpet.com. Free. 

76*Stark Carpet Corp. Specializing in custom-designed 
carpet, fabric, wallcovering and furniture offering designs 
from traditional to eclectic. Rugs include Orientals, 
Aubussons, Savonneries, Chinese and Portuguese 
needlepoints. $10. 

77°Y & B Bolour. Antique carpets, tapestries and 
pillows, including contemporary carpets and tapestries. 
Visit www.ybbolour.com. 


FURNITURE 


78-Please send me all of the free items in this category. 
79*American Leather. There's only one style that feels 
right—your own. From contemporary to traditional, we 
have your perfect fit. Visit www.americanleather.com. 
80-Blatt Billiards. Since 1923, the Blatt family has 
collected, rebuilt and created quality pool tables. Top 
designers, architects and pool enthusiasts have come to Blatt 
for precision, integrity and meticulous attention to detail. 
81+California Closets. Creating custom solutions to 
help you stay organized in all the rooms of your home. 
Visit www.californiaclosets.com or call (800) 336-9195 
for a complimentary in-home design consultation. 

No literature available. 

82-Charles P. Rogers Beds. Includes platform, day, 
trundle and canopy beds. Available in wood, leather, brass 
and iron. European linen and cotton bedding. Factory 
direct. Call (866) 836-6505 or visit www.charlesprogers.com. 
Catalog, $2. (Free online catalog.) 

83-Drexel Heritage. Building fine furniture and craft- 
ing the components of dreams for over 100 years. For 
more information about our latest collections, or to find 
a store near you, call (866) 450-3434 or visit our website 
at www.drexelheritage.com. 

84-Ebanista. Offering a superlative collection of extraor- 
dinary furnishings and objets d’art. Call (800) 570-1087 or 
visit www.ebanista.com for more information. 
85-Edelman Leather/Edelman Furniture. The 
world’s most complete collection of quality leathers and 
furniture for residential, hospitality, contract, aircraft 
and marine use. 


86-Fremarc Designs. Manufacturers and importers 
of fine furniture, providing an extensive line of quality 
handcrafted seating, occasional tables, dining, bedroom 
and entertainment units in a variety of 30 finishes for 
residential and commercial use. Call (800) 999-0802 or 
visit www.fremarc.com. 

87-Giati Designs. The finest teak and cast-metal 
furniture designed by Mark Singer. Market umbrellas 
and French-milled fabrics are featured in a free 40-page 
brochure. Call (805) 965-6535 or visit www.giati.com. 


88-Habersham Furniture Company. Receive a copy of 
our color product brochures showcasing many of our 
hand-painted and hand-finished showpiece reproductions 
and original furniture designs. 


89-Hancock & Moore, Inc. Free 50-page color brochure 
featuring a small representation of the Hancock & Moore 
product line. 


90-Harden Furniture. Creating heirloom-quality, solid 
wood furniture and upholstery since 1844. Free 24-page 
color brochure provides a sampling of American-crafted 
solid wood furniture styles. Visit www.harden.com. 


91-Henredon. The leading luxury furniture company 
that provides tasteful and innovative quality wood and 
upholstered furniture for the home. 


92-Holly Hunt. For more information, please call 
(312) 329-5999. No literature available. 


93-JANUS et Cie. Our Beauty Book and softbound 
catalogs are works of functional art—take a virtual tour of 
our collections while viewing stunning shots of beautiful 
homes, gardens and beaches. The best furniture to sun in, 
dine on or simply look at...indoors or out! $25. 


94-The Karges Furniture Company. A 16-page full 
color brochure shows a sampling of the fine furniture 
made by The Karges Furniture Company. 


95-*Kreiss Collection. The world-class look of Kreiss 
features an international mix of custom handmade 
furniture, unique accessories, exclusive fabrics, luxury 
bed linens and professional design services. Call 

(800) KREISS-1 or visit our website at www.kreiss.com. 
New oversized Folio, $25. 


96-Laneventure. America’s leading line of wicker and 
rattan furniture offers furnishings for every room both 
inside and outside. Lines range from the casually elegant 
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Excursions to the resort-inspired TradeWinds, including 
premium WeatherMaster outdoor furnishings. 


97-Maitland-Smith. Offering an array of distinctive 
and unique decorative accessories, lighting and accent 
furniture. Visit www.maitland-smith.com to see our 
online catalog. 


98-Marge Carson. Design leader of high-end furniture 
that sets a tone of romance, elegance and style for the 
living room, bedroom and dining room. Visit our website 
at www.margecarson.com. No literature available. 


99+Natuzzi. It’s How You Live. Italian style, comfort and 
quality. Create the living room of your dreams. Visit our 
website at www.natuzzi.com. 


100+Phyllis Morris Originals. Designer and manufac- 
turer of custom luxury home furnishings for more than 
50 years. Deluxe catalog available. Visit our website at 
www.phyllismorris.com. $250. 

101°Poliform. Italian manufacturer of high-end 
wardrobe systems, wall units, beds and kitchens. Col- 
laborations with architects such as Paolo Priva and Carlo 
Columbo mix fashion, function and technology together. 


102-Roche-Bobois. Colors, materials and design 
Roche-Bobois invents and creates furniture that you 
desire. Les Contemporains catalog includes all the 
trends of today’s interior decoration. $15. 
103*Stickley. Since 1900, handcrafting some of the 
world’s finest wood furniture, leather and fine upholstery. 
www.stickley.com. $10. 

104*Summit Furniture, Inc. An internationally recog- 
nized company that exemplifies excellence in the design 
and craftsmanship of handcrafted plantation-grown teak 
furniture for contract, residential and marine environments. 
105-Sutherland. Outdoor furniture transformed 

from the mundane to the sublime, inspiring designers to 
rethink the out-of-doors as a continuum of their interiors. 
Call (800) 717-8325 or visit www.sutherlandteak.com. 
106*Swaim Inc. Swaim Upholstery and Occasional 
meet the highest industry standards of quality and design 
excellence. A range of styles from contemporary to 
traditional. Visit www.swaim-inc.com. 
107-Thomasville. When a piece of furniture is so you, 
it looks like you and says you. Today’s Thomasville has 
something so you. Visit www.thomasville.com to find 
your perfect piece. 


JEWELRY & WATCHES/BEAUTY & FASHION 


108-Please send me all of the items in this category. 


109-Bailey Banks & Biddle. For almost two centuries, 
presenting the finest names in jewelry and timepieces. 
Call (800) 651-4222 for the location nearest you or visit 
www.baileybanksandbiddle.com. No literature available. 


110-Bulgari. Synonymous with the finest Italian style 
for over acentury. Outstanding jewels, watches, a vast 
range of leather goods, silver gifts and perfumes are 
now coveted by a sophisticated clientele in over 150 
countries. 


111°Cartier. Synonymous with exquisite jewelry and 
watches, Cartier also offers leather goods, pens, 
lighters, scarves, fragrances, china and crystal. Call 
(800) CARTIER or visit www.cartier.com. 


112-David Yurman. Established in 1980 and inter- 
nationally known as America’s leading fine jewelry and 
timepiece brand. For store locations, visit our website 
at www.davidyurman.com. 


113-Diamond Trading Company. Celebrate your past, 
present and future with a piece of three stone diamond 
jewelry. Visit www.adiamondisforever.com to view 
three stone jewelry designs. No literature available. 


114-Georg Jensen. Founded in 1904, Georg Jensen 
has always stood for refined and organic design that is 
both pure and beyond fashion. The elegant simplicity 
of jewelry and watches continue to evoke surprise and 
delight the senses. 


115*John Hardy. Jewelry embodies a lifestyle, one 
governed by the principle of “sustainable luxury”: 
beauty with responsibility. Authentic, handmade works 
of art composed of nature’s most precious materials 
and crafted by artisans on the island of Bali. Call 

(866) 4S-HARDY or visit www.johnhardy.com. 


116-Leslie Greene. From denim-and-diamonds to elegant 
evening gown attire, offering a delicate balance between 
luxury, style and versatility. Kindling a diverse following 
of women, A-list celebrities, major department stores and 
prestigious fine jewelry stores nationwide. 


117-Mikimoto. The originator of cultured pearls since 
1893 invites you to receive our newest catalog. Please call 
(888) 710-2323 or visit www.mikimotoamerica.com. 
118-Patek Philippe. Available at authorized retailers 
across the U.S. Creating fine timepieces to be cherished by 
generations. Receive a soft-cover catalog highlighting the 
collection or visit www.patek.com. 
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119+Piaget. An icon of excellence in “Haute Horlogerie” 
since its founding in 1874 in the heart of Switzerland’s Jura 
Mountains, elevating the manufacture of timepieces to an 
absolute art form and true technological achievement. 
For more information, please call (877) 8PIAGET or 
visit WWw.piaget.com. 

120-Raymond Weil. Swiss-made timepieces. Elegant, 
sporty and classical collections featuring 18K gold and 
stainless steel. 


121-Roberto Coin. Tradition, innovation, creativity... 
three words that best describe Venetian-born designer 
Roberto Coin. Creating jewels for almost three decades, 
Roberto’s designs help women create their own real style. 
Call (800) 853-5958. 


122-Van Cleef & Arpels. One of the world’s most exquisite 
jewelers. The House is renowned for its innovative designs 
and techniques, using only the highest quality gemstones. 
For more information, please contact (800) VCA-5797. 


KITCHEN AND BATH 


123-Please send me all of the free items in this category. 


124*ALNO|USA. Founded in 1927 by Albert Nothdurft, 
Alno creates personalized, uncomplicated kitchens of 
form and function that are the essence of modern living. 


125-Ann Sacks. The Ann Sacks Tile & Stone catalog 
offers an array of innovative and elegant products that lend 
functional art to any installation. Call (800) 278-TILE or 
visit www.annsacks.com. $20. 


126-Art for Everyday, Inc. North American-manufac- 
tured architectural woodcarving and lumber. Corbels, 
appliqués, mantels, capitals, corner posts, turning posts, 
moldings and onlays. Unique designs for interior use. Stock 
products in maple, cherry and alder. Lead time is one week. 


127-Bentwood Kitchens. Color brochures are available 
through local Bentwood Dealers. 


128-Bontempi USA. With attention to detail, craftsman- 
ship, technology, design and functionality, the Bontempi 
kitchen system is engineered to satisfy the needs of the 
individual and exceed the demands of everyday usage. 


129-bulthaup. Incorporating the principles of material 
integrity, aesthetic minimalism and perfect craftsmanship 
in every detail of our high-quality products. 


130°Clive Christian. The award-winning Clive Christian 
Home brochure is available from your nearest Clive Christian 
exclusive showroom. For details, please visit www.clive.com. 


131*Downsview Kitchens. Design innovation and 
commitment to quality make Downsview the premier choice 
in kitchen cabinetry. Free 96-page color brochure available 
at your nearest showroom. Call (905) 677-9354. $20. 


132-Kohler. Kohler Bath & Kitchen Ideas—catalogs cover- 
ing baths and whirlpools, showers, lavatories, toilets and 
bidets, sinks, faucets and accessories. Visit our website at 
www.kohler.com or call (800) 4-KOHLER, ext. SA2. $15. 
133-Liebherr Refrigeration. European-quality design 
meets American lifestyle—inside and out. The kitchen 

is the center of the home and the best place to express 
individuality. Offering numerous options for customization 
to best complement your dream kitchen. 


134-Neff Kitchens. Exquisite form meets intelligent 
function. Recognized by renowned designers and 
architects, the Neff difference shines across an impec- 
cable product portfolio, Creating extraordinary culinary 
environments since 1966, $25. 

135-P. E. Guerin. Fine hardware and quality service. 
For 150 years, the standard for excellence in home hard- 
ware. Six showrooms across the U.S. and Puerto Rico 
specializing in French and English hardware. Virtually 
any request can be met at our Manhattan showroom, $25. 
136+Quality Custom Cabinetry, Inc. Finest cabinet- 
maker in French, English, Shaker or Old World, Saturate 
yourself in our new brochure showeasing the best in 
designs for kitchens, baths and libraries. Free information 
available. Visit www.qce.com/ado or eall (800) 909-6006, 
137-ROHL, LLC. Since 1983, the ROHL family has pre- 
sented exclusive bath and kitchen products for America’s 
finest homes, resorts and hotels. Call (800) 777-9762 
fora free catalog or visit www.rohlhome.com, 
138+Sherle Wagner International. Since 1945, recog- 
nized internationally as the premier source for luxury 
hardware and bath furnishings. $30 

139-SieMatic Kitchen Interior Design. Where 
interior design and architecture meet your personal 
lifestyle. Visit www.siematic.com, 

140-Smalibone. Creating beautiful custom-made 
furniture for kitchens, bedrooms and bathrooms, Stunning 
Manhattan flagship showroom now open at 135 East 65th 
Street, $15, 

141-142*Snaidero USA, Offering a multi-catalog 
portfolio with images and details on luxury Italian kitehen 
designs from world-renowned designers, including 
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Pininfarina and Lucci-Orlandini. Design portfolio, $35, 
circle (#141). Free brochure, circle (#142). 


143*Stone Mart. When the design process involves 
natural stone, the possibilities are endless. The leading 
importer and distributor of natural stone tile & slab, stone 
& glass mosaic and gem stone slabs. $15. 


144-Studio Becker. Offering five catalogs, beautifully 
packaged in a special box containing: Collection M, 
Collection T, Collection Z, Kitchen Accessories Collec- 
tion, and the Ultimate Wardrobe System. $25. 


145-Sub-Zero. Great meals begin with Sub-Zero dual 
refrigeration. For more information on the ultimate in food 
preservation, visit www.subzero.com. No literature available. 


146-TOTO USA. Providing up-to-date product specifi- 
cations and information needed by architects. 


147-Varenna/Poliform. Manufacturing quality 
kitchens of style and function, Varenna has fostered a 
revolution in high design recognized around the world. 
Synonymous with quality, design, variety and flexibility. 
148-Vent-A-Hood. “Magic Lung” centrifugal blowers 
efficiently liquefy cooking grease while permanently 
exhausting odors. The most powerful, quiet and easy 
ventilation system that can be installed in your home. 


149-Viking Range Corporation. If cooking is every- 
thing, the complete Viking kitchen offers everything you 
need including professional performance and impeccable 
design. Call (888) 845-4641 or visit www.vikingrange.com. 


150-151*Walker Zanger. Create your own unique vision 
in tile and stone with this 284-page catalog that includes 

a luxurious collection of handmade ceramic tile, terra 
cotta, metal, stone tile and slabs, mosaics and glass, 

$36, circle (#150). Free brochure, circle (#151). Call 

(877) 611-0199 or visit www.walkerzanger.com. 


152-Waterworks. Luxury resource for the complete 
bath experience, from fixtures, fittings and furniture, to 
tile, textiles and accessories. $15. 


153-Wm Ohs, Inc. Exquisite handcrafted kitchens 
that transport the spirit and charm of traditional Europe 
and times-past America into today’s modern, premium 
kitchen. $5. 


154-Wolf. The secret of better meals? Better equipment. 
For more on Wolf’s high-performance ovens, ranges, 
cooktops and grills, visit www.wolfappliance.com. No 
literature available. 


BCT me) 


155-Please send me all of the free items in this category. 


156*Arte de Mexico. Redefining the way discriminating 
buyers decorate today. Offering a unique collection of 
hand-forged iron and carved-wood lighting with meticulous 
attention to detail. $45. 

157*Boyd Lighting. Creating exquisite lighting fixtures 
to complement upscale interiors since 1921. Rich 
materials, expert craftsmanship and design integrity are 
inherent in every product. Visit www.boydlighting.com. 
No literature available. 

158-Lutron Electronics. Learn how Lutron lighting 
controls make your life more productive, relaxed, secure, 
efficient, dramatic and simply more fulfilling. FREE. 
159*Schonbek Worldwide Lighting. Chandeliers and 
lamps of classic, rock and colored crystal, high-tech 
Geometrix™ lighting and custom chandeliers. Free DVD 
and literature. Call (800) 836-1892 or visit our website at 
www.schonbek.com. 

160-VAUGHAN. Beautiful new Vaughan lighting catalogs 
are available to the Interior Design trade; they are an 
essential designer resource for decorative lighting. $20. 


MISCELLANEOUS 


161-Abt Electronics. One of the largest independent 
retailers of consumer electronics and major household 
appliances in the United States, Since 1936, Abt features 
award-winning customer service, competitive prices and 
hassle-free returns. No literature available, 
162*1stDibs.com. The world’s best online marketplace 
for furniture and decorative arts, with 250 international 
dealers presenting over 800 new items weekly. Visit 

www. Istdibs.com, No literature available, 
163-Electrolux. In fine homes and restaurants 
throughout Europe for over 70 years. All products are 
thoughtfully designed to help you create the home you 
want, Learn more about our full line of premium kitchen 
appliances at www.electroluxusa.com, 


164+Kendall-Jackson. Family-owned, handcrafted 


Wines With uncompromising integrity and quality, Visit 
www. kj.com 


165-VISTA® Window Film. Professionally installed solar 
control film provides comfort year round, Blocks 99.9% 
ofharmful UV rays, Helps prevent fading of furnishings, 
artwork, reduces glare and saves energy. (800) 345-6088 
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continued from page 185 

room is the heart of the house, whe 
chelle Friezo serves her homemade 
local artisanal cheeses and other deli 
An antique French wrought iron c 
lier, a 19th-century copper fountain 
Paris flea market, mirrored sconces 
set of antique faience dishes give the 
a timeless quality. 

“All the layers add elegance,” B 
says. The most unusual room, perh: 
is the master bedroom, which overlot 
a lake at the rear of the property. H 
Baird installed beams on a tray ceili 
a whimsical French crystal chandelie: 
large freestanding, upholstered headboz 


and some antique painted screens to g 


> 


“T’m very easy with the’ 
visual part of decorating. 
When I see a space, 


I see what it’s like when 
it’s finished. It’s 
all about atmosphere.” ~ 


definition to the space. It is finished t 

tee: The room divider/headboard is u 
holstered in a tattersall, while the act 
wooden headboard has a figured-plaid f 

ric. (“I didn’t want to put the bed agair 
the wall because I wanted to take adva 
tage of the view,” Baird says. “And the 
isn’t a lot of wall space.”) 

Unlike most designers working tod: 
Penny Drue Baird knows how to se 
and employs a team of talented sean 
stresses to provide tailored touches f 
each space she creates. Here, the pillov 
and comforter are embroidered wit 
a matching patterned border, which 
echoed in the design painted on the corn 
cabinets Baird installed in the room. TI 
draperies that divide the bedroom andi 
adjoining sitting room are quilted ar 
look particularly crisp against the tuftet 
plaid-wool-upholstered walls. This is cot 
ture decorating. 

“These are clients who appreciate dt 
tail,” Baird says. “And why shouldn't the 
house fulfill their fantasy of what they wat 
life to be like on a daily basis?” By selectin 
a designer who understood—even int 
ited—their needs, the Friezos did indee 
make their own luck. 0 
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More destinations than any other airline. 
After all, life is a journey. 
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Whether you want to create your own adventure in the middle of nowhere or in a Paris café, we 
believe you ought to get there easily. The Citi® / AAdvantage® credit cards and American Airlines 
can help get you almost anywhere. And with purchase protection? you always have peace of mind 
no matter where in the world your journeys take you. 


1-800-FLY-4444 www.citibank.com/aadvantage 
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Pillarless. And, for that matter, peerless. 


THE ICONIC DESIGN FEATURES SIDE WINDOWS WITH NO B-PILLARS INTERRUPTING 


This year, the newly re- 
designed 2007 CL-Class 
leaps from where its storied 





predecessors left off. 

Racing-inspired 8- and 
12-cylinder powerplants boast engine blocks made from light- 
weight cast aluminum and silicon-lined cylinders that reduce 
friction by 50%. The CL550’s 7-speed automatic transmission 
turns road-devouring power into instantaneous acceleration 
upon demand, with outstanding efficiency. 

Now, a sports coupe should be more than just powerful. 
That’s why CL coupes are equipped with Active Body Control— 
an intelligent system that carries on a continuous conver- 
sation with the suspension, adjusting it for a ride best described 
as firm, fierce and masterful. 








THE VIEW, YET HAS THE STRUCTURAL INTEGRITY OF A TRADITIONAL COUPE. 
AND IT’S JUST ONE OF THIS VEHICLE’S MANY ENGINEERING WONDERS. 


And because safety can never come second, the CL-Class 
also offers Mercedes-Benz PRE-SAFE® This integrated 
safety system helps prepare the vehicle in the critical 
moments before a potential accident, for instance moving 
the front passenger’s seat to a more favorable position, as 
well as closing the windows and sunroof should a rollover 
be imminent. 

Then there are the available creature comforts—the 
Parktronic system, 14-way power-adjustable massaging seats, 
voice-activated audio, telecommunications and navigation 
systems, as well as the infrared Night View Assist system, 
to name but a few. 

Taken as a whole, and taking in their sweeping lines and 
aggressive stance, it’s easy to see why the Mercedes-Benz 
CL-Class sweeps aside all others. 


Unlike any other. 


w 


Mercedes-Benz 


> CL 550 


MBUSA.com 


For more information, call 1-800-FOR-MERCEDES, or visit MBUSA« 
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The Fahrenheit Factor 
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‘) Reduce the mustard sauce. 
The closer to the edge of the French 
Top, the lower the heat. 


PY Set the oven probe for 165°F 
and wait eagerly for the chime. 
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Cover: Actress Demi 
Moore at her Modern- 
ist house in Beverly 
Hills. Portrait by Harry 
Benson. See page 172. 
Asove RiGut: Archi- 
tect Michael Graves up- 
dates the cottage on 

a farm in New Jersey. 
See page 116. 
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Scott Snyder furnished 
the library of a house 
in Southampton with 
comfortable pieces. See 
page 150. 
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AD Letters 











Thank you for the lovely arti- 
cle on the type of home I have 
always loved and have, in my 
30 years of decorating, never 
veered from trying to re-create 
(“Road to Singapore,” January 
2007). At this time when, all 


over the world, beautiful old houses are being de- 


stroyed, to be replaced by the common and, dare I 


say, ugly, it’s gratifying to know there are people like 


Adrian Zecha and his wife. My topee’s off to them. 


COVER TO COVER 

Congratulations! Your January issue was 
perfect. Like the tenets your AD 100 
espouse, it was simple, elegant, and had 
good flow and attention to detail. I wasn’t 
sent irritatedly paging to the back of the 
magazine for some isolated bit of copy to 
conclude an article. That, to me, repre- 
sented great interior design! 

Mark KikTAvi 

CHAPALA, JALISCO, MEx1co 


PRESERVING BEAUTY 

While all of the residences you feature 
are magnificent, when I saw the Carolands 
chateau (December 2006), it took my 
breath away. Its classic elegance and noble 
presence was something straight out of a 
fairy tale. ‘To think it was once neglected! 
[ can’t wait to see what it looks like when 
the trees and landscaping grow to be as 
impressive as the home they surround. 
‘Thank you, AD, for including this soon- 
to-be national treasure in your pages. 
AARON Dr Marco 

KAnsAs Crry, Missourt 
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—ANNE SIEBENHOVEN 
FLusHinGc, New York 


REMAKING A MANSION 

I was stunned by the unbelievable work 
of designer Mario Buatta on the resto- 
ration of the fascinating, historic Caro- 
lands. What a talented eye Buatta has. As 
a teenager growing up in the Hillsbor- 
ough area during the 1980s, I heard the 
various stories and legends that swirled 
around the mysterious mansion, which 
was slowly deteriorating. It was nice to 
see Carolands restored and glowing in 
your magazine. 

Catuy HUNTER 

SAN DieGo, CALIFORNIA 


LITTLE TOUCHES 

The antique trims and vintage textiles 
from Charlotte Crystal’s shop in Montre- 
al (Discoveries by Designers, December) 
were exquisite. I could only imagine how 
elegant her pillows must be when seen in 
person. I applaud AD for such well-edited 
“discoveries,” which keep me up to speed 
with the best of what is out there. 

SANDRA JOHNSON 

BOULDER, COLORADO 


Visit ArchitecturalDigest.com for more 


I can’t believe the marvelous transfor- 
mation of the interior of the Vancouver 
apartment that Patricia Gray designeé 
in your December issue (“AD Style a 
Home: Outside the Box in Vancouver 
Gray’s resourcefulness in working with 
the space limitations and the ceiling re 
strictions—especially with her client be- 
ing so tall—was very impressive. I enjoyed 
the personal tone of the article, and the 
accompanying photos and floor plan al- 
lowed me to get a good sense of the scop 
of the renovation. 

Jessica ROSEN 

WASHINGTON, D.C. 


/ 
A PERFECT FIT | 
- 





TRAVEL GEMS 

Your article “Jewels on the Go,” in thi 
December issue, was a refreshing treai 
to the eye, as well as captivating reading. 
I appreciated the nod to great jewe 
design among the gorgeous archite 

and elegant interior design that you 
feature. And I loved the Bulgari brace 
let with the adorable charms with the 
names of world-famous shopping spots 
I hope to see more articles like this one 
appear in upcoming issues. 

ELLIE BALLINGER 

PaLM BEACH, FLORIDA 


MOMENT OF PAUSE 

I bought Architectural Digest off the shelf 
for many years, until good friends from 

Rochester, New York, surprised me with 
a year’s subscription. I now await in joyful 
anticipation the monthly postal arrival, 
which, even in my part of the world, is 
delivered long before the publication 
date. It is reassuring to see that a for= 
mer South African, Geoffrey Bradfield, 
is featured regularly with the top inter= 
national designers (“The Art of Déco i in 
Florida,” December). The text by Gerald 
Clarke that accompanies this feature on a 
Palm Beach residence aptly quotes Oscar | 
Wilde. Quoting the same celebrated poet J 
and playwright, I might add that “within 
this restless, hurried, modern world,” 
your magazine brings hours of admira- 
tion and reflection. 


JOHANN VAN DER MERWE 


Caper Town, Soutu AFRICA 
continued on page 28 
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Letters 








ANTIQUE FINDS 

I'd like to first congratulate AD for a 
wonderful December issue. As I was flip- 
ping through the Discoveries by Design- 
ers section, the headline “In Vino Veritas” 
caught my eye. I have been collecting 
wine-related accessories for several years 
now and, as a New Yorker, have discov- 
ered excellent sources for quality antiques 
on the East Coast. David’s Antiques, in 
Fallbrook, California, looks like a great 
West Coast source. 

JASON BaTEs 

ALBANY, NEw YorK 


VINTAGE INSPIRATION 

‘Tangerine, chartreuse, Burberry plaid— 
the interior design may have been done 
on a budget, but it’s vintage Carleton 
Varney (“AD Style: Family Ties in New 
York, December). I have one question, 
though: Are those Folies-Bergére danc- 
ers gracing that colorful coverlet? 

LINDA BEHRMAN 

St. PauL, MINNESOTA 


ING OF PRAISI 
I adore the work of Mario Buatta. It 
speaks—no, sings—to the human heart. 
RuTH FRANKEL 


‘THORNHILL, ONTARIO, CANADA 


CELEBRATING STYLE 

I first saw an issue of Architectural Di- 
gest at a friend’s house over seven years 
ago. Before that, I had no idea the world 
portrayed within it even existed, and I 
was hooked immediately. Each issue has 
been, and continues to be, an education in 
design. Most surprising, yet puzzling to 
me, is the incredible diversity of styles— 
or, conversely, the total lack of fads. How 
could they all be “right”? Joseph Giovan- 
nini has given me the words I was look- 
ing for in “Revision on Park Avenue” 
(December): “The common threads are 
quality, individuality and authenticity.” 
This powerful, unifying concept certainly 
seems like a good place to start! 

GERALD Loyp 

Botsr, IDAHO 


DOOR WITH A TWIST 

I loved designer Pam Galloway’s clever 
solution of installing a “secret” door to 
maintain the illusion of floor-to-ceiling 
bookshelves in the media room for the 
home in Carmel, California (“Design 
Notebook: A Study in Character,” No- 
vember 2006). What a playful concept— 
an appropriate character study indeed! 
VIRGINIA SULLIVAN 

SEATTLE, WASHINGTON 


The dining room/li- 
brary of an apartment 
in Manhattan rede- 
signed by Mica Erte- 
gun, of MAC II. 


JACK OF ALL TRADES 

I was very impressed with the Novembe 
issue. What particularly stood out was the 
quality of Alexander Gorlin’s piece or 
James Polshek’s poolhouse (“Lost Hous 
es: Formative Expression”). There we 
great insider knowledge, not to mentio 
a smattering of personal tidbits sprinklec 
throughout. It was a lively and interesting 
read. Gorlin is not only a superb designer 
but a talented writer as well. . 
ELLEN MENDES 

AUSTIN, TEXAS 


MUSIC IN SPACE 

The evolution of architecture is evident 
in Antoine Predock’s model of the Cana- 
dian Museum for Human Rights (“The 
Professionals: A Fearless Vision,” Octo- 
ber 2006). It looks like a phenomenor 
that could occur in outer space. And the 
house he built in Dallas (same article ane 
March 1994) of concrete, glass and stee 
is a visual notation of music—the meta 
walkway is its staff—its fluid movement 
embracing the structure. What an ex+ 
traordinary man! 

DEE JASPER 

TEHACHAPI, CALIFORNIA 


ACTION PLAN 

Well done, Architectural Digest, for the 
compelling article “Memorial: Water’ 
Healing Power” (October) on the pro: 
posed Smriti Van memorial in India 
Landscape architect Rajeev Kathpalia’ 
plan to ecologically transform the earth 
quake-prone area—and not just to create 
one structural monument in remem: 
brance of the victims of the 2001 natura 
disaster—was eye-opening. 

STEVEN HARNETT 

LANSING, MICHIGAN 


The editors invite your comments, suggestions and criticisms. 


Letters to the editor should include the writer's name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium 


All submissions become the property of the publication and will not be returned 
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Face 50 with our new standard in skincare to fight visible effects of 
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oisture from within. 
ay > The intensely replenishing Bio-Network™ of wild yam, soy, sea algae 
, and barley helps enhance performance for visible rejuvenation. 


See the transformation: Wrinkles appear reduced. 85% feel 
improved elasticity and firmness. 91% feel skin is deeply hydrated.* 
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Following in the footsteps of monarchs, artists and racecar drivers. 


Monte Carlo to Gourdon. Perhaps the world’s most breathtaking drive. Experienced in a 
vehicle designed to make the very most of it. Learn more about the modern-day grand 
tourer at landroverusa.com. 
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Enter to Win a Room Makeover: 


Now is the time to review some of the highlights in our best-selling book, Hollywood 
at Home. Go to your computer right now and take a chance on winning a complete room 
makeover by one of our AD 100 designers by logging on to www.ArchitecturalDigest.com 
and guessing which celebrity couple’s home is shown. The winner will be chosen at ran- 
dom from the correct answers. (See page 36 for more details.) 

Log on to www.ArchitecturalDigest.com. We want to hear from you. 


GERALD CLARKE (“Southamp- 
ton Synthesis,” page 150; “Archi- 
tectural Digest Visits: Demi Moore 
& Ashton Kutcher,” page 172). “I 
love writing about people in show 
business—they’re never dull,” says 
contributing writer Gerald Clarke, 
whose books include Get Happy: The 
Life of Judy Garland. “Demi Moore 
and Ashton Kutcher are no excep- 
tion,” he adds. “They’re smart and 
articulate, and they’re excited about 
their house—ideal subjects, in other words. They were ideal clients, too, 
involved in every decision, It requires more than money to build a dream 


house. It takes taste, determination and passion—they’'ve got all three.” 


PETER HALDEMAN (“Dreaming 
in Italian,” page 106). “Craig Wright's 
projects vary from one to the next in 
style, scale and degree of formality,” 
says contributing writer Peter Halde- 
man, “but there are certain through- 
lines. He never overlooks a detail 

from door hardware to place settings. 
And he goes to the ends of the earth 
in search of the best pieces for a room, 
whether he’s doing Tuscan country, 


classical French or Spanish colonial.” 
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tv 
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There is a natural curiosity about the private lives of public figures. 
Over the years Architectural Digest has published exclusive looks in- 
side the homes of some of the most celebrated Hollywood couples— 
from legends like Humphrey Bogart and Lauren Bacall and Clark 
Gable and Carole Lombard to current stars like John Travolta and 
Kelly Preston and Jamie Lee Curtis and Christopher Guest. This 
month we visit the Beverly Hills residence of one of Hollywood's 
most talked-about pairs: Demi Moore and Ashton Kutcher. 


Paige Rense, Editor-in-Chief 








Visit ArchitecturalDigest.com for more 









































MATTHEW MILLMAN (“Evolution 
a Jewel,” page 158). San Francisco-b 
photographer Matthew Millman had she 
Pacific Heights apartment when its previe 
owner, a major art collector, lived there,s 
seeing how it was redesigned for her daug 
ter by Suzanne Tucker “was a treat,” he say 
“She brought it up to date while respectim 
the art and architecture as well as the mot 
er's presence. It doesn’t come off as a chil 


reinterpretation of a parent's vision.” 


KATHERINE SLINGLUFF (“AD Trav- 
els: New Day in New Orleans,” page 40). 
Capturing antiques stores in New Orleans 
“was the perfect job for me,” says photogra- 
pher Katherine Slingluft, who splits her time 
between New Orleans and New York but 
thinks of the Crescent City as home. “For 
the most part, the areas of the city I visited 
for this story—Magazine Street in the Gar- 
den District and Royal Street in the French 
Quarter—were structurally unharmed by 
Hurricane Katrina,” she notes, Still, Slingluff adds, “though the sto 
are up and running, the level of foot traffic has yet to get back to preg 
Katrina levels. As I took the time to photograph the shops, there ¥ 
an overwhelming sense of appreciation from the shop owners, who amt 


working very hard to revive their city.” 
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Celebrity 
Homes: 


An Inside 
Look! 


Enter to Wina 

) : lk , : 
Room Makeovel 
Inter our new sweepstakes for a 
chance to win a consultation and 
redesign of a room in your home 
from one of our AD 100 design- 
ers. Visit our Web site for clues 
and photos of celebrity couples’ 


residences featured in AD. 


NO PURCHASE NECESSARY. To enter and for full rules, go to www. ArchitecturalDigest.com, Starts 12:01 a.m. ET 2/13/07 and ends 11:59 nm, ET 4/9/07 Open to legal 
residents of the 50 United States/D.C. 18 or older, except employees of Sponsor and immediate families. Odds of winning depend on the number of correct entries 
received. Void outside the 50 United States/D.C. and where prohibited, A.R.V. of prize $15,000. Sponsor: The Condé Nast Publications. 4 Times Square, NY, NY 10036. 
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Hollywood 

at Home 

Revisit some of our most popular 
articles devoted to where and 
how movie stars and directors 
live. From past to present, we of- 
fer rare glimpses into the homes 
of the more fascinating personali- 


ties to grace the silver screen. 






Additional 

Web Exclusives 
Check out the new AD 100 on- 
line directory, as well as weekly 
photo galleries featuring a closer 
look at what inspires these top 
designers and architects. Also: 
Mary’s Finds and our growing li- 
brary of video interviews. 
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FI tegen ath aeminieeteneiiaations eptern 





©2006 LG Electronics USA, Inc. Englewood Cliffs, NJ. LG Design and Life’s Good are trademarks of LG Electronics, Inc. *Based on plasma 
and LCD module production Q1 2006. Full HD 1080p available only on selected models. Screen images simulated. 
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DISTINCTIVE HARMONY 


KREISS 


FOR A COPY OF OUR COLLECTION FOLIO CALL 1.800.KREISS.1 OR LOG ON TO WWW.KREISS.COM. 


TO INQUIRE ABOUT A COMPLIMENTARY DESIGN CONSULTATION VISIT ONE OF OUR SHOWROOMS. 
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New Day in New Orleans 


Post-Katrina, the City’s Antiques Dealers Exhibit Resiliency Seasoned with Uncertainty 





Text by Jeffrey Simpson/Photography by Katherine Slingluff 
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U-DWELL 


Asove: New pieces, such as 
a zebra-print-covered 
chair, mix with old, creat- 
ing “something unavail- 
able in the rest of the city,” 
says owner Mary Satterlee. 





TROLLING DOWN NEW OR- 

leans’s Magazine Street 

toward Joey K’s, where 
dowagers, local antiques deal- 
ers and construction workers 
powdered in white plaster all 
comfortably lean their elbows 
on wood tables while they’re 
tucking into gumbo and black- 
berry cobbler, I am aware of 
being in a play. As a writer 
about antiques for many years 
and as somebody with friends 
in New Orleans, I find Maga- 
zine Street, with its orange 
light, dusty trees and funky, 
edgy shops, just the same as al- 


Centers of New Orleans’s antiques trade, Magazine Street (above) and Royal 

é er Street continue to offer shoppers a vibrant assortment of stores, with goods 

ways. But [know itisa stage set. ranging from art to furniture to jewelry. While the areas were spared much of the 
continued on page 44 damage done by Hurricane Katrina and its aftermath, dealers are still struggling. 
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continued from page 40 
“We look great, but two blocks 
away from the river, water was 
rolling into the streets,” says 
antiques dealer Ann Williams. 
As I walk away from the 
French Quarter—undamaged 
by water, ancient and hectic, 
like someone who has been 
shot in a barroom brawl and 
is still dancing—I reflect on the 
courage and gallantry of the 


PASSAGES 
ANTIQUES 


Asove: “It started out as a 
whim, but now we have an 
obsession,” Helen Wirth 
says of the 19th- and ear- 
ly-20th-century majolica 
(right) and Palissy ware 
that fill the shop she owns 
with Jennifer Tujague. 


people who are not only going 
to stay here and rebuild after 
Hurricane Katrina but who are 
going to have nice houses with 
nice things in them as well. My 
first stop on Magazine Street 
is U-Dwell, opened on July 
4, 2005, by Mary Satterlee, a 
onetime corporate lawyer and 
currently a decorator and an- 
tiquaire. “People who are in 
New Orleans now are here 


www. ArchitecturalDigest.com 


because they want to be,” says 
Satterlee. “The locals have to- 
tally rallied. My mix of classic 
Modernism and ‘grandmoth- 
er’s antiques,’ along with clean- 
lined new pieces, appeals to 
people who are starting over, 
and beginning early last year, 
my decorating business went 
sky-high.” 

Farther along the street, Al- 
lain Bush (pronounced “Al- 
layn”; she was named for her 
grandfather) continues the 
business her mother started 40 
years ago In a two-story, 5,000- 


ANN KOERNER 


Lert: Local artist Evely 
Jordan’s contemporary 
ramics top a 19th-centur 
table attributed to rm 
architect Karl Friedrich 
Schinkel. The iron gar¢ 
chair is from France. 


PIRANESI 


BELow: The shop, name 
for the 18th-century Itali: 
architect, features 18th- 
and 19th-century Europ 

an antiques that reflect t 
owners’ interest in Nec 

classical decorative arts. 


square-foot structure bui 
around a courtyard. With 
quirky assortment of piece} 
such as a 19th-century Fren¢ 
cast-iron daybed with its orig 
nal gilding and religious a 
facts, Bush’s shop has a rich 
musty feeling. “We left tt 
store cat on the second flog 
with food and water when Ks 
trina struck.” She was luck 
enough to be able to returnt 
the city soon after the storm h 
to rescue the cat, and she four 
that the shop had suffered on 
continued on page 4 
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continued from page 44 
minor damage to the building 
and none to the inventory. 
Bush reports that her business 
has been steady in the months 
following the storm as the mo- 
mentum in rebuilding has ris- 
en. But also, as is the case with 
many of her Magazine Street 
colleagues, she says, “before— 
there is only one ‘before’ in 
New Orleans these days—my 
business was half in town and 
half out of town; now it’s most- 
ly in town. And I’m proud of 
the ambience we're creating.” 
Piranesi, typical of Maga- 
zine Street with its volatile mix 
of old and new, was started by 
Ann Williams and her partners, 
Kathy Slater and Cary King, in 
the summer of 2004—ironical- 
ly, Williams notes, a year and a 
few weeks before the storm hit. 
The 18th- and 19th-century 
furniture, lighting and prints 
continue to draw customers, 
since they offer themselves as 
interior design material. Kathy 
Slater, who is a designer, also 
attributes a significant measure 
of Piranesi’s survival to her cli- 
ents’ shopping there. 
Williams mentions the Web 
site Istdibs.com as a lifeline for 
New Orleans antiques shops. 





Michael Bruno, the owner, of- 
fered New Orleans’s shop 
owners reduced rates to sell on 
it. “Albert Hadley contacted us 
from New York because of the 
Web site,” notes Williams. 
Also, like other dealers along 
the street, she talks bashfully 
and gratefully of deferred rents 


until “we got on our feet.” 
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BUSH ANTIQUES 

Far Lert: Though it has* 
little of everything,” Allai 
Bush says her shop is pes 


haps best known for its 
antique beds. Recently st 


began carrying antique- 
reproduction beds as we 


MAC MAISON 


Lert: “We try to have an 
inventory of architecturs 
elements,” explains own 
Michael Carbine, whose 
stock also features a Gus 
tavian-style clock, Frend 
chairs and antique lightin 


Sos Ne I me 5 se 
te ARR Ree eee BRIER 


“Everybody lies,” adds Wil- 
liams. “Everybody says, “Things 
are just great.’ We'll be lucky,” 
she says a little bitterly, “if, 
in 25 years, we’re a boutique 
city like Charleston or Sa- 
vannah.” She pauses. “On the 
other hand, people are going 
on buying trips. We’re going 
about our business.” 


After that stop at Joey KX 
the first restaurant to reope 
on the street (The jambalay 
The onion rings!), I progresst 
Passages, where Helen Wirt 
and her partner, Jennifer Ti 
jague, concentrate on majoli¢ 
and 19th-century specialty ch 
na such as oyster and asparagt 

continued on page > 





KEIL'S ANTIQUES 


Ler: Art, antiques and 
jewelry are displayed in the 
front window of the shop 
co-owner Peter Moss calls 
“a treasure house.” ABOVE: 
Late-19th-century mahog- 
any-and-gilt-bronze chairs. 
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The 33rd annual Wright Plus™ housewalk in Oak Park, IL, features rare interior 
tours of residences created by legendary architect Frank Lloyd Wright and his 
contemporaries. Ultimate Plus™ offers a weekend full of special events topped of f 
by an exclusive dinner prepared by a renowned chef in a private Wright home. 


TICKETS ON SALE NOW AT WRIGHTPLUS.ORG 


FOR INFORMATION, VISIT WRIGHTPLUS.ORG OR CALL (877) 848-3559. 
PROCEEDS BENEFIT THE FRANK LLOYD WRIGHT PRESERVATION TRUST. SPACE IS LIMITED. 
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@Cast Classics’ 


Available through Interior Designers and Select Retailers 
Showrooms: D&D Annex, New York * Merchandise Mart , Chicago 
1-800-900-CAST 


www.castclassics.com 
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plates. Besides their 18th- and | & Lert: A circa 1880 Bacca- _—_ BELow: In business fe 
19th-century furniture, they rat-crystal chandelier years and in the same k 
hangs at the entrance. cation for 75, the fami 


eaELy Palissy ware, a kind of Besides important lighting, | owned firm specializes 





porcelain embellished with the shop carries antique antique silver by suchd 
| “pond themes”—lizards and European case pieces, signers as Paul Reverea 
| snakes=—which seems appro- seating and accessories. Paul de Lamerie. 


priate to a city built below sea 
| level. “It’s been a rough road,” 
says Wirth. “The tourist trade 
is not what it used to be. But if 
you have a passion, then you 
keep on going. We’re here.” 
Michael Carbine, a New 
I Orleans native and Columbia 
graduate with a gravel-voiced, 
southern way of speaking, 
came back home a number of 
years ago to open a construc- 
tion business focusing on his- 
toric restorations. His antiques 
shop, mac Maison, is next door 
















































































to his construction firm. “I 
didn’t need another business,” 
he says with a laugh, “but it’s 
nice to have mantels and doors 
to show clients, so 15 years ago 
I started mac Maison, which 
carries architectural elements 
like stone chimneys and doors.” 
Carbine, who is predict- 
ably busy with restorations— 
“Some clients were flooded, so 
we had to restore again what 
we had already restored”—of- 
™ S = fers that while things are not 

| a oe ane ; : what they were, long-term out- 
| * of-town clients, “decorators 
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| Royal Street, witht th- : . ap ee 
century architecture, is a from Dallas and California, 
pedestrian thoroughfare. have remained loyal. 


continued on page 52 


New Orleans Shops 


U-Dwell, 2101 Magazine Street, 504-309-2503. Contemporary furniture and lighting; antique painted furniture 

Passages Antiques, 3939 Magazine Street, 504-899-3883; www.passages-antiques.com. Nineteenth-century majolica and Palissy ware 
Ann Koerner Antiques, 4021 Magazine Street, 504-899-2664; www.annkoerner.com. European antiques and contemporary Ceramics 
Piranesi, 2104 Magazine Street, 504-523-2000; www.piranesiantiques.com. Neoclassical European antiques 

Bush Antiques, 2109 Magazine Street, 504-581-3518; www.bushantiques.com. Antique and reproduction beds 

mac Maison Ltd., 3963 Magazine Street, 504-891-2863; www.macmaisonitdistdibs.com, Antique architectural elements and furnishings 
Keil’s Antiques, 325 Royal Street, 504-522-4552. Eighteenth- and 19th-century furnishings and ceramics; estate jewelr) 

Moss Antiques, 411 Royal Street, 504-522-3981; www.mossantiques.com, Antique furniture, ceramics and lighting 


M. S. Rau Antiques, 630 Royal Street, 504-523-5660; www.rauantiques.com, Paintings; antique furniture, jewelry and silver 
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Madison Ave, New York Union Square,San Francisco Copley Place, Boston 
Neiman Marcus - select retail locations Holt Renfrew - select retail locations 
samsoniteblacklabel.com 
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variety of fascinatin: 


at Mandarin or Russian. Embark on a 
ROW ane AUN KOU 4am ATCMU AN cle om AMI AS 
only planetarium at sea, Illuminations® 
Tee it up on any of the 5I famous 
courses on the golf simulator and then 
unwind with a soothing deep tissue 
massage at the world-renowned 
Canyon Ranch SpaClub® The adventure 
you create onboard QUEEN MARY 2° 


will be as legendary as the voyage 
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THE MOST FAMOUS OCLAN LINERS IN THE WORLD 
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continued from page 5O 

Ann Koerner, whose shop is located on 
Magazine Street between Louisiana and 
Napoleon in a Victorian double-shotgun 


| house that she made into a single a while 


back, says, “The first thing was that my 
shop was still here when I returned. I 
couldn’t get in for a month, but when I 
opened the door, it was as though I had 
never been away.” Koerner was touched 
when old customers walked through her 
collections of 18th-century to classic Mod- 
ern French furniture, which she seasons 
with contemporary ceramics, Swedish arm- 
chairs and Italian consoles, and each bought 
something. She too mentions Istdibs.com 
and says, “Business has been very good.” 

But she adds, “There needs to be 


| change, not only physically but also in our 
| attitude. New Orleans has prided itself on 


being different from the rest of the coun- 
try. But now we need to assimilate. Poverty 
has been revealed, and it is shocking. The 
blame is everywhere.” 

Michael Carbine says, “There’s more 
life and activity on Magazine Street than 
there is in the French Quarter,” and most 
of the other Magazine Street dealers con- 


“There needs to be change, not only 
physically but also in our attitude. New Orleans has 
prided itself on being different from the rest 
of the country. But now we need to assimilate.” 


cur. The venerable French Quarter is what 


most people think of when they think of 


New Orleans: Jackson Square and the lacy 


cast-iron balconies and the atmosphere of 


another place, a haunting—and haunted— 


| | tropical Latin city from another time. The 


French Quarter, except for a few roof tiles, 
was undamaged by Katrina. But everyone 
agrees that, for the most part, the an- 
tiques shops ancient, gr and, supporting 
descendants of four and five generations 
of proprietors and employees and filled 
with majestic mahogany and the tinkling 
lusters of I8th-century chandeliers—are, 
in a word, hurting. 

Peter Moss, who, along with his mother, 
\ndrée, runs Keil’s Antiques, which was 
founded in 1899 by his great-grand 
mother and which is situ: ited a few doors 
down from Moss Antiques, directed by 

















































his brother, Keil Moss, says, “Lon 
customers are calling us and making 
down specially to buy. The French ¢ 
deliers and Chippendale furniture are 
in demand with New York decorato 
And one man, who had bought a ho 
before the storm, called afterward an 
furnished the whole place with our piee 
he bought on the Internet.” Mentioning® 
Royal Antiques, which is owned by hi 
aunt and uncle and which is “more coun 
French and country English,” Moss sa 
“We want the shops to continue on th 
street. We need each other.” 

Keil Moss says, “We’re replowing thi 
fields, and it’s going to be a long hard job. 
The French Quarter, with its high-en 
shops and out-of-town trade, is waiting fi 
visitors to return. He adds, “We’re mak 
ing good deals. Our employees and o 
customers are important to us—we hay 
some employees who have worked he 
for more than 50 years—and we’re gol 
to survive for them and for us.” 

A dissident French Quarter voice, 0 
on the positive side, comes from Bill Ra 
president of M. S. Rau Antiques, whi 


has been in business since Rau’s grand 
ther started it in 1912.“Our warehouse h 
five feet of water in it. My parents and m 
mother-in-law lost their homes—Katrin 
was an equal-opportunity storm—but th 
gallery was untouched. We have a first-clas 
We +b site, and we were proactive in getun 
our clients back. We have the best silve 
in the United States, from Paul Revere a1 
and that’s something you can’t duplicate} 
Despite his good year, however, Rai 
echoing the determination and the doub’ 
of all dyed- in-the-wool New Orleanian 
concludes, “While we need no more hui 
ricanes, we need a levee system that is bui 
the way it should have been; we need 
better coastal system; and we need goo 
leadership. W ith these things, the city Wi 
come back. Without them, it won't.” 
“We're just waiting,” says Ann Williams. 
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A Most CIVILIZED ADVENTURE.” 
Nothing compares to the pure anticipation of a Transatlantic Crossing 
Six days to experience the best of British tradition in the most contemporary style imaginable. 
A chance to relive the Golden Age of Ocean Travel onboard the grandest ship at sea. 


For reservations or further information, call your Travel Professional or |-800-7-CUNARD or visit cunard.com 


THE MOST FAMOUS OCEAN LINERS IN TEE WORED™ 




































































Unbuilt Houses 









House on the Hill 


A Pacific Palisades Bachelor Pad by Richard Rogers 








By Alastair Gordon 


ICHARD ROGERS’S DESIGN 

for the Elias house 

came in a fast but el- 
egant flourish. It was all about 
the California light, the site— 
a ledge—and its panoramic 
views. His initial sketch re- 
duced the house to a few 
simple gestures: broad hori- 
zontal lines for the roof and 
main floor, slender verticals 
to represent the pair of steel 
masts that would support the 
oversize roof like a circus tent. 
Michael Elias, a Hollywood 
screenwriter and director, 
wanted something spectacular 
for the land he had acquired in 
1990 in Pacific Palisades. Un- 
like most homeowners who go 
through the agonizing quest for 
a good architect, Elias simply 
phoned his brother-in-law in 
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London, who happened to be 
one of the world’s great archi- 
tects. “I was flush at the time, 
and I wanted Richard,” says 
Elias, who wrote the screen- 
play for, among many films, 
The Ferk, with Steve Martin. 
“This was the greatest thing 
I'd ever seen,” Elias recalls. “I 
loved the views and the way 
it floated. You’d have to have 
been a cultural barbarian not 
to love it.” 

‘The entrance side of the 
house was designed to nestle 
into the sloping grade of the 
hillside, while the front would 
reach out to the views with 


Lerr: A model of the design 
highlights the rear elevation, 
The mast-supported roof 
allows the partitioning of the 
rooms to be easily adjusted. 


Architect Richard Rogers de- 















































signed a house for a hillside site 
in Los Angeles’s Pacific Pali- 

sades area. A perspective sketch 
shows its unique roof. 








seamless, floor-to-ceiling glas 
The main-floor plan accom 
modated a master bedroon 
two guest rooms, a living are 
baths, a kitchen and a dinin 
area—the perfect bachelor ps 
for a successful screenwrite 
“My needs were relatively sim 
ple,” says Elias. Glass walls z 
sliding glass doors opened t 
double-height living area t 
panoramic views and a wraf 
around terrace with a pool an¢ 
spa. The main attraction, how 
ever, was the suspended roo 
a great hovering steel-brace 
pancake measuring 59 by 9 
feet that allowed total free 
dom and internal flexibilit 
Rooms and partitions coul 
be placed anywhere. Intern: 
walls were prefabricated par 
els that could be moved int 
continued on page 3 
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Bathrooms fitted throughout the USA! brochure 1 800 76 
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At one end, where the living 
area overlooks the hillside’s 
SO ome Ree lity eon my Llicy 
are interrupted by little more 
than the chimney. Azove: The 
main-floor plan. Tor RIGHT: 
The multilevel side elevation. 


continued from page 54 

various configurations to suit 
the client’s needs. This kind 
of high-wire suspension act 
was not without precedence 
in Rogers’s work. In fact, it 
has been one of his signa- 
ture moves; he used similar 
mast-and-cable systems for a 
factory in Quimper, France; 
the PA Technology Lab in 
Princeton, New Jersey; and 


his most daring high-tensile 
structure, the giant Teflon- 
coated canopy that hangs 
above the Millennium Dome, 
in London, and is support- 
ed by 12 328-foot-high masts. 
“ve always been interested 
in tensile structures,” says 
Rogers, who is now working 
on the expansion of the Jacob 
K. Javits Convention Center 
and the planning of ‘Tower 3, 
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a two-million-square-foot of- 
fice building on the site of the 
World Trade Center. “The 
beauty of tension is that it’s 
so much more efficient in the 
amount of material used when 
compared to compression,” he 
says. “It’s very sustainable.” 
While the Elias house 
can be seen as a natural out- 
growth of Rogers’s ongoing 
dialogue between technology 













li aaa 


and nature, the design is als 
an homage to a regional sty 
of California architecture, © 
particular the lighter-than-a 
structures of the Case Stuc 
housing program of the 195t 
and 1960s. “I thought the Ca: 
Study architects were very i 
fluential, especially Rapha 
Soriano, who broke away fro: 
the mainstream,” says Roger 
His design for Elias recaptur 
some of the optimism of th! 
period. If built, the Elias hous 
would have sat as lightly ¢ 
the land as an air kiss betwee 
Hollywood celebrities. 
Rogers is not particula 
ly known for single-fami 
homes, and the few resident? 
projects that he has undertake 
have often been for family, suc 
as the minimal glass pavilic 
for his parents in London. B 
is better known for sprawlir 
complexes, visionary urbe 
plans, airports, factories ar 
cultural centers. Rogers’ nam 
came to worldwide attentic 
in 1971 when he and Renz 
Piano won the competitic 
for the Georges Pompide 
Centre in Paris. The museu 
was completed in 1976, ar 
soon after, Rogers founded th 
Richard Rogers Partnershi 
He went on to design mar 
award-winning public projec 
such as Lloyd’s of London, tl 
Channel 4+ Headquarters 
London and the Law Cour 
in Bordeaux. In 1991 Ro; 
ers was knighted by Quee 
continued on page 









Dear Ketel One Drinker 
fi half empty glass 
Is NO Way to go through life. 































































































KINGSLEY-BATE 


Elegant Outdoor Furniture in Solid Teak 





The world’s finest teakwood. Uncompromising craftsmanship. Fair 


pricing. And, unbeatable service. These are the things that have 


made Kingsley~Bate America’s leading manufacturer and distributor 


of superior teak outdoor furniture since 1983. Kingsley~Bate 


furniture, built for more than a lifetime — built for generations. 


7200 Gateway Court, Manassas, Virginia 20109 


t 703-361-7000 f 703-361-7001 www.kingsleybate.com 
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| continued from page 56 

_ Elizabeth for his contributions to arch 
tecture, and he was made a life pe 
in 1996. 

Along the way, Rogers developed 
distinetive style in which appropria 
technologies are used to reduce energ 
consumption and respond to changin 
patterns of activity. Structural ingredien) 
are boldly expressed, as with the Lloye 
headquarters in London. There, nothin 
is concealed. The plan is, in effect, turne 
inside out to reveal all the service an 
circulation components. Sometimes thes 
elements are painted in bright prima 
colors to further accentuate their ro 
as with the Pompidou center. But Roge 





_ “T would have had one of 
the great houses,” 
admits Elias, ruefully. 





high-tech approach is never just an ae 
thetic conceit. Rather, it reflects a beli 
in the modern age and the inhere 
| integrity of the architectural process. E 
placing the service accoutrements aro 
| the perimeter of his buildings, he 
| freeing up their interiors and faci 
| tating flexibility. 
_ The Elias house, despite its compa 
| tively small scale, expresses many of 
_ same concerns as Rogers’s larger urba 
| projects. Here is the home as industri 
object, idealized and set in harmo 
with nature. The lines of the roof mas 
and double chimney echo the lines ¢ 
the towering palm trees. The overhang 
ing roof and the wide openings cap 
breezes from the Pacific Ocean. A passiv 
heating and cooling system stores he 
during the day in “air floor” cavities belo 
the terrace and warms the house durir 
cooler evenings. Conversely, cool air cou 
be circulated from underground chambe 
during hot daytime weather. 

“I would have had one of the gre; 
houses,” admits Elias, ruefully, still wisl 
ing he had built his house on the hill. Bi 
he didn’t. His life changed, and he ge 
married. “We moved to another neigh 
borhood,” says Elias, who now lives } 
Westwood. “If anyone wants to build th 
house, let me know,” he says. “I have 2 
the plans.” 0 
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Discoveries by Designers 





























Maps of the World 


New York designer Mitchell Turnbough (left) says about 
the Upper East Side gallery of George Glazer, where an- 





tique globes, historical maps and old prints jostle for posi- 
tion, “It’s an exciting academic environment that still offers 


a sense of exploration with George as your expert guide.” 





George Glazer Gallery, 28 E. 72nd St., New York, NY 10021 
212-535-5706; www.georgeglazer.com 
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Best Baskets Full Nelson 
In the Southern Uplands of Scot- For more than 25 years George 
land, Lise Bech (www.bechbas Nelson advanced design at Herman 
kets.net) grows a range of willows, Miller. His 1952 tansu-like minia- 
harvests them by hand and applies ture chest, $16,500, reflects his fas- 
traditional weaving techniques cination with Japanese design and 
to her sculptural, timeless baskets, is at Modern One (323-651-5082; 
such as the Contour Vase, $800. www.modernl.com). 
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lable ‘Time 
Viennese-born designer Paul 
Frankl was one of the most dynamic 
contributors to the look of Ameri- 
can Modernism. A 1930s Skyscrap- 
er demilune table, $12,500, is at 
Benjamin Storck Ltd. (415-863- 
1777; www.benjaminstorckltd.com). 


Architectural Digest’s Editors Present Designers’ Sources 


Scott (310-680-4300), 


The Reds Collection, 
designed by Sally Sir- 
- QO Cl kin Lewis, at J. Robert 


Ultra-Swede 


A pair of Swedish 1920s Art Déco 
cherry-paneled armchairs inlaid 
with rosewood, ebonized birch and 
pewter, $9,800, and re-covered in 

a cream Ultrasuede, is at Svenska 
Mobler (323-934-4452; www.sven 
skamobler.com). 


features handwoven 
Cott silks, wools, silk mo- 
hair and silk chenille. 
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Intricately detailed bronze mounts, 
cast in France, adorn a blue-glass 
Seguso vase, $2,200, with an origi- 
nal “Cenedese Glass” label on the 
bottom, at Douglas Rosin Decora- 
| tive Arts & Antiques (312-337- 

i | 6556; www.douglasrosin.com). 











Roman Holiday 


Inspired by the Arts and Crafts Salvaged from the Gio Ponti-de- 


Movement, Paul Robilotti designed signed and -furnished Hotel Parco 
a suite of door hardware for SA Bax- dei Principi in Rome, a restored 
ter’s Artisan Series. The architec- vanity with turquoise Formica, 
tural-hardware company (800-407- created circa 1964 for Dassi, is 
4295; www.sabaxter.com) is in New $16,500 at Eccola (323-932-9922; 





York’s Design Center building. www.eccolaimports.com). 












Steve Charles's Alchemy Collection features bronze, copper, 
brass and German silver tiles for walls or floors. The bespoke 
tiles come in hand-patinated finishes and sizes, including bri- 


quettes and pavers. At London’s Jumeirah Carlton Tower hotel, 







ae | * ee 


the entire floor of the Gilt Champagne Lounge was paved in see 















brass briquettes (right). Charles also turns English saddle leather 


into tiles, hand-finished or stamped, for his Hide Collection. 


Steve Charles, E1 The Old Engineering Offices 
2 Michael Rd., London SW6 2AD 
44-20-7384-4424; www.stevecharles.com 


Bronze is laminated 
to a marine-ply sub- 
strate, which makes 
the installation easy. 


continued on page 6 
pa 
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ROUNDPIECE/ SECTIONAL SOFA DESIGNED BY ANTONIO CITTERIO 
JAILABLE UPHOLSTERED OR WITH LEATHER BOOKCASE ARMRESTS. 
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LEXFORM SPA. FLEXFORM USA e FOR THE Bet VROOM 


. J. BOX 199 150 East 58th Street NEAR YO L 
a MEDA (Ml) 1312421 220 1 866 FLEXSOFA 
112 

Fl. +39 0362 3991 www. flexfo 

7% +39 0362 399228 DEALER OPPORTUN TH ES 

| Ww.flexform.it AVAILABLE 
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Tropical Toile, at Scala- 
mandré (800-932- 
4361), is part of the 
Northern Lights Col- 
lection. It comes in 
charcoal (shown), chi- — 
na blue, coral, green, 
Gustavian blue and 
beige, all on ivory. 
























A Sculptural Seat 


Spanish architect Santiago Cala- 



















trava is known for sculptural build- 
ings and bridges that give style to 
rigid engineering principles. In 1986 
Calatrava was commissioned to re- 
design the interior of the medieval 
Tabourettli Theater in Basel, Swit- 
zerland. To complement the ceiling 
structure, lighting and stairway, 

he designed chairs and stools that 
are supported by a single piece of 
enameled steel, bent and folded to 
create a solid structure. One such 
stool is at Drake, $6,800. 





Drake, 917-837-2309; drakecollection@ 
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A Renaissance of Pillows 

Pillows handcrafted from Aubusson tapestries, needlepoints and 
Victorian velvets and silks by Geraldine McCleave (left, in her stu- 
dio, surrounded by silks and tapestries) for her company, Pillow 
Works, are a favorite of Michael Schaible’s. Her craft is a rescue 
of sorts: She gives forgotten antique textiles a second chance. 


Pillow Works, 718-965-7427; www.pillowworks.com 


“Working with 
exquisite textiles has 
been a joy anda 
privilege,” she says. 


continued on pages 
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©2007 Mercedes-Benz USA, LLC 


“Once you've driven an S-Class, 
it’s hard to drive anything else.” 


AS A PRINCIPAL IN ONE OF THE WORLD’S FOREMOST PRIVATE AVIATION COMPANIES, 
KEN AUSTIN HAS A KEEN UNDERSTANDING OF ENGINEERING EXCELLENCE. 


With standards like his, selecting an automobile | Hands-Free Communication and many other innovations 
was easy. “The S-Class. It’s the best can be controlled with a glance of the eye and a turn of 
of the best.” the wrist from the COMAND system. 14-way adjustable 

Since the first model of this seats with twelve built-in pneumatic chambers allow you 
heralded sedan took to the road to find a perfect seating position. In hard cornering, the 
over 50 years ago, it has not only Drive-Dynamic multicontour front seats actually inflate to 
been the standard-bearer for help keep your body firmly in place. And this famously 
Mercedes-Benz, but for an entire substantial sedan accelerates and corners with the 
industry. The S-Class raises this dexterity of a car half its magnitude. One touch of the 
Ken Austin leadership to a whole new level. throttle sets loose 391 Ib-ft of torque, carrying you and 





Technologically, no car is more advanced. Yet, in true your passengers to 60 mph in just 5.4 seconds.* To quote 
Mercedes-Benz form, the instrument panel is intuitive and Austin, “In the driver’s seat, you’re in a racecar. In the 
designed to be easy to use. Navigation System, Dynamic back seat, you’re in a limo. You get what you pay for. And 
Rear View Monitor, Night View Assist, Voice Control, _ in this case you get one of the greatest cars in the world.” 











THE 2007 S-CLASS. Owned and adored by the world’s most discerning automobile enthusiasts. 


Unlike any other. 


S 


Mercedes-Benz 
MBUSA.com 


fiown 2007 S 600. Some features listed are optional on some models. *Stated rates of acceleration are based upon manufacturer’s track results and may vary depending on model, environmental and road surface 
ti ms, driving style, elevation and vehicle load For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com. 















































Lienhard 
Textiles 


Forsythia, at Laura Lien- 
hard Textiles (802-660- 
8528), is printed on Bel- 
gian linen. The fabric 

is available in rust, green, 
brown and purple. 


‘Tea for Takeoff 


An unusual silver-plated teapot in 
the form of an airplane, with a rose- 
wood handle, $3,500, can be found 
at Europa Antiques and Fine Art 
Gallery in Summerland, California 
(805-969-4989; www.antiques 
europa.com). 
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The Table Ronde, 
$71,680, has a lac- 
quered-wood top on 
a bronze base. 


See 
—einicoee 


ee arenas meena 


——— 


Ralph Pucci 


French designer Hervé Van der 
Straeten has a collection of his unique 
furniture, which is constructed as 
works of art, on permanent display at 
the Chelsea loft showroom of Ralph 
Pucci (212-633-0452). Armoire 
Baguettes (above) is made of tinted 
black pearwood and bronze with 
padauk on the interior, $161,570. 


continued on page a 
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Introducing The GrandBed by Tempur-Pedic™ 
This splendidly opulent mattress begins with a luxurious silk blend cover Ce eee 


ed) 


accented with elegant braiding and fine detailing. TEMPUR-HD,™ the 





{| 

heart of The GrandBed by Tempur-Pedic)" provides unmatched pres- | 
| 
| 
| 


Sure-relieving comfort and body-conforming support — the world’s most 
perfect sleep surface. 4, -PEDIC 


PRESSURE RELIEVING 
SWEDISH MATTRESSES AND PILLOWS 





Why wait another night? 1-888-818-4340 www.tempurpedic.com 





Changing the way the world sleeps! 


© 2007 Tempur-Pedic North America, Inc. 1713 Jaggie Fox Way Lexington KY 40511. All Rights Reserved 

















* Botox® is a registered trademark of Allergan, Inc 







a remarkable turn of events, 
arguably one of the strangest 


in the history of cosmetics, women 
across the country are putting a stretch-mark cream called 
StriVectin-SD® on their face to diminish the appearance of fine 
lines, wrinkles, and crows’ feet. And, if consumer sales are any 
indication of a product's effectiveness, StriVectin-SD is nothing 
short of a miracle. Women (as well as a growing number of 
“Boomer” men) are buying so much StriVectin-SD that finding a 
tube at your local cosmetic counter has become just about 
impossible. Has everyone gone mad? Well... not really. 


Scientific Breakthrough or Dumb Luck? 

Although StriVectin-SD’s functional components were already 
backed by clinical trials documenting their ability to visibly reduce 
the appearance of existing stretch marks (prominent because of 
their depth, length, discoloration, and texture)... the success of 
StriVectin-SD as an anti-wrinkle cream was “dumb luck,” says 
Gina Gay, spokesperson for Klein-Becker, maker of StriVectin-SD. 

“When we first handed out samples of the StriVectin® formula 
to employees and customers as part of our market research, the 
sample tubes were simply marked ‘topical cream’ with the lot 
number underneath,” Ms. Gay explains. “As the samples were 
passed to friends and family, the message became a little 
muddled and some people used this ‘topical cream’ as a facial 
moisturizer. As we began to receive feedback from users, like ‘| 
look 10 years younger’ and ‘I can’t even notice my crows’ feet,’ 
we knew we had something more than America’s most effective 
stretch-mark cream. The point was driven home as store owners 
began reporting that almost as many people were purchasing 
StriVectin as an anti-wrinkle cream as were buying it to reduce 
stretch marks.” 

Dr. Daniel B. Mowrey, PhD, Klein-Becker’s Director of Scientific 
\ffairs, says, “Clearly, people were seeing results, but we didn’t 
have a scientific explanation as to why this wrinkle reduction was 
occurring. However, based on the incredibly positive reports, | 
started using it mysell applying StriVectin to my face after 
shaving.” Dr. Mowrey adds, “On a personal note, my wife tells me 
| haven't looked this good in years.’ 


All trademarks are the property of their respective companie 

and neither Klein- Becker nor StrVectin are 
by the FDA tor Botox Cosmetic use is as follow 
ity in adult patients $ 65 year 


associated with corrugator and/or procerus muscle acti 
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POU79 “Pentapeptide offer 


Relevance of antiwrinkle treatment of a peptide: 4 months « il double 


BOTOX® COSMETIC is indicated for the tempo 


improvement in human photoaged facial skin World Congres 


[ Advertisement | 


Dumb Luck Strikes Again! 

Then, on Tuesday, July 2, 2002, at a meeting of the 20th World 
Congress of Dermatology in Paris, France, a series of studies 
detailing the superior wrinkle-reducing properties of a patented 
oligo-peptide (called Pal-KTTKS) versus retinol, vitamin C, and 
placebo, on “photo-aged skin” was presented.'? “As luck would 
have it,” Dr. Mowrey states, “the anti-wrinkle oligo-peptide 
tested in the breakthrough clinical trials turned out to be a key 
ingredient in the StriVectin cream.” 

In the trials, subjects applied the patented peptide solution to 
the crows’ feet area on one side of the face, and a cream 
containing either retinol, vitamin C, or a placebo to the other 
side. 

Subjects in the Pal-KTTKS/retinol study applied the cream 
once a day for 2 months and then twice a day for the next 2 
months. Using special image analysis, the study’s authors 
reported “significant improvement” in the appearance of 
both overall skin tone and unsightly wrinkles for those 
women using the peptide solution. 

Better yet, at the 2-month halfway point, the peptide solution 
worked nearly 1.5 times faster than retinol (in measured 
parameters), and without the inflammation retinol often causes 
in sensitive skin. As was expected, the results of the remaining 
studies confirmed that the Pal-KTTKS solution’s effectiveness at 
reducing the appearance of fine lines and wrinkles far exceeded 
both vitamin C and placebo. 

A smoother, younger complexion, with less irritation and 
faster results — all without expensive (and painful) peels, 
implants, or injections. 


Better than Retinol and Vitamin C, But Is 


StriVectin-SD' Better than Botulinum Toxin? 

Dr. Nathalie Chevreau, PhD, RD, Director of Women’s Health 
at Salt Lake City based Basic Research® exclusive distributor for 
Klein-Becker, explains, “Leading dermatologists agree that 
Botulinum Toxin is the preferred treatment for glabellar lines, that 
tiny little space of moderate to severe lines between the 
eyebrows. But ever since it was discovered that StriVectin could 
reduce the appearance of fine lines, wrinkles, and crows’ feet... 
the kind of fine lines, wrinkles, and crows’ feet that can add 
10-15 years to your appearance and which costly medical 
treatments often leave behind... skin-care professionals have 
been recommending, and using, StriVectin.” In fact, researchers 
believe non-invasive alternatives are better, because, Dr. 
Chevreau continues, “Topical creams and gels offer gradual 
continual results, while the effects of injections, facial peels, and 
dermabrasions are rougher on the skin and wear off 

In other words, StriVectin-SD helps give you a youthful 
healthy, glowing complexion faster than retinol, far superior 
to vitamin ¢ 
better, many dermatologists and plastic surgeons recommend 
StriVectin in 


and without irritation, needles, or surgery. Even 


conjunction with cosmetic procedures 
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“The Stretch-Mark Cream Turned Anti-Wrinkle Phenomeno: 





including Botulinum Toxin. 


So, if you see someone applyi 
anti-stretch mark cream to their face 
think they’ve gone off the deep end. 


Having a hard time 
finding StriVectin-SD 
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1-800-567-1277 
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www.StriVectin.com. 
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Certified Interior Desigi\..s interested in partnering with us and learning more about all the services catered for your needs, please inquire at (650) 3 | 








A NEW LIFESTYLE BEGINS 





WHERE THE_LAND_ENDS, ae 
| 


agine a pristine white sand beach, a renown surf break, and a landscape that stretches 1.5 miles along the Pacific. 
Picture a 121-acre site gracefully designed to accommodate 118 custom beachfront homes. Located immediately 
south of the Ritz Carlton Laguna Niguel, you’ll find Southern California’s last beachfront community. 


The Strand at Headlands is waiting for you. 














AT HEADLANDS 


Custom Beachfront Homesites 
Phase II Now Available 


For more information, call 949-487-2500, or visit our website strandoc.com 


Act and state regulations. 
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POLIFORM. 
MY LIFE, MY STYLE. 


TO CHOOSE POLIFORM IS TO CHOOSE A LIFESTYLE. ITALY'S LEADING KITCHEN AND FURNISHINGS 
MANUFACTURER OFFERS INTELLIGENT SPACE SAVING SOLUTIONS, WITH GENIUS IN THE DETAILS...IN 
TIME, YOU DISCOVER THE VALUE OF DURABLE MATERIALS THAT ONLY THE FINEST AND MOST 
EXQUISITE ITALIAN DESIGN OFFERS. 


bebo oe 





2 | See. | 





FOR A CATALOGUE OF OUR COLLECTIONS 
KITCHEN, LIVING ROOM, WARDROBE, BEDROOM 
VISIT WWW.POLIFORMUSA.COM CATALOGUES 
CAN ALSO BE DOWNLOADED IN REALTIME 


AMERICAN SIZE BEDS AVAILABLE IMMEDIATELY 
THROUGH “QUICK SHIP" PROGRAM 


a 
POLIFORM LOS ANGELES - 8818 BEVERLY BLVD i lif rm 
WEST HOLLYWOOD, CA 90048 - PH, 310.271.7836 





Y & B BOLOUR 


Antique Ousha 13.4 x 10.10 


Tapestry 7.7 x 6.6 Lahore 9.4x 
Be Bl A 
= 
Antique Pillows 


www.ybbolour.com 


321 S. Robertson Blvd. * Los Angeles, CA 90048 * Tel (310) 274-6719 + Fax (310) 274-6794 





PHILLIP a bates ) oe 


NATURAL TEXTURED WALLCOVERINGS 





Authentic Copper, Gold and Silver Leaf Wallcoverings 
In Stock To The Trade 


800-576-5455 www.phillipjeffries.com 





FROM THE HOUSE OF IMANSOUR 


MANSOUR 
MODERN 


CONTEMPORARY COUTURE RUGS 





SONO DESIGN 


8606 MELROSE AVENUE 
LOS ANGELES, CA 90069 
Viena 1 OS mea le | 





BY APPOINTMENT 
TO HAL. THE PRINCE OF WALES 


SUPPLIERS OF ANTIQUE CARPETS 


MANSOURMODERN.COM 


MANSOUR 
LONDON « LOS ANGELES 







































































Be bold enough 
to ask how to have it. 


Introducing 3M™ Cool Roofing Granules — 






a 3M innovation and an energy efficient, 





breakthrough technology for your home. 
Shingles made with 3M™ Cool Roofing 






Granules can help keep a home cool 





with less energy consumption and 





lower energy costs. Whether building 





a new home, remodeling or re-roofing, 






ask for quality, brand name shingles 


made with 3M™ Cool Roofing Granules. 





Talk with your architect, roofing professional or 





visit www.scotchgard.com/roofinggranules for 





more information. Keep your world as cool as can be, 









‘Having afdme on 
Clie connects US 


is a family. For us, 





<aua‘i simply 
neans real living.” 


-— Gabrielle Reece 
Sportsuoman with her husband, 


vorld-class waterman, Laird Hamilton 


Jiscover the living garden of Kukui‘ula on exotic Keama‘i 


* Custom lots from $900,000 
? Plantation-style cottages from $1,780,000 
© Gardens, paths and trail system throughout * 
© Private club and spa 
© Tom Weiskopf-designed Golf Course 


*° Upcountry Farm with hiking, lake and organic farming 1 5 
* Overlooking Poi‘pii’s beautiful sunny south shore . BB i 
7 : - = ae 


-o learn more about ownership opportunities and|special benefits of our KAUA‘I’S LIVING GARDEN 
nitial offering, please call 808-742-0234 of log onto www.kukutula.com. 


www.kukuiula.com 


A Passion ror Great PLACES A DMB and AGB Gommunityv 
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POMS Trt CQ Ly gues 


SHOWCASE 


POTTERY 
T@))\ 
aaa Reach Architectural Digest’s 
a responsive readers in this regional section 
) especially created for dealers of 
Art & Antiques appearing in 
East coast + International copies 


BULA 
415.409.6000 ¢ 

156 Mississippi Street 
San Francisco JUNE 2007 


Dieta NOVEMBER 2007 
a ce 


JANUARY 2008 


Sd 


For further information, please contact: 
Wendy Gardner Landau (212) 286-8430 
or Nina Barker (212) 286-2294 





In Europe: 


Fran Berrick 44-20-7409-2616 
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WESTERN 
REGION 
AVAILABLE 


° 


He 





For further information, please contact: 

Decorative Treillage — Standard & Custom ; a ik ajo eee 
for Interior & Exterior Spaces Kelly Givas (415) 781-1888 

Stephanie Williams (323) 965-3774 


- To the trade - _ 
co Mike Stafford (972) 960-2889 
Tel: 323.653.4006 
Fax: 323.653.4133 


www.accentsoffrance.com 
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- Fine Fabrics & Trimming 


- Bedding & Accents 


- Furniture & Accessories 


yeh ETI ee van rses 


SAN FRANCISCO CALIFORNIA T 415 431 6888 F 415 431 3888 WWW.BMORI.NET 


450 9TH STREET 


| 








W ALLCOVERING collection 
pringtime Bloom 
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J 
A FOODIE 








“Gourmet's Diary of a Foodie” is a delicious new public television series that looks at the world, food first 

Join us as we travel the globe, unearthing a feast of cutting-edge food trends, exotic ingredients and 

in-the-know food players. Bringing our discoveries back home, Gourmet's Ruth Reich!, with the helo c 

her renowned editorial team, takes viewers straight to the kitchen for some internationally inspired disheg 
For more information, visit diaryofafoodie.org. 
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ancient and modern 


Antique Bourgogne 





The most beautiful floors from the ends of the earth 


S Showrooms: Atlanta « Boston « Chicago « Greenwich e Los Angeles « Naples « New York e Palm Beach « San Francisco « Washington DC 
UK Showroom: London 


For our inspirational new catalog please call (888) 845-3487 www.parisceramics.com 





















































World’s largest resource 
fo) We Role e Me ease cert ee 
century design. 





The Decorative Arts Source | 


bi Qar 


www. Lstdibs.com 
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Discoveries by Designers 


‘i 


Hand-Hewn in Virginia | 


Though Jennifer Post selected a modern 


















steel-and-wood chair from his Real George 
collection, many designers recognize Har- 
rison Higgins IV (left, hand-carving a ball- 
and-claw foot) for his classic pieces. Based 
on an original by Boston cabinetmakers John 
and Thomas Seymour, the Federal work- | 
table (below) was crafted in mahogany with — 


a satinwood inlay. 


Harrison Higgins, Inc., 1700 Altamont Ave. 
Richmond, VA 23230; 804-355-5501 
www.harrisonhigginsinc.com 


The Walking table 
has a top in box- 
wood, ebony and 
cherry veneers. 













Magic Lanterns 


Reconfigured vintage kimono 
stands in a dark walnut finish are 
the bases for overscale lanterns 
handmade in China, $1,450 for 
both, at Objects (626-641-5714) 
in Pasadena, California. 


continued on page” 
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AM DEGA 


HANDMADE IN ENGLAND SINCE 1874 


SA ACH IN 








Conservatories, 
Orangeries & Poolhouses 


Please call 1-800-887-5648 
www.amdega-machin.com 




















All other countries 
+44 1325 468522 
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The box has an ink 
stone and a boat- 
shaped silver suiteki, 
or water dropper. 


Screens to Be Seen 


Erik Thomsen’s new Asian Art gallery is located in a historic Manhattan 
town house. A scholar and dealer, Thomsen fills the space with Japanese fine 
art—screens in particular—tea ceramics, gold lacquerware and signed bam- 
boo baskets. Among the intriguing items are a suzuribako writing box with 


a deer design, in the togidashi technique (top), and an Edo-period two-panel 


furosaki tea screen (above) that depicts a scene from The Tale of Genji. 


Erik Thomsen Asian Art, 224 E. 83rd St., New York, NY 10028 
212-288-2588; www.erikthomsen.com 


Beautiful Orchids 
Po Vincent Wiseman 
enjoys Isabella Vibat- 

Woodcox’s collection of \ intage 
and antique containers, which 
accentuate Beautiful Orchids. 
\ hand-painted chinoiserie por- 
celain bowl holds a white den 
drobium in the San Francisco 


orchid and antiques shop. 


Beautiful Orchids 

3319 Sacramento St 

San Francisco, CA 94118 
415-567-2443 

www. dbeautifulorchids.com 
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Palazzio 


Designs by Mark Singer 

















Fine Teak Furniture 


Sif Hand-Cast Metal 
Market Umbrellas 
LAT] 


Interior/Exterior Textiles 


ATI DESIGNS, INC. © 614 SANTA BARBARA ST., SANTA BARBARA, CA 93101 * 805.965.6535 © FAX: 805.965.6295 © www.giati.com 
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DELIGHTVILLE 
STUUR LSReR i peeae Relate 


ANA PMLCL (et 
Fresno 559.449.1999 
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FARREY'S LIGHTING & BATH 
Coconut Grove 305.445.2244 
North Miami 305.947.5451 
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LAMPS 


INSPIRED BY DESIGN 


WILSON LIGHTING 
Bonita Springs 239.948,9000 
Dune tL 


CT 
MANOIRS 
ONC ed be 


www.fineartlamps.com 


LOTS NY 
WILSON LIGHTING 
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Houston 713.623.6500 
San Antonio 210.541.85( 


ae Rey 
ERS LS Ss 
Dubai +971-4-334-9090 







“In founding Claremont, | wished fo create an oasis 
for those who appreciate living with timeless art.” 
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Claremont President Jan David Winitz in his Private Showroom Floor: Bakshaish Camelhair, c.1850 












“My vast, continually changing inventory consists of extraordinary antique carpets 
that have a profound impact on the fine home. | offer seldom encountered art objects, 
worthy of collection. For the past 26 years, we have been committed to giving 


individualized, first-cabin service to all of our clients, regardless of their location.” 


View 400 carpets from our vast collection at www.claremontrug.com 


CLAREMONT RUG COMPANY 


“One of the world’s best sources of antique carpets” —Financial Times 











7 Claremont Avenue, Oakland, CA USA 94618 «© Color catalog $25 © 800-441-1332 ¢ sales@claremontrug.com 
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In Glen Cove, New York, a Fresh Look for a Third Generation of Scalamandré 
Interior Design by Jeff Lincoln/Text by Wendy Moonan/Photography by John M. Fall 





LOT COULD HAVE GONE WRONG 

after Mark Bitter, co-president of 

Scalamandré, asked an old friend, 
the Manhattan designer Jeff Lincoln, to 
decorate his house on the north shore of 
Long Island. 

‘The two men—both successful and in 
closely related professions—have a lot in 
common. In fact, they grew up together 
on Long Island’s affluent Gold Coast. As 
adults, both became third-generation sci- 
ons of family businesses. 

In 1929 Mark’s grandfather Franco 
Scalamandré, an immigrant from Italy, 
founded the Scalamandré firm in New 
York. Today it is renowned for its fine, 
historically inspired silks, wools, linens and 
cottons, wallcoverings and elaborate trims. 
For more than 75 years the company has 
supplied luxurious work to interior design- 
ers and important public institutions such 
as the White House, Mount Vernon and 
Colonial Williamsburg. 

Jeff Lincoln’s grandmother established 


her own interior design business in the 
: ¢ : Jesigner Jeff Lincoln fashioned an inviting, classic interior f ark Bitte -presi- 
1940s, with offices on Long Island and ‘ ar i a a ned an iiviting, classic interior for Mark Bitter, co-prest 
Bonita inte Reni eS | dent of Scalamandre, and his wife, Wiggie. Scalamandré fabrics were used throughout. 
ark Avenue, Fler son Frank COOK OVer — Ayove Lert: The front entrance of the Federal-style house, in Glen Cove, New York. 
continued on page (8 — Anove: A Gustavian clock and antique faux-marbre columns enhance the living room. 
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bntact us at 1-800-PORSCHE or porscheusa.c 


com. 
07 Porsche Cars North America, Inc. Porsche recommends seat belt usage and observance of all traffic laws at all times. Specifications for comparison only. Cayenne Turbo shown includes optional equipment at additional cost. 


= 





Eventually it all boils down to: 
Do | want a car, or do | want a Porsche? 


The decision couldn't be more clear-cut. Legendary Porsche handling. A potent, new, 500-hp 
engine that uses less fuel. And all tightly wrapped in a newly refined, more muscular stance. 
Now do you want a Cayenne, or did you just want a car? Porsche Cayenne Turbo. There is no substitute. 





H-oRSCHEeE= 

































































T ee NT oa ae 
Desion Notebook 


~~ 









“The eclectic use ~ 
of fabrics obviates © 
the overly ‘done’ 
effect. I wanted 
it to be both formal 
and informal.” 


“A house is soulless if it’s too 
perfect,” Lincoln says. Lert: Else- 
where in the living room, he har- 
monized an array of fabric patterns 
and textures. A giltwood mirror 
adds luster. Sisal carpet, Stark. 






BrLow: Lincoln used red damask or 
the dining room walls “like paper,” 
he says, “so you don’t get the overly 
lush, grandmotherly look.” The vivi 
wallcovering and draperies play off 
the traditional mahogany furniture 









continued from page 76 
the firm in the 1950s and did so well he 
opened a second office in Vero Beach, 
Florida. In the 1980s he moved the busi- 
ness, Frank J. Lincoln Interiors, to Vero 
Beach permanently. Fifteen years ago he 
decided to close his New York office, and 
Jeff Lincoln suddenly found himself inter- 
ested. “I had never wanted to do interior 
design,” he says. “I had graduated from 
Columbia Journalism School and was 
working at The Wall Street Journal, but I 
felt a certain pride and wanted to keep the 
family business going.” In 1996 he founded 
Jeff Lincoln Interiors. 

Three years ago Mark Bitter and his 
wife, Wiggie (a nickname for Willa), who is 
Scalamandré’s director of marketing, 
called Jeff Lincoln after buying a Federal- 
style house in Meadowspring, an exclusive 
enclave of estates in Glen Cc ve. The house, 
built in the 1900s, was charming in an old- 
fashioned way. Today the 6,500-square- 
foot residence might be considered a bit 
cozy: It has a small entrance hall leading 
to the long, narrow living room, a narrow 

dining room, the kitchen and, behind it, 
a small family room. The Bitters appre- 
ciate it because they like being close to 
their three girls, all under the age of 16. 
continued on page SO 
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to life by the touch of master craftsmen and the hand processes rare in our evolving world.” 


— Sees Walz for Designers’ Reserve 
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tag Weave Roseberry (shown) from the Designers’ Reserve collection is available in custom sizes and for immediate delivery in sizes 3’ x 5’ to 12’ x 16’. 
Over 500 Tufenkian styles are available from the following select dealers and Tufenkian Showrooms: 


Scottsdale, AZ, David E. Adler, Inc. Platino International, Inc. (trade only) St. Louis, MO, Rug World by Cy Nashua, 
Pelham, AL, Issis & Sons Menlo Park, Miami, FL, Carpet Creations N. Palm NH, Persian Rug Galleries Mendham, 
Tufenkian ) - Stephen Miller Gallery Palm Springs, Beach, FL, Crystal Tree Carpet & NJ, Woven Floors Santa Fe, NM, G. Coles- 
Showrooms iC Floor Styles San Diego, CA, Flooring Naples, FL, Carpet Designs Christensen Rug Merchants Long Island, 
Dallas aie us Rugs San Francisco, CA, Tampa/Orlando, FL, Addison-Dicus Co., NY, Country Carpet & Rug Cleveland, 
Houston Fc esign (trade only) Basalt, CO, Inc. (trade only) Atlanta, GA, Designer OH, R.W. Shea & Co. (trade only) 
Los Angeles Foreign Accents Denver, CO, Floor Carpets Boise, ID, Prosource of Boise Philadelphia, PA, Philadelphia Maloumian 
New York Coverings by CPA Washington, DC, Chicago, IL, Oscar Isberian Rugs NewOrleans, Oriental Rugs Providence, RI, Fain's Fine 
Yortland, OR J. Asher Handmade & Decorative Carpets LA, Nola Rugs Natick, MA, Dover Rug Carpet and Rugs Charleston, SC, Fine 
(trade only) Aventura/Dania Beach, FL, Company Bethesda, MD, Wool & Knots Rugs of Charleston Seattle, WA, 
Faith Oriental Rugs Boca Raton, FL, Minneapolis, MN, Woven Arts (trade only) = Andonian R 


eg 800 475 4788 —- WWW.TUFENKIAN.COM/580 
nkian Carpets protects all of its original designs with U.S. and international copyrights. 


















































Design Notebook 





continued from page 78 

“T wanted the interior to look classic, 
comfortable and youthful,” the designer 
explains. Lincoln also intended to use a 
wide range of Scalamandré fabrics in an 
edited, detailed way. “After all, the client 
is the owner of one of the finest fabric 
houses,” he says. 

In the dining room, Lincoln employed a 
red-and-yellow palette and an abundance 
of patterns to enliven the long, dark room. 
“The decorating here is 70 percent fab- 
rics,” he says. He began by installing drap- 
eries in a cheerful yellow, red and white 
plaid. The walls, which he upholstered in 
a soft red damask, serve as a backdrop for 
the Bitters’ collection of mahogany furni- 
ture and blue-and-white porcelain. (“Jeff 
has the ability to take what’s there and 
make it better,” Wiggie Bitter remarks.) 
To soften the look, Lincoln ordered a cus- 
tom-braided rug “to bring the formality 
down a notch,” Lincoln says. 

The sunny living room takes its cue 
from the gilding on the elegant 18th-cen- 
tury Swedish wall clock: The four antique 
faux-marbre columns on the mantel, the 





Anove: The master bedroom. With its silk-covered walls and floral canopy, head- 
board and bed skirt, Lincoln crafted a “plush, upholstered environment with a shot 
of Neoclassical formality,” he remarks. It's now Wiggie Bitter’s favorite room. 
Anove Ricut: Using pattern on pattern, Lincoln created depth in the guest room, 
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Asove: “Thoroughly country,” is how Lincoln describes the décor in the family 
room, where he established the ambience using a pheasant-print linen-and-cotton 
fabric for the sofa and draperies and a pillow. The wing chair check, ottoman stripe, 
plaid rug and pine breakfront underscore the room’s relaxed, rustic atmosphere. 
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large mirror and the wrought-iron tabl 
all have gilt trim, “I like taking mod 
and traditional and mixing them,” Linea 
says. “But you have to be careful; you & 
mix just anything.” 

The furnishings include a leopard-pri 
ottoman, a striped slipper chair, two ve 
dure-print settees and two lush table skirt 
The rug is sisal, “for texture and informa 
ity,” Lincoln says. “After all, you are in tf 
country.” He chose simple window trea 

continued on page & 
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continued from page 80 
ments “to help elevate the low-ceilinge 
space,” he says, adding: “The eclectic 
of fabrics obviates the overly ‘done’ effee 
I wanted it to be both formal and info 
with light Neoclassical references.” 

The more casual sunroom is a riot @ 
green-and-white pattern. The walls ar 
sofa are covered in a toile de Jouy; th 
draperies and club chairs are in a check 
“Tt’s a fresh scheme to evoke the outdoo 
he says. Somehow, nothing clashes. 

The master bedroom is a tour de force 
Before Lincoln was hired, the Bitters ha 
had the walls upholstered in striped si 
“Tt was a disaster, like a padded cell,” Wig 
gie Bitter recalls. “We were so unhappy 
But Jeff seems to come up with a solutie 
to every problem.” 

Lincoln decided to hang on the wa 
long rectangular panels of diamond-quilt 
ed celadon silk taffeta, each trimmed with 
a Greek-key tape. “They give architectur 
to the room,” he says. He then used a clas 
sic chintz for the headboard, canopy am 
bed skirt and added glamour with twe 
mirrored bedside tables. Now the room} 
Wiggie Bitter’s favorite. “There's a certail 
godliness to the details,” she says. “A lote 
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designers just don’t have it.” 

Both Bitters are thrilled with Lincoln 
work and speed; the project was all don 
in eight months. “The house has a youth 


. ful spirit,” says Wiggie Bitter. “Jeff adde 
“You don’t need pyrotechnics to impress people,” explains Lincoln (top left, stand- elements that cut out the stuftiness. 
ing, with Wiggie and Mark Bitter). Top RiGut: The rear terrace is brightened by a In fact. Mark Bitter has asked Lincoln t 


golden palette. “Being southern, I love yellow and sunlight,” says Wiggie Bitter, who 
grew up in South Carolina, Anove: The sunroom, On the tables flanking the toile 

de Jouy—covered sofa rest a pair of antique Staffordshire poodles. The windows offer 
a view of the backyard and playhouse, which is modeled after the main house. friends have found a new synergy. U 


style Scalamandreé’s showrooms and creat 
a new line of upholstered furniture. Ol 
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You appreciate expert tailoring, and expect only the finest fabrics for your designer suits. How about your home? 





@AMERICANLEATHER 


Fashion. Performance. Innovation. Log on. www.americanleather.com 
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the American Leather retailer nearest you, call!.800.655.5040 




























































































ARCHITECTURAL DIGEST 
HOME DESIGN SHOW 


march 8-11, 2007 « pier 94 « 12th ave. at 55th st. * new york city 
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co-sponsored by produced by 


THESE TIMES DEMAND THE TIMES. 


The New ork Cimes 


NYTIMES.COM 


Merchandise Mart 
Properties, Inc 


PHOTOS (CLOCKWISE FROM TOP LEFT): CLIVE CHRIST AN, ADA NIEDERMAIER, PAOLA LENTI/KARK A {UN NE ROSET, BANG & OLUFSEN 


To participate, please call 212.644.0833. 
For tickets and show details, visit www.archdigesthomeshow.com. 


Discovering the magic of Peru is all a matter of perspective. For many, 
the country’s profound beauty is best seen from high on an Incan ruin 
atop the Andes. Others first try a taste of Peru from the depths of a 
delicious, artfully plated dinner in a chic Lima café. Still others soak in 
the serenity of a seaside spot scanning a Pacific RS 

horizon. However you experience Peru, make sure 4 


you pack your senses... everca., 
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LIVELY 
LIMA 


A perfect Peruvian starting point, 
the dynamic capital of Lima effortlessly 
blends the colonial and the contempo- 
rary. From Spanish plazas to striking 
new restaurants, the city offers much to 
delight the eye—and the palate. 

The renovated 18th-century build 
ings that come together in the Plaza Mayor 
set the tone for a Lima sojourn. The 


quarter’s Spanish style finds its roots in 


Clockwise from left: 
Catedral de Lima; 
the interior textiles 
of Karim Chaman; 
an enticing risotto 


the 16th century, when the city was 
founded by conquistador Francisco 
Pizarro. Among its resident splendors is 
the Catedral, whose current incarnation 
dates back to the 18th century. 

When it comes to recent contribu- 
tions to the cityscape, Peruvian architect 


Bernardo Fort-Brescia has raised the bar 


skyscraper high. A founding partner of 


the international firm Arquitectonica 
with wife Laurinda Spear, he has set the 
city abuzz with the new Lima Marriott 


Hotel & Office Building in the Miraflores 
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district of the city. Shimmering seaward 
with a blue crystal facade, the five-star 
hotel, office building and commercial re- 
tail facility will soon feed into the ultra- 
modern Larcomar shopping complex 
via a subterranean walkway. 

Brescia’s vision can also be found 
in the new U.S. Embassy building, which 
marries the classic with the cutting-edge. 
Referencing ancient Inca architecture, 
the building incorporates high-tech, 
information-age elements. In addition, 


his design for the Banco de Credito Lima 
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Clockwise from top: La Dama Juana restaurant; 
the scene at Scena; Peru's signature Pisco Sour 


The culinary outlook of Lima is 
equally inventive. Scena, in Miraflores, 
promises a bustling scene. On any given 
night, acrobats or opera singers entertain 
alongside the vibrant global fare that cov- 
ers everything from cebiche to risotto. 
Peruvian architect Jordi Puig’s upbeat 
creation, Sogo Room, is a noteworthy ad- 
dition to Lima’s current energy. Merging 
Spanish and South American influences, 
and with a nod to the mid-century, the 


headquarters boasts a sweeping, state-of- 
the-art aspect with its dramatic elliptical 
glass-block atrium that traverses the 
entire building. 

Architect/designer Karim Chaman, 
director of Obach Antich Architectural 
Interiors, is bringing a fresh face to Peru 


with her clean, bright textiles. Using native 


materials, Chaman designs alpaca wool 
rugs, cut pile carpets and sheep wool 
cushions in richly hued geometric or floral 
patterns that serve as colorful counter- 
parts to sleek furnishings. 


Special Advertising Section 


) 


ambience reflects an international menu. 

For a spirited cultural immersion, 
La Dama Juana gives a new spin to Peru- 
vian traditions. Also in the Miraflores 
district, this restaurant hosts traditional 
dance performances that complement 
regional fare. The convivial lounge is an 
ideal spot to sample the country’s signa- 
ture Pisco Sour—a traditional drink 
made with grape brandy—and to top off 
a visit to Lima. 
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A STORIED 
PAST 


There is no better way to get a 
sense of Peru’s architectural past than in 
Cusco. The once-capital of the Incan empire, 
the city sits high in the southern Andes at 
the head of the Sacred Valley, providing an 
eye-catching vantage of treasures both 
natural and designed. 

Throughout Cusco, Incan strong- 
holds emerge from the quaint cobble- 
stoned streets. A casual stroller will hap- 
pen upon such ancient masterpieces as the 
Koricancha, the premier Inca temple built 
in blocks of carved granite and smelted 
gold, and the palace of emperor Inca Roca, 
featuring its celebrated 12-sided stone. 

This mythic city hosts Andean 
Baroque edifices dating back to the colonial 
period as well. Constructed in 1539, the 
well-appointed Cathedral is crafted in 
the shape of a Latin cross, with masterful 
goldsmithing and woodwork. 

Such an inspiring palette may 
explain Cusco’s robust arts scene. The 
neighborhood of San Blas is home to the 
workshops of leading artisans. Through 
out the district, they display their beau 
tifully crafted works. 

On the culinary front, Andean 


cuisine at local restaurants is frequently 


PERU 





made earthy with the help of 
both firewood ovens and earth- 
enware. Popular dishes, which 
include maize soup, roast pork, 
and chicken and peanut stew, 
are sure to provide sustenance 
for those planning to take on 
the Inca Trails. These trails 
leading to, and culminating in, 
the famed Machu Picchu, are 
testament to Peru’s legacy of 
dreaming up _ intricate—and 
longstanding—marvels. Certainly, 


they are feats of civil engineering 


from another time, with a spectacular 
network of pathways that makes its way 
among snow-dusted mountains and 
awe-inspiring terrain. Along the way, 
the traveler time and again comes upon 
archeological sites worth the trek. 
Sequestered atop the Andes, and 
subsequently safe from a line of would- 
be conquerors, it is little wonder the 
mysterious, pre-Columbian Machu Picchu 
became the lost city of the Incas. The 
city is also a must-see destination for 
any design-minded traveler. Stone 
ruins, sacred temples, stairways and 
terraces come together in a staggeringly 
enhanced and 


considered complex, 


informed by its majestic mountain 


surroundings. 
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Special Advertising Section 


This page, top to 
bottom: Inca Roca’s 
eye cea (Ou | 
handcrafted 
ceremonial knife; 
oyni o-ee can) 
in Plaza de Armas, 
Cusco. Opposite: 
The grandeur of 
Machu Picchu 
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COASTAL 
CULTURE 


With its effusion of traditional 
celebrations, a contemporary art bien 
nial and the International Festival of 
Ballet, the city of Trujillo has struck a rich 
cultural vein that calls to Peruvians and 
passersby alike, Situated in the center of 


the Chao, Viru, Moche and Chimu valleys, 


Trujillo inhabits an Old-World charm and 


elegance that lend to its festivities. 

Close to the city is a remarkable 
triumph of culture: Chan Chan, the 
archeological site that served as the cap 
ital of the pre-Incan Chimu kingdom. In 


its heyday in the 15th century, Chan 










Chan was unrivalled in size throughout 
America. Made entirely of mud, the city 
is divided into nine citadels of temples, 
terraces, ponds, gardens and labyrin- 
thine, ornamented walls. 

Along the coast in the seaside 
village of Huanchaco, visitors may spot 
a local carrying a caballito de totora. 
This traditional reed boat is a design 
success, to put it mildly: The slip of a 
vessel sports an ingenious construction 
that has been passed through genera 
tions for more than 3,000 years 

lraveling further north, the city 
of Chiclayo is made congenial by its sun 
shine, desert oases and sea breezes 


Here, seaside vistas stretch one’s pet 
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spective beyond the surf’s brightly 
hued fishing boats—and across the 
transfixing horizon of the Pacific. 

\ more formal understanding of 
pre-Columbian Peru can be gained at 


the Royal Tombs of Sipan. Outside of the 





city, this burial ground of the grand lord 
of the Moche is considered one of the 


world’s most significant discoveries. The 
impressive yield of gold and silver trea- 
sures once housed within the tombs can 
now be viewed off-site at the Museum of 
the Royal Tombs of Sipan. 

For North Coast gems of the edible 
nature, chicherias, or corn beer bars, offer 
food prepared over a wood fire in earthen 
pots. Lime juice-marinated fish is made 
piquant with fresh pepper sauce and 
served with corn on the cob; dried and 
salted guitarfish is another coastal catch. 

Whether savoring a dish fresh 
from the wood fire, or admiring a design 
element that hails back centuries, the 
inviting coast of Peru is certain to satisfy 
the senses. 
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Clockwise from top: 
The historic Chan 
arama) aslo 
the city of Chiclayo; 
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culturally rich Trujillo 





Lima, the traditional City of Kii 
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Tamalito verde Chupe decamarones —_ Rocoto relleno 


www.peru , 


Eugene 


Boudin 
(1824 - 1898) 


Trouville, le port 


Oil on canvas 
14% X 23 inches 
Signed, inscribed Trouville and 


dated 80 





“i _ Daniel 
> Ridgway Knight 
\ (1839 - 1924) 


The Distracted Water Carrier 


Oil on canvas 
22 x 18% inches 


Signed and inscribed Paris 
We will be exhibiting at: 


The Palm Beach Jewelry & Antique Show 
February 16 - 20, 2007 - Booth # 806 





Charles-Francois 
Daubigny 

(1817 - 1878) 

PERT eee ee aera a 


Oil on canvas 
21¥8 x 38 inches 


Signed and dated 1872 
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| fe ALLERIES, INC. 5 East 57th St.;8th fl., New York, NY 10022 (212) 355-5710 FAX (212) 355-5742 
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www.condenastART.com 






































Chris Beetles Gallery, London 


presen ls 


SNOWDON 


AN EXHIBITION OF PHOTOGRAPHS 
March 1 — April 21, 2007 









The first selling exhibition of Snowdon's work in America 


Images available to view online at 
www.chrisbeetles.com 


Full colour illustrated catalogue available 
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vn Godel & Co. Fine Art 


“ ve 394 East 72” Street, New York, NY 
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a? 212) 288 7272 
P info@godelfineart.com 
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Important 19”, early 20" century American & European Vaintings 960 N. L 





a Brea Avenue, Los Angeles, CA 90038 


Toll Free Phone: 866 239 5530 


PICASSO'S WOMEN 


A RETROSPECTIVE OF RARE PROOFS & PRINTS 1905-1970 
ON EXHIBITION MARCH 22—APRIL 22, 2007 


co ' | 
PICASSO, Pablo, 1881-1973 
Portrait de Jacqueline au Bandeau, Accoudee, ‘ 


A Scholarly 
1962. Color linocut. Three rare progressive GALERUE MI GHAEL Catalogue With Essay By 


proofs. States one, two and three. 430 N. Rodeo Drive, Beverly Hills, California, 90210 Peter Frank Available Online At 
10x 13” Tel: +1 310-273-3377 Fax: +1 310-273-0879 WWW.GALERIEMICHAEL.COM & 
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MASERATI 


EXCELLENCE THROUGH PASSION 











How Does One Improve On a Car That's 
Won More Than 30 Major Awards? 











INTRODUCING THE NEW 2007 QUATTROPORTE AUTOMATIC 





How have Maserati engineers improved upon a car that’s been called “a modern masterpiece,” “a thrill to drive” 


and “the best car in the world?”* By offering an‘all-new ZF 6-speed automatic transmission that harnesses the 





Quattroporte’s Ferrari-engineered 400 hp V8 to deliver smooth, effortless power. And by increasing braking 
capability that not only surpasses all other luxury sedans, but many of the world’s most legendary sports cars as 
well. We even refined the suspension to provide a smoother, more compliant ride without compromising what evo 
Magazine calls “the best handling supersedan on the planet.” To experience the full-range of Maserati Quattroporte 


models, visit your local authorized Maserati dealer today, or call 1-877-MY-MASERATI. maseratiamerica.com/qpad 









































Copyright 2007 Maserati North America. All right erved. Ma 





The Professionals 


Charles Allem 


Combining a Passion for Hands-On Work and a Feeling for the Fabulous 





Nicholas von Hoffman 


ROM THE VERY START, 
Charles Allem had no 
doubt about who he was 
d what he was meant to do: 
remember as a child saying 
at my true heart was to do 
esign. So many people aren’t 
appy or don’t know what they 
ant to do with their lives. It’s 
mething I’m grateful for.” 
Allem comes from South Af- 
a. “My grandfather was Leb- 
ese. He came to South Africa 
the turn of the last century 
ith £1.50 in his pocket. My fa- 
os started with a little more, “When I do my work, it’s really not work for 
t he built his empire.” me—it’s an extension of my being,” says Charles 
That empire included a _ Allem (above). Ricut: He gave a bedroom in New 
rge agricultural enterprise 2003) ‘rucw: A spial air oucupies the ctady 
which Allem’s father raised ofa Los Angeles house that the designer updated 
1aize, groundnuts and cattle. witha team of architects (AD, January 2005). 


























In the midst of this was the fam- 
ily home, which was anything 
but a farmer’s abode. “We had 
a beautiful home, with large 
formal gardens and country 
gardens with ponds,” Allem 
recalls. “My energy was very 
much focused on the house, on 


= ZZ . “fie design.” The house itself was 
S ) a . . “filled with extraordinary an- 
i aon _ tiques from different periods— 
| | § ©) French and English.” 
| D: ; . <— The credit for furnishing 
“i ° the residence went to Allem’s 


. mother. All in all, his was “a 
a . very privileged family,” in what 
ag? . a 4 was, he says, “the last of the 
- . : colonial world.” Allem, how- 
ever, had set his sights else- 
where. When he was 13, he 
found himself in New York 
with two aunts on an around- 
the-world excursion. 
“T arrived in New York, and 
we stayed at the Plaza, which 
continued on page 90 
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GEORGE SMITH f 


Moe en ee Ph hrURNN SI TT OU RE AND FABRICS 


| 


View our website at www.georgesmith.com 


COME VISIT OUR NEW SHOWROOM AT 
315 HUDSON STREET NEW YORK, NEW YORK 10013 
TEL 212 2264747 FAX 212 226 4868 


NEWYORK, TRADE SHOWROOM Tel:212.759.7888 
LOS ANGELES SHOWROOM Tel:310.360.0880 
CHICAGO SHOWROOM Tel:312.464.0242 y 


eee e wee eee / 
SEATTLE: Jentiifer West Tel: 206.405.4500 
MIAMI: Monica James & Co. Telro308.576.6222 
SAN FRANCISCO; DeSousa Hughes Fel: 415.626.6883 
WASHINGTON D.C.: J.Lambeth & Company Jel:202.646.1774 
DALLAS: David Sutherland fel:214.742.6501 





Let The Sunshine State satiate all your sightseeing cravings— 
from outdoor adventures to cultural pursuits to amazing 
scenic wonders. 








advantage of American Express Exclusives 
ugh American Express Travel with vacation 
ages featuring your favorite Florida 
inations. 


RICAN EXPRESS* EXCLUSIVES: 


100 statement credit on qualifying vacations with 
hr Cardmember Annual Travel Benefit' 


ible Membership Rewards" points’ 


ll-year subscription to Travel + Leisure magazine* 


lusive Cardmember savings on dining, shopping 
1 activities available on-line* 


bine these exclusive values with available 
night stays, resort credits or special pricing 
acation packages. 


Rick adeidiieii ances To book your vacation, call 
BifAooA American Express Travel at 1-866-A X P-6802. 


Www.americanexpress.com /colorofflorida 





Connected by a series of bridges and causeways, the 
Florida Keys are nearly 110 miles of tropical islands often 
referred to collectively as the “American Caribbean.” 
In Key Largo, John Pennekamp State Park beckons 
those who love diving and snorkeling, with 78 square 
miles of coral reefs, sea grass and mangrove swamps, 
and 650 different species of fish. Islamorada is just south 
and is known for its world-class fishing. Here, bonefish up 
to 10 pounds are found, and sailfish pool off the island’s 
reefs. Marathon is the starting point of the locally deemed 
“Eighth Wonder of the World,” the Seven Mile Bridge that 
links the islands. It has been named one of the nation’s 
most scenic drives and from it travelers can see the circa 
1905 railroad bridge, a beloved landmark. Approximately 
150 miles below Miami and the southernmost point in the 
continental U.S., Key West is synonymous with serene 
beaches, houses with gingerbread detailing, sumptuous 
seafood and sunset celebrations at Mallory Dock. No 


wonder it is one of Florida’s most visited destinations. 
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Choose from more than 75 
participating deluxe and lux- 
ury resorts. Contact American 
Express Travel for rates based 
on your vacation preferences 
and travel dates, including 
air transportation from your 
gateway city. 





























THE STATE'S OFFICIAL SOURCE FOR TRAVEL PLANNING 


VISITFLORIDA. 
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Fort Lauderdale 


Nicknamed “The Venice of America,” Fort 
Lauderdale resembles the romantic European 
city, with more than 300 miles of navigable 
waterways. Hop aboard a Water Taxi to take 
in the sights and sounds of the town, framed by 
Blue Wave beaches and the glorious Everglades. 
In “The River of Grass” (a.k.a., The Everglades), 
spend a night in a Chikee hut after viewing 
native plants and animals during a swamp 
buggy tour. Or witness a metamorphosis in 
living color as thousands of butterflies flutter 
amidst the botanicals at Butterfly World. In 
Davie, observe birds of prey and other rare 


species at Flamingo Gardens. More urban 


offerings include Antique Row in Dania Beach, 


where treasures from yesteryear abound, and 
Las Olas Boulevard, the spot where the latest 


fashions, eclectic art and cuisine converge. 


FLORIDA VACATION AREA RESORT CATEGORY PRICE PER PERSON 
3 NIGHTS & 4-DAY CAR RENT. 

Florida Keys & Key West DELUXE $879" 

LUXURY $1,659" 
Fort Lauderdale DELUXE $679" 

LUXURY $895t 
Jacksonville/Amelia Island DELUXE $645" 

LUXURY $739! 
Miami DELUXE $665' 

LUXURY $745° 


To book your vacation, call 
American Express Travel at 1-866-A X P-6802. 


ww w.americanexpress.com /colorofflorida 


FISH TALES SERVED DAILY: Florida is teeming with outdoor actiy 
to write home about, from fishing to diving to snorkeling. 






Jacksonville/Amelia Islan 


Jacksonville and Amelia Island are located i 






the northeast corner of The Sunshine State’ 





the Atlantic Coast. In Jacksonville, sightseeir| 






can include a tour of the Anheuser-Busch 






Jacksonville Brewery, the Jacksonville Muset 






of Modern Art, or the Museum of Science ¢ 






History. Amelia Island boasts sublime beac!‘ 






the memorable Amelia Island Historic Distri 






and Victorian homes in all shades of fancy 






dating back to the early 18th century. 






Miami 


Bien venido a Miami, a city that paints a 






= E a! 
picture of non-stop excitement and ultra-ri 
South Beach’s Art Deco District cc 






luxury. 





tains more than 800 buildings in this distin 






architectural style commonly recognized b} 





pastel facades. A new type of cultural ever 











t include architecture tours, art 


emerged in the form of Art Basel Miami 
h, an offshoot of the popular art show held 
asel, Switzerland. An exciting program of 
ial exhibitions, parties and events spanning 
ic, film, architecture and design is held in 
Art Deco District every winter. Also a draw 
liami is the much talked about—and pho- 
aphed— Ocean Drive, known for its bus- 
y nightlife and fashionable sidewalk cafés. 
there is Coconut Grove, which combines 
putation for endless entertainment with an 
y flavor and dramatic architecture featuring 


aissance-style castles. 


ples/Fort Myers/ Captiva / 
rasota/ Longboat Key 
amarine and emerald waters, soft sandy 
hes and lavish resorts of the Gulf Coast 
ne Southwest Florida. A plethora of out- 


JOY THE RIDE: Come to Florida to get your fill of cultural escapades 


exhibitions and museums. 


standing shops, golf courses and dining venues 
thrives in Naples. Fort Myers is truly historic 
with its myriad palm trees planted by Thomas 
Edison between 1900 and 1917. Offshore, Captiva 
is a resort island, calm and collected, and Sarasota 
is a golfer’s paradise epitomized by the Bobby 
Jones Golf Complex. Just as tantalizing is the 
popular vacation destination Longboat Key, 
with excellent wildlife sightings including 


manatees, dolphins, pelicans and osprey. 


Orlando/ Kissimmee 
The saying “The Most Magical Place on Earth” 


is true for so many reasons. Not only is 
Orlando alluring for its world-famous theme 
parks, but it is chock full of other unexpected 
treasures. Celebrate cultural history at The 
Wells’ Built Museum of African-American 


History, or admire the late Victorian architecture 


RIDA VACATION AREA RESORT CATEGORY PRICE PER PERSON 
3 NIGHTS & 4-DAY CAR RENTAL 
| es/Fort Myers/Captiva/ DELUXE $6791 
sota/ Longboat Key LUXURY $7097 
} 
do/Kissimmee DELUXE $685 
LUXURY $9791 
Beach DELUXE $505* 
LUXURY $725" 
ya/St. Petersburg/ DELUXE $4797 
) Water LUXURY $715% 
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For more options, call 


American Express Travel at 1-866-A X P-6802. 


Wwww.americanexpress.com/ colorofflorida 

























Call American Express Travel to 
receive your exclusive benefits on 
qualifying Florida vacations. 


Plus, take advantage of available 
free night stays, resort credits or 
special pricing offers. 
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Year-round balmy temperatures make Palm 
Beach an idyllic destination any time of 
the year. Chic boutiques in Mediterranean- 
inspired buildings along Worth Avenue, 
championship-caliber golf courses and high- 
level resorts are other incentives to travel to 
this hotspot. The water activities are first-rate: 
Coral reefs attract sea turtles and tropical fish 
of all colors of the rainbow, making for perfect 


conditions in which to dive or snorkel. 


TERMS & CONDITIONS: Valid on new vacation package bookings 1/1/07-12/31/07. Offer, participating destinations, prices and suppliers are 
subject to availability & changes w/out notice. Restrictions may apply. Deposit and final payment must be made on an American Express Card. 
American Express Vacations tours operated by Travel Impressions, a subsidiary of American Express. Sample rates are land only, per 
person, based upon 3 nights, double occupancy in specified room categories and include 4-day Alamo 2-door economy car rental, hotel 
accommodations and hotel tax. Rates are based on 2/1/07- 4/14/07 travel; other travel periods may be slightly higher. Rates and promotions 
are accurate at time of printing and are subject to changes, exceptions, cancellation charges and restrictions. Blackout dates apply. All adver- 
tised savings are reflected in the price. Booking discounts and credits are not transferable or redeemable for cash. Rental car available to 
qualified renters only; certain age and other restrictions apply. Rental cars do not include tax or insurance. Other higher or lower priced pack- 
ages may be available based on travel date, advance purchase, hotel and room type chosen. (1) A qualifying vacation is purchase offered by a 
participating vacation package operator through a participating American Express Travel Services U.S. location of $3,000 or more per booking 
for $100 statement credit effective for bookings with final payment by 12/31/07. Not valid on independent air/hotel/car reservations. Available 
once per Card account per year. May only redeem 1 per booking. Other material terms, conditions & restrictions apply. Call 1-866-AXP-6802 for 
details, (2) To be eligible to earn bonus points, you must be enrolled in the Membership Rewards program at time of purchase of vacation pack- 
age through American Express Travel & charge your vacation to an eligible, enrolled American Express Card. Other purchases not included in 
vacation package not eligible for bonus points. Bonus points will be credited to your Program account within 10-12 weeks after completion of 
travel. May not be combined with other Membership Rewards points’ offers. For more information on Program, visit www.americanexpress. 
com/rewards or call 1-800-AXP-EARN (297-3276). Annual program fees, $40, except as provided below. Some American Express Cards not 
eligible for enrollment in Program. No annual Program fee for Preferred Rewards Green Card, Preferred Rewards Gold Card, Rewards Plus Gold 
Card, Centurion Card, Platinum, Corporate Platinum Card, Business Membership Rewards Card, Business Platinum Card, Business Centurion 
Card & Fidelity American Express Platinum Card, Terms & fees for Corporate Cards may vary. Bonus !D: 1777, (3) Included with your purchase 
of an American Express Vacation Package is one year (12 issues) of Trave/ + Leisure magazine—a $54 value. Cover price is $4.50, This offer is 
valid for new subscribers only. Limit one subscription per household. Please allow 6 to 12 weeks for delivery of your first issue. American 
Express will be sending your name and address to Trave/ + Leisure magazine for fulfillment of your subscription, Offer valid in continental 
U.S. only. For questions regarding your subscription, please call 1-800-888-8728. (4) Available on American Express Selects. To access offers, 
visit www.americanexpress.com/colorofflorida. Requires payment on the American Express Card. Subject to availability. Restrictions 
may apply & vary by merchant. Savings certificate must be printed to redeem offer, Not responsible for errors or omissions in printing 
of this ad. CST#1022318-10, Washington UBI¥ 600-469-694 ML-1192, TA-002 Registered lowa Travel Agency, NV#2001-0126. 
PROMO CODE B9240001. 
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AY THROUGH: 
solf courses in Flor 
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A thrill a minute...between Busch Garde 
theme park, the seashell-shaped Florida Aqua 
and exhilarating sporting events (professio 
baseball and basketball teams have their ha 
bases in this area), Tampa is the place to b 
Ybor City is a sight to be savored as well, w 
the Cuban sandwiches are hot and crisp, th 
cigars are hand-rolled and the streets are li 
with live entertainment. Across the bayi 
St. Petersburg is the Salvador Dali Museu 
which houses a comprehensive collection @ 


the Spanish surrealist’s creations. 


For a list of local offers, visit our website 
www.americanexpress.¢ om/coloroffle 





Plan Your Florida Vacation Package 
AMERICAN EXPRESS EXCLUSIVES 


¢ A $100 statement credit on qualifying 
vacations with your Cardmember Annu 
Travel Benefit' 


* Double Membership Rew ards* points? 


* A full year subscription to Travel + Lek 


Magazine 


* Exclusive Cardmember savings on dinit 


shopping and activities available on-line 
Combine these exclusive values with 


available free night stays, resort cree 
or special pricing on vacation packa 


To book your vacation, call 


VISITFLORIDA. American Express Travel at 1-866-AXP-6802. 
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Sacramento, CA 
MANSOUR’S 

RUG GALLERY 
(888) 277-1113 


San Francisco, CA 
cen Ss 
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(415) 346-2100 
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Naples, FL 

\ WORLD OF RUGS 

(866) 598-7847 
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continued from page 87 

was the Plaza, and the Palm 
Court was the Palm Court.” It 
was at the Top of the Sky res- 
taurant in what was then the 
Pam Am building that Allem 
said, “I am going to be living in 
this town when I’m 21.” 

First, however, was the re- 
turn to South Africa, which was 
in a state of political uncertain- 
ty. “In most families it was the 
dinner conversation for a very 
long period, and, obviously, there 
was an enormous fear factor,” 
he says. “But that was overcome 
when we had this extraordinary 
man—Nelson Mandela.” The 
boy’s fate and that of his fam- 
ily might have been much dif- 
ferent, but, he adds, “we were 
quite fortunate.” 

Allem was also fortunate 
in having a remarkable father 
who helped him realize his 
vocation. “He always believed 
in his children’s dreams and 
facilitated them. He saw that I 
was very creative. A lot of par- 
ents would have said, ‘Go and 
become a lawyer,’ but he really 
cultivated it.” 

‘Thanks to his father, Allem 
found himself in the design and 
furniture business at age 18. Up 


to that point his experience in 
the field was confined to little 
more than helping David Hicks 
decorate his parents’ home. Nev- 
ertheless, when the owners of 
Guild’s, one of Johannesburg’s 
leading interior design estab- 
lishments, put it up for sale, Al- 
lem’s father bought it for him. 
The first day in his new busi- 
ness, the designer remembers, 
“was beyond ecstasy. It was 
what I’d been doing all my life 
on the farm—pushing furni- 
ture around and rehanging pic- 





Anove: In the library of the designer's New York City residence and else- 
where, black, white and chocolate tones are offset by mirrored surfaces and 
furnishings from throughout the 20th century (4D, September 2001), 
Based in Miami, the South African native takes on projects across the globe. 
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tures.” He plunged in, travel- 
ing to furniture fairs in Milan 
and Paris until, as he puts it, 
“we were like a hub of fabu- 
lousness in South Africa.” 
Partially retail, partially sell- 
ing to the trade, the store, he 
says, “had incredible lines. We 
had Anthony Redmile from 
London, who did those over- 























Lert: For his own apartment in 
Miami Beach, the designer use¢ 
“one palette to create a serene 
vironment” (AD, September 200 
BeLow: On Hawaii’s Kohala Coz 
he designed interiors that emph: 
sized comfort and featured his ¢ 
ents’ artworks (AD, August 2005 












Charles Allem 
found himself in 
the design and 
furniture business 
at age 18. “It was 
what I’d been 
doing all my life.” 


the-top objects in malachit 
and ostrich eggs and horn ap 
beautiful things infused wit 
antiques. Guild's was really 
force in South Africa.” 

But not for long. “That wi 
my South African journey 
Allem explains with a laug 
“Things seem to move vel 
continued on page ! 
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The exclusive Santa Barbara Umbrella is custom made for you. 


Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary 
color catalog or to order. 


SANTA BARBARA DESIGNS 


Sa 
Ir NO www.sbumbrella.com 


Lat 

















N NOH 
‘ KW 


DO YOU 


WANT TO PLAY? 


\rchitects, designers and 


connoisseurs of the game 

have been acquiring the finest 

pool tables in the world from 

us for more than 83 years. 

Call for our free brochure, 

visit our website or pay *15 for 

our limited edition catalog of the 

finest antique, custom and contemporary 


handerafted pool tables in the world 
809 BROADWAY 
New YORK City 10003 


BILLIARDS 1.800.252.8855 


Since 1923 www blattbilliards eom 
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continued from page 90 ; 
fast for me in my career and in my lif 

The time had come for the design 
to leave South Africa for New York) 
London, where he flew to interview fo 
job with the late William McCarty- 
per. “I’d come from a world where I did 
have to work for anyone.” But, Allem se 
“T looked at it as the beginning of a ne 
chapter in my life.” 

With McCarty-Cooper, Allem saw he 
his profession was practiced at the apy 


: 

















Rothschild. The job, he says, “took me 
another level,” where he learned “how! 





“People come to me for 
fabulous. They come to 
for extraordinary design? 


} 


| 





all comes together, how powerful cliey 
operate and how the design interacts 
workrooms in London and Monte Carle 

Staying close to every aspect of the wo 
is important to Allem. “I love going 
the workroom because that’s where it 
comes out. I like to see, feel, touch.” 

After nearly five years, Allem left ! 
Carty-Cooper. Then he worked with Re 
ert Metzger i in New York. “It was a b 
moment,” he says. “The chemistry wasi 
right, or I was ready to start on my Ow 
decided, It’s time. Start the movie.” 

Over the years Allem has had offices 
New York and Los Angeles, but he’s 
rently based in Miami. He has a staff of 
and explains, “We're all part of the tea 
We're all across the board.” 

For large commissions, he adds emple 
ees, but, he emphasizes, “people come 
me for fabulous. They come to me f 
extraordinary design, so I don’t want 
be dealing with 200 staff because we’ 
doing 200 projects around the world. 
my heart I want to stay where I am 
select what we do.” 

Nonetheless, the journey that led t 
designer from South Africa to Mia 
is far from over. “My dream would 
to have an office in the Orient,” he sa 
“People are discussing the possibility 
our working in China. I have a fascin 
tion with that part of the world. I thi 
it’s their time.” And, it seems, Charl 
Allem’ as well. 0 
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Editors Select Properties Around the Worl 





By McKim, Mead & White 


n 1910, across Fifth Avenue 

from the Metropolitan Mu- 
seum of Art, William Richard- 
son, of McKim, Mead & White, 
designed a Renaissance Revival 
apartment building, infusing 
each of its beautifully pro 
portioned units with Stantord 
White’s particular brand of or 
namental grandeur. A five-bed 
room, 7.5-bath apartment in the 
cooperative opens to a 35-foot 
long windowed gallery surfaced 
in marble. $17.7 million. 
Call 212-906-9258. 
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Italy, France, Washington, New York, Maine... 





Today's Steel-Framed House 
\ top the same bluff that 


affords 12-acre Magnolia 
Park its breathtaking views of 
downtown Seattle, the Space 
Needle, Puget Sound and the 
perennially snowcapped Olym- 
pic Mountains, the site, one 
could argue, demands strong 
architecture. Local architect 
Eric J. Cobb answered that call 
with a soaring, landscape-free- 
ing cantilever—the climax in 
an ultraprogressive design that, 
in 4,827 square feet, accom- 
modates three bedrooms, 3.5 
baths, a library and an office. 
All of it is wired for high-tech 
audiovisual equipment. Sensor- 
controlled shades protect the 
expanses of glass, adjusting to 
the weather. $3.95 million. 
Call 206-419-4285. 








The most fuel-efficient 
auto company in America. 








Honda thinking in action. re BY 


Meet Small Oil. Honda has always been committed to developing environmentally 
responsible technology. And with cars like the all-new Fit along with the legendary 
Civic. Honda will continue as the leader in fuel efficiency’ Through innovation and 
hard work, Small Oil can make a world of difference. Thats our Environmentology.” 


HONDA 


The Power of Dreams 


| EnVifoNMenro 


economy ratings and weighted sales for passenger-car and light-truck fleets sold in the U.S. by 
2007 EPA mileage estimates: 49 city/51 highway, 33 city/38 highway, respectively 
©2006 American Honda Motor Co., Inc. environmentology.honda.com 


*Based on model year 2005 CAFE average fuel 


maior manufacturers. (Civic Hybrid and Fit Sport with SMT showr 
Use for comparison purposes only. Actual mileage may vary 
























































(GEORGIA Historic Perseverance in Savannah 





SARDINIA Embracing the Outdoors on the Italian Island’s Emerald Coast 


nw 


hen the Aga Khan began 


to develop the island's 
northeast shore, known as the 
Costa Smeralda, in 1961, Luigi 
Vietti was among the famous 
architects chosen to invent an 


appropriate, eny ironmentally 








conscious design language for 


its new housing. The outcome 
was an enchanting blend of 
Mediterranean-style forms 
ind organic-style architectural 
details, with floor plans that 


reinvented the possibilities of 
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Estates for Sale 


he Reverend Charles 

Rogers House, with its 
striking cast-iron porticoes, was 
realized on Monterey Square’s 
Bull Street in 1858 according 
to a Greek Revival design by 
prominent architect John Nor- 
ris, a transplant from New York. 
The modernized five-story 
town house, 8,500 square feet 











indoor-outdoor living. In that 
harmonious tradition is an 
early-1970s design, a 3,980 
square-foot, five-bedroom, six 
bath house near Porto Cervo 
\larina—an area that has be 


come one of the world’s most 





in all, is elevator-equipped and 
has 11 fireplaces, a 1,200-bottle 
wine cellar, five bedrooms and 
6.5 baths. Only twice in its 
long history has the residence 
changed ownership. The His- 
toric Savannah Foundation 
rates it as “architecturally ex- 
ceptional.” $4.5 million. 

Call 912-443-0000. 


exclusive resort destinations. 
Che property’s wide lawn is al 
that separates the house from 
the beach of Cala Granu. Int 
1990s a student of VierttiS rene 
vated the home. $25.7 million 
Call 39-0789-90-9000 
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Landmark Renewal in the Nation’s Capital 


he nearly 200-year-old 
Bowie-Sevier estate in 
historic Georgetown recently 


the eight-bedroom, 10-bath 
residence, which totals 28,000 
square feet and has indoor and 





emerged from a multimillion- outdoor pools, a spa, a gym and 
dollar makeover. For features a state-of-the-art media room, 
that couldn’t be exactingly reha- _ appears sure to carry on in its 
bilitated in the late-Georgian- dazzling way for at least another 
style structure, artisans crafted two centuries. $28 million. 
matching replacements. Now Call 202-857-4328. 
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racing a garden-filled, 1 ing to circa 1960. The south 


Dacre promontory outside facing main house’s design 


Complementing the Allure 


f : the village of Valbonne, not 
of the Céte d’Azur 


is noteworthy tor its turrets, 
far from Cannes on the Cote which bookend a symmetrical, 
d'Azur, is a 6,458-square-toot window-filled facade arranged 


Mediterranean-style villa dat 
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to give the interiors—there are 















six bedrooms, all with en-suite 
baths—exceptional vistas of t 
sea. There is a separate gues 
house and a caretaker’s house. 
$14.8 million. 

Call 33-493-123-636. 
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Exceptional English design and classic hardwood craftsmanship — 
customized to the lifestyles and surroundings of America’s finest homes. 
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Please call 1.800.761.9183 parishconservatories.com 





He’s flying business class. 


She's flying business class — for free. 





Take a friend or loved one for FREE every time you fly. Plus, 
earn 5,000 Mileage Plus bonus miles when you join Ameniti. 


Join Ameniti® the luxury travel club brought to you by United® and you'll 
experience the very best value in luxury travel privileges and discounts. Plus, it's 
the best way to bring someone special on every trip with 2-for-1 companion tickets 
for every qualifying full-fare ticket, including first and business class. You'll also 
enjoy a host of exclusive benefits from the top names in hotels, car rentals, cruise 


entertainment and much more. 


Join now, and for a limited time earn 5,000 Mileage Plus® 
bonus miles. Visit www.ameniti.com/club or call 1-877-AMENIT| 
and use code ACLUB1-2594. 


AMENITI1 V UNITED 


Luxury Travel Club 


Conde Nast 


Traveler © 
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A Stone-Built Compound 
on Cape Elizabeth 


en minutes outside Port- 
land but seemingly a world 
away from commercialization, 
the 52-acre Hidden Court, orig- 
inally built in 1922, is a privacy 
seeker’s haven, with 355 feet 
of white-sand beach frontage. 
The epicenter of its courtyard- 
enclosing stone architecture is 
a sublimely detailed two-story 
Georgian Revival main house, 
which has old plank floors and 
deftly crafted millwork—all 
meticulously maintained. There 
are six bedrooms and eight 
baths. $9.725 million. 
Call 207-228-0170. 0 


' 















ae is par hacal and Bath 
Central Cabinet & Supply 
pitta of Diablo 
feral m aici ee ae ell! Md tale 
Studio Q Interiors 

Wine Country Kitchen & Bath 
store cela rele hada & eta te 

adic vas 

eh Kitchens 

rey Si Salty Pa etald 

vis Toa Vas 

Sag Harbor Kitchens 

Cabinetry 6 gr ated at 

Park eee Designs 

parila Caleta lelelar Lm ert: ia 
CSD ei and Home 

Vesta 

Designer Kitchens & Baths 

UAT Gi calmer tat 

eb a rt ced 

ails nen eT mer lita) 

Bars Cabinetry 


Classic Cabinetry LTD 


Kitchen Encounters 


Prestige Kitchen and Bath Design 


DeMadera Design 
peti Solutions 
A James Kitchens 
Gite Tm eat lal vy ppb fp 
bear Designs LA Cia] basil = 
eae Oe Orla ae eller lh 
Ellis pg tly & Bath Studio 
Signature Kitchens & Baths 
Creative Spaces 


Bentwood Design Studio 


Hallmark Kitchens 








= 
a a 


ia es 








































Saar 











From sketchbook to cookbook... 
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Special Advertising Section 


UNPARALLELED LOCATION 


The finer points of Manhattan converge at 995 Fifth Avenue, 
formerly the Stanhope Hotel. Situated Opposite the south 
wing of the Metropolitan Museum of Art and overlooking 
Central Park, this inimitable blend of culture and nature is 
surrounded by an elite array of international boutiques and 
private schools. 995 Fifth Avenue is the quintessential New 
York address. 


CONTEMPORARY GRAN DEUR 


Rich in history and re-envisioned for contemporary living, 
the building was designed by renowned architect Rosario 
Candela as the Stanhope Hotel in 1926. In 2005, Extell 
Development Company commissioned the New York architec- 
tural firm Cetra/Ruddy and award-winning British architect 
John Simpson to completely redesign 995 Fifth Avenue asa 
private residential building with the most innovative of features. 
The result is 26 masterworks of rare elegance and scale 
ranging from 4,200 to 8,400 square feet—some of the most 
generous and gracefully detailed homes on Fifth Avenue. 


ENLIGHTENED LIVING 


Originally conceived in the 1920s, 995 Fifth Avenue is now 
home to an extraordinary range of contemporary custom 
features—from an exquisite selection of architectural ceil- 
ing moldings and fine inlaid wood floors to elegant stone 
finishes for kitchens, bathrooms and entryways. Exclusive 
Smallbone of Devizes custom kitchen cabinetry and Lefroy 
Brooks fixtures befit such custom homes, as do the premier 
appliances by Sub-Zero, Viking and Miele. These features 
are all seamlessly blended in the model apartments that 
pre-eminent interior designer Eric Cohler has envisioned 
for 995 Fifth Avenue. Furthermore, distinctive lifestyle 
amenities such as La Palestra health and fitness spa with 
Massage and personal training services, a private wine cel- 
lar with a renowned sommelier, and a home automation/ 
media/technology consultant make this architectural land- 
mark strikingly “of the moment.” 





The model apartment : ; 2 
by reais > al an Interior designer known 


Eric Cohler overlooks the for expertly mixing traditional and contemporary 
Metropolitan Museum. elements, has created the model apartments for 

995 Fifth Avenue. His balanced design sensibility 
uniquely translates into a modern vision of living on 
Fifth Avenue. Eric Cohler’s design services are available 
for buyers to customize their homes. 








clusive Sales & Marketing Agent: 


rcoran Group Marketing 

} 

570-9950 An Extell Development, The complete offering terms are in an 
5 FifthAve.com offering plan available from sponsor. File No. CD-05-0009. 


EQUAL HOUSING 
OPPORTUNITY 



















































































































Abt ees basics i. 1936 


Selection * Service * Savings 


yvww.AbtElectronics.com 


GARDEN 





Introducing The All New Miele 
Super Large Capacity Washers & Dryers 


Anything else is a compromise 


See The Complete Selection of Miele Appliances at www.AbtAppliances.com/ad 


A | ; ‘ ; . 
Abt has one of the large st selections of consumer electronics & appliances 

¢ he) A | i j 

since 1936, Abt has teatured award winning service, competitive prices 


and tree shipping on most products 
ete Sotisifact 


\ 
You can shop online, by phone or i! 


www.AbtAppliances.com/ad | 800.758.6839 | 1200 N. Milwaukee Ave, Glenview, IL 

































Food and 
That’s why 


drink are not created equal. 
Liebherr’s new and innovative 
48” SBS 2415 Side-by-Side combination has 
five different climate zones with a user- 


friendly control panel to customize,.eachs 


Open the doors and- discover BioFresh 
technology that preserves fruit, vegetables, | 
meat and fish up to three times longer. ; 
The NoFrost_ freezer is organized into os 
convenient compartments and uses profes- 
sional refrigeration technology for long- 
term freshness. And the wine cabinet has 7g 
r either storing oF serving -= 









two zones fo 
he desired temperature. 


standard in refrigera® x : 
in this 


wine at t 


Liebherr ‘raises the 
tion for food and wine, yet again, 


one beautiful appliance. 
















A Delight in Fres 


Jiebherr-appliances.com 































































































German Engineering 
Equals Top Quality 














The name Liebherr symbolizes innovation, skill and drive. Recognized as a specialist in refrigeration and freezer technolo 
worldwide, Liebherr consistently introduces new solutions for freshness. The combination of trendsetting materials 2 


classic lines offer a distinct design that gives the products their unique identity. It becomes a tangible expression of # 
superior quality expected in a Liebherr appliance. Consider the following well-designed features in Liebherr’s new 4 8 
5-temperature zone, Side-by-Side solution — the SBS 2415. 


LED Lighting 

Liebherr incorporates this unique technology 
into the ceiling and insulation plate of its new 
multitemperature wine storage cabinet. The 
LED lighting is cool to the touch and there- 
fore does not overheat the bottles. Plus LED 
lighting is long lasting and energy saving. It 
also can be dimmed to provide an ambient 


atmosphere. 


Bending Half Shelf 
A bending half shelf provides storage for open 


bottles or display space. 
















from freezing. 


Design Flexibility 


Liebherr 48” units cater to a great variety of 


design and installation situations. Larger 


units are created by combining two individual 
units through a Side-by-Side kit. Several 


advantages are realized through the design of 


the new appliance as two separate 24” units, 
including ease of delivery and installation. 

The option of installing the units in different 
parts of the kitchen is another benefit, as well 
as the opportunity to order just one of the 
units for installation as a wine cabinet/freezer 


solution or a retrigerator/BioFresh solution. 


www.liebherr-appliances.com Z " a ates = aaa 


A Delight in Freshness 


The BioFresh drawers guarantee the perfect climate for super-long 
term freshness. A temperature of just above 32 °F and ideal humidi 
helps fruit and vegetables, meats and fish retain their healthy vita 
delicate flavor and attractive appearance up to three times longer thi 
is possible in traditional refrigerators. 

Liebherr’s BioFresh technology offers the optimum shelf life: th 
DrySafe drawer with low humidity is ideal for storing meat, fish ame} / 
dairy products. Fruits and vegetables are best when stored in fh 
HydroSafe drawer with its high humidity. Precision electronics enst 
that the temperature stays just above 32 °F. This keeps sensitive foe 














IceMaker 
Liebherr’s IceMaker provides you with th 
right supply of perfect ice cubes by automat 
ically keeping you topped-up. Thanks 8 
Liebherr’s Dual Refrigeration System theret 
no transfer of unwanted aroma between tH 
two compartments, thus preserving the flavo 
of the ice cubes. Ice cubes are dispense 
according to the Twist Tray principle meaa 
ing ice cubes will not clump or stick togethe 
Two drawers are available for producing am 
storing all the ice cubes you will need. 








Who would spend $ 49,500 on a bed? 





Most people would not or could not. A select few could and would, 
if they knew what they paid for. 

If they knew that the Vividus bed was built by a small family 
owned company in the small Swedish town of Koping. 

If they knew that the company had built beds for 150 years. 

If they knew that a few years ago the company took a vow 
simply to create the best bed in the world. 

If they knew that the company scanned the planet for the 
best knowledge of human comfort, the finest natural materials, 
and dug deep into the most valuable experiences from their own 
long history of bed building. 

If they knew that it takes weeks for the most skilful craftsmen 
of the company to build just one Vividus, since every little detail is 
done exclusively by hand. 

Now you know. 


Find the remarkable story of Hastens Vividus at www.hastens.com 


Hastens Beds, priced from $4,375 - $49,500 Hastens wa 


since 1852 


Available to the trade 


866 5o-Hastens www.hastens.com 


























Dreaming 
in Italian 


IN CALIFORNIA, A RESIDENCE 
WITH ITS HEART IN TUSCANY AND 
ITS EYES ON THE PACIFIC 


Architecture by Richard Landry, AlA/Interior Design by Craig Wright 
Text by Peter Haldeman/Photography by David O. Marlow 
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17th-century bronze torchéres and a Vene- 
tian mirror set the tone in the entrance hall. 


rN ees Italian inlaid commode, 
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tarting over. For some, the words 

inspire dread; for others, they 

merely get the adrenaline pump- 

ing. For a Southern California 
couple with five children grown and flown, 
the prospect of two empty nests (their resi- 
dence in town and a beach house) repre- 
sented nothing less than a chance to build 
their dream home. Seeking a place where 
“we could spend the rest of our lives,” they 
settled on a bluff-top site with knee-weak- 
ening views of the Pacific. The property 
may have been oddly configured—long 
and narrow, it swerved at the end like a 
boomerang—but the wife’s response was 
typically sanguine: “I liked that it wasn’t a 
big square lot, because I’d always wanted 
to have a house that was hidden.” 

The architects she interviewed were 
somewhat less inspired. The issue was not 
so much the style of the residence—neigh- 
borhood guidelines called for Mediterra- 
nean—as its execution, given the irregular 
parcel. Then she met Richard Landry. “I 
thought it was a really cool opportunity 
to do something unusual,” says the L.A— 
based architect. “The clients loved the Tus- 
can feeling, and we decided that this little 
village concept of having smaller buildings 
and a lot of rooflines was appropriate.” 

Landry and project architect Marc 
Welch sketched out a plan for a rustic 
compound of discrete structures that 
appear to have evolved over time. A 
gate inside a low wall of Santa Barbara 
rubblestone opens to a courtyard formed 
by a small stone-clad guesthouse at the 
front of the property and the main house 
behind it. The main house conveys what 
Landry calls “a sense of casual elegance” 
with graceful proportions and an informal 
layout: Rooms flow effortlessly into each 
other and out to an abundance of loggias, 
terraces and intimate gardens. A loggia at 
the rear—with a groin-vaulted ceiling of 
reclaimed brick and wood beams, a stone 
fireplace and heated stone floors—takes 
year-round advantage of the views. 

The wife enlisted interior designer 
Craig Wright before the first building 


“We tried to create an informal yet elegant 
interior in a room that has almost rural 
proportions,” Wright says of the main public 
room. To give character, he put in a walnut 
ceiling and an overscale stone chimneypiece. 
The 18th-century walnut chairs are from 
the personal collection of designer Renzo 
Mongiardino. A grouping of Chinese gold- 
splash bronzes adorns an Italian ebony chest 
of drawers. Ushak rugs from Mansour. 
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IpPOSITE: The fanciful “secret room” was inspired by the 19th-century 
enetian crystal galleon chandelier that Wright found in Paris. The silk- 
amask-tented ceiling and walls, with silk-and-crystal trim, were designed 
yecho the fixture. The chinoiserie secretary is 18th-century Italian; the 
ible was fashioned out of an 18th-century Italian altar. Ushak rug, Mansour. 


Asove: The breakfast room. “Unlike the terraces, where the outside is made 
to feel like an interior, this is an interior space but feels like an exterior,” 
Landry explains. Its ceiling and outer walls are glass. A French beaded-crystal 
chandelier is over a table whose base was made from a Portuguese giltwood 
Corinthian capital. E. Braun custom linens. Bielecky Brothers armchairs. 
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posite: In the entrance to the master suite, a Venetian lacquered-frame mirror is paired with a Sicilian lacquered 
bmmode inlaid with crushed seashells and eggshells. An 18th-century Venetian bronze birdcage was wired as a 

tern. Asove: A barrel-vaulted ceiling in the master bedroom “gives volume while directing the views to the ocean,” 
andry remarks. The bronze low table was originally created for the last shah of Iran. Ushak rug from Mansour. 


ermit was issued. “We wanted to get the 
peling of an Italian villa but in a reduced 
ale,” he says. “Because the house is not a 
lassical design, we wanted to combine for- 
al and relaxed elements.” He started with 
aterials—pairing pitted Jerusalem-stone 
oors with silky Ushak rugs, refined faux 
nishes with the same rough rubblestone 
yund on the exterior. Wright used stone 
antels, salvaged doors and iron grilles, 
nd “a good collection of lanterns and 
handeliers” to mellow the new rooms. 
He and the wife made several trips to 
taly for exhaustive shopping sorties. The 
lesigner fleshed out their acquisitions with 
rench and Asian antiques, many of them 
om his showroom, Quatrain, as well as 
ome Roman antiquities, “to get a sense 
bf age,” he explains. Their more unusual 


finds include the library’s coffered ceiling, 
which comes from a 17th-century palazzo, 
and a crystal Venetian galleon chandelier 
that inspired a tented “secret room.” 

No one’s going to mistake the place for 
a venerable old villa—nor are they meant 
to. The house ultimately answers only to 
the predilections of its owners, who gen- 
erally enter not through the picturesque 
courtyard but via a driveway leading to a 
lower-level garage and a number of well- 
used subterranean rooms: a wine room, 
a gym, a game room and a home theater. 
The game room boasts a Charles X bil- 
liards table and a series of tall windows 
that survey the pool above and give the 
room its name (the Titanic room). The Ve- 
netian-inspired theater is lined with em- 
broidered panels by Renzo Mongiardino 


and crowned with a Tiepolo-style fresco. 
“My husband comes in here, puts his feet 
up—and falls asleep,” says his spouse. 
“It’s the ultimate compliment, because I 
wanted a place where he could come and 
the stress would just peel off.” 

It was largely to that end that she spent 
the better part of four years overseeing the 
home’s construction and design. “At first 
I was afraid of the size,” she admits. “But 
we really use and enjoy every room.” They 
often host houseguests and look forward 
to visits from their grandchildren. Which 
is one reason they’re primed for their next 
project—building a family retreat in ei- 
ther Hawaii or Northern California’s wine 
country. “The next house will be much eas- 
ier,” says the wife. “We have a great team, 
and we know what we want to do.” 0 
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Anove: The wife’s dressing area in the master suite. High-gloss lacquered 
walls provide “a spacious, cool, glamorous effect,” Wright notes. The tufted- 
button slipper chair lends an Art Déco-style flair. A George II silver punch 
bowl is on a marble-topped island. Ron Seff custom vanity mirror. 
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Opposrre: A dining terrace on the side of the main house overlooks the 

pool and the Pacific beyond. Landry chose a classical pediment for the break 
fast room, right, to contrast with the Mediterranean style “and emphasize 
the feeling that the house grew over time,” he says. C hairs from Janus et Cic 
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1 Farmhouse Now 


A NEW JERSEY COTTAGE IS INFUSED WITH LIGHT AND NEW IDEAS 

















BVre caw) ero erm PT ReU toa mCn cote meOnea erin 
cottage, a getaway on a family’s farm property in western New Jersey. 
Interior designer Victoria Hagan oversaw the selection of furnishings, fab- 


rics and art. Turse Pacers: The 6,500-square-foot house’s front elevation. 
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Architecture by 
Michael Graves & Associates 


Interior Design by Victoria Hagan 
Text by Mildred F. Schmertz 
Photography by Peter Aaron/Esto 
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ike many architects, Michael 


Graves plays the 
chitectural design acc 
a set of all-embracing rules he 
Among them: In- 
he timeless 


game of ar- 
ording to 


has made for himself. 
radition; respect t 
grammar of base, middle and top; avoid 
the unclear and the overly complex; and, 
ideally, create a form that a nonarchitect 


novate from t 


could d 











raw from memory. These fo 
save shaped a 6,500-squal 
foot weekend house on a large dairy fa 


in western New Jersey, for a couple w 
Their wishes W 


precepts | 


two young children. 
as strong, definite and purposeful as 
aesthetic of Graves. 
The architectura 
proposed new home 


| character of tt 
was to maintain 


a 


spirit of the white-clapboard cottage it 
ould be replacing, as well as that of a 
ecycled dairy barn, also by Graves (see 
irchitectural Digest, May 1994), in con- 
‘nued use as a weekend retreat by other 
iembers of the family. And given that 
ie house they intended to build would 

e large, the couple’s request that it appear 
dasa “cottage” might have confounded ar- 





chitects with less talent than Graves and 
his project architect, Robert J. Miller. 
When he and Graves first sat down with 
their clients, Miller recalls, “Michael asked 
them to define a cottage. They were sur- 
prised by and interested in the question.” 
They told their architects that they didn’t 
want a big, showy house, and they did want 
something modern. They then asked if 


i aN a 


The heart of the first floor is the living room, 
which Graves and project architect Robert J. Mil- 






ler left open to the porch, where a dining area 
was placed. On the partition wall, right, hangs a 
Rena Bass Forman print. Below it is an X bench 
in cerused oak, from Maison Gerard. The Hans 
Wegner dining chairs are from Dennis Miller. 
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Lert: To maximize the kitchen’s light and views, there are no upper 
cabinets. Viking range and hood. ABovE: The slate-covered pyramidal 
roof, a dominant feature of the house’s exterior, is pierced at the center by 
a tapered rubblestone chimney. BELOw: The interior of the rooftop, the 


third floor, accommodates a well-lit space that is designated as a library. 
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They told their 
architects that they 
didnt want a 
big, showy house. 


that meant that they didn’t really want a 
cottage. According to Miller, Graves “im- 
mediately reassured them that it was our 
job to come up with a modern version of a 
cottage that would make them happy.” 

Graves and his clients believed that the 
house should be quite simple in contrast 
to the more complicated forms of the L- 
shaped dairy barn that still displays on 
its main fagade a pair of immense silos. 
The basic scheme is that of a traditional 
farmhouse with a long colonnaded front 
porch, yet reinvented in form and materi- 
als. It is a cottage of sorts, but a large and 
ample one. 

The first floor reads as the base; the 
middle is a pyramidal roof with shed dor- 
mers; and the top is the roof’s cupola-like 
windowed peak and the chimney that ex- 
tends through it. The structure is clearly 
and simply conceived as an interlocking of 
two geometries—that of the square box of 
the first floor, with the second and third 
floors tucked into the huge and steep roof 
that encloses them. And yes, the overall 
form is so strong and straightforward 


ee ee tee 


that one could draw it from memory. 
The structure, for the most part, is of 
steel, to support the large and heavy slate- 
covered roof. Its columns are encased in 
wood, however, to avoid any suggestion 
of an industrial look. Continuous grids of 
windows—on all four sides—link the inte- 
riors to the nearby orchard, the extensive 
vegetable garden and the dairy barn and 
offer grand vistas of the valley, the distant 
fields and the woods. Shed dormers punc- 
tuate each of the four quadrants of the roof 
and light the bedrooms and master study. 
The dormer of the master bedroom serves 
as a porch. On the third floor, four oeil- 
de-boeuf windows peer out from the peak 
of the roof, where the architects inserted 
a small library. 
In plan the house is organized around 
a central stair hall and a stone chimney 
breast at the core of the 13-foot-high loft- 
like first floor. The stair hall, flanked by a 
guest room and the kitchen, leads to the 
living room with a family room at one end 
and a breakfast room at the other—the 
continued on page 193 
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IPPOSITE: The master suite’s sitting area and study. Hagan’s carpet and fabric selections let the site’s 
natural assets take center stage. Cowtan & Tout drapery sheer. Tor: In one of the children’s bed- 
«oms—as throughout the house—the architects’ placement of the windows affords ideal landscape 

Scenes. The arched doorway leads to a bath. Anove: The elegance of the architecture is partly owed to 
thie series of square columns with glass infill that constitutes the face of the first floor. 
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icana. On a former dairy farm in 
central Ohio, down a long, wind- 
irae” ing driveway, past pastures, ponds, 
— ae - even a waterfall, sits what at first appears 
wee 3 : to be a hamlet of pristine farm buildings, 
including a stylized, rectilinear tower. 
But, closer in, these turn out to be just 
one structure, its taller segments, which 
resemble separate buildings, connected 
by one-story skylighted corridors. Crisp 
and low-key, the 15,000-square-foot resi- 
dence, says interior designer John Barman, 
is “a wonderful contemporary American 
farmhouse.” 

No less American, in its way, is the story 
of the man who lives here, race car driver 
Jeg Coughlin, Jr. A three-time NHRA 
POWERade world champion, he’s part 
of a dynasty, one of four racing sons of 
another venerable racer, Jeg Coughlin, Sr. 
All five own and operate Team Jegs, which 
provides “high-performance parts for race 
cars of all sorts,” says Coughlin. 

Raised on another Ohio farm, not far 
from this one, Coughlin bought the 135- 
acre property a decade ago and maintains 
50 acres of it as a working farm. It’s a 
deeply relaxing setting, which seems only 
fitting, since his professional life sounds 
anything. but: A drag racer, he specializes 
in short spurts of unimaginable intensity, 











Drag racer Jeg Coughlin, Jr., and his wife, 
. Feet. ae Karen, live in a modern residence “that’s 
“RACING FOR “Sa a oNe = based ona barn,” says designer John Barman. 
CANCER RESEARCH Se wes § The house, built by architect George Acock, 
§ = sits on a 135-acre working farm in Ohio. 
Lert: Coughlin on the house’s front drive. At 
right is a Chevy Cavalier he drove to win 
the 2002 NHRA POWERade championship. 
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ZO PPosiTE: Window walls scale the double-height living room. “We kept the 
iture low to accentuate the architecture,” explains Barman, who created 
h seating area in the glazed homage to a silo. “The client worried that it 
would block the view, but you're actually in the view.” Ottoman and curved 
sofa from J. Robert Scott. Holly Hunt chaise, sofa, chairs and sconces. 












revving his cars from zero to 200 miles an 
our in six seconds flat. 

Coughlin hired George Acock, whose 
architectural firm, Acock Associates, is 
based in nearby Columbus, because “his 
tastes were right up my alley,” he says; 
both he and the architect favor stucco and 
stone. The house was partly inspired by 
his parents’ vacation properties: Its tower 
(which houses a library and meditation 
room) recalls their New England home 
overlooking Maine’s Acadia National 
Park; the one-story segments pay homage 
'0 their ranch-style house in Florida. 

From the massive front door of rich 
mahogany, the architect’s unabashed love 





of materials is on display. He brought 
outdoor elements indoors, too, includ- 
ing North Shore limestone for the walls. 
The result, says Judy Doll, an architectural 
designer who worked on the project, “is 
a totally seamless feeling. You can’t tell if 
you're inside or outside.” Capacious glass 
windows, used in almost all the rooms, 
intensify this effect. 

The entrance hall feels vastly propor- 
tioned, with a glass wall seeming to double 
an already voluminous space. A staircase 
of cantilevered limestone blocks “kind of 
cascades down,” in Coughlin’s words, from 
the couple’s son’s suite on the floor above. 
Straight ahead, the dining room can be 





“We wanted a nice contemporary feel without having the space seem cold,” 
Coughlin comments. ABove: Barman eschewed prominent window treat- 
ments in the dining room to capitalize on the scenery. “The views are a big 
part of the house,” he remarks. “With such vistas, soft colors work better. 
We didn’t want to detract from the green outside.” 


glimpsed through a generously sized door- 
way; to the left, the double-height living 
room appears to soar. 

Given such bold architectural design, 
the most sensible strategy, when it came to 
the interior, was to not compete. “It was, 
how do we not disturb what has already 
taken place here?” Karen Coughlin recalls. 
“Anything we put in here could fuss it up.” 
Barman agreed: “My goal was not to have 
the decoration take over the house.” 

He anchored the living room’s almost 
dizzying height with pieces that sit low on 
the ground. Spare, yet ample, they have a 
certain deliberate uniformity: “The idea 
was to keep it controlled. We wanted 
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‘There’s one continuous flow of style and color down the length of the house,” “It was a chip of this and a chip of that, a swatch of this and a swatch of that,” 

Barman points out. Opposite: A corridor that leads to the master suite— Coughlin says of the design process. “We typically agreed on most things.” 

omplete with bedroom, private gym, dressing room and bath—is illuminated — Asove: Flatiron, a 2005 painting by Kelly Graham, inspired the palette 

by a peaked skylight. “The interior has a tremendous amount of light of the master bedroom. BELow: Outside the wine cellar, Acock installed 
oughout,” he notes. Sconces from Holly Hunt. display cases for Coughlin’s numerous trophies and awards. 





some sort of continuity, since the rooms 
flow into each other.” The preponder- 
ance of rough stone demanded that “the 
pholstery be inviting and warm and the 
riture comfortable,” he adds. A strict- 
ined chaise longue of dark wood—a mate- 
rial Coughlin favors—with a rich brown 
leather cushion and a pale upholstery 
fabric seems to sum up the prevailing 
aesthetic. Because of the ceiling’s height, 
2 long chandelier was chosen: “I wanted 
some drop in there,” Karen Coughlin says. 
‘The one here, of concentric circles, is two- 

story, like the room. 
When Barman first suggested fitting the 
100m’s distinctive bay window—which he 
continued on page 194 
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The house was partly inspired by Coughlin's par 
New England home; the one-story seg 








Although the design of the house is contemporary, “it’s traditional in the way 
it fits into the site,” says Acock. “There’s a pond on one side, a wooded ravine 
on the other, and the house is snuggled into the ridge between.” The cen- 
tral tower holds the library; to the left are living spaces, and to the right are 
two garages, one of which doubles as a basketball court. 


tion properties: Its tower recalls their 
omage to their ranch-style house In Florida. 
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' Discoveries by Designers 
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A Greek-key lampshade, 
circa 1905, and a Venetian- — 
pattern shade, circa 1910 . 
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AD’s Editors Present Designers’ Sources 


Tiffany Aglow 


Aas Sulka, the Tiffany- 
glass expert on Antiques 
Roadshow, has taken over Lillian 
Nassau, the venerable shop 
specializing in Tiffany glass. To 
celebrate the firm’s 60th year, 
Sulka is organizing special ex- 
hibitions. “Tiffany Lamps: 
Genius of Illumination 1890s— 
1920s,” March 27—May 24, 
shows the changes in decorative 
styles from the early days to just 
before the studio’s closing. 





Lillian Nassau Ltd., 220 E. 57th St. 
New York, NY 10022 
212-759-6062 
www.lilliannassau.com 


A Mystical Journey 


From his studio in Dorset, England, Andrew Stewart 
Jamieson (above) utilizes medieval techniques to 
create heraldic paintings, calligraphy and illuminated 
manuscripts. An illuminated prayer book (left) has 


gouache, watercolor and shell gold on calfskin vellum. 





Andrew Stewart Jamieson, 9 High St., Milborne Port 
Sherborne, Dorset DT9 5AG, England 
44-1-963-251855; www.medieval-arts.co.uk 


continued on page 156 
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DIVERSE STYLES AND ERAS FIND A 
GRACEFUL RESOLUTION IN NEW YORK STATE 


Renovation Architecture by J. Woodson Rainey, Jr, AIA 
Interior Design by Juan Montoya, ASID 
Text by Michael Frank/Photography by Durston Saylor 





ae 


“We had all these disparate elements and did not know what to do with them: the Modern house, the 
Art Déco collection, the view,” says Kay Davis, who, with husband Clyde, hired designer Juan Montoya 
to create the interiors for her home in Pound Ridge, New York. ABove: Montoya in the living area. 
The rug, by Marta Maas-Fjetterstrém, is from FJ] Hakimian. Donghia club chair, right, with Scalamandré 
fabric. Sofa fabric, Jim Thompson. RiGut: The entrance gallery. Gold vase, Karl Kemp Antiques. 


here is a story that 
Juan Montoya likes 
to tell about his 
initial visit to the 
Pound Ridge, New York, coun- 
try house of Kay and Clyde 
Davis, a real estate agent and 
an advertising agency founder. 
As he approached the hand 
somely wooded property by 
car and studied the structure 


from the outside, he quite nat- 
urally began to form an idea 
about its scale and personality. 


Inside, he was given a tour of 


the combined living/dining 
area, the kitchen, several bed- 
rooms. Chen he was offered a 
refreshment and invited to sit 
down and discuss some of the 
design challenges at hand (and 
there were quite a few). 
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“But where,” he asked, “is 
the rest of the house?” 

‘The couple looked at each 
other, surprised. They had for- 
gotten to show the designer 
easily half the place. 

Montoya is fond of this anec- 
dote because he feels that it un- 
derlines sey eral key principles 
of enlightened design. A house 
should announce itself logically 
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ys project director Carlos A. Gonzalez, 


“but by reorganizing the interiors, we were able to 


” 


a Ruhlmann cabinet and games table. “They are 
not rooms that easily accommodate Art Déco 
embrace rather than fight the collection.” Rogers 
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Now, suddenly, the shell of the room spoke to the 
Subes and Porteneuve table and the elegant RuhImann chairs. 


Deposire: The dining area. Ruhlmann chairs, with a Schumacher fabric, surround a Raymond Subes 

d Alfred Porteneuve ebony-and-gilt-iron table. A glass bowl by Francois-Emile Décorchemont, 
tirca 1927, serves as the centerpiece. The parchment-covered wall at left guides the eye into the 
iving area beyond, where René Buthaud’s La Coiffure hangs on the rear wall. Above: The kitchen 
s open to the dining area. Herringbone rug, Patterson, Flynn & Martin. Sub-Zero refrigerator. 


o every visitor. It should speak 
na clear aesthetic language. 
f it grew in size over time, as 
is house had, then there must 
be a strong unifying sensibil- 
ty at work integrating old and 
ew and rendering the transi- 
ions between them as seamless 
as possible. 

The house Montoya first 
Saw that day had been built 
by the present owners back in 

975 and expanded by them 
i 11990. In 2001 they asked ar- 
chitect J. Woodson Rainey, Jr., 





to collaborate with Montoya 
on finding ways to smooth 
some of the rougher inter- 
stices. Chief among these was 
the lack of a proper entrance 
and center of distribution. “A 
house that rambles and has 
two sets of public rooms, even 
two kitchens, as this one does, 
desperately needs an entrance,” 
explains Montoya. “This is 
partly about flow, partly about 
announcing the intentions of 
the house.” 

In the area of intentions, 


Montoya was faced with an- 
other interesting challenge. 
The house Rainey remade for 
the Davises was ranchlike in its 
low profile and spreading floor 
plan, Modernist in its use of 
glass and its openness to its lush 
setting and Arts and Crafts—like 
in its use of warm, earthy mate- 
rials. It was clearly architecture 
in tune with place, confident 
and well proportioned. There 
were several very skilled transi- 
tions, as between indoors and 
outdoors with a wood ceiling 





whose flat plane continued out 
beyond the transom windows, 
or within the interiors, where 
a chunky stone fireplace wall 
stopped short of the ceiling but 
effectively separated the living 
area from the dining area. 
But what was this house 
to be, exactly? As conceived, 
and even reconceived by the 
architect, it had integrity and 
increased logic; it was a wel- 
coming house for the clients 
alone or in the company of 
their children and grandchil- 
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dren; but there was another 
factor. The clients were pas- 
sionate collectors of serious 
Art Déco furniture, sculpture, 
paintings, ceramics, silver and 
objets. They had an extensive 
collection and were actively 
expanding in an area of the 
decorative arts whose distinc- 
tive silhouettes, materials and 
motifs don’t often easily or 
comfortably meld with other 


vocabularies—least among 


them, one would have thought, 
an earthy ranch, no matter how 
tightened or rethought. 

“We were at a total loss,” 
Kay Davis recalls. “We were 


wedded to the house, but we 
didn’t know how to combine 
the architecture and the col- 
lection. We were setting pieces 

everywhere and anywhere.” 
This was the major area 
where Montoya deployed his 
integrating skills. He was de- 
termined to make sure that the 
place did not look as though 
“the house were calling for 
one thing and the furniture 
for another.” He began, suit- 
ably enough, in the entrance 
hall, which he calls a gallery. 
‘The word is not mere flour- 
ish. Montoya saw this newly 
continued on page 194 


Anove Lert: The study, “I used a bookcase by Ruhlmann as Oppostre: For the master bedroom, Montoya designed 

a point of departure for designing the shelves for the cli- parchment-and-wenge-wood built-in closets, which frame 
ents’ books,” notes Montoya. A Georges Jouve lamp sitsona _ the window facing out to the serene, expansive gardens be- 
Eugene Printz desk. Anove Riu: Toilette de Venus by René _ hind the residence. The Wilton, Connecticut-based firm 
Buthaud is in the master bedroom. Sofa, Holly Hunt. Environmental Design Associates handled the landscaping 
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EMPHASIZING LIGHT AND SHADOW, 
A JAPANESE RETREAT UPDATES TRADITION 
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“There’s a fluidity of external and internal spaces,” architect Norman Foster says of the residence he 
and lead architect David Nelson designed in Kamakura, Japan. Top: The eastern elevation at dusk. 
Lert: In the gallery, “a Buddha statue is softly backlit through a recycled-glass-block wall panel that 
is an interpretation of the traditional shoji screen,” Nelson says. Above: “The planning of the house 
is based on a processional—a series of rooms that lead to the center of the house,” Foster notes. 


Architecture and Interior Design by Foster and Partners 
Text by Michael Webb 

Photography by Nigel Young/Foster and Partners 

and Edmund Sumner 
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Nelson became fascinated by the Japanese tradition 
of filtering natural light, layering space and raising buildings 
off the ground while linking them to the landscape. 





golden Buddha presides over a 
long, shadowy gallery, evoking 
the inner shrine of a revered 
temple. But first impressions 
are deceptive: ‘This is the heart of a new 
house by a firm that employs the latest 
technologies in daring buildings around 





the world. The walls are dappled in light 
from backlit glass boulders embedded 
randomly in reconstituted stone. The glass 


blocks in the bronze grid at the end of 


the gallery were made from recycled 
cathode-ray tubes. And the red-and-black 
photographs displayed at right angles to 
the statue are by contemporary British art 


ists Gilbert and George. ‘The only ele 


ments that rival the Buddha in age and pa 
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tina are the ancient Chinese floor tiles. 

This serene yet surprising retreat is lo- 
cated on a leafy hillside in Kamakura, an 
hour’s drive from ‘Tokyo. It is the product 
of a 20-year relationship between a col- 
lector of Buddhist art and the architects 
from whom he commissioned a miscel- 
lany of boats and buildings, Foster and 
Partners. David Nelson, the partner who 
headed the design team, began working 
with the client soon after Norman Fos- 
ter made the initial contact on a trip to 
supervise construction of the firm’s early 
masterpiece, the Hong Kong and Shang- 
hai Bank. Nelson became fascinated by the 


Japanese tradition of filtering natural light, 
layering space and raising buildings off 





ee al 


1 | 


the ground while firmly linking them te 
the landscape. “It’s a very humane architee- 
ture and relevant to our lives today,” he says 
“We tried to capture its essence without 
lapsing into pastiche. You have to absorb it 
and let it slip into your subconscious.” 
One of his first ventures was a pavilion or 
the Izu Peninsula, a lightweight structure 
that seems to float above the sea. Kama: 
kura demanded something more grounded 
with an air of permanence. Eight hundree 
years ago this was the capital of Japan, ane 
the giant bronze Buddha recalls that era o} 
puissance and piety. As the site was clearet 
of debris and earth washed down the hill 
it disclosed the foundations and retaining 
walls of early settlement. Samurai swords 


ee 


had been forged in caves that pierce a rock 
| face, and a descendant of the family that 
made them keeps the tradition alive in a 
local workshop. “It was a beautiful site, and 
the more we eliminated, the more mysteri- 
ous and powerful it felt,” says Nelson. 
The design evolved slowly, in harmony 
with the land. Before Nelson began to 
sketch, there were long discussions about 
the sequence of spaces as you moved from 


darkness to light and from enclosed to open 
areas. The owner praised Frank Lloyd 
Wright’s Fallingwater and requested plac- 
es to display and store his art collection but 
provided no detailed program. He loved 
the exchange of ideas and participated ac- 
tively in every decision. The placement of 





the building on the land was determined in 
part by a feng shui expert who identified 
strong lines of force running around the 
perimeter and by the architect’s desire to 
incorporate a paved terrace between the 
house and the cliff face. A mature cherry 
tree was retained as a point of focus, along 
with an existing toril. 

Gradually, the project took shape as a 
series of parallel masonry walls dividing 
and connecting a complex of spaces in 
the main house and a detached pavilion 
behind. The walls project to frame views, 
provide shade and screen out neighboring 
buildings. For lack of agreement on a nat- 
ural stone, the architects decided to create 
their own. Foster was building a house on 


OpposiTE ABoveE: Photo-pieces by British 
artists Gilbert and George dominate a wall in 
the living/dining room. “It illustrates the 
concept of architecture providing a respectful 
framework for art,” Nelson points out. “We 
finely tuned display elements and lighting 

to complement the art.” ABove: Comfortable 
furnishings are grouped near the fireplace. 
The floor is laid with ancient Chinese tiles. 


www.ArchitecturalDigest.com | 145 






































ag 


Rae eee 


BREE Ef 
BRBRERES 
(eRe eE & 
To Ree ee ea 
She eeoeee 
POR 
TIT 


| i 
i i 


146 | www. ArchitecturalDigest.com 





Brow: In the elongated site plan, which was inspired by Frank Lloyd Wright's Fallingwater, the low- 
lying house and pavilion fit the contours of the hill. Anove: The traditionally crafted cedar shrine, de- 
signed by Shigemi Komatsu, is set into the internal courtyard, “to provide an intimate contemplation 
area. It’s the spiritual heart of the house,” Foster says. Opposrre: An antique vase and scroll are dis- 
played in the tokonoma at rear. A lantern and mats are on the floor. 
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“It was a beautiful 
site, and the more We 
eliminated, the 


Boss more mysterious It 
felt, says Nelson. 





ta the Mediterranean (see Architectural Digest 
_ October 2006), inserting a new struc 
pS i between existing roughcast walls, and h 
; ~¥ } saw how slicing them with a diamond sa¥ 


revealed the rocks concealed within. Thi 
led to the idea of using chunks of glas 
to create a pattern and allow natural light 
to pass through, but the composite sto 
could be used only as a cladding for th 
poured-concrete structure, and it was nee 
essary to install fiber-optic lighting behing) 
the glass. Nelson likens the effect in th 1 
gallery to the flecks of gold on a lacquereqf™, 
Japanese screen. ; 
Parts of the house were mocked upf, 
with scaffolding before construction be? 
gan, to ensure that views from the masté 
bedroom and other private spaces wer > 
artistically composed. The owner tooiy 
charge of the landscaping in associationgy 
with Shigemi Komatsu, a scholar of Ka 
makura art. Walking through the housei 
a voyage of discovery as you turn corne 
and shift levels. Dark gray ceilings unde 
score a sense of mystery in shadowy root 
that swallow you up and then release yo 
into spaces that frame trees, rocks ane 
works of art. One of the most surpris 
ing features is the shrine made of binok 
or cedar, that fills an inner courtyare 
The house serves as a sensual backdroj 
for leisure and work, from the indoo 
pool to the reed-canopied roof terrae 
and a boardroom for the owner's foun 
dation. It is also a work of art that in 
tensifies the experience of the pieces o) 
display, generating feelings of timeless] 
ness and tranquillity. O 











: 


Anove Lert: In the pavilion’s boardroom, “the 
window wall enforces the dialectic between the 
buildings,” Nelson says. Lert: A reed canopy 
shades the roof terrace, where a polished-terrazz 
bench “provides a spot to enjoy the view ofthe FF 
unspoiled hills,” Foster remarks. T 
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“The plan of the house evolved around the 100- 


year-old cherry tree,” Foster explains 
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Interior Design by Scott Snyder 
Text by Gerald Clarke 
Photography by Kim Sargent 


“Tt’s a fabulous summer house, but it’s just as 
beautiful in fall,” Jessie Araskog says of the Shin 
gle Style residence in Southampton, New York, 
she shares with her husband, Rand, and their ex 
tended family. Lerr: The main entrance is dis- 
tinguished by a wide porch and an eyebrow roof 
Marvin windows; Chadsworth columns. 


Southampton Synthesis] 


A TIGHT-KNIT CLAN’S WATERFRONT REFUGE OFFERS A | 
NOVEL PERSPECTIVE ON THE FAMILIAR 








ome people write their mem- 

oirs. The Araskogs—Rand and 

Jessie—tell their story in photo- 

graphs. Alongside the stairway to 
the basement playrooms in their South- 
ampton, New York, home is more than 
40 years of the illustrated Araskog saga: a 
young couple with three young children 
in front of a split-level in their native Min- 
nesota, followed by pictures document- 
ing their swift ascent to the rarefied peak 
of American corporate life. For 18 years 
Rand Araskog was head of ITT Corpora- 
tion, an international conglomerate, and 
husband and wife traveled the world in 
high and happy style. 

Photos from the current decade have 
not yet been hung in that staircase gallery. 
When they are, all eyes will undoubtedly 
focus on pictures of the couple’s 50th an- 
niversary party last summer, where the 
theme was pirates and the search for bur- 
ied treasure. “Just follow the map by sea 
or land,” said the invitations, “until you 
reach the home of Jessie and Rand!” But 
the treasure, as far as the Araskogs are con- 
cerned, is not buried in the sand or hidden 


CORINA ata id et 











For the interiors, designer Scott Snyder drew on 
residences he'd previously decorated for the cou- 
ple. “It feels as if they've always lived here,” he says. 
RiGut AND Opposrre: The entrance hall. An 18th- 
century Italian mirror is paired with a Dutch mar- 
quetry chest. Charles Henry Ebert's 1909 oil The 
Rainbow is over a McGuire rattan settee, with a 

Kravet fabric. Lantern from Nesle; 18th-century 
birdcage from Niall Smith. Pollack bench fabric, 
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| had to take this 
rom here, that from 
here,” says Snyder. 
It was like doing a 
arge jigsaw paeie” 


a cave. It’s in plain sight, between the 
cean and bay, right there in Southamp- 
»n—the house itself. “When we saw it, we 
ll fell in love with it,” says Kathy Thomas, 

e Araskogs’ younger daughter. 

The family had another house in South- 
mpton, farther from the ocean, as well as 
duplex on Park Avenue and two houses 

Florida, one in Palm Beach (see Archi- 
ectural Digest, December 2000) and an- 
ther, used when they wanted to play golf, 
Palm Beach Gardens. So Rand Araskog 
as dubious when Thomas suggested they 
ok at another house in Southampton, 
st four years old and separated from 
e Atlantic by nothing but sand dunes 
nd sea grass. “Why would I want to 
ive on the ocean?” asked Rand Araskog. 
lo which his daughter replied: “Why 
hould we drive all the way to Southamp- 
on and not see the water? Why should we 
bnly see hedges?” 

Her logic was compelling. The family 
trooped to the house, a traditional Long 
sland Shingle Style originally designed by 
architect Francis Fleetwood, and was in- 
stantly smitten. “My dad was over the moon 
about it,” recalls Thomas. But her mother 
as not far behind him. “You look one way 
and see the ocean; you look the other and 
see the bay,” remarks Jessie Araskog. Add- 
ng to its appeal for the close-knit group 
is an unusual upstairs arrangement that 
allows two families to live under the same 
roof, each with complete privacy. One wing 
is for Rand and Jessie Araskog. The other 
ving is for Kathy Thomas, her husband, 

drew, and their three young daughters. 
‘The Araskogs’ other daughter, Julie Vosti, 
lives in Los Angeles; their son, Bill, has a 
house in nearby Westhampton. 

Unlike most people who buy such a 





















Opposite: Two works from the couple’s exten- 
sive Ebert collection—Old Homestead, Maine, 
1930, left, and Old Homestead, Connecticut, 1925— 
hang in the living room. The 19th-century En- 
ylish secretary is from their Manhattan apart- 
iment. Ottoman silk from Travers. Brunschwig & 
vils child’s chair, drapery and pillow fabrics. 





























































Asove: To achieve a gardenlike ambience in the dining room, Snyder painted a green-and- 

cream pattern on the dark wood floor and affixed latticework pilasters to the walls. The Chip- 
pendale mahogany breakfront, from Kentshire Galleries, is lined with Cowtan & Tout fabric. 
Schumacher plaid; Scalamandré green fabric. BELOw: The ocean offers a picturesque back- 
drop in the family room. Stark sofa fabric and chenille rug. Rattan lounge chairs, Hickory Chair. 
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ge house, the Araskogs did not have to 
furniture hunting. They not only had 
e furnishings of their previous house in 
uthampton but the contents of two oth- 
residences—their apartment on Park 
enue, which they were in the process 
selling, and their golf house in Palm 
ach Gardens. They also had the servic- 
of Scott Snyder, the interior designer 
ho had done all three interiors. “To do 
e new house, I had to go shopping in 
e residences I had already done,” says 
yder. “I had to take this from here, that 
om there. The result is a merger of their 
festyles. It’s like visiting all their other 
sidences—all their old friends.” 

Before he began, Snyder did a pho- 
graphic inventory of the three other 
sidences. The floor plan of the new 
ouse was then put on a computer, and 
e dimensions of each piece of furniture 
e?was considering using were added, 
st to make sure everything would fit. 
It was like doing a large jigsaw puz- 
le,” says Snyder. 

Or a game of mix and match. The 18th- 
entury Italian mirror in the entrance hall, 
r instance, came from Park Avenue; the 
hairs and Dutch marquetry chest, from 
e Southampton house. A few rooms were 
ansferred almost intact, however. Kathy 
‘homas had always admired her par- 
nts’ Southampton bedroom; it’s now the 
aster bedroom in her side of the house. 
nyder imported other pieces from Park 
venue and the golf house for the Ara- 
kogs’ own bedroom, which, like all their 
ersonal bedrooms, is saturated in a light 
lue. “I call it Jessie blue,” says Snyder. 
It’s her favorite color, and it’s magnificent 
ext to the ocean.” 

Because so few of the pieces are new, 
e designer’s challenge was to create a 
esidence that looked unlike any of the 
skogs’ other houses. The dining room, 
or example, has a chandelier from Florida 
nd a table and a breakfront from Manhat- 
an. To make the room original, Snyder 
ainted the floor cream with a green-sten- 
il overlay and placed gardenlike trellises 
n the walls. The result is informal for- 
ality—pure Southampton—and a new, 
llustrated chapter in the Araskog story. 
The jigsaw puzzle is complete. 0 

































Yppostte: The master bedroom, which includes 
ieces from the couple’s Park Avenue apartment 
ad their Palm Beach golf house, is awash in blue, 
sssie Araskog’s favorite color. The painted fur- 
iture, Snyder says, lends “a relaxed feel.” Besler 
otanical prints line a wall. Brunschwig & Fils 
allcovering; Scalamandré chair plaid. 


Azove: The pool terrace. PierceMartin furniture in foreground; Bielecky Brothers chaise 
longues at rear. Cowtan & Tout floral. Giati linen on Brown Jordan poolside lounge chairs. 
Sisal from Stark. BeLow: The rear of the house overlooks a pool and a rolling lawn. Porch- 
es, terraces and box bays with window seats capitalize on the vistas. Jessie Araskog appreci- 
ates the peaceful simplicity of the grounds: “The grasses just wave in the wind,” she says. 











Discoveries by Designers 























Coast to Coast 


Downtown, the Los Angeles design gallery of 





Robert Wilson and David Serrano, and Los 
Angeles—based designer Joe Nye have collabo- 
rated on a collection of vintage lighting and 
furnishings. Items such as a pair of 1950s Murano 


swirl-glass lamps with original gilt bases (right) 





and a pair of René Prou gilt chairs (far right) 
are featured at the New York showroom of 


Claremont, the London-based textile firm. 





Downtown at Joe Nye New York 
1059 Third Ave., New York, NY 10021 
www.downtownjoenyenewyork.1stdibs.com 








Style and Substance 


Connie Duckworth, a former partner and managing director 
at Goldman, Sachs, founded Arzu, whose name means hope} 
in Dari, to provide sustainable income for Afghan women 
weavers by sourcing and selling their masterful rugs (below). 


Handmade from naturally dyed, hand-spun wool, each unique 





rug can take up to one year to create. 





Arzu, Inc., 312-321-8675; www. arzurugs.org 




















lop Pottery 
Swedish master potter Berndt Fri- 
| berg’s characteristic matte glazes 
| were inspired by traditional Asian 
glazes. Three studio vases, circa 
1950, with blue “hare’s fur” glazes, 
$3,500 to $6,000, are from Antik 
(212-343-0471; www.antik-nyc.net), 
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AD’s Editors Present Designers’ Sources 

































Weld Done 


NAL Brungard (right, 
cutting through bronze) 
designs and fabricates fine and 
functional art from wood, glass, 
stone and metal at his workshop 
north of Denver. Collaborating 
with architects, designers and 
owners, Brungard creates doors 
(left, a dramatic weathered-iron 
entrance for a house in Vail), 

in addition to tables (below 





right, a bronze sideboard), bas- 
reliefs and other sculptures. 
Wayne Brungard 

Architectural Elements, Inc. 

4801 Oxford Rd. 

Longmont, CO 80503 
303-443-4801 
www.waynebrungard.com 





Summit’s flagship showroom adds a 
extile gallery and a coffee bar to its elegant 
display of outdoor furniture. 


Reach the Summit 


The new Los Angeles showroom 
of Summit Furniture (310-289-1266; 
www.summitfurniture.com), de- 
signed by Michael Vanderbyl, has the 
First Cabin dining table and Sun- 
deck Folding Director’s chairs (right) 
z : and the new Summit Modular chair 


and table (left and below). 








continued on page 178 
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“It was formal and-‘didn’t reflect the owners’ taste for the rab aoe 
country house look,” designer Suzanne Tucker says of as 
iH eos neimtCOr mew Cone CIeLe 
she and architect Andrew Skurman renovated in San 
Francisco’s Pacific Heights. THesr Paces: The 1920s 
| | Cones Re eure COU RC CBee cer m ie 
walnut color. Moonstruck, 1949, by William Baziotes, is 
above the mantel. Stark fabric on pair of lounge chairs. 
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UNCOVERING THE CLASSIC ELEGANCE OF A 
JULIA MORGAN-DESIGNED APARTMENT IN SAN FRANCISCO 
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erior Architecture by 

drew Skurman 

erior Design by Tucker & Marks 
bxt by Patricia Leigh Brown 
otography by Matthew Millman 


he past can be a tricky business. 

When a residence embodies 

the spirit of two formidable 

women—one, the architect 
lia Morgan, and the other, a major San 
ancisco art collector—the notion of re- 
vention is not for the timid. 

“Mother had the walls pickled to re- 

mble oak in the 1970s,” recalls the owner, 
ho, along with her husband, inherited 

e of San Francisco’s great apartments as 
ell as one of the West Coast’s premier art 
bilections. “In the beginning we thought, 

€@re not going to change this or that, 
ut our thinking evolved. It’s a process 

yu go through.” 

The apartment—really a country 
1anor in the sky—is located in a much- 

ught-after building overlooking the bay, 

Pacific Heights. A study in classicism, 

e residence was designed by Morgan 
yr a friend in the 1920s. The elegantly 
roportioned wood paneling in the living 
nd dining rooms bespeaks Morgan’s bril- 
ance, as does the masterful plaster ceiling, 

sinuous tangle of vines that comes alive 
ith light. 

“Interesting, strong women have 
ouched this space,” says designer Su- 
anne Tucker, of Tucker & Marks, who 
ollaborated with her longtime associate 
aidan Erwin. “It was a wonderful charge 
"d been given.” 

The mother’s art collection, which the 
bwners have expanded, includes works by 
Picasso, Matisse, Robert Motherwell and 
asper Johns, and an extensive collection of 
Antiques and pre-Columbian art. Although 
nheritance can be the stuff of fantasy (in 
heory), when an apartment has been 
nhabited for 30 years by one’s mother, 
p major civic patron who put the Picas- 
50 here and the Jasper Johns there and 
switched decorators with some abandon, 


YprosiTE: Robert Motherwell’s Pilgrim, 1971, 
hangs near a circa 1765 Chippendale games table 

nd Regency-style armchairs. ABovE RiGHT: The 

irca 1720 red-lacquered chinoiserie secretary 
* is the focal point of the living room,” notes 
Sucker. Ricut: In the dining room, she and Skur- 
1aan stained the wood a dark brown “to create a 
1ich backdrop for art,” she says. Brass chandelier, 
Nesle. Travers fabric on Queen Anne chairs. 
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here was a lot of history there,” says Skurman. “Nothing was to look like it was new.” OpposirTr: “It’s small and 
bozy,” Tucker says of the library. “We didn’t want a men’s club feel.” Jeune Femme au Chapeau Bleu, 1908, by Kees van 
Dongen is above the mantel. Armchair fabric, Brunschwig & Fils. ABove: “My clients wanted an open, more casual 
dtchen,” says the designer. The custom pot rack is her design. Clarence House floral shade fabric. Wolf cooktop. 


hange can be intimidating. “We wanted 
o honor the fact that it was her mother’s 
house,” explains Tucker, a protégé of both 
ohn Fowler and Michael Taylor. “But the 
lients also needed to embrace the apart- 
ment as their own.” 

Rich in architectural detailing, the 
ommodious quarters had always been a 
hallenge; the daughter recalls her moth- 
srs “constantly fiddling” with the liv- 
ing room, placing furniture in corners. 

ts imposing proportions run counter to 
he couple’s style—informal people of 
he sort who dote on their Australian 
cattle dog, Fergie. “The clients were very 
specific about wanting an at-home, coun- 
try house kind of feel,” Tucker says. “The 
challenge, particularly with the large liv- 
ig room, was how to make it intimate 


and cozy.” 





The couple hired San Francisco ar- 
chitect Andrew Skurman, known for his 
work with classical residences. The first 
priority, all agreed, was to preserve and 
restore Julia Morgan’s English paneling, 
so fashionably pickled white by Michael 
Taylor in the ’70s. The wood was painstak- 
ingly stripped, bleached and restored to a 
pale honey walnut color, which provides 
visual warmth and holds its own against 
the harsh Northern California light (a 
glare that, let it be said, comes with pan- 
oramic views of the Golden Gate Bridge 
and beyond). 

“It’s unusual for Americans to inherit 
family artwork and furniture,” says the 
architect, who transformed a glass-en- 
closed conservatory off the living room 
into a paneled seating niche, a favorite 
spot for reading the paper. “The history 


and tradition of the apartment make it 
very special.” 

Awkward spaces were reconfigured: 
The original library, for instance, long and 
narrow, was completely rebuilt, and the 
space was transformed into a new library 
and a guest room. Taking her cue from 
the Adamesque fireplace, Tucker added 
floral draperies and bamboo shades to the 
guest room, giving it the sipping-brandy- 
in-one’s-slippers coziness of an English 
country house. 

Some people change slipcovers with 
the seasons—here, it’s Matisses (the own- 
ers rotate the artist’s 20-piece Jazz se- 
ries, displaying four at a time). Rethink- 
ing once-hallowed placement of art was 
liberating for the daughter. “We didn’t 
want to hang things where my mother 
had hung them,” she says. “That was 
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Ricur: “It’s quiet and serene,” Tucker says of the master bedroom. Stark drapery, headboard 
and bed skirt fabric. Wallcovering, Clarence House. Travers crewel on slipper chair, with Samuel 
& Sons fringe. ABOvE: The wife’s bath. Swing-arm sconces, John Boone. Lee Jofa drapery 
sheer. Waterworks fixtures and mosaic floor. BELOW: French fabrics and light colors give a guest 
room “a south of France feel,” she says. Brunschwig & Fils chair, drapery and bolster fabrics. 
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part of the process of making it ours 

That fresh eye was enhanced by Tuel 
ers selection of colors and fabrics, whic j 
gravitate toward buttery golden yello| 
hues. Furniture now comes in comfortir 
groupings, which, the owner says, allov | 
her “to be by myself padding around ar 
not feel lost.” Though the couple thro 
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«| formal dinner parties for 18 with some 
of regularity, they also enjoy having dinner 
together in blue jeans around the George 
| (II breakfast table. 
as) The easy interplay between casual and 
‘ormal is exemplified by the open flow 
setween kitchen and dining room—the 
«} husband’s idea. The dining room is an- 





chored by an English mahogany table 
and an antique Ushak rug; its foil in the 
kitchen is a linoleum floor with a classical 
border (most assume it’s stone). 

To an unusual degree, the redesign of 
the historic apartment was one of con- 
Banal discovery--ot notably, secret 
storage compartments designed by Julia 


3 i eee 







Morgan that designer and clients were as- 
tonished to find concealed in the walnut 
paneling. Over time, Suzanne Tucker's re- 
newed vision “progressed, and beautifully 
so,” the client says of the apartment she 
had known intimately for 30 years. That 
which was frozen in amber has become 
a pearl. 
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Architecture by Lubos Kraémar 
Interior Design by Grant White 
Text by Jeff Turrentine 
Photography by Tim Beddow 


hat sort of wedding pres- 

ent do you give a prin- 

cess? One can reasonably 

assume she already has all 
the candlesticks, table linens and serving 
platters she’ll ever need. When faced with 
the question in 1960, an enterprising young 
Scotsman named Colin Tennant (now the 
third Lord Glenconner) could think of no 
better gift for his friend Princess Margaret 
than 10 acres of the paradisiacal Carib- 
bean island he had purchased two years 
earlier. With the gift, naturally, came at- 
tention; over the next 20 years the tiny 
island, Mustique, would become famous 
as one of the world’s most beautiful and 
exclusive playgrounds—the kind of place 
where wealthy privacy seekers were always 
more than welcome but developers, hote- 
liers and cruise ships were decidedly not. 

Today there are fewer than 100 pri- 
vate homes spread out over its 1,400 
acres. London-based designer Grant 
White notes that their styles range 
“from French chateaux to Italian palazzi 
to things that look like they belong in 
a James Bond movie” but that the pre- 
dominant look is a relaxed West Indian 
colonial style indebted to Oliver Mes- 
sel, the legendary British stage designer 
who, in the autumn of his years, enjoyed a 
second career designing houses in the 
eastern Caribbean. 

One of White’s recent projects, a va- 
cation house for a family of Londoners 
whose town house he had designed (see 
Architectural Digest, October 1998), pays 
subtle and inevitable tribute to Messel 
even as it attempts to pull away from 
his powerful influence. As imagined by 
the designer, it is “a colonial house, but 
a more austere and rugged version of it” 
than the sort traditionally associated with 
Messel, which was marked by elaborate 
moldings, delicate latticework and white- 
washed surfaces punctuated by jolts of 


On the Caribbean island of Mustique, a 7,000- 
square-foot colonial-style residence was de- 
signed by architect Lubo§ Kra¢mar for a young 
couple from England. “The house is situated 
high up the side of a hill, and wind was an issue, 
so the courtyard pool concept developed,” says 
Grant White, who handled the interiors. 
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Opposite: On a wall of the great room hang two engravings of Trajan’s Column by Piranesi. A pair of 19th-century museum 
models of whales, flanked by antique cachepots filled with coral, rest on an 18th-century English side table. Silver bowl, Chris- 
ie’s. ABove: The dining pavilion offers spectacular views of the island and the Caribbean Sea. The painted Ceylonese dining 
table is early 19th century. Shell stone was used for the flooring, which adds a natural texture and elegance to the room. 


tropical color. Citing a reflexive fear of what 
he calls “gingerbread” colonial, White de- 
lares, “Ours is more sturdy than pretty.” 

The designer's self-effacement notwith- 
standing, this is by any objective measure 
a lovely piece of work. Perched high on a 
hill, the pavilion-style house is set around 
a courtyard and swimming pool and of- 
fers vistas in all four directions. Viewed 
from below, it announces itself elegantly 
and without ostentation. Working with 
architect Lubos Kraémar and landscape 
designer Guy Walker, White ably fulfilled 

his brief: “We very much wanted to build a 
house that looked as though it had always 
been there, like one of the earliest houses 
on the island,” he says. 

Inside, there are subtle but respectful 
nods to Messel’s legacy: Concrete walls 
have been treated to resemble the West In- 
dies—mined coral stone that Messel favored, 


and the mahogany ceiling planks have been 
lime-washed to achieve the light, airy ef- 
fect he championed. (White’s formula for 
the wash, more diluted than Messel’,, gives 
the wood a weathered quality—to keep it, 
he says, from “veering toward that pretty 
look we were trying to avoid.”) 

Mustique has almost no restaurants or 
bars to speak of, meaning that “social life 
on the island revolves around events at 
people’s houses,” says White. Small sur- 
prise, then, that this house’s center of 
energy would be found in a great room 
that opens onto a long veranda, perfect for 
hosting impromptu gatherings of friends 
and neighbors happily scooped up from 
Macaroni Beach—the island’s most fa- 
mous, which happens to be nearby. To em- 
phasize the great room’s centrality to the 
plan, White looked for large-scale items 
(“drama pieces,” he calls them) that would 


define the space as an anchor; among them 
are a 19th-century round window frame 
set with mirror glass and, flanking it, two 
Piranesi engravings of Trajan’s Column. 
French doors lead to the veranda, where 
furniture from Bali—another tropical 
paradise, albeit half a world away—feels 
perfectly at home. 

The master bedroom and guest rooms 
are comfortable spaces, filled with the 
kind of mildly distressed painted furniture 
often found in beach houses—though this 
painted furniture happens to come mainly 
from the 18th and 19th centuries. While he 
was mindful of the island setting (which 
practically mandates a casual atmosphere), 
White wasn’t about to settle for wicker 
and driftwood, especially for clients with 
their own enviable collection of antique 
Caribbean maps, paintings and artifacts. 

Mustique, says White, is “perhaps the 
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Lert: The airy veranda, with its wood pillars and balustrade and shell-stone 
flooring, was designed to be the “main outdoor-indoor seating and relax- 
ation area—ideal for breakfast, sunset cocktails or late-night partying,” notes 
White. Anove: The master bedroom. Bed hanging fabric, Jane Churchill. 




















Asove: The upper terrace and gardens overlook both the famous Macaroni 
Beach and Endeavour Bay. The panoramic views include the distant Grena- 
dines and the islands of Bequia and St. Vincent. Landscape designer Guy 
Walker, of St. Vincent, terraced the gardens and filled them with lush tropical 
plantings of bougainvillea, palms and ginger bush. 


only place in the world where you can sim- 
ply leave your Rolex on the beach when you 
go into the water and feel perfectly secure 
that it will be there when you come back.” 
It’s certainly the only place in the world 
where there’s a better-than-average chance 
that the good Samaritan keeping an eye on 
it for you while you swim is Mick Jagger, 
David Bowie or Tommy Hilfiger—each 
of whom has made the island a part-time 
home. Let the rest of the Caribbean develop 
as fast as it wants; Mustique will always be 
a safe haven for pop stars, princesses and 
others in need of unmatched scenery and 
solitude. “There are about 80 extraordi- 
nary houses here,” says Grant White. “And 
almost nothing else.” 1 
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HARRY BENSON 


ARCHITECTURAL DIGEST VISITS 


A CONTEMPORARY FAMILY HOME IN BEVERLY HILLS 
REVEALS THE COUPLE’S PRIVATE SIDE 


hen you are 

surrounded 

by nearly 10 

million peo- 
ple—the current estimate for 
the population of Los Angeles 
County—life can sometimes 
be hurried and hectic. But the 
City of Angels has a distinction 
few of the world’s other great 
cities can claim: thousands 
of pockets of green and leafy 
serenity amid the surround- 
ing hubbub. You can live just 
minutes away from its packed 
streets yet look out from your 
bedroom window onto a land- 


Renovation Architecture by Marmol Radziner + Associates 


, 





Asove: “This was a definite joint effort,” actor Demi Moore says of the 1950s 
canyonside house in Beverly Hills she renovated with her husband, actor 
Ashton Kutcher. “We had a give-and-take that was very easy.” Bedrooms for 
her three children were among the additions. RiGHT: Window walls in the 
living room, as throughout, maximize exposure to the outdoors. 


scape as quiet and peaceful as a 
mountain meadow. 

That, at least, is the experi- 
ence of Demi Moore, the star 
of such blockbusters as Ghost 
and Indecent Proposal. After 
several years in bucolic Idaho, 
she was persuaded by her three 
daughters to take up residence 
in California as well, her home 
during her marriage to their fa- 


Interior Design by Brad Dunning 
Text by Gerald Clarke/Photography by Erhard Pfeiffer 
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ther, Bruce Willis. On her first 
foray with a real estate agent 
in 2003, she looked at nine or 
10 houses in a day, then, at the 
end, asked if she could go back 
to the very first one. “When 
we walked in,” she says, “my 
kids whispered, ‘This is the 
one.’ It was ideal. It was right 
in the center of things, but 
it had such a serene quality. It 

















la 


é Hie 
| 


a 








rT ora 





- en 



































was like being in a tree house.” 

Nestled on a canyon hillside 
in Beverly Hills, the house has 
total privacy, far from neigh- 
bors and protected from the 
cameras of the paparazzi. For 
Moore, another attraction 
was the obvious love that had 
been lavished on it by its previ- 
ous owner, who built it in the 
1950s. It had only one serious 
drawback. It was too small for 
her, her daughters—“We had 
more kids than bedrooms”— 
and the new man in her life: 
Ashton Kutcher, the star of a 
‘T’V series, That ’70s Show, and 
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such movies as The Butterfly Ef- 


fect and The Guardian. 


‘To resolve the space prob- 
lem and to put their own stamp 
on the house, the couple asked 
for help from Los Angeles in- 
terior designer Brad Dunning. 
“It’s their love nest,” says Dun- 
ning, “and they collaborated on 
it. They counterbalance each 
other very nicely. Both have 
tons of style, and both wanted a 
stylish house. His strong input 
was functionality and comfort. 
Hers was style and design.” 

‘lo help him, Dunning, in 
turn, called on two architects, 
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Asove: A 1930s table centers the dining area. “It’s interesting how things 
start to call to you,” says Moore, who sought guidance from interior de~ 
signer Brad Dunning. “Pieces from the ‘30s to the 70s were an automatic ~ 
fit.” Oppostre: A stairway curves through an atrium linking sections of the — 
house, which was remodeled by Leo Marmol and Ron Radziner. 


Ron Radziner and Leo Mar- 
mol, of Marmol Radziner and 
Associates, with whom he had 
often worked. “It was tricky 
figuring out how to push out 
the house without hurting the 
views from the existing rooms,” 
says Radziner. But a solution 
was eventually found. An ad- 
dition—two bedrooms, two 
baths and a children’s den 





‘ 


was cantilevered trom the front 
so it wouldn't block the prized) 
views of oaks and sycamoresy 
“It’s not your typical houseyy 
says Radziner. “You feel as 7f¥ 
you're hanging in the trees.” 
“My desire was to keep theg 
integrity of what was already} 
there,” says Moore. “You teel 4 
the outside when you're in+ 
side. The house is part of na= 
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ture, and nature rarely does it | 
wrong. If we stick closely to ij 


we'll always be on the right 


track.” Faithful to her wishes,» 


Dunning and his two archi 


tect friends tried to continues 
the original architect’s vier 


sion—steel for the windows 
contrasted with woods such as 
mahogany, teak and Brazilian 
rosewood for the walls, floors 
and cabinets. “We chose cok 


ors complementary to nature,” 


says Dunning, “and we re 
spected the palette outside. In 
California that palette is brown 
and green. Earth tones are also 
tranquil. Let the people inside 
be the excitement.” 





Moore and Kutcher agreed. 
Along with everything else, they 
asked for a design that would 
make their friends feel com- 
fortable. “We’re big animal 
people,” says Moore. “We 
have two dogs, and I wanted 
rooms that were elegant but 
inviting—for kids, dogs and 
everyone. I didn’t want a living 
room that looked off-limits.” 
As a result, Dunning designed 
a room that is inviting to six 
people or 60, with a long bench 
and several floor pillows. “You 
can even sit on the backs of the 
chairs,” he says. 

On their first date, Kutcher 
asked Moore if she liked to 


aL 


watch sports. “Yeah,” she said. 
“Tn what order?” he demanded. 
“Football, basketball and base- 
ball,” she replied. That was the 
right answer—‘“a huge point” 
in her favor, she says. Kutcher, 
she soon learned, is a foot- 
ball fanatic: He was a middle 
linebacker in high school and 
is perhaps the country’s most 
devoted fan of the Chicago 
Bears. One wall of their den 
is covered with his football 
memorabilia, including a seat 
from Soldier Field, the Bears’ 
home, and every Sunday af- 
ternoon during the season, 
their friends join them to 
watch the game on four tele- 


Preserving the openness to nature was a top priority. “There’s a great warmth 
to the house,” Moore observes. “I wanted to keep that organic quality.” 
Opposite: The master bedroom “is the perfect example of mixing outside and 
inside,” she says. “We close it up at night—I don’t like light when I sleep.” 
The bench hides a television by Philips. Anove: The rear garden, land- 
scaped by Pamela Burton, has a spacious deck and a pool. The house “works 
really well for entertaining,” Moore notes. 


vision sets—each tuned to a 
different contest. 

For Moore and Kutcher, their 
new home is not just a place 
to live. It is a symbol of their 
commitment to each other. 
“Tt’s a shared creation,” says 
Moore, “and we both have 
such a love for it. It’s a reflec- 
tion of our life together.” It is 
fitting, then, that on a Satur- 


day in September 2005, just a 
few weeks after they moved in, 
they stood in that living room, 
so hospitable to friends, chil- 
dren and dogs, and said the 
vows that made them hus- 
band and wife. 0 


Visit ArchitecturalDigest.com for 
a chance to win a room makeover. 
See page 36 for details. 
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i) Discoveries by Designers 














Period Antiques 


Paris-born Francois Bardonnet’s sophisticated selection 
of European furniture, antiques, 18th-century leather- 
bound books and old-master drawings is abundant at his 
Beacon Hill, Boston, shop, Antiques Period. Among 
the refined pieces are a pair of Louis XVI walnut bergéres 
by Louis Delanois (above). 





An early-19th-century 
tole tureen with a gilt 
chinoiserie design 


Antiques Period, 44 River St., Boston, MA 02108 
617-973-6601; www.antiquesperiodboston.com 
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Leleu for You 


Created by Jules Leleu, a 1953 
cherry-and-pearwood cabinet, 
with bronze handles and original 
label, $16,000, was discovered 

at Gallery Rossano (305-981-3111; 
www.galleryrossano.com) in 
North Miami. 





On Reflection 

New York's LAntiquaire & The 
Connoisseur (212-517-9176) exhib- 
its more than $0 magnificent mir- 
rors, some never before shown, 
through mid-March. A rare small 
17th-century mirror, $46,000, has 
ebony, jasper and lapis lazuli. 
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Joan Dineen, of Dineen Architecture + Design, Se relae mei ts 
interiors of a couple’s 2,600-square-foot apartment in the 
Time Warner Center towers in Manhattan. THESE PAGEs: 
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table and chairs, Holly Hunt. Bergamo drapery fabric. 
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Interior Design by Dineen Architecture + Design 
Text by Joseph Giovannini/Photography by Scott Frances 


any apartment buildings in 

New York are tall, but some 

rooftop water tanks rise 

head and shoulders above 
the others. Among the newest additions 
to the short list of very tall apartment 
buildings are the twin towers of the Time 
Warner Center on Columbus Circle in 
Manhattan, which soar to heights fit for 
Icarus. When your ears start popping at 
about the 60th floor, you know youre in 
for a spectacular view. 

‘The two-bedroom aerie that New York 
architect Joan Dineen designed for an 
empty-nesting New York couple rejoices 
in the panorama, which wraps the plate- 
glass windows like wallpaper, fanning 270 
degrees from Midtown on the city side to 
the Statue of Liberty on the Hudson side. 
At the entrance, the horizontal stripes of 
darkly luxurious macassar ebony paneling 
points visitors to a living area that acts like 
a diving board into thin air. Visitors gravi- 
tate to the glassy fagade, hypnotized. The 
city below looks like a map. The yellow 
taxis are mere ladybugs. 

“Living in the sky is what living in New 
York is all about, and when this build- 
ing went up, we couldn’t live anywhere 
else,” says the husband. “We’re real New 
Yorkers.” ‘The towers that epitomize the 
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Asove Lert: In the living area, Dineen created a sculpture out of the wall 
that faces the floor-to-ceiling windows overlooking the rivers, the park and 
the cityscape. Cameroon X-form currency on low table, Tucker Robbins. 
Bench cushion mohair, Donghia. Anove: The entrance is characterized by 
a wall surfaced in macassar ebony. Chandelier, John Salibello. Opposrre: “The 
view here,” Dineen says of the dining area, “was the only answer needed to 
solve a deliciously unproblematic condition.” 
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‘Top: The triangular master bedroom. The wall 
and the side chairs and ottoman are upholstered 
in Edelman leather. Bedcovering fabric, Glant. 
Patterson, Flynn & Martin carpet. Above: “For 
the vanity, our intention was to provide a chic 
and intimate dressing table with a jaunty nod to 
the nautical,” says Dineen. 


184 | www.ArchitecturalDigest.com 


New Yorkness of New York were built just 
as the couple’s twin daughters left home, 
which prompted the parents to estab- 
lish a new nest for the sequel chapter in 
their marriage. 

But living at vertiginous heights poses 
problems for the stomach, which is where 
Dineen’s skills came in. “It’s a balancing 
act to create a space that anchors people 
so they don’t feel they’re standing at the 
edge of a cliff,” says Dineen. “I was nei- 
ther competing with the view nor surren- 
dering to it. People need to feel tied to 
something solid.” 

When visitors finally absorb the view 
and turn around, they discover another 
kind of skyline inside. “My response was 
to take the large living area wall oppo- 
site the view and create a bas-relief that 
abstracts the city,” says the architect. The 
wall is an angular topography sculpted in 
white plaster that echoes the silhouette of 
the skyline. 

Dineen extends this evocation of Man- 
hattan throughout the apartment by plac- 
ing wall planes atop each other, like the 
collage of buildings outside, so that they 
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appear layered, detached and floating. The 
macassar ebony paneling is not just woo 
laminated on a wall but has been detailet 
to look like a massive, monolithic archi 
tectural plane. Dineen emphasizes thé 
independence of the planes by backlight 
ing them and calling them out in different 
materials. “The way we perceive space is) 
by moving through it, and layered features 
give you a changing vista, with a feeli 
of depth. The parts shift in space relative 
to each other.” 

Dineen stabilizes this apartment at the 
brink of the precipice by cultivating @ 
sense of mass. “I have a weakness for large 
and rich things,” she admits. Importing her 
sensibilities as an architect to the interior,» 
she designed cabinetry at a sub-architee 
tural scale, in addition to solid, cubic side¥ 
tables, storage units and, with architect | 
Kenneth Updegrave, even a proscenium 
arch into one of the bedrooms. . 

Dineen warms this interior architecture | 
with a palette of gentle colors and tactile} 
materials. Every wall and ceiling is treated 
in a special finish or pattern. Squiggly lines 
continued on page 194 
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STREAMLINING SPANISH COLONIAL IN AN 
ART-FILLED WEEKEND RESIDENCE OUTSIDE SAN JUAN 


At Ease 
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terior Design by Solis Betancourt 
ext by Susan Sheehan/Photography by Dan Forer 


hortly after Toni and 
Jorge Colon Nevares 
purchased a buff-yel- 
low-and-terra-cotta 
stucco villa on the grounds of 
the Dorado Beach hotel, out- 
side San Juan, Puerto Rico, they 
asked José Solis Betancourt to 
design it. The Puerto Rican— 
born, Washington, D.C.—based 
designer looked around the 
property and said to his clients, 
“This wonderful new house is 
right on a golf course, and you 
don’t golf. It is very near some 
nice beaches, and you don’t 
go to the beach. You do have a 
fine collection of paintings and 
sculpture. I’m going to turn the 
house into an art museum.” 
The Colén Nevareses’ paint- 


ings, most of them by inter- 
nationally recognized Puerto 
Rican artists, are in vivid Ca- 
ribbean colors, so Solis Be- 
tancourt and his partner, Paul 
Sherrill, decided that the house 
would serve as a neutral enve- 
lope for the dramatic artworks. 
The floors are travertine, the 
window shades are woven bam- 
boo, and the concrete walls 
were troweled with light taupe 
plaster. “They have a nice dap- 
pled finish,” Sherrill says. The 
names of the soft hues in the 
house suggest serenity: A sisal 
area rug in the double-height 
living room is “timber,” and a 
high-back chair nearby is uphol- 
stered in “surf.” The bed in the 


master bedroom is upholstered 





“Tt has the warm and quiet architectural references of the Spanish colo- 
nial style,” José Solis Betancourt says of the house whose interiors he and 
his partner, Paul Sherrill, designed for Toni and Jorge Colon Nevares in 
Dorado, Puerto Rico. Lert: Draperies were hung at the entrance “for a caba- 
na-like feel,” he says. ABOVE: The living room. A painting by Diogenes Bal- 
lester is at rear. Stark carpet. Sofa, J. Robert Scott. Teak chairs, Sutherland. 
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nr) use the Dorado villa as a weekend 
house. We’ve deliberately made it casual, with 
rustic touches,” explains Solis ice lelcotae 





a 





“We created a comfortable home with a neutral but semi- 
rustic, textural interior that is a backdrop for the owners’ col- 
lection of art,” says Solis Betancourt (above). BELow: A baby 
grand piano, which the couple use for entertaining, is in a cor- 
ner of the entrance hall. The oil is by Rafael Ferrer. Rogers 

& Goffigon window seat fabric. 
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Lert: “The dining area is modern, with the air of a tropical 
hacienda,” Sherrill says. A diptych by José Morales and an 
Arnaldo Roche-Rabell painting are at left. The trestle table is 
flanked by Solis Betancourt-designed benches, which are 
covered in woven raffia and trimmed with nailheads. The trav- 
ertine floor was polished to a soft sheen. 
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olis Betancourt bought old wood beams, which he used 
n the ceilings of the master bedroom and several other rooms. 
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Opposite: “We divided the living room into four quadrants with massive pillars and 
beams so that it would have intimate spaces within a grandly scaled space,” Solis Betancourt 
says. Persénaje en Ocres, 2002, is by Susana Espinosa. McGuire woven chair. Henry Calvin 
sofa frame fabric; cushion fabric, Brunschwig & Fils. ABsove: The master bedroom. 
‘abinet, Milling Road. Lamp from Donghia. Bed, Hickory Chair. Stark fabric on shams. 


in “ginkgo”; the pillow shams 
iN a guest room are sage. 
“Toni and Jorge’s main 
residence is in the San Patri- 
cio section of San Juan,” ex- 
plains Solis Betancourt. “It’s 
very 1970s and quite formal. 
They use the Dorado villa as a 
weekend house. We’ve deliber- 
ately made it casual, with rustic 
touches.” He bought old wood 
beams, which he used on the 
ceilings of the master bedroom 
and several other rooms. The 
same wood forms the cornice 
of a guest room, which has a 


pyramidal ceiling. For the din- 
ing section of the living room, 
he and Sherrill purchased a 
trestle table and designed two 
benches to go on either side 
of it. The benches are covered 
in woven raffia, trimmed at 
the bottom with tape that is 
ornamented with nailheads; 
forged-iron handles are on ei- 
ther end so they can be moved 
easily. The designers also se- 
lected a few antiques for the 
house, including a 19th-cen- 
tury leather trunk for one of 
the guest rooms. “The house is 


contemporary, but with Span- 
ish colonial references,” Solis 
Betancourt says. 

The two then incorporated 
the art. Jorge Colon Nevares’s 
favorite painting, Luces, a dip- 
tych by José Morales, hangs 
on the wall behind the trestle 
table. Arnaldo Roche-Rabell’s 
semiabstract painting La Bici- 
cleta is on an adjacent wall. 
Solis Betancourt put a 19th- 
century bicycle, purchased 
by Jorge Colon Nevares 10 
years ago in Spain, on a beam, 
where it looks pleasingly like a 





circus bicycle on a high wire. 

The couple entertain fre- 
quently, so they bought a piano 
and set it in a corner of the en- 
trance hall. Jorge Colon Neva- 
res doesn’t play the piano, yet 
he loves piano music. “We have 
a piano in San Patricio, but I 
wanted to surprise Jorge with 
one for our Dorado house,” 
says Toni Colon Nevares. “I 
wouldn’t shop for anything 
without José. He helped me 
choose the right size piano in 
the proper wood.” 


The Col6n Nevareses’ four 


www.ArchitecturalDigest.com | 191 




















SSS 


a 


children and seven grandchil- 
dren visit often and enjoy the 
island’s benevolent climate, 
which allows year-round al- 
fresco dining. A lush, palm- 
framed courtyard at the rear 
of the house, overlooking the 
golf course, can be tented for 
large parties. For some gather- 
ings the Col6n Nevareses use 
the front of the house, where 
a large Angel Botello bronze 
sculpture of a reclining wom- 


an, La Recostada, is in the en- 
trance courtyard. 

“T don’t think most other 
clients would have trusted us 
to place their most valuable 
sculpture in a courtyard,” Solis 
Betancourt says. “They would 
have wanted it in the living 
room. Placing the Botello at the 
beginning of the house says, 
‘We’re casual; we like people; 
and we invite you here to help 
us enjoy our home.’” ( 
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The rear courtyard overlooks the seventh hole of the golf course. 
“The private lawn was elevated and flanked by royal and foxtail palms 
to make an orderly but lush garden extension that is often tented for 
special occasions,” Solis Betancourt points out. The grid-back bench 
is from McGuire. Sutherland chairs; Giati cushion fabric. 





PERFECT FOR WHAT IT IS. 
CHERISHED FOR WHAT IT IS NOT. 






If you are expecting a resort with homesites, prepare to raise 


your expectations. Do not be misled by the presence of a private 
Pete Dye golf course, a luxurious spa, an impressive equestrian 
center, an acclaimed fishing guide and dining under the auspices 
of a revered Savannah restaurateur. The Ford Plantation is not a 
resort. It is a private sporting club community. Home to no more 
than 400 families; home to their children’s children, who will 


inherit the timeless grace of a sporting life in the Low Country. 


{=} Obrain the Property Report required by Federal law and read it before signing anything, No Federal agency has judged the merits or value, if any, of the property. This project ts regi 


1,800 ACRES. 400 HOMES. 






PLANTATION 


It is a life of the moment, that moves no faster than it should. 
It is a set of values as enduring as the live oaks. It is waiting for 
only a few more families. If your family has not yet reserved a 
homesite or a classic home, time is of the essence. The Ford 
Plantation in Coastal Georgia, 20 miles south of Savannah. 

Homesites from $250,000 to $2.9 million; Cottages and 
Homes starting at $1 million. To request a portfolio or tour, 


telephone 877 735 8367 or visit www.fordplantation.com. 


Commission (99/21-112). This offering is made pursuant to New York State Department of Law’s simplified procedure for Homeowners Associations with De Minunus Cooperative loterest (CPS /). The CPS 


Pinon and related documents are available from the sponsor File No. HO-99: 0096, This is not an offer or solicitation of an offer where prohibited by law. Use of recreational amenit 
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Marston & Langinger make all the difference to your home 





Whether creating a new room extending your 
family's living space into the garden, or building 
a freestanding pavilion, we understand the art 
of creating beautiful practical spaces to use all 
year round. 


Our team of skilled English craftsmen builds 
each garden room to the needs of our customer, 
uncompromisingly. We help with every aspect, 
from building permits and design through to 
colors and lighting. 
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Our passion extends to every detail of living 
under glass. From practical shading and 
ventilation to furniture, antique accessories 
and tableware, you'll notice an attention to 
detail that sets Marston & Langinger apart. 


To experience the M&L difference, visit 
our SOHo store and design studio. Or 
call for a free copy of our new Glass 
Buildings Brochure - the essential guide 
to conservatories. 
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Marston & Langinger 

RPA cece 

New York, NY 10012 

1 888 575 0554 
www.marston-and-langinger.com 





















































Charles P. Rogers & Company, Bed Makers Since 1855 — Original headboards, beds, sleigh beds, trundle beds, daybeds, canopy beds, pure brass, top grain leather, Amencan cherry, 
solid mahogany, hand horged iron, egyptian cotton and European linens. See our complete collection online @charlesprogers.com or call 1-866-836-6505 for a catalog. 
Showrooms open to public. New York: 55 West 17 Street (5-6 Aves) in Manhattan. New Jersey: 300 Rte 17 North, E. Rutherford. — Web/phone orders welcome. — We ship anywhere 
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DAVID SUTHERLAND 


YORK | LOS ANGELES ! DANIA 1! DALLAS | HOUSTON 





heior and exterior furniture, accessories and fabrics. Intriguing. Enduring. Plays well with others. 


idsutherlandshowroom.com 
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ERIOR SHUTTERS & 4s 


The neighbors — 
MAY BEGIN DRIVING | 
a bit more slowly. 


For nearly 40 years 


the Carlisle family has 
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handcrafted traditional 
wide plank floors. 

Old Growth Heart and 
Eastern White Pines, 
premier hardwoods, 
antique, and hand 
distressed woods are 
carefully selected and 
milled to create unique 
floor designs to fit 

any lifestyle or home. 
Visit one of our centers 
for your design. 


GA 


en ey 
of custom handcrafted, solid cedar shutters 


with hand-forged period hardware from e ff 
Garlisle le Timberlane®. Call for a free catalog today. 


| DSM Le Seo 800.250.2221 EXT. 
wideplankflooring.com eacenaet rs bla isn a Ae © hn 


Carlisle Heart Pine 
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Free On-Time Delivery (prepaid shipping via UPS 
Full Credit for Returns (return unsold covers 

No inventory investment - you only pay for the 
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Direct store delivery 


lake advantage of Architectural Digest’s sales 
Bespoke Conservatories, Garden Rooms and Orangeries Mee eeL SD) ae Liry it in your store. Your 
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Sterner Ranch 7. 


| “a 
(1.) Austin, Texas os oe . 


(2.) beautiful.weather 
(3.) gorgeous lakes 
(4.) luxurious amenities 


(5) affordable prices 





Great weather, Great amenities. Great views. Everything is bigger in Texas. Including the size home you get for 


your money. W here else could you get 


a 4000 sq. ft. home for $450,000? Nestled in the scenic rolling landscapes 


of the Texas Hill Country, Steiner Ranch combines affordable prices with luxurious amenities such as Lake Austin 


and Lake Travis and The University 


HOMES FROM THE $2508 TO OVER FOUR MILLION * WWW.STEINERRANCH.COM 
WELCOME CENTER 512-266-5833 * 800-783-4640 


David Weekley . Drees Custom Homes . Mercedes Homes . Meritage Homes 
Monterey Homes . Morrison Homes . Newmark Homes 
Partners In Building . Plantation Homes . Taylor Woodrow Homes 
Custom Homes: Affinity Ilomes . Echelon Ilomes . Randy Rollo Homes 


tf phaiaatten builder and developer of master-planned communities. www.taylorwoodrowhomes. com 
Taylor Woodrow Communities. Information conte are RUTLTATTA nae TERA stcian cn Sede es Oo eLele lier telMme Tale} hs to 
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of Texas Golf Club. So come see for yourself the difference of Steiner Ranch. 
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tinued from page 123 


¢ nine-foot-high built-in cabinets con- 
ceted of 15-inch-wide bleached-maple 
anks, all tongued and grooved. The ceil- 
gs have deeply recessed panels, except in 
e kitchen, which has a shallow version of 
e coffering. These architecturally quiet 
t-floor interiors are in gentle contrast 
the figurative power of the house as 
appears on the landscape. 

Because the interior surfaces had been so 
tfectively done by Graves and Miller, in- 
erior designer Victoria Hagan, whom the 
uple commissioned to handle furniture, 
brics and art, had high regard for the 
ttings she was to work in. Her choices 
re spare, simple and modern—without 
lutter—and enhance the perceptions of 
ale and proportion that the architecture 
rovides. “I didn’t think this job was about 
ecorating,” she explains. “It was about 
making the interiors comfortable and 
fun. I was after a sense of calm, a sense of 
light, allowing the views of the outdoors 
to come in.” Helping matters, the couple 
had a clear idea of what they wanted for 
the rooms, Hagan says. Some objects, such 
as the bronze rain drum side table from 
Thailand, which the pair had acquired 





Continuous grids of 
windows—on all four 
sides—link the interiors to 
the nearby orchard, the 
extensive vegetable garden 
and the dairy barn. 





aces partially separated by freestand- 


during their travels, were a source of inspi- | 


ration. “The interiors are not influenced 


by collecting, per se,” Hagan says, “but I | 
wanted them to suggest other times and | 


other places.” 


This is a country house that began with | 


the confident and original conception of 
Michael Graves and ended with elegantly 
scaled interiors, handsome facades and 
an almost familiar cottagelike silhouette. 


How did it happen? “Drawing is my way | 


of thinking,” Graves explains, “and if I 
draw enough and pay enough attention 


to my client’s needs and wishes, I usually | 
get to do more or less what I think should | 


be done.” 0 





Places to go, designs to see, from 
Architectural Digest advertisers... 





A Second Night of Dramatic Firsts 


Architectural Digest and Studio Dante host the second annual 
First Readings: A Benefit for Studio Dante in New York on March 26. 

> Presenting progressive new plays in a space inspired by 19th- 
[r) century design, this not-for-profit, Off-Broadway theater was 
— conceived by Emmy® Award-winning actor Michael Imperioli and 
“T— his wife, Victoria, an interior designer who crafted Studio Dante’s 
\ intimate jewel-box interiors. 


oa The A-list fundraiser will debut two 

short plays read by top talents from 
Hollywood and the New York stage. 
Cocktails precede the performance, with 
an auction and dessert to follow. 


New York Historical Society 
170 Central Park West (at 77th Street) 
New York, NY 10024 









jay, March 26, 2007 woman BREA NGS 
6 3 Ss SPONSORED BY ARCHITECTURAL DIGEST | 


Tickets: $500 and $1,000 per person 


FROM TOP: VICTORIA AND MICHAEL 
IMPERIOLI WITH SEYMOUR CASSEL; 
JESSE L. MARTIN AND JOHN VENTIMIGLIA 
AT THE 2006 BENEFIT 





For “First Readings” tickets, please e-mail firstreadings@studiodante.com or call 
(800) 207-1898. For information about Studio Dante, visit www.studiodante.com. 


Great Design, Great Cause 


ARCHITECTURAL DIGEST 
HOME DESIGN SHOW 


. | up-and-comers—from furniture and 


fabrics to lighting, kitchens and electronics. Attendees can also enjoy 
seminars with industry luminaries, a showcase of innovative designs 


Hundreds of companies unveil the 
latest high-style furnishings at the 2007 
Architectural Digest Home Design Show, 
held at Manhattan’s Pier 94. Displays 
represent a mix of leading names and 





for small spaces, one-on-one interior designer consultations and more. 


This year’s Opening Night Party, including a silent auction, benefits 
The Alpha Workshops, a not-for-profit organization providing decorative 
arts training and employment for individuals living with HIV/AIDS. 


Pier 94, 12th Avenue at 55th Street 
New York, NY 10019 


Public Show dates: 
Friday-Sunday, March 9-11, 2007 
$20 in advance; $25 at the door 


Opening Night Party: 
Thursday, March 8, 2007 
6:30-9:00pm, $100 per person 


Access to the Show on Thursday is available to the design trade and VIP ticket- 
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continued from page 129 

calls “a glass silo”—with a curved leather 
sofa, Jeg Coughlin was “worried that it 
was going to block the view,” the designer 
remembers, “but I said, ‘It’s going to be 
the reverse. It’s going to bring you to the 
glass.’” Now this area, which Coughlin 
dubbed “the half-moon room,” is a favor- 
ite, he says. “It’s a very peaceful spot if you 
want to sit and cool out. You might even 
fall asleep!” 

The dining room, too, basks in what the 
designer describes as the “really parklike 
setting.” The flat plane of the Barman-de- 
signed dining table (inspired by Jean-Mi- 
chel Frank) reflects the level midwestern 
landscape; the strong verticality of the 
room’s tall chairs and hanging lanterns 
recalls the majestic surrounding trees. 
Above the fireplace, a painting by artist 
Megan Lightell evokes the local landscape 
so exactly that it creates an almost trompe 
loeil effect. Opposite the dining room, a 
skylighted corridor leads to the master 
suite, with its creamy palette. 

In an interior with such subtle hues, the 
occasional burst of bright color comes as a 
shock. And nowhere more so than in what 
Coughlin calls his “very racing-themed, 
very racing-oriented” game room and 
study (which adjoins a wine cellar and 
tasting room, theater room and guest 





The game room has a 
racing simulator on which 
Coughlin hones his skills. 





suite). This oval room, conceived in yellow 
and black—Coughlin’s team’s colors—is 
chock-full of distractions, from pinball 
games to a racing simulator on which he 
hones his skills. Framed memorabilia line 
the bright yellow walls; the witty black- 
and-white-checked carpet, of Barman’s 
own design, could be a racing flag writ 
large. “That really makes me dizzy,” Karen 
Coughlin says with a laugh. “The whole 
room has a Las Vegas feel.” 

It’s an atypical burst of exuberance for a 
house that’s “all about restraint in decorat- 
ing,” Barman says. The goal, he adds, “was 
to make it look effortless. It’s like Armani 
clothes. Everything has to be perfect and 
tailored and exact.” It was demanding work, 
but, as Coughlin puts it, “the end result 
is outstanding.” (J) 
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continued from page 140 

defined space as central to showcasing the 
clients’ many smaller Art Déco pieces, for 
which he designed a large sleek cabinet, 
the first of many custom pieces he devised 
for the project to bridge the house and 
its contents. 

Montoya’s insertions continue in the 
dining area, where he fabricated both a 
credenza and an armoire out of macassar 
ebony, a wood often used in Déco furniture. 





“We were wedded to the 
house, but we didn’t 
know how to combine the 
architecture and the 
collection. We were setting 
pieces everywhere.” 


Now, suddenly, the shell of the room spoke 
to the Raymond Subes and Alfred Porte- 
neuve ebony dining table and the suite of 
elegant Ruhlmann chairs. On the other side 
of the space he installed a long counter, also 
of macassar, to help draw the dining area, 
visually and practically, into the kitchen. 

He made similar contributions to the 
master bedroom (cabinets in goatskin, 
another favored Déco material) and the 
husband’s study, where he modeled book- 
shelves for an extensive library on a strik- 
ing Ruhlmann bookcase. “Juan did not 
mimic Art Déco,” says Kay Davis. “But 
he did reflect it.” 

Montoya’s work did not end with cabi- 
netry. There was also the confidence with 
which he organized all the Déco material. 
“I tried to isolate the pieces,” explains the 
designer, who lifted furniture away from 
the wall or devised symmetrical arrange- 
ments that functioned for living and 
entertaining while striving for an almost 
sculptural quality. Pieces like a Printz side- 
board, a Ruhlmann cabinet and a Wretling 
mechanical table that were formerly “ev- 
erywhere and anywhere” now stand in 
Rainey’s crisp box with purpose. 

None of this is to suggest that the Da- 
vises live in a museum. 
the owners of two homes and an un- 
related collection of furniture and art,” 
says Clyde Davis. “Thanks to Woody 
and Juan, what we have now is a single, 
elegant, welcoming gem.” 1 





“We are no longer | 


| “They might have said, ‘No antiques,’ 


_ acultural hobby. 
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continued from page 184 
on the entrance walls romp across the sur 
faces, as in a Cy Twombly chalk painting 
The metallic powder coat on the living 
area ceiling reflects light and lifts the lid: 
on the space. Several walls are pla 
in an eggplant color and textured in hori-- 
zontal striations that elasticize the forms. 
A wall of white leather backs the bed i int 
the master bedroom. + 
As for the furniture, Dineen again an-), 
chors the apartment with solid-feeling, 
pieces expressly designed or acquired for 
the apartment. “Our daughters got all 
our old furniture, so we didn’t bring any-, 
thing with us,” the husband says. “Andy 
we didn’t want any antiques. We wanted | 
something contemporary.” ‘ 
Again, the materiality warms the moll 
ernism. Dineen softened the structured 
and tailored architecture and furniture, € 
preferring the touch of the hand to’ 
the stamp of the machine. “I introduced 
craftsmanship into the mix,” she says. The 
strong, voluminous shapes of the arm-¥ 
chairs in the living area are upholstered | | 
in a rich leather, and the sofa in a sensu- _ 


Dineen warms this interior 
architecture with gentle _ 
colors and tactile materials. 


. 





ous velvet. The guest room drawers are 
surfaced in parchment. A settee in the — 
entrance sports curly lamb, with a frame ~ 
surfaced in ostrich skin. 

Dineen’s clients had previously lived 
in a postwar building with perfectly 
functional interiors. But their Columbus” 
Circle home, with its high design quotient, 
adds a new dimension to their fresh start, 
and they have picked up on its glamor- 
ous and adventuresome setting by taking 
design into their own hands, choosing 
accessories themselves. On the low table _ 
are vases by Jean Dunand, positioned next 
to books on the French ceramist, along” 
with books on Emile-Jacques Ruhimann 
and others. Their apartment has become 


“They worked backwards, from con- 
temporary to Modern,” says Dineen. 


but now they’re interested in mining 
the entirety of the 20th century.” They 
got design. O 
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